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Creative Spaces and Architecture that Embraces Change
This project is an advertising company’s headquarters located
on a back road in Hakdong-ro, Gangnam-gu, with the primary
goal of providing a creative space that stands out from the
surrounding rental buildings seeking economical floor area
ratios. Much thought was given to incorporating both urban and
natural elements within the limited site area. Considering the
architect's requirement for individual creativity, we believed that
allowing easy access to various outdoor spaces from open office
areas would be key to enhancing creativity among employees in
the dense urban environment, These arranged outdoor spaces
naturally connect the city and nature through the absence of the
building, also giving the effect of continuously expanding the
limited internal space.

We hope that the internal and external spaces provided through
architecture will serve as creative work environments and adapt to
the diversity of workspace needs over time,

The Power of Simplicity Among New Entities
The vicinity of the site is a mixture of old and new buildings,

forming a collective urhan fabric where too much diversity has
made it difficult for any uniqueness to stand out, Amidst this flood
of diversity, we desired for the building to be recognized as a
single object through the facade’s whitespace and the building's
restrained proportions. A clean and simple facade was achieved
using only the color tones and textures of white materials,
designed to create an urban landscape that remains timeless and
harmonizes well with its surroundings.

The Five Courtyards (Hierarchy of Outdoor Spaces)

The outdoor spaces are vertically arranged with a hierarchy of
publicness; the lower floors are planned to be as open as possible
for clients visiting the company, while the uppermost floors are
designed for work or employee leisure, creating a difference in
the nature and openness of the outdoor spaces according to the
circulation hierarchy,

These planned outdoor spaces will serve as areas that not only connect
the interior of the building with the city but also facilitate communication,
becoming a significant urban companent that transcends mere
functional use and interacts with the surrounding context,
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