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Abstract As a center of cultural and artistic expression, art has played a socially and spiritually important role
in different times and regions. Consumer perception of art is an important factor that can have a significant
impact on the development of the art market and the development of the industries that use art as a medium.
Existing researches on art have been limited to the study of artworks or art consumption in specialized areas,
which limits our understanding of perceptions of art consumption at the mass level. This paper aims to provide
the popularization of art and the successful development of the art market by analyzing the artistic elements,
uses, themes, and emotional and psychological factors that consumers value on a personal level for various
popular artworks. To this end, we analyze the review data of artworks that the public encounters in their daily
lives using text mining techniques. Keywords were extracted from the collected data through TF analysis, the
distribution of key words was analyzed through Word2Vec analysis, and the topics of consumer perception of
artworks were analyzed using BERTopic. The analysis results shows that the main factors of consumer
perception of popular artworks is visual factors such as color, psychological factors such as stress relief, art
themes such as landscapes, emotional factors such as death and depression, and educational factors such as
school lessons. This study can contribute to providing creative direction that reflects the public's taste, promoting
the popularization of art, and important factors to be considered in art education and psychotherapy, design
elements of various products with art, and the expansion of the art market.
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