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The Effect of long-stay Tourism Attributes on Regional Image and Visit Intention
: Focused on the Second Baby Boomer Generation
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Abstract As the issue of population decline in rural areas becomes more pressing, long stay tourism has
emerged as a potential response, yet research on this topic remains limited. This study aims to examine the
effects of long stay tourism attributes on regional image and visitation intention, focusing on the second baby
boomer generation reaching the legal retirement age in Jeju Island. The long stay tourism attributes analyzed
include natural environment, cultural environment, safety of living, convenience of living, and job environment.
The findings indicate that the natural environment, cultural environment, and job environment positively influence
the regional image and intention to visit as long stay tourist destinations. However, convenience of living was
found to have a negative impact on visitation intention. Unlike existing research on long stay tourism, this
study identifies the job environment as a unique characteristic of long stay tourism and confirms its significant
influence on visitation intention. Therefore, local governments aiming to promote long stay tourism should focus
on developing job opportunities in rural areas and enhancing accessibility to these jobs.
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Figure 1. Research model
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