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A Study on the Purchase Intention of Eco-friendly Products and
Greenwashing in Korea and China

Byun, Sun-Young

Abstract F

Eco-friendly consumption is increasing as a response of climate change or as consumers aware-
ness of eco-friendliness increases. In order to meet these macro changes and consumer demands,
companies are also making efforts to release eco-friendly products.

On the other hand, as this eco-friendly consumption trend leads to purchases, greenwashing,
which promotes an eco-friendly image even though it is not an eco-friendly product, is also be-
coming a big issue,

Therefore, this study aims to examine how Korean and Chinese consumers view eco-friendly
products through research on the purchase intention of eco-friendly products, given that interest in
the environment has increased in Korea and China.

To this end, eco-friendly products were divided into personal, product, and corporate attributes,
and the influence of these attributes on purchase intentions was examined, as well as purchase in-
tentions for greenwashing.

As a result of empirical analysis, in Korea, personal and product attributes had a positive effect
on the purchase intention of actual eco-friendly consumption when choosing eco-friendly products,
In addition, in the case of greenwashing that deceives consumers, it was shown to have a negative
effect on purchase intention, and in cases where it is not an actual eco-friendly product, the sense
of betrayal or distrust felt by consumers is quite large, and this has a negative effect on actual
consumption,

On the other hand, China, only personal attributes were shown to have a positive effect on the
purchase intention of actual eco-friendly consumption when choosing an eco-friendly product, and
the greenwashing variable also showed the expected sign, but it was not significant. However, it is
expected that this result will change in the future through media or education in China,
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FA37ALEE 7FHste] gigAoz 22 xRl X3A o] tigh o] ZolxHA] 137 Au|7}
Z718kaL glow, olyst AAA wslel Luxtel 978 FZA7V] Y8 VIdER WA AEe F
3l =88 7]2o]x Itk (Chaudhary and Bisai, 2016).

vkHo) olgjgt FA A7t PR oloXE Ed=rt JAHUA AZAAFe] oldd= B3
3l s Al o]n|RE WA= 2UYA(Greenwashing) HA] &7 o477 EHa ot

i B AFME AT E 5T S0l FAd gk Fo] EolxthE HA IEAAF
o] Fujole #Hgt AFE T =T FH AHAEL IABAAEFES AEA uietReA] AFR A}
stk o2 98 HEAAFES NAA, AF, 7Id SHLE o] olEg AEA AF] £Ado] 7l
oz oudt FFS nIXEA AHEI ClEe] Tl Ui Fulm TgF A ET

AZEN AR, 3o A9 J8A AFS Ausked Ao JN0F $487 AF Aol A 1g
7 Aave Fujore SR g F AR e Egk ARRE V|Rkele ™YY A
ole Tzl ¥ JFFS FE AoE e, AA I8AAF] ofd Al LA =
7 wlAFolu Ealo] e Aal oZle] HAl Ao §AA JFE Fv FASE UEpith

WA, Fe] AS A AFES Agskedl ol QA &S9w Al WEE Ame] Fujelmol
s34 G FE AR Uegon, J2d9d WF I JdS FxEe JE oY {ostA
RANE o] AR ] wiAG WS T Yo = Wt 2 Zlolg} v|iE] £t
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