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Abstract

This study explores consumer adoption of a fashion lifelogging app (FLA) using the four constructs of the
UTAUT?2 model. To answer the research questions, empirical data from an online survey was collected, using a
sample of participants experienced in using the FLA 'Clothbox', consisting of questions on app usage, UTAUT2
factors, and intentions to use. The study found that utilizing the record feature significantly influenced perform-
ance expectancy, effort expectancy, hedonic motivation, and habits. The report feature had a significant effect
on performance expectancy. The share feature had a significant effect on social influence. The search feature af-
fected performance expectancy, habits, and social influence. Performance expectancy, effort expectancy, and
habits were identified as factors affecting intention to use the FLA. Hedonic motivation and social influence
had no significant effect on intention to use the FLA. This research has key significance because it comprises a
comprehensive examination of the utility of the UTAUT2 model in determining the influence of UTAUT fac-
tors on the adoption of a FLA. The study provides a valuable resource for mobile app developers, planners, and
marketers, because it offers insights into how to develop apps that enhance fashion lifelogging experiences for
smartphone users.
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L 272 ‘o] Z(life) 2f ‘2 1(log) 7+ FHA X o Ho| A5 Foll 2T = e sdH HAE 75
2, G0t 545 7P Al el Al Qg HEE= Aolt). o] 2t Sakut 7| Q19 glofEof A
HAE WA 0 8 7] 55h= d4e vl dtrh(Gurrin et & 7s st she A Eho] =2 Al AH 0= Q)
al., 2014). o] @ ou]of| A= -2 H&] 2FA A “F of 2= dAEststa iy vl E dS 715
Yl A7 0] A5HS 5, 2|7} o] @A AFolrF=X] o 4 QEF R Y3} Fashion Lifelogging Application
g A4 B 22T S AL INAS AT (FLA SR IA D Ao =& el o
dth 27 ol mR g R fdew upEn g = 9 gojee] FRo] ZEE L 9lrko, 2023).
F1H oz AgE ol ghelst 34w A Holdertt) ozl wetol A HA sl =z e Afele] w4 v
e tutolsol wrd o g sl may dolee] A2 olEE %wm e A2 7158 A Fete] w4
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A Az o] HEYIE AUy FHLE TP FLAY it &S0l ES xR =
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0] 8]-2-0] 31t} Dodge and Kitchin(2007)©] XﬂA]?IF_ o}
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glolggtal & 4= Qlth(Yenetal, 2021). 2to| T2 A=
el A Ba Aol AL A BHE HA
sfol hol L2 1E 4L, o] AT S S
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tracking) & 4= Q=& E &) A Ao A= gt
4i71°l Al delHE EUHH, 4 % 315k
AL EF o7 sy, o] & E&) x}7] A&l (self-knowl-
e@agqﬁdza%@aﬂzaa%%$4@¢
Tkl 3} ¢ th(Risti¢ & Marinkovié¢, 2019). Biniok and
Hiilsmann(2016)& @}o] T2 7] & 7)j¢l, 15 9 15
of B7ol o) A9l WETE B A0 2HE o
tlo] 8 & 7] S5}kaL A 2] sko] B il(report) k= A& £
Fakcha 7 & etk olelst eol a1 9 17} &
.8 A7) QAT S olafohe ol £ &S 0,
L AEE ol mR g HH|AE AT FHOE o
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S AL obolto], AR 7HE, AL A, & Awshs o AL H 3 9lrhKwateng et al., 2018).
T2, HolE 5 F-83tth(Petroulakis et al., 2012). Venkatesh et al.(2003)0] A3 UTAUT= 7|4 -8
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ol g dBEEgS A=A 2 N L2
Trof) &85 ith UTAUT &2 AR O] e of] J3F
2 F+= 4 7} 7]t (performance expectancy), =2 7]t
(effort expectancy), A} 3] 2] % 8f(social influence) T} 33
ol AHA R gk F= £ 2 X(facilitating
conditions) & = =1L W45 7He] TA = Yol
(age), A4 E(gender), 7111 2] 7 & (experience), AF-8-2] z}
gk Al (voluntariness of use)©]| w2} 24 F th(Venkatesh
etal., 2003). UTAUT: Z & 22 A mlzko| A] 7] 2 A}
3 oo BUE FAT 207} JFL o Z5}7]
s e e, dubA oz 22 9l B2 g7
of| A 8] theFet 71s Atoll -85 o] gkth(Venkatesh
etal,, 2012). 3HA 9k UTAUT 288 7] 228 o]0
arE vl A= A10) Q174 S A2 %] Abe) S el
= Q212 123} F5}aL ¢JtH(Chen & Holsapple,
2013; Son et al., 2014). ©] ]|, Venkatesh et al.(2012)
2 UTAUTY| & 8 71 5 9 BA = A 835t
of vz} AHg wetol] B 2ATORN BAE
UTAUT2 2 9& A A8t

UTAUT2:= UTAUTE 7]5to 2 A1 7] 20| 74
Gl jF TRl o] 23 178 Etele] 3%
HRdg, anR;7]e Y= o] weto A Q) FH I
| £7](hedonic motivation), 7}Z 7} X|(price value), &
ThHhabit)o] 712 118 % 1 tH(Tak & Panwar, 2017;
Venkatesh et al., 2012). A~H] X} W 2}of| A A H] = gHAF
APk 0 2 o] L] 2o UTAUT26 A1 27
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2 A A} A 2] = 31 © i (Palau-Saumell et al.,
2019), & AN A thF = o] 227 1 UE/‘}Q'
o) M5t E 74 73] Mg Al 9stach w8
W AH]2} 97%0) Al gho] =27 & AX| 5o *}%
3 4 gl Q=) AntEEo] A8 E T gonw
(Jang, 2023), A| 28] AFE-& 2] 3l 742l 9=
E]‘7]' ZXHFI'E]—_E_ ol ‘—— Z‘IE _é_ ] _E_ 7§](fa-
cilitating condition)&= & 2] B AJof A A&
oh 27 242 QN 0 2 AL 74 ALgol 2
HER=A, T 7]so] AHS
&3} SRR 5& 245
A& 7)1 g Ant &3l
3= glo)Z= 2 7) o] oA =3]
° 2 F%E o 9l Aotk UTAUT2
E%SU@WTEWNMﬂAWuMﬂ%%ﬁ%%)
SF 0% — 52%)°] €] & HH S wol e A
© 2 YE S o(Taiwo & Downe, 2013; Venkatesh et
al, 2012), 1S 74 2o ot 2 A o] 27 =7
Y22 theket Eof 9 2H¢] B of| A B Ad o] A
%=l th(Baptista & Oliveira, 2015; Morosan &
DeFranco, 2016). Th<=2] X3 ¢ 3Lof| 4= UTAUT2
we) 8ke5lo] thoFgh mukel 7)< g0 thit o
¥ 9 018 B X519 ti(Dhiman et al., 2020; S. Lee et al.,
2019; San Martin & Herrero, 2012; Yuan et al., 2015). &}
AE UTAUT2 dl2 v T oA 7] 85
24517 915 AlehE melo]n, 1 7o AL 4]
Aol FLAS] gk AL o = AR 252 A4 ok 2
A2 233 23t Y2 UTAUT2Z Ale g,
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1) A1} 7|cH(Performance Expectancy)
3k A AQlo] AR 714E Agstel 54

5S FHPT o JF JIE FHA7= b 220l
g Ao 2 1= Jr = olu|dtrh(Venkatesh et al., 2003;

Venkatesh et al., 2012). &H| &7} A 2L 7] & 0] ZFA]
o] QF e FAFA 2 AolBhs A4 L A A 7}
W45 1742 A9 Hs Aol o B4 et
(Alalwan et al., 2018; Venkatesh et al., 2003; Venkatesh
etal, 2012). up2bA 2 Aol A= 43} 7| & FLA
= AR ShE Aol A Ay A A=l =
<ol & Zojeta Azst= Qe M-S Hrer Ao

shiet.
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2) =2 7|CH(Effort Expectancy)

w7 A A8 BAE g0l 4 HER
A o] =] t}(Venkatesh et al., 2003). Davis(1989)+= 4:H]
Ako] 41714 A8 o w7 2bEl 743 of gk of
Yt 71&& AH8ste ol 283 Yo g

oha Fggon, 27] A NN E Ag3t] 418
7148 AH|ALO] AL oo FA A Q) JIFS =

Qe Ao E et I uE B g oAk =Y
7S FLAS AFgaH= Aol golstthi QA
A= Aolatgt

b =

w
ot}
Ju

)

&7 |(Hedonic Motivation)
7] UTAUT 2dof =71 Ha=, &
148 AgHo 24 ol )= Au] Ex Z7] g
L2 AYE, 7|& G AS-S A= T8
S 3= 7 0 2 Uelyth(Brown & Venkatesh,
2005; Venkatesh et al., 2012). ISo]] tfj 31 Lo A &= =
% 5717} 714 83 ALgo] AR e v
Z] 1 (Thong et al., 2006; Van der Heijden, 2004), 4~H]z}
wjtol 4 2 7] Rl )& 80 FRF
A 99l 0 & gt& A th(Brown & Venkatesh, 2005). -
ehi 2 Aol A Heb 5718 FLAS AHg5Hs
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Venkatesh et al., 2012).

zﬂ.)\ o7 9] °H /\]_E‘J- 6‘05 ;(]_Eo = )‘“3 o}#
Aoz Holulo] grom, B4 B HE 4u
Ak dlo] 715 Q) JBe she Ao TR
?1t} (Limayem et al., 2007; Verplanken et al., 1998).
Venkatesh et al.(2012)= &3o| 7)< AFE-of 93
1] 2] 7] s A = AR ARE A o] AA| 240l 5
T2 FS 7lE 89 4 aaea ok ek
2 AT E FTE FLAS RHEZ o= AHESh=
ez Holstqr

5} &

pa i Ly
=0 o
o =
=
=4

5) AtS|™ H&k=d(Social Influence)
AF8E| L 1S ALgo] 4 ARFE 93}
A s @ALo 2 Holgith o] 74E, U7 5 Lk
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Tl Y= T8 A Ee] W R & A"
A& o fhthal W= A= 9|5t AR o]0
- A gL u|2= @47 85T} (Venkatesh
etal, 2003;Venkateshe al.,2012). & 132 wl2}oj 4]
APS A FRFE S A xE OF, 7, A TR Y
o] AFS] A = 2 o] FLAS A 5}e = &=
of Ml A= FFOz oleljd 4= AUtk whEhA & Ao
Mz ALB1H TS FLA AG0] Fasta Ui
FH AR EY A A2 Yottt

6) A2 2| (Intention To Use)

Davis(1989)0]| W2 3% o= = EX
Pol Jro A r FoH, o]= 4
FF= U] A+ de5aT 807 283t B
= T2 a8 YF& 55| 218 AHEE
D:] 7]% /\_Q_Oﬂ Al—D]—o] —U—X—\ 7(4 O] @]‘6120 U] —]‘_1:- 7/4\9_
=2 dh3] F th(Venkatesh et al., 2003). 53], 7] & =& &
2 Aol A= 74| e o) s Bid] b o
£ 22 24150, ol = A7 71% ALE AE ] A
=2 2 A 9Jth(Venkatesh et al., 2003; Venkatesh et
al, 2012). AHE O =1 AF27} 7142 AR et 4]
sHoz AgSTA S g oujgthlu &
Yang, 2014). 18| B & 2 A= FLAO] tf & 4-n] 2}
of 8] WEL ol 2817|913 FLAS] ALg o5 2
w2 Aol

I, o8 3l A X}
1. 97 s gl A

71 &A40] 7lergadle 4 vXths A
A& ol 2] Aol A BFE A Sttt Lee etal (2006)=
E9] QIE Y, HAA], ARRE, T A& o], HAR]
_‘,} e 7] = o] x]ﬂE] O_Q_/H B_o]H, %7{%, /\]_
87 gafo] mE Al ANE Belrka vhEth
Park et al.(2021)2 Al O] A AEI E 9] Af| 7}R] A| AH] 4
dol At 71, e 71 dh, {2 57 of vl A= FF
& sl om BT olgt Jg vAE Ao
bk FLAL AFge] s 2<eb o] diat 7]

= AlFety o] & EA 8 T =S Al gt o 24 A
apoll A cheft g £ & A BT 4 At
(Fishbein & Ajzen, 2005). AF-&A}= R}FAL 9] -3} AER

A& 7|33 0| B4 I8l AHEE 5= Qe
Apale] s eho| RIS F5k0 Th2 FH AR E
I AT YA 01 8171 218f & AR 4= k. wheh
A FLA 7)%5-& A8l 2 7 g ol w714 Al o] ¢l
Qlo] H= (¥ 7|, =8 71, e 570, 5
o, A3 A k)l thigh A zho] Aol g Al o= gt

= o] ofofl Hiet A E A KA gt

AR, 712 7% ALEAL2] A Fho] T2 18
AHOoR L5 T Yt o] S8 4US Ak
ol % HE| & Bt &olatA vhEo] /el s A
2 5FAPA| 2 Bk obu g, o] u] %] 7]%k Al epo]
27 BN AZH A AT EA LS B Lo
4 QIthKoetal., 2014). 3 71 9] T A 2fo] 25 X
%208 7|25k P9k wHEEo] S Y
&= Qlth(Lewin, 2013). 11} 7iQ1 o] &FAIS] A &
F& 7185k A AA7} O AR BEol o
ol A GIFS v AL RS o BE A
GG Jef o2 ATHY 02 JAFET w
ebA oA ehol 27 gl A 715 7]5of ARg-2 At
SRS A3 71, 8 7], A F7), S8l 5
A& 9l J3FS u| & Ao Z ofAlE T}

A, 2l 2E 752 N A A8, ASkE,
g W= SOl gt v =S Xﬂﬁfﬂﬁ} ol &3
SA= ARale] sl Aol disf o 2
ofejHol & d& o 3o, 53
st s etol 2205 & J?‘Q
2014). =3 2| E Q] A3
gL A2 o] 1% 47
A wHE O] ALgAE 9
fEstel B Y v
& Kwon, 2016). ¥1H, 2] 3
ol AR =X F11
2oL A A urEH T
&4 Feiel o 7l g, &ﬂ%ﬂﬂ%iﬁ%
U Y EYZS A A 087 2257 97 UH S| -\H
2t 7\ AHE A Qe o

o5 WAl whebd A4 2ol 27 el e
7150 A2 ALGAEY A3t 71, e e, &
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A, 35 715 AR 0] 4419 %3t ek
£ NTES 24D 20 B 318 Aot
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H

AL HE 52 ]%‘5_ AR 2Folv A3
At ET AT g Sk A& P A s =
tH(Newcomb, 1961) o] A of| A 7l 1 2] 1ff
g o] thgt 7= AR HEFS 71 AL
AZ & vHEL, o2t A7) @2 2
3o B oz Aolck(Park & Ha, 2001; Shin et al.,
2011). el B 7152 A A ATt e o] of
3 QA Sl 1 =S AT o F
2 A Y Ao gu e S H
6715 A8 A4

Folmrhis 54 Aol ol AelHel HEL
0817] o] 43} 71e), w2l 7o), ol 4
29l JFFL u| x| x| kS Ao 2 Wolt) wata] oA
stolzz7) ol B4 715 0] ALg-E ALg Ao et
4 570, 4814 Grelo] FHA B v Ao
2 o,

OO.?}.LO
o

bol gl

i) FJ\.L o, FUIO

J
Bt
-0,

o
o 1o

A, B4 7)1 AgATL ot YR E wE T
ANHOR R 5 YRS Fiok oS B A8
LRg YRS Y e wgor derglon
%;g'?_] 7@5 x41 J_]r;H 01]/\-1 HI-AH o}: :LX4 x% o] 7Px4
2 S5B2 FAAE 4= It} (Gurrinetal., 2014; Jo et al.,

2014; Lewin, 2013). 18t} A F& 7|54 o|1L

A FEO R A ZA Gl AL8] A
AL o A A o 7)ofslx] grth. whetA o)
H etol 27 o] 44 7)) ALg-S AHEAte] 4
71, =8 71, 8ol s A FF= A AL
2 o dHnt ofof thEat &2 7Hd o] =EH A

HI.FLAS] 7] % A}8-0] UTAUT2 A4 2 010f 1] %]
£ Aehg golurt.
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B3 el
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(b) =2 7], (0 S FHH JFL
w3 Aol th
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Th4o] A8 Aol A UTAUT? mele 3H8
of chapet mukel 7] 4 Gof That ¥ 2212 14
3}t Venkatesh et al.(2012)0] A|A]3F UTAUT2 &
9 93719, ol 71 4 I, 21 5
Heba 571, 712 743 22 1 ko] B o wof 4
A9 S 015 A8 Y5l TS

UFHch o 8 2 83t Thao] mukel 7 4e] Ale AT
| M= AFE o 9} AFE 31 Zof] ZA Z 0] Ik
Atk A 2154 th(Dhiman et al., 2020; S. Lee et
al.,, 2019; San Martin & Herrero, 2012; Yuan et al.,

of
=

2015).
715 71 A st 71 48
2 el ol 7P 2 e 1A iR el

A ttJung et al., 2018; San Martin & Herrero, 2012). 4~
WA mubel QS M85 ok -85, Aol
w], AEA ¢l A H S 7)) FHel(Tak & Panwar, 2017). T
2hA) SR} A 2ol 27 Qo] Al gk 7%
& 4 83Ithn AZAR4E o) A8 oETt o
Ao g o e

¥ 7o mubel 9 AHg ol A F 88 8ol
UTAUT29} a8 48 Aol 4] AHgAe] 35
oro] 223 A3 Q¢lo 2 AZE g th(Hewetal,,
2015; Tam et al., 2020; Venkatesh et al., 2012). Palos-
Sanchez et al.(2019)2] ¢ Lo] ©t2H M ul Yo off
T =8 77 AR o ol -9 FFFE m Rl e,
Petersen et al.(2020) = A7 2] Jof gt = 7] o)
HAHE ool B Qe )R A oR hehg
of. wheh Al ALg A7} 4 o) =27 qle] /)5S AL
857 Aok AARSE A 418 w7} obd
Ao ot

et 571 muel 7)) wekol 4 ALgAo]
WF g o Zel AT WG AuHo 4
Z &)1 XA Q) th(Huang & Kao, 2015). Tak and
Panwar(2017)-& 32H4 5717} wehel 4 o] o gt
gAYl A oS 714 2 o2 s adeh 4
Wk 717 W 9] £ 4 Q) ALg-o] et A] e
577t A% A A o2 AL 4 A A
2 YUElth(Yuan et al., 2015). whakA AFE-ZL7) 9 A
sholzny o) 715 S ST LA5S Ao AL
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2015; Tavares & Oliveira, 2016; Wong et al., 2014).
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B A W Uebe) 2 A mukel Qo) g
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4 efo] =7 ot o] Y2 A A Al A 2ol Zh A aad 4o r & A FH o A gstA
4§14”fﬂ AR B ﬂiE A, 2EHERA T4 Y Btk BE B2 TH YAE HE(1=
F 2 aEA FN =5 Sl Al 9 A e ag ]°‘:P 7=l AR S EAN e
4*? AAE =oba oA E?"]iiﬁ g5 Ad ,abA o] A, AF, A& o 7, ok, A 59
ek A S22 Yol g ol g U A AFEAT Z&el et gEol =5 = et
dHs Tl HEA FAE EzT o2 §F A= I AR ARE A7 52, A=A EAL A
AA R ARESEL Sle o AEe mA sk oARpol b, Aot ko] A FFoiAte] He SO AR
2 AollA SRS FLAR AARE ol f 7} 2R AP S AE RS & A E ek B3 A
Ch 3 2o 314, Dodge and Kitchin(2007)2- E}Ol 3o A ol 2ol tigt FofAte] olsjEe
27k on| QAL A Vs R 2 A, A 9 A Z2437] f3f gho| 227 o A of e} oA 2ol =27
25 o] 7] 5 5= 2Rt ofy 2, )Rl oF e efol of 2 Q1 A& A58ttt o] F oA olsf =
204 Qoo ANE FERT AT S UL B HAN TS F om0l ofd A A
Aol ZQaslcta algct SR RE A A}8R)9] & k= FE =, oAl 7l o A A| F 2hol = 7] )k
B ATUS ST U S ATAE AN E BT BES AUGES 275G, LTS A
ol AgAtel s H chol T2 dolElol A Slulgls @ A% B A o] FUHEE ST F 126749 3
RS TE AFL ANT £ ARG 1G4S TE  Hol 2URAT o] F RAUT SR 25/4E A9l
skal itk B4, ehol 2= A2 ]l HolHE 5‘4"3 I HF 101709 SEo] B4 o AHEE I =3 =
Bt 24 2 FHohe AS 5A o2 5k o5 A2+ SPSS 26.0 T4 22O &-gstlon, &
A7) A4S FEST A o= ArtS F mo| QB ASHA BAS 15k $I5k vE A,
& 4= QItH(Risti¢ & Marinkovié, 2019). 2= A Qo) 3t Al B = BA-S A X519t} o] & thE3]
£ S8l ARAFES A4 o s A Ehol 27 HlolH & AeHe &l A4 1325 455k
A5}0] o AT U 2, AA G2 %, Folehe B
WE 2, o) 2kl 52 B B 5 S Bt Iv. 17 n
ofLlet o] 5 58 e QlTk A, 2220kt
A @A = oAl AB|AE= HE FLAQL Acloset, 1. SEX A7 SAHEN 5Y

Lonely Closet, Onthelook, Ootd, Musinsa Snap, SSF
SHOP diver 52 HESH A3}, F=2HA7F A A+
o4 A A ol 7 Qo] 8 4714 71 %5(7]=,
YEE F5, AN L E AT = FLsEP o
2 ZIE gtk npxEro 2 2023 1€ 10Y 7|&2
= EEZ““\ W AFEA} =08 JFERO|EE 9
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FLA 7]& AREH1
(2023)& Fraste] £ X 3be e 2 =4
9 B kslo] 48380 2 A5G T UTAUT2 9] -4
QAE =H3}7] 3 E3HS Venkatesh et al.(2003,
2012), Son et al.(2014), Lee and Kim(2021), 3§ A&
ol =4 E32 Venkatesh et al.(2012) ZF113}o]
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<Table 1>3} 2t} 5hto] @910 =2 Fol 4] o2 F=t EAFO] 80.037%S AW sl= A o 2 LEl 2w o] B
2 57] TS AASHAL e 8059 LA Fol AU 222, 251 5719 8219
7F1.000 o] o 2 bt o, 7k £3ko] 8.1 Fohe Cronbach’s a 1 L5 A Q1 7]E 2] 91 0.600 o] 4
£0.600 o] & F=sto] Zh vt 2Q19S 8 O & YEh A=) A=A o] ZRlE ek
Q15tieh UTAUT2 24 8.19] 5 18749) g2 5 Y AP O HYATE uhe O R A7) BHO
Table 1. The result of exploratory factor analysis
Factor Eigen Variance  Cronbach’s
Factor Items . .
loadings value  (cumulative) o
I feel that fashion lifelogging app is useful to 0.891
me. ’
Fashion lifelogging app is overall beneficial to 0.837
me. ’
Performance — - - 19.070
expectancy Fashion l}felogglng app prlox.fldes new 3.433 (19.070) 0.926
opportunities such as obtaining meaningful 0.805
information about my life.
Fashion lifelogging app improves my
.. 0.756
productivity.
The way of using fashion lifelogging app is
0.904
clear and easy to understand.
EfE I can easily learn how to use fashion 0.878 19729
ort lifelogging app. ' 3551 : 0.924
expectancy - — - - (38.799)
Using fashion lifelogging app is easy. 0.795
Fashion lifelogging app is easy to become
. 0.639
proficient at.
UTAUT2 Fashion lifelogging app is very interesting. 0.786
factors Hedonic o : . 12.769
motivation Fashion lifelogging app is fun. 0.749 2.298 (51.568) 0.945
The use of fashion lifelogging app is exciting. 0.707
I have to use a fashion lifelogging app. 0.841
Habit ;am addicted to using a fashion lifelogging 0.825 237 13.190 074
pp- : (64.758) :
Using a fashion lifelogging app has become a
. 0.682
habit for me.
1 think I will use a fashion lifelogging app at the
. . 0.852
recommendation of people around me.
Most people who influence my behavior
would think I should use a fashion lifelogging 0.826 15979
Social influence _app- 2.750 ’ 0.856
— (80.037)
People around me will think positively of me
. Lo . 0.747
using the fashion lifelogging app.
People around me might think I should use a
Lo . 0.709
fashion lifelogging app.
I plan to use fashion lifelogging app often in the future. 0.964
; I actually use fashion lifelogging app and will continue to use it. 0.929
Intention _%= A . e 3.433 85.818 0.944
touse [ will always try to use fashion lifelogging app in my daily life. 0.908
I intend to use fashion lifelogging app in the future. 0.904
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2 A w2 H A S of] o5 AR 8.9l &

A A3, BE 73k 2]l FalEF gho] 0.900 01%4

HEE B IFA711.000 o] 49 &Y 8.91o

Zigmq W A =g S5 5k= 47HA 23
HA10] 85.818%2 AW sl A 0 2 e} M

E}%*é o] AZE %t} Cronbach’s a ZF-E 0.944F

2 T A E Bt

m}rjgrl

3.7 438

FLA 7|5 A}£-0] UTAUT2 A Q.Qle] n] 2]
FS A50H7] 918 FLA AM-AF1017 9] 35S 4
° 2 g3 E4S A A5 tH(Table 2). FLA 7| &
AHE-Y Y| 7HA] 891& FAlo sHRSE, T8 7s
*J‘l«l O 7HA] 891& 27 FE R B YTt

ZF oAl W) 53] EAS A A8 T FLAS] 7]
£ 75 AHE2 A3t 71 H(8=0.315, p=0.006), = & 7]
ol (6=0.344, p=0.023), T2} 2 % 7](8=0.382, p=0.001),
2 TH(=0.344, p=0.001)°]] A2 AGFL vz = Aoz
UrEldTh o] o Hi-1a, b, ¢, d7} 5 2] 2] =] 9ich FLA
9 2|2 E 7]5 A& A 1} 7] Hi(5=0.258, p=0.038) ]
=34 JFS vA = AR JEPHAN =8 7]t
(#=0.155, p=0.341), 5 3H(=0.131, p=0.244)0]| = G-©

0.9.

2 Yebgth o] HI-2 a
H AUTHFLAS 3+ 715
516, p=0.000)°ll= 4 & 3
e xl Tk #2245 71(6=0.040,
p=0.716)°l = 723t FF-S M| XA &= A= UEF
Tk olo HI-3 a= 71 b ¥ 913l b= A 4] = ${e} FLA
) A 7] AR A3t 71 (80241, p=0.019), &5
H(B=0.397, p=0.000)0= F 2 FFZ A= A=
LFER A 9 18 7]t (6=-0.041, p=0.761) ]| = 2] 3t
B U A A = A 02 YEHytt o]0 Hl-4 a,c7t
A E 9o bs 7)1 ZhE Qo)

UTAUT2 -4 2.010] ¢ A8 o of m] 2] ol gk
<= AFs7] 918 UTAUT29] oAl 744 4 880
SAO EHHER BYSL, AME 9B S T4
2 AA o] th=3] 7 B4 S A A8} th(Table 3). 1
A3} FLAY i3t A3} 7] g (8=0.509, p=0.000), =&
7| HH(B=0.185, p=0.040), &5¥H(#=0.189, p=0.018)>
FLA AR 9| o] F 2 o2 §o)gt Aut5 ettt
aLA| gk 3 2A] E7](5=0.089, p=0.309)9} A} 5] ] A 5F
2(6=0.048, p=0.485)-2 FLA A} ] &= of| 5-2] 8} o &F
= AA e Ae® YEyTh ofo] met H2-1,
H2-2, H2-47} A X =] 9 ©. v, H2-3, H2-57} 7] 2= 9}
th. 7 A5 Ak <Fig. 2>of AlAH ] 3tk

J\‘ o

Table 2. Multiple regressions of the FLA functions on UTAUT2 factors

IV: Use of FLA R? .
DV: UTAUT?2 factors function p (Revised R?) F Hypothesis
Record 0.315%* H1-1a Supported
Performance . 0.539 s

expectancy Report 0.258 (0.524) 37.740 H1-2a Supported
Search 0.241* H1-4a Supported
Record 0.344* H1-1b Supported

Effort expectancy Report 0.155 (g' }32) 8.052%** H1-2b Rejected

Search -0.041 H1-4b Rejected
Record 0.382%* H1-1c Supported

Hedonic motivation 0.164 9.598** L

Share 0.040 (0.147) H1-3a Rejected

Record 0.344** H1-1d Supported
. 0.616 . -

Habit Report 0.131 (0.604) 51.890 H1-2¢ Rejected

Search 0.397%=* H1-4c Supported
. e 0.266

Social influence Share 0.516%*%* (0.259) 35.922%** H1-3b Supported

*p<.05, ¥*p<.01, ***p<.001
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Table 3. Multiple regressions of the UTAUT2 factors on intention to use of FLA

FLA
DV IV: UTAUT2 factors R
s (Revised R?) F Hypothesis
Performance expectancy 0.509%** H2-1 Supported
Effort expectancy 0.185* H2-2 Supported
Intention to Hedonic motivation 0.089 0.672 39,011 %+ H2-3 Rejected
use (0.655)
Habit 0.189* H2-4 Supported
Social influence 0.048 H2-5 Rejected

£p<.05, ***p<.001
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Intention to use

*p<.05, **p<.01, ***p<.001
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