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Case Study on the Digital Marketing Strategy of Al-Based
K-Food: Focusing on the Setting of SEO and Persona to enter
the North American Market with Vegan Food
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Abstract The global rise in popularity of Korean culture presents a opportunity to promote K-Food. This
study explores the digital marketing strategy for a CES award-winning K-Food brand, aiming to translate
this cultural interest into tangible consumer experiences. First, we searched for influential
media(Bloomberg and VegNews) related to vegan food, based on Google in 2024, then analyzed 452
posts using APL. Through this, we extracted high-engagement keywords related to "vegan,” such as
organic, sustainable, plant-based, diet, and keto. As a result of analyzing detailed region for targeting,
we suggested that effectiveness could be maximized by focusing on cities on the west coast of the US.

Through this research, we develop target consumer personas and propose effective marketing strategies.
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