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A Study on the Educational Service Quality of Regional
Private University for Student Satisfaction

Kwon, Do-Hee'

Department of Airline and Tourism Management

ABSTRACT

Purpose: This study proposed a new construct to measure the educational service quality of regional uni—
versities, focusing on private institutions in the Busan and Gyeongnam regions. It analyzed how service quality,
service value, and satisfaction influence students’ enrollment intentions.

Methods: Using the new construct, data were collected and analyzed to examine the relationships between
service quality, service value, satisfaction, and students’ intentions to continue enrolling.

Results: Administrative services had the most significant impact on both service quality and satisfaction, fol-
lowed by educational quality and information support systems.

Conclusion: Administrative services and service value are key factors in shaping students’ satisfaction and
enrollment decisions. Improving these areas can enhance students’ intention to continue enrolling at regional

universities.
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Figure 1. Research Models
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Table 5-1. Demographic characteristic of respondents

Variable characteristic Frequency (persons) Ratio (%)
Gender Male 133 45.8
ende female 157 54.2
Freshman year 35 12.3
Year Sophomore 88 30.2
e Junior 90 31.2
Senior 7 26.3
Humanities 20 6.8
Maior Social Sciences 96 33.2
ao Natural Sciences 141 48.8
Other (medicine, arts) 33 11.2
Under 20 23 8.0
Age 20-24 years old 208 71.8
25+ years old 59 20.2
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Table 5-2. Factor analysis and reliability analysis

Educational Administrative Information University
. . Support -
Quality Services Facilities
System
Appropriateness of Lectures 0.865
Lecture Readiness 0.832
Lecture Punctuality 0.816
Up-to—date Curriculum 0.784
Employment Linkage 0.760
Staff Consideration 0.806
Staff Attitudes and Behavior 0.793
Staff Expertise 0.764
Staff Problem-Solving Ability 0.718
Belief in staff 0.706
System Adequacy 0.792
System Reliability 0.776
User Convenience 0.754
Provision of Academic Information 0.736
Personal information Security 0.716
Adequacy of Lecture Facilities 0.842
Modernity of Lecture Facilities 0.835
Appropriateness of Supplementary Facilities 0.807
Eigenvalue 9.471 3.803 1.967 1.656
Variance Explained(%) 37.416 17.469 7.898 6.299
Cronbach's Alpha coefficient Value 0.835 0.858 0.894 0.758

A7 TRA 1 ol 29le] M7k FRALAT .91 AEvjeketuighe] 0.6 olololA & Aol A
45l 4719 QAN 2, ARAGA 28 wSE, digha|A)S B2 AlEAdo] g1 E )

T3k 8R1E Ato]e] ¥ Bl S5 ARt 871 ke wHA Wk 715 gRlshy] fl8l RS AAlst
gt 89189] 7)F ke 991 FRE0) FF FTAES AHSHAkilair 5, 1995). FHuA 24| Az
T U9 <GE 5-3>¢F . ZF 891 1ke] dAIZE 7HA ] WEk) HdshAl el 891 1ke] AAlSE ghel 191
AL e gol 7| Bl B Bhgo] SEHthEAE, 2020

Table 5-3. Correlation Matrix analysis of factors and Test of Normality
Administrat Information Educational | University Service Overall Intention to
Construct . . Support . o . .
ive Service Quality Facilities Value Satisfaction enroll
System
Administrative
. 1
Service
Information
Support System 0.381 1
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Construct Administrat Infs(?lrmit;?n Educational | University Service Overall Intention to
ive Service bp Quality Facilities Value Satisfaction enroll
System
Educational 0.374 0.462 1
Quality
University 0.378 0.373 0.361 1
Facilities
Service Value 0.329 0.458 0.377 0.242 1
Overall 0.312 0.390 0.441 0.328 0.489 1
Satisfaction
Intention to enroll| 0.367 0.435 0.459 0.467 0.386 0.547 1
5.3 7MdHA 2 E9
AT/ AFH) A3 DAL SR BAAHE <E 5-4>9) Lol soksgint
Table 5-4. Result of hypothesis test
Non- Std
H Path Direction | standard L t p Result
. coefficient
coefficients
fp,1 | /Administrative Service + 0.286 0.238 | 3522 | 0001 | Supported
—Service Value
iy, |[Mformation Support System + 0.195 0.187 | 2456 | 0016 | Supported
—Service Value
g | Pducation Quality + 0.213 0.217 | 2574 | 0013 | Supported
—Service Value
fp4 | University Facilities + -0.016 -0.015 | -0.213 | 0.842 | Rejected
—Service Value
Administrative Service
H2.1 . ) + 0.240 0.250 3.293 0.001 Supported
—Qverall Satisfaction
Ho,p |[formation Support System + 0.042 0.045 | 0599 | 0539 | Rejected
—Qverall Satisfaction
Ho.g | Pducational Quality + 0.171 0185 | 2.332 | 0.020 | Supported
—Qverall Satisfaction
University facilities
H2.4 . . + 0.112 0.122 1.978 0.048 Supported
—QOverall satisfaction
Service Value
H3 L Overall Satisfaction 0.312 0.329 4.858 0.000 Supported
jq |Service Value 0.437 0.375 5523 | 0.000 | Supported
—Intention to enroll
ps | Overall satisfaction 0.317 0.229 3.150 | 0.013 | Supported
—Intention to enroll
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