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A Study on the Perceived Value and Enjoyment of Dance According
to Experience Types by Generation
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Abstract The purpose of this study is to divide the generations into Generation M and Generation Z
and analyze the similarities and differences in the experiences, values, and fun through dance. To this
end, the characteristics of the MZ generation were confirmed in detail, and the relationship between
perceived value and fun factors was verified through various experience elements to suggest
implications for the growth of dance. The subjects of the study were those who had experience with
dance or had participated in dance classes. The survey was conducted from May 1 to May 30, 2024.
Exploratory factor analysis, reliability analysis, multiple regression analysis, and difference analysis were
conducted to verify the hypothesis. The research results are as follows. First, it was confirmed that for
the MZ generation, educational and esthetic experiences of dance influenced the value. Second, it was
confirmed that for the MZ generation, educational and esthetic experiences of dance had an impact on
enjoyment. Third, in the experience factor, the differences of the MZ generation were shown in
entertainment, educational, aesthetic, and esthetic experiences. Fourth, in the value factor, the
differences of the MZ generation were shown in artistic values. Fifth, in the fun factor, the differences
of the MZ generation were shown in a sense of accomplishment. finally, the commonalities of the MZ
generation were shown in the value factor as physical, emotional, and sociocultural values. In the fun
factor, they were shown as physical and mental fun and social cultivation. Through this study on
generational differences in dance, it was confirmed that dance is an important means of providing
social and cultural values beyond a simple art form, and the possibility of growth through differentiated
competitiveness was presented.
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(Table 1) Characteristics of Research Subjects

(N=243)
Category N %
Male 70 28.8
Gender
Female 173 71.2
) M generation (1981~1996) 103 31.9
Generation
Z generation (1997~2012) 140 | 433
High school diploma or less 28 1.5
Attending university 57 235
Education
College graduation 134 55.1
Graduate school or higher 24 9.9
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(Table 2) Validity analysis of experience factors

Factor Ingredient Variance | Cronbach
® @) ® @ (%) Alpha
al | .675
2 | .861
o 1@ 18.199
Escapist a3 | 846
ad | .732
ab .891
@ a6 .847
Entertainment| 57 817 17.592
a8 .562
.879
a9 752
® al0 773
Esthetic | 311 749 17.542
al2 .644
al3 .667
14 .827
® 1@ 16.165
Educational | 315 824
al6 .624

3.5.2 7RISl MK Q012N U MIE 24 Z}

(Table 3)3} Zo] 7HA(A&8H, dl&d, A1A4,
AHAA)E= 7 QQlo] =dxog BExr9ict 7z gy
FAR ARS|ESHY 20.226%, 91€3 18.138%, AA1H
6.110%, HA1A 15.433%°]c}. Cronbach Alpha &
S gt AFEE 8472 EA BRIFI

—_

(Table 3) Validity analysis of perceived value factors

Factor Ingredient Variance | Cronbach
® @ ® @ (%) Alpha
b1 | .904
b2 | .812
i “ 20.226
Socio-culturall ph3 | 935
b4 | .812
b5 761
@ b6 .830
Artistic b7 814 18.138
b8 723
.847
b9 817
b10 826
®' 16.110
Physical b11 777
b12 704
b13 774
b14 837
Y 15.433
Mental b15 791
b16 570
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(Table 4) Validity analysis of fun factors

Factor Ingredient Variance | Cronbach
@ @ ® (%) Alpha
cl .787
® c2 | .883
Achievement | 3 889 26.550
c4 | .800
c5 .801
@ c6 .886
. - 25.016 .891
Social cultivation| ¢7 842
c8 .710
c9 .902
@ c10 898
Physical and 24.271
mental health | €11 .769
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(Table 5) Results of analysis of the impact of
experience factors on value
Factor Vi t P ToE:;ce
Entertainment .049 .905 .366 .817
Educational 275 4613 .000 .685
Esthetic 195 3.057 .002 .601
Escapist .083 1.323 187 .624
Durbin-Watson 1.755
Aladi. /) 1225(.215)

Dependent Variable: Value
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(Table 6) Results of analysis of the impact of
experience factors on fun

Factor V3 t P Toll_ei: ‘:ce
Entertainment .075 1.325 .186 817
Educational .259 4.191 .000 .685
Esthetic 161 2.446 .015 .601
Escapist .031 473 .637 .624
Durbin-Watson 1.242
Aladj. A) 171(.160)

Dependent Variable: Fun
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(Table 7) Results of analysis of differences in
experience factors by MZ generation

Category M SD t p
@® 4.005 | 0.437
Entertainment -2.271 | .024
® 4116 | 0.326
©)] 4527 | 0.441
Educational 3.040 | .003
) ® 4345 | 0.476
Experience
@® 4.561 0.395
Esthetic 2433 | .016
® 4.416 | 0.499
@® 4578 | 0.443
Escapist 2.757 | .006
® 4402 | 0.524

@ M Generation, ® Z Generation
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(Table 8) Results of analysis of differences in value
factors by MZ generation

Category M SD t p
@® 4175 | 0.365

Physical -209 | .834
® 4.186 | 0.429
@® 4532 | 0.423

Mental 1.806 | .072
® 4.425 | 0477

Value

@ 4.633 | 0.394

Artistic 3.444 | .001
® 4.420 | 0.532
@ 4.553 | 0.474

Socio-cultural 1.212 | 227
® 4.471 | 0.553

@ M Generation, ® Z Generation
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(Table 9) Results of analysis of differences in fun
factors by MZ generation

Category M SD t p
i @ 3.981 0.476

Physical and mental 197 | 844
health ® | 3968 | 0511
@® 4.350 | 0.572

Fun | Social cultivation 1.128 | .261
® 4.268 | 0.547
® 4.488 | 0.585

Achievement 3.216 | .001
® 4.230 | 0.639

@ M Generation, ® Z Generation

5. 22

£ g470] ool 5gof thak MZAIE Hjo] A7E
E3to] F8o] Bdt ol P4 Wol AlBlH, Baby
TS A FOT SHALS TSt B3 B
Aol Apuge rgo) wAE B, WS, Bob A,
ofIE 5 A 711 F4E Bl MZAT 2
oz xetele FgoIA XSt AulE T FAte
W5y Tazo] A8 & Y= AAH RIS A4
shoict.

2 A7 e MA, ZAdR ol 582 £
& AW, N, Aol dhat 24ze] FEHT Aol e
B4skaRt Sk, ATAE ket 2ot

A, MZAIRN: -89 554 At guld Aol
7ol o] mlX: FoE BIEUL,

A, MZAtE F-89] 283 A@t AulE Agol
Aule] Fgo] X Fo& BT,

A, AF 801 MZAR ol e o2ha A
B, BSA AW, A AP, A2 AFeIA Holt
Uehtn, et ARelAE 24T AT 2 o
A QS R0z AT B8A AW, Ao
A, LA ARoIAE Mz B} o &7
QA Aoz SelE gt

9, 7K 8114 MZATRe] Rol gL el 71
ol Zfol7} vehgan, MAIEZE ZAe Bk o 4] 2
Al Ao & slolE]rh

chsA, A 81oA MzAIThe] RolEe e
A Hol7t hettar, MAIENZ ZAIH) Bk o 4 914
sl Aoz SelFtt

uhxjEro 2, MZAIHNS] BB 71 82104 A1
), A, RIS X2 ST Al gl
A AAHAE Aot 4818 GeFoz Sels e,

2 QA7 23S Aoz FRol4 MZAHE A%,
M} ArlE A7k o glo] AHA AAES A
A5tk

A, 589 A AP A7FoR skl g
B Poig FUAIL, WSS FIAL 5 9
o} 314 Agol AAE 7 HEel nlx: o] 9]
wRolths). AP vAHe] 1A WEES HAE F4
=0 QJgke vtk SHErHI0) IHEE FEoliE

8471 45 8 TAe A U I
o) APEEE FolwA 54

:l:‘,
g

JZiﬂI

A

l'r ek
_O,
]
Fﬂ
:9:,
L



62 AMECQIEHUgSE=EX| HM10¥ M43, 2024

A, Fgol4 B Folo] BAA RS
4 sick AR AV} 2 9 Sl e
AT SHH17). BAE ) 322 9istel 3
ol 75 A48 Aok Pk S, olde Ak
So] ojgA 1N BF Bl VoY AAAE st
AeH1 1), F-8oIHE oleiat B2 stel Aulst X
= AP AT T8 FAS o B WAL 93
¥ 4 glom, ol B Wuloh BAHHQl 4] Sz
ololA AAA ololg FEL 4 9 Aol

AR, Al Aol Ao 2R ApustE A
ARG 4 gk avle] AYA Zwe e, ] o
a7h 2412 o] o] mATHY ShTHIS) 78
T AP 24T JIRIORHA T2 39 e &
20k Apaskel AL SR 4 ok TS MA, 7
Al 5 2 Aol B4 275 ofsfslaL olef B A
¥4 S AFHoRA ¢ 2

+ A= Aol

=

WA, ekt Aol a7 FET 4 gt ueke
AATro A B8] AT XS FTAZ S Atk

71900 Y= A3 24517 ¢
94 A9 Fade 4xs
24 Wds 474 48 FPHoR A, Ay
o 34 7hxje] L wlAlcka ShrHI3) 89 A
B4 712 AToRA Fgo] Alsleh Ealo] H A
398 ge U & e slol:

iR T
&
P
l.r]
il
)
Toi
K
=

024 ohygel o Ao
3 oje] G WAOE F8E 9T FUT 4 9
% ik AP T8 AFS Sl SHYS Fo 2

EEYL ZU4Y 5 %S Zeltt

AFE MZAIRe] FEAT Mol BE AF, 7,

Avlz Agrsto] AT, ST, B ATl
Gt MAE R8T FEU A0S Be] Bag
AASIck, Hhol MZASE A1, 8312, 34 s
g FEsie Fad AdYe Asld Best 9
MZA 978 Fojel B o) UE Feot A
4 3PS Sotol HPe 58S ANT Bast
9ict.

ol ATE Fle] F-go| TR MZAHY 87
2 320715, A 7S BEshl, A2 7}
%] F70] 7)ok 7124 €2 7o,

[10]

[11]

[12]

[13]

[14]

[15]

REFERENCES

S.H.Hong and M.Kim, “A Study on Communication
Methods According to the Characteristics of MZ
Generation,” The Treatiese on the Plastic Media,
Vol.24, No.1, pp.113-120, 2021.

H.S.Park, Korea's
Publishing, 2005.

generation problem, Nanam

Statistics Korea, kostat.go.kr, 2019.

J.H.Shon, C.S.Kim and H.S.Lee, “A Study on the Response
of Each Generation to the Communication Characteristics
of the MZ Generation: Focusing on Generation MZ,
Generation X, and Baby Boomers,” Journal of
Communication Design, Vol.77, pp.202-215, 2015.

B.J.Pine and J.H.Gilmore, “Welcome to the Experience
Economy,” Harvard Business Review, Vol.76, No.4,
pp.97-105, 1998.

M.Jeong, A.M.Fiore, L.S.Niehm and F.O.Lorenz, “The
Role of Experiential Value in Online Shopping: The
Impacts of Product Presentation on Consumer

Responses Towards an Apparel Web Site,” Internet
Research, Vol.26, No.3, pp.524-544, 2016.

H.Oh, A.M.Fiore and M.Jeoung, “Measuring Experience
Economy Concepts: Tourism Applications,” Journal of
Travel Research, Vol.46, No.2, pp.119-132, 2007.

S.Y.Bae, “Exploring the Experiential Dimensions of
Dance Performance: A Qualitative Study,” Journal of
Dance Education, Vol.22, No.1, pp.45-59, 2022.

H.Lim, “The Impact of Experiential Marketing on
Customer Satisfaction and Loyalty in the Performing
Arts,” Journal of Arts Management, Law, and Society,
Vol.48, No.4, pp.255-270, 2018.

B.Schmitt, “Experiential Marketing,” Journal of Marketing
Management, Vol.15, No.1-3, pp.53-67, 1999.

C.Gentile, N.Spiller and G.Noci, “How to Sustain the
Customer Experience: An Overview of Experience
Components that Co-create Value With the
Customer,” Buropean Management Journal, Vol.25,
No.5, pp.395-410, 2007.

P.C.Verhoef, K.N.Lemon, A.Parasuraman, A.Roggeveen,
M.Tsiros and L.A.Schlesinger, “Customer Experience
Creation: Determinants, Dynamics and Management
Strategies,” Journal of Retailing, Vol.85, No.l,
pp.31-41, 20009.

C.Tynan and S.McKechnie, “Experience Marketing: A
Review and Reassessment,” Journal of Marketing
Management, Vol.25, No.5-6, pp.501-517, 2009.

JJHKim and J.S.Chen, “The Memorable Travel
Experience and Its Reminiscence Functions,” Tourism
Management, Vol.69, pp.46-54, 2018.

M.B.Holbrook and E.C.Hirschman, “The Experiential
Aspects of Consumption: Consumer Fantasies,
Feelings, and Fun,” Journal of Consumer Research,



29| MIHE H|

S
=

o
=

=

Oof M2 XIZE X2 HO|Of 2

5t

?.

63

(16]

(17]

(18]

(19]

[20]

[21]

(22]

(23]

[24]

M H(Young Seo)

Vol.9, No.2, pp.132-140, 1982.

J.H.Kim, J.R.B.Ritchie and B.McCormick, “Development
of a Scale to Measure Memorable Tourism Experiences,”
Journal of Travel Research, Vol.51, No.1, pp.12-25,
2012.

C.Mathwick, N.Malhotra and E.Rigdon, “Experiential
Value: Conceptualization, Measurement and Application
in the Catalog and Internet Shopping Environment,”
Journal of Retailing, Vol.77, No.1, pp.39-56, 2001.

M.Csikszentmihalyi, Flow: The Psychology of Optimal
Experience, Harper & Row, 1990.

S.K.Kang, “The Influence of Virtual Experiential Marketing
on Customer Attitude and Purchase Intention,” Gachon
University Graduate School, Doctoral Thesis, 2014

E.J.Bae, ‘The Effect of Virtual world Metaverse
Experience Factors on Behavioral Intention through
Presence and Satisfaction: Focused on the Generation
7  Metaverse Users,” Sungkyunkwan University
Graduate School, Master's Thesis, 2022.

P.T.Chen and H.H.Hu, “How Determinant Attributes
of Service Quality Influence Customer-perceived
Value: an Empirical Investigation of the Australian
Coffee Outlet Industry,” International Journal of
Contemporary Hospitality Management, Vol.22, No.4,
pp.535-551, 2014.

B.G.Park, “Study on Structural Relations among
Five-star Hotel Customer’s Cultural Capital, Brand
Identification, Perceived Value, Customer Satisfaction
and Long-term Orientation,” Honam University
Graduate School, Doctoral Thesis, 2015.

C.S.Jung, “A Source of Enjoy and Worry in University
P. E. Course,” Journal of Sport and Leisure Studies,
Vol.0, No.22, pp.129-142, 2004.

J.M.Son, “The Consideration on the Amusement
Element and Participation Recognition and Lesson
Satisfaction of a University Culture Dancesport
Lesson,” Konkuk University Graduate School, Doctoral
Thesis, 2008.

(K5l
= 20054 89 : Avtisii A S5}
THR%3H A
= 201549 49 ~ 20229 2¥ :
st @
AR . 2AQSE FANETE

I @

m

(AP
AERIEY, 78 B9, 78 FHx, v 29





