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Abstract

With the advent of the ICT era in the 4th Industrial Revolution era,
cutting-edge industries in accordance with changing trends of the time, the MZ
generation is leading a new consumer culture with a digital platform-based
lifestyle. As such, wearable devices are leading popularization of the market,
the need for product development and research that goes beyond simply
combining high technology and combines user-centered functions and designs
is emerging. Therefore, the purpose of this study was to analyze the functional
mechanism of wearable devices according to consumption value of the MZ
generation, focusing on wearable devices currently being commercialized in the
digital transformation era, their characteristics were also derived. The research
method for this purpose involved classifing wearable devices into notification,
information, and content types according to their functional mechanisms and
examing them. As a result of the research, characteristics of identity,
collaboration, customization, and content were derived, | was is thought that
they could interact with situational awareness to suit the situation and purpose.
They are closely related. They could make social responsibility and sustainable
efforts beyond the brand's image and profit pursuit. As the consumption value
of the MZ generation, a new consumer class, is highlighted, it is essential to
segmenting and analyzing user-centered functions and content, not simply
combining cutting-edge technologies this study is significant in that it provides
essential data for continuous development of wearable devices and the
establishment of successful marketing strategies.
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1. gqe| B4

421 Arde Ald ICT(Information  Communication
Technology)& 7|Hte 2 sh= AFAs, 28, 2253 7t
2k "ol & Fol Mo Abqlo] ek o= WhHstA
A, AT AR, AFET AR ARRIE HIEQIEE AF
Ste 294 AP T AR d9 1He] g5/
DASHA oFo|Z|AL YUtk AIAAR] BHEAE A8
oA &8 4 Gl TRt FH Y §5E AREE EA
st ojgE tiHbo] A(Wearable Device)oll thigt o]
IZED ek wjALe] ot Hisksle gto]T A u}
2t Fog mutdS v|Eke g iy, kst Foishy] H
22t Jejo] dojelE tHte]A9] 837 WA FolubH
ol Ffisks AH|AZS Al Agho] o]Fojza Qlth
Jeon(2020)] el W2H foiE tHlo|AE st
T 2HAS 20~30de] EflEe] wigteHA whgehe
MZ A=, Foi-& 2utdst o2 EHEe] =ob 2
A T HES Tl el ASAe)1, AdS viE
o= JREkE sk FAAC] ARt AR SHGiH o]
45 golgl ufolak wh2s] dhdsk= ICT 404
Mz aH FAHLY] A&o® Theed] sto] HAEEA|9}
o] 71& Adel XA ¥ AR T4 Edlx &9

< Aot Az Hertelor HeE 71 Gl
3 431 AQEEe Juto R g ICTS e g5kl o
ARt olsfE HiFoE m|F sG] yolrtel o i
< AAste AL mE Hadde] & Fag S

SHlh 710 AATEL HojelE HHfolA9] AT F
Ao @2 HIAE==2] 4o AF Al 5ol Tt A
T AFE o|FoFon, ol At AlEIEAS Bl AFE
o] £A4& BAste o 23 91 JtHKim & Yang,
2014; Roh & Shu, 2015). Fgt w7}t €F3==22]9] &
o2 AL HojeE oA Aol FAFEUTHE A
T At 583 olrE tHEA|AL AT fof2E HHo
A5 Fiohs F8 AR MZ Alte] B4 wE 4
T ATt fojelE tHtelA9] 715A wAUZS A
2 JEHAE FYole AT oF] BESH gl o
2hA 2 A7 FA2 fAY de At @A 83t
I Y foleE dupelAE FHoR MZ Althe] AHZ}
2] & folgE dHfelA9] J5A wAUSE =4S
1 BE EESIGr MZ Aldie] B3t AZste] =%t

o

T oS

B ATE golsig ciutolse] Ak J1e el B4
4 AR2 AT B okl Aiet 4, %, oY 5

0 Bl Aold was S0 B
Ao A UL I ARE AR GolA] A7

ool gisk
2. B0 el U W U2

B 7ol WE dolgE tjutolxof gt A st
AR G4t AAs ozt & = Qe 201595 2023
W7 71%02 sigltt. ol $lste] flojzlg dHtelx
T 710 AHE ANtE 9)7], F27], Hlo]QAlA, EF
B, w5 tholoE, JiEEA, AR B4l = nRE
HazZde] 7153t dojetE thpo|AE Mksl= Bt
A anzt 971 B2 A 1278 AAs dgatet
AUl AfelE °l guolz]E E-gste] EA5HATHGlobal
ICT Total, 2021). A7) W 2 82 0|22 1gofA
dlolzlg outojret MZ Aol o] 9 EAd] disto]
AmRgh A%d BAS g5t dlojglg tupolAE ¥
/T EYL, JQXHRIHE, 4jjoz ERste] §d4 Al
£ $3512[Roh & Shu, 2015), 7152 wlAYZ] e
AReAES ZHEIes} sto] EASHITHS&T Marcket
Rerort, 2015). 24H 7tolE 2Rl& 7|Fto g fxd %
Aldiell MZ Aol AH7ER]e] w2 flojeis tjHfo]A9]
4712 EAo] mEE]QoH, MZ Altfe] AH7Ex] Aol

2 folEiE gufe|lr] ARPAE Tt Al
2pEstrt et

Il. o223 3z

1. glloj2{€ c|Hlo]A(Wearable Device) 2|

19609 MIT Media LabelA Tmet flofj2is Hutolae
AREARZE AAel] Z-gste] Hols dAE Foll AAzReR
FH 2] it ARE 5T 4 gl 717 AAst
Fom, 45 AFY 7eS AL & e dEYACIA
(Application)7kA]  22&stal Qlth(Kang, 2015). E3F A
ojtoll At ARgSE] skl ARgAte} A&Hor LA
45 & & dvhe FHE 7K Atk(Chae, Choi, &
Jung, 2008). floiziE tHtolAe AlAIRE Aol AL7IL
HeE ol gttt JH d4E BFE, 19804
-5 A2 AFE Vs TYscte] FAREolY e
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Fgo= sj%o] Aau ey Fele] eEEl 4
45td AIES NI HKim & Yang, 2014). FHTolle
Tlutolso] wbEl ohel FABA Qe 7% 9 uhe
o 49 50| 7144 WAt SuEY Fulg muiel ol
tfolagte] ol st ABSL EASlG, doz
IT Ae olmi o4 4% FE& folei2 tutolxrt

g Zor Agsia gk

2, Yoj2i= ClHjol~ Al 5%

IT 2 4, Has=22 52 AA 2 3449 7189
IDC(International Data Corporation)®] @ ZAo] w2
9, 20208 1,276 e flojgE HulelAE Edtelm A
d thy] 50.7% A&, Covid-19 717+ AHeA Hthd
Al2"EE A9 A o] Fa/do]l BA4Em dA/mEY
2 9 QIRERJIHME Y] I =971 w5ttt @A 48
ST Gl ol s HHbolA AE2 ARtE f]%]9] HF
o] 92.3%= YLEHOoR Wol YA L2, °IE HAY T
O IT 7]48Eet oflzt mjd BHito|ME AntE A&
SAISHL Itk EZE ofo]f|o](Eye Wear) &0k MZ Al
FHOE HEH &2 AREs 71EsH oot FH
AFEol F7F AdE Qiek o]F % foj=E HHiel~
AAREe R A% HolHE ZRte R 1 g9E Zet
pom, fAYES TRl AHZY] Y=E HHeRh 3
fETFAolACRE AHRY] WEELS Eo|al qlth
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. Mz Mlche] E4

MZ Alti= 1980 ZgtolA 2000t &5 Atolo] H
ofet el Alchet 1990Wt] FREEE 200080 Zut
Atolell ot AFRMES ZAYE FEshe Ho|th(Kim,
Lee, & Shon, 2021). @A A AAHCR 259 e G5}
o A AA 449 30%E AASHE MZ Aldie 94K 7t
2 33 e 46 A2 Bobtn glon], 2= B
ColAE MZ Alge] 332 471 SIet st obAe
o] AZEst rhPark & Rhee, 2021). A2 7|EA U=
521 TsolA Hlojut B4 Faot By =S ¢
2o AREI el Holn], 24l A Hopol| FFst
£ AHE(Kim, 2022), TA[Ho]1 FFAI A 7%
2H[EE THoR AJYsiiirkHong, 1995). B MZ A

F_O,E oli

g gAE B4 Je] Ame W] wes Hgs,
QA APHTHE SEsa o4l ARe Avan

/\
=
S
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N
H
ol

2 ER19] FFt Zpx|gel| wheh AH] B
=) £ Bl BAE Sl Aol duoith o
2= A2 2H9 FARA MZ Ao Fa/do] F245
WA, o2 Adiete] PEElE MZ Altie] EA4Jo] FERET
ot MA HAd g4 7)9ke] golm Aotk 7|AA]
o7t ord= ¢t HAY S RF AHL Alt2hH (Kim,
2022), MZ Aldie f4d AERE AFES Ao o%
ste, el IT 71718 A=4o= &8olal, B 2ok
oli 22l ARUEE FAote] ENEE w=2A ot
T Aupsieh ESE A4 A A(Socail Commerce)S EHg
2H] F5& o il HstH H=4<Q1 P 4H
g Hol1 QItHAn, 2023). MZ A= Al An|g &
Fote ‘H(Fun) &M FEHIE EJItHKim, 2023). 7]/3AIH
7b &0 RS Aok A9l AEeTH, MZ Aldi=
AEE Lok oA oZFAR EARS Skl
(Park & Shin, 2024), S7tAQl FhE FHE = AT
Ueh = ShKim & Lee, 2020). AfHTH=E oyt &
1 7YE B TR Afes AR A 2HE &
S At A3de Holn JthE. Lee, 2018). MZ Al
e ELE iRl SAAoth 71t MZ Azt 7HQ1A
olth= SWoA HIZSHAT, o]X ARES F9lohe T
Aol 718AHE &8 AFHo|aL o7t BES F8A &
HNam & Nam, 2022). ¥1H MZ Adie 243 A%
PRog A9 g WEHote 28T UE ¢
u](Meconomy), AX 7| X&) (Self-Gifting) 52| 4HESHE
719 W F3FE 71xE BRE ZAE wES) AEeke
AFE Holn Qtt. uixgte g MZ A= 71 &HlE
ok VA7 AgAolar Al AH[E FARE,
MZ At AggEold d3ld 255 2HE e 7
Hlo] S8 FA, A4lE E2d & e
TIL e =5 oA &1 FAShe AH|
W

olo

—=

N onl ol

ol Sk ol
N

=}

o

]
12

i

0 ]

;O
o)
tA
ot
g
N
)
=)
lo,
N
N
ﬁx‘
i)
-,
e
L2l
ol
T
>
ol
)
B

(o]
Hir
rlo

A B AES st Ao
3l ol Fefste] zpile] Zia]geld AdE
Jdob-(Meaning Out) AHE Fo Ag 4
PAotal rhlee & Jang, 2023). olE8% 7HAd=t
BESIY 27|RES] 8471 FaAXEHE MZ Al
Ao Agle| XEsE] AlstHA 71E Aol A
H) 49 AFAY AH] frielold Holu i<t
FAHO AHPZIAE FoAHE A4 AHSoR H7iE
AckKwon & Lee, 2022). °ol&g MZ Atje] AH]7}H4]
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F =N

. fll0j21= ClHto|~

D) ol duto]l 28] AREA 71
2 79 AHEAS 9% Hilie AA 712 @4 A8
3= Q= HofRlE HHlolA & AMEARES] &8 HobE
FHOR AFActe] FA/TEYL, JAXHQIHE, 4
2 EFRol] AlEA dideR Sesiltt dA/mEYA
o] tHlol A= ZHIE ARG HIHoR REek] wE Al
A AEE AR A mEwsty Qlot QIEHSIHEE A
3k A, AR B B2 AHIAR AREARS] Aol
8= UGl folst ARE AAREeR Algiith 4
o 2oks AREAPTE AlAlel 2gote] At HH o] ot
oRFeE JEOF AulAR TEHQ] AHIAE AlFRICE o]
& dHtolAE 7154 wAYS wet &9, BEAEAA
, AR, FHxE ERd 4 9o, €49 Ve A
, SNS 59 AMHAE Algeith. FEI52 AAA
HE &85 P28 mEYA HEog FHRE 4 glow,
WEPR S Tl fIA7IEEe] GPS, NFC, dH|A]e]A
(Navigation)59] AH|AE AlFH-E 4= U}, E3F st
Aol ZH3}El= Zel=(Contents) FE-E =] o)A,
gto]Z=2 TI(Lifelog), HiE 2](Battery) 522 EFS £ 3l
=4

o b
i
£Y

2) felelE tHtolA9] AlelEA]

(1) dA(Health)/o]EYA(Fitness) -5

2733 2ol ARdS F9lsh] Rt AA/HEUA {7
9] AHl= ohe 2ok A, Figure 19 Fx2d-2(Ralph
Lauren)& & A]19(OM signa)dt dste] 22 €2

Figure 1. Polotech
(Www..ajunews.com)

Figure 2. Fibit Sense
(www_fibit.com)

(Polo tech)E Aottt gMze BUER AAE A&
o g Azxsto] ARE FFokL Jom, ARG AlHN
o 58, AEdA SO 44 HHE SAsle] Aog wi
A1t AFH ofEEA ol M FHKim & Lim, 2022).
=4, Figure 29| =8l MA(Fibit Sense)= AA/TEYA
EfAZ Sfoloo|(Wif)et EFFA(Bluetooth)E 7|§Fo=
HYEQIZL dB8=w, &9 7le2 Ak 24, SNS 50l
At AAAEES 83 a2 AR FeEAIA, d

RS, AGAA, AEHA T 5o AH|A} 15717
+F L2IE Aeor sk RUEFSH] ARgAle|
A mewdith, SFARE F-gsto] GPS, WH|A O, A

ofN

O:

AAY 1A, 7= 5O RS SRl 4 la, Sy
2, AFEE Y e As I AHIAE AT
(Park & Yun, 2017). AA, Figure 39 44 Z2FAYA|
(Samsung Glaxywatch)&=  gteojmtole} EFEAZ 7|Hto
2 3}, 22 SNS 59 ¢¥ 7152 AEgh AAHE
£ Z8ote] ZRe 4R, Y =4, FSAAA, @54
AR ALY, ALE, ATE 52 A48 2 =Y
B ofEgAoldE Sof &9 £ glom, 907k &5 &

Ir

S

B2 250 QASH 7|F5te] ARgAtelA o)
AHAE AlERITE SEAPEES QIARE IA7]9e] GPS, Wi
HlAlolAd, Udl " Zo|2AF T AAAARE 1A,
5 T MBIAE AlFotal, auSFo] ¥, FFo] 1
g 7I150le 59 golZa1 7ol rkPark, 2022).
A, &E]= WA (Solted Venture)7} 7HESH Figure 42] ot
o] QI(IOFIT)E == AYolX 7P F2% AF olF &

S 245t SHE A99 43 AAE RS F=
AHAE AlFeith @EARE S8 TREEAIC AN
9] Hlolg A4 7l&2 A 2ol WHEe] ARgARY o
R, AT ol AW HEY 5

golees dARter ofoledl g ofEdAloldcR A

r

) = SF 2~ A
oe 4T & 3, #4"
A=

S

Figure 3. Glaxy Watch
(Wwww.samsung.com)

Figure 4. /OFAIT
(www.salted.Itd)
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Hot. ARAS Fl EA/TEYLA tigt 87 S71%E
o wet HAEEAee] g5 B8 dlolslE tHiolae
FHE dole E45 Foll Q1Y &Fd A3 E &8
How ol X Gl Fag 5U|HS} ey &
£ AEste] Yrrle AFeM A vEysR AR
aldetcH(Lee, Jeon, & Jung, 2020).

A EZE|IHE (Inportainment) 73

2L A Aug AlFcks JRHIHE /39 AH]
£ 23 Atk AA, Figure 55 FHI1FE] A (Ubiquiti
Labs)ol|l Al 7t ZHEZ-9(Frontrow) AIESZ AR
2o A 4 e WHE § dAAgott. ERFAS} 9o]
mtol & dZsto], g RHtYY} AFEW A= T
< Aok gl QgAY AEE 13k H[H e
£ ARgoto] S3olAY AT 4 ok EFF SNSolA &
Z}2Q1 gto]B AEHo] 7M5shH Sk Fof 16417t or]
£ Andd @ 4 gy, FET AR G2 e
nurdg MEEch E4, Figure 62 HElo|EARI 2
(Brightsign Glove)ollAl g7+ Zofil-g 9l 7Had A
oh AlEE 28 AEolA BA AAAHE shd o Ao
7F gAdE §gEe] fgageeler AnAR AP, 2t
A olEACIAS Bl 157] oY QlolE Adsty, o
& Fagel A%E =S 4 AUtk AA, Figure 7 B
Z(Ringly)olAl EAIt AntE F(Smart Ring o2 FA%5
Al AEIAQI EFEAE Z|Rto R M3} olH|d, &2k, SNS
59 ¥l 715s ATt AHEYEE 83 HpolB o]
B, 7IEEAs 4714 e 57FA] LED Ads 13
o AREET, 200712 oo ofEEAlol AT Aol A
B2 g 5Ho| 9 4 AFE AT 4 o

(Lee, 2014). YA, Figure 82 IT 7= A= FAl B2

il

g o
|
4
=

B

BrightSign é“

Figure 5. Frontrow
(www.petapixel.com)

Figure 6. Brightsignglove
(www.brughtsignlove.com)

0ot WRks HioR & o o]Fsfof ok WRke R A
ol 2= ¥4 FE#E AlE Frhlee, Roh, & Suh,
2017). ARIE Sl JEZEIHE {3ollA 9 doj=iE o
Hpo] A= AREARA AW feldt Ao xpdste
& Ageih
(3) Ard(Industry) 3
At Bol B 91 75 AR AURE] A
o3} eh. 3, Figure 92 0|7 (Wakecap) B
3 24 SAASE FAEA wA(MesshDE dZot=d 44
tlolg] HlojAs L 7|9 FY AHe] HFHT
Amol 2 A= AR E-ET AN AARE
A FAo] 7hssha, PAIRRE AYAE HIOok
AR W TF VlsoR UEy &£FAS AFett
(Dorothy, 2024). &4, Figure 109] = 2=2(Google
Glass)e d|E BR2E Tt AEolo|q(HMD) ARtE S
20 FHZ 20159 SFEHAAF 20179 AFAF 715
Aokl AAE om oAl AAETL QT glelatolet
EFFAE Aol FASA AAE 7He g HEYIt
A= At 22 W9, AN 59 49 Jlse A
THS. Lee, 2018) $Ix|719ke] 7H4E, o|2AT I 2}
, ZHE AE 59 7152 A SA4%E, Y
, HEe] Aol vkgSto] A5 Hok 2 A4
AR 4 glom AlZE AHZE SRS FE FE
4= QItHKim & Yang, 2014). A, Figure 11
faZeo] FHY HE=RZ ZEolo
(Motorola Golden—1) AZ=o=2 ojo|nto|e} EZEAE 7]
Hto g w9 CE(windows CE)7}F W&o . &2 At

ofll

do ro dnoogh
et

Y

to e X 1% oj
2

o LecHAL

4

Figure 7. Smart Ring
(www.ringly.com)

Figure 8. Lachal
(Www.prnewswire.com)
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Figure 9. 5445
(www.wakecap.com)

Figure 10. Google Glass
(www.seminet.co.kr)

2

| 4 QAT AFEVE DaF A @l
A 7o) AHIAE W] ZA Qs Foll
£ Aolgd 4= Siok. & offoll= = FXof| HEE
&l 2 faEel7t qlo] AAzte R By
g- o, mlo]d= FHO 425 AASH: ko2 W&d
(Noise Canceling) 7152  Al3etch(Aleksy, Rissanen,
Maczey, & Dix, 2011). YA, Figure 129] LG &&0] &
E B(CLOI Suit bot)> AMEAPE 94 Zt& o)A #dld
2ol olF ZAska FH] AHlel Eol7tH, SHE B
o 23o] 2o ZlefiAle A& HEs F= HAoth A
|20 ZAAA FH SHAHE EAste] P o=RE
S ST 5 don, SHRE AME fAlske] a8
2 dg 4 QokChoi, 2020). AHIE Sl A F3olA
9] HejHE HHtolAe % 2] Shdat At B4
AA@T Yol dlolg 7ute] SAREAE o AR
Aoldor EstH &34& A3t
4) o=l E tHtol A AtelEA At
flolelE Hrto] 29 AHRA A HojelE dHlolAe
E§ wofell wet AREARY 4] dE JiAdste S5k
gt A/MEYA, S HlolHE EAlste] ot HH
ot 22 AgE AFcte AZEHR gt 5Ho) &

L A5 AR AU8oR BRstel 7154 b

il

=

m

r

b

o=

UEo met 49, ARAWAARE, §44H), Zdzz BR
S AEe] AHEE E4S FEst] BW oheat Zth
Fojzlg drte|xe] FAFAL EFEACL olojmto|7} ¢
AsE gERolE V4§t SYAAIE 7HAT 9loH, 7%
A 2ol A3}, B SNS, SOS 59 g#e Az A
5, 4 Bl ARgAblA A5E Foh

AARR Zwo 2ge] AuE Qeste A%
Sl Aulas Agsker] W9 AL, A AN,
o 2ute o RAE HZseAs G AEe 2w

A2RE gle 4 gy, wHl Al A YA, o]

O
o|N
&S

1o

ot o

Figure 11. Golden-i
(www.gizbot.com)

Figure 12. Cloi Suitbot
(www.ive.lge.co.kr/tag)

Pel 2nle Y, SEE WA olole e A8 A5
ohzeol N Fel wEst Hewe Agd 09 A
2, 4 AAPA ABLS SR, 2Z0] 5o doln
27 50% AT 4 GeleH] S s AR

o 2A 42 fofets Hutolxe] ARl Tl B
1

g 72 e = Hele 2Ag
=t ofols &A% w29 RAE d4sh, LG 2]
FE 32 o7 Ak w2t BAS 4shs AntER 7]
TR IZ 71T S HolEn

HFHE ST «A|7IHEe] GPS, NFC, 7H&EA,

A, Aolz2in 7)le2 ofEHAIEE T 5
et mHl AlA, A ARAYA AlEe FHEEAA
Zgsto] QIEFo]29] BelEE Aofd 4 la, Ml
2, A ARAYA, "B AntE F, A HEsRA
2Pl Aol HolBEloly AeE HuH oS #x
sto] FiRlekd &FAE Alseitt

Ze=(Contents) = Aoj2tE Huto]A9f o Rupd
ofigelAlolde] dsEol Ardetd 715 Alssted, i
0] AlEelAl ArgArete] 241 mEmE fjeh Ry
3 7150] AsEd. fofE gutelAE ARgshe Bt F
9| A AR she dznele dx=d ERHI,
SEE 1A ofoled, FAlRb HI==A 2P, ola7y
SAAS, 2 24, HEZ FE ofo] AlFolA HOAJS

> oo 4 R



Axd [ MZ Miche] AHPEx|0f e glof2{S cjHtolAe| 7153 HFLIE 173

Rt MRS AlFsia ok wul Als, A A=A
A 4R Ao g dojglE gutol2rt ZelEE &

gt FE 2EY A2" FEE AU Sk =3 ol
Az, A4 APAAA 5o a8 Retdeide fga
(Fin-Tech) 7]'502 2-820] 4%t Wao] e F84]
HIAE AR AlRlEAe Sofl A v ot
& HHlelie AR AEIE HEw ERAE Als
£ 59 FEAY 8] FAg Halola glrk. ol 79t
o= mjde] AAEE AojE Hutolis AntERF &7
oM 2dE& FxstH 7Y FHe o, A 3 AE
g2 BdE, ouAzREe| 59 5 ke A, PAl
2, 294 S st v bAE efolze) A 7t
A= Hobd Aol

. MZ MicHe| E40j w2 flloj2{E ClbjojAo| E4

2 Folde MZ At 5440l w2 fdloj2lE Hutol29]

713 wAYSl met FA% At ofoldlEE, ZetRd
o[, A2Emtold, =0 4742] E4o] EEHII.

1. OtO|EHIE|E|(Identity)

MZ AdiE sto] HA==227F G4 HlolelE tHpolA
£ Fdoks IgelA AnARe] HAgat A, AT 52
BESH=], foldE tHto]2olA Kol MZ Alte] A
H7E2|e]] w2 ofoldlE|E] ] EAS Rt Zrt.

AR, FA2Q] Edo= duzd EZHIE MZ AlK
7} Assl= AU 23 2EY(Big Pony)S HAd
2este] ZTHQ ojuzz M-S HAmshe AFE 9
ulE Folgith, Tt A, ofE, mlo|AR F AAAI IT
Z1golA AntE FEAE ek Qledl, 2 2EAe
ApEstE 7)& gAleg fojzlg tHbolA Al
Yste] ArGHat ofyzk AR, VR, HEPHA(Metaverse)
N2 Hofete] g8 Sl BAEo] HAES gl
7k 9k

EA4, oletaQl E4oR Hefo|EXR] ZRHS RAY
=224 epde AlZF ool Q8] B4 Q4S9
= A28t YR7|RE AEIAE FAst, AAA o]o] A
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Figure 13. Functional Mechanism of Wearable Devices based on the Consumption Value of Generation MZ
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Table 1. Characteristic Values of the MZ Generation and Wearable Devices

Characteristics of the MZ generation

Wearable Device Brand / Item Value

= Ralphlauren/ Polo Tech

Establishing brand identity with

= Symbolic = Google/ Google Glass subjective and emotional values.
|dentity
. . . Positive impact on social
| |
= Altruistic Bright/ Bright Sign Glove environment through technological

= [achal/ Lachal Shoes

convergence for humans.

= Rare and expensive

= Samsung/ Galaxy Watch
= Ralphlauren/ Polo Tech issues.

Attracting attention through social

Collaboration

= High added value

= Samsung/ Galaxy Watch
= \Wake Cap/ SAAS

Preempting the market economy
with specialized technology.

= playfulness = Frontrow Satisfaction ~ with  pleasure  and
P = Ringly/ Ringly Ring interest is important.
Custimazing
. Activit = Fibit/ Fibit Sense It is important to choose according
y = Salted Venture/ IOFIT to one's individuality and taste.

= Experience-oriented = Motorola/ Golden - | Experience is important based on

b =[G/ CLOI Suit Bot the product's function and purpose.

Contents

= |ndividual-centered

= ALL Brand Item

Ultra-close  personal  information
collection and management.
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