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Abstract

Despite a continuous decline in birth rate, children's clothing market is
growing, driven by consumption trends of MZ generation parents who are
willing to invest generously in their only child. Therefore, this study aimed to:
1) analyze changes in children's clothing market; 2) ascertain preferences and
consumption patterns of MZ generation parents towards children's textile
designs through surveys; and 3) develop textile designs targeting MZ generation
parents based on these research findings. This study involved processes of
literature review, market research, and design development. Survey results
indicated that ‘patterns and prints' were the most critical factor when
purchasing children's clothing. The design process reflected survey and literature
review findings, starting from idea conception to motif setting, pattern
development, colorway, and simulation checks for final application suitability.
Designs were executed using CAD programs centered around the main theme
'‘Enchanted Tea Party' and five sub-themes. This research was significant as it
conducted surveys known to be challenging for corporations, thereby capturing
the essence of MZ generation parents' preferences through the design process.
This will provide essential information for establishing children's clothing design
and marketing strategies, contributing to sustained growth of the market and
enhancing the competitiveness of children's clothing brands.
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Table 1. Classification of Children’s Clothing by Growth Stage

Growth Stages

Children’s Clothing Market

0-24 months Infant
2-4 years old Toddler
4-6 years old Preschooler
6-12 years old Kids
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Figure 1. Bluedog Textile Pattern

(https://looxloo.com)

Ettoi e

Figure 2. Fttoi 24 Textile Pattern
(https://www.agabangmall.com)

Minkmui K‘F

Figure 3. Minkmui Textile Pattern

(https://looxloo.com)

Absorba

Figure 4, Absorba Textile Pattern
(https://m.happylandmall.com)
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Figure 5. 7artine et Chocolat Textile Pattern
(http://www.chocolatbaby.com/)
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Table 3. Demographic Profiles (n = 162)

Variables Classification Frequency (n) Percentage (%)
) Single 0 0
Marital Status -
Married 162 100
20-29 25 15.4
Age 30-39 93 57.4
40-44 44 27.2
Seoul 70 432
Residence Gyeong-gi 86 53.1
Not specified 6 3.7
University and Graduate 1 06
Students '
Self-employed 29 179
Occupation Office Workers 42 259
Professionals 1" 6.8
Homemaker 64 395
Others 15 9.3
Total 162 100%

Table 4. Purchase Criteria When Purchasing Infants to Kids Wear

Criteria Mean S.D.
Pattern Type 3.59 0.078
Color 3.49 0.092

Design and Style 3.48 0.093
Size 3.23 0.113
Harmony as Matching Family Outfits 3.16 0.104
Price 3.15 0.115
Purchaser's Preference 3.14 0.114
Brand Awareness 3.02 0.107
Subsidiary Materials 3.02 0.108
Comfort 2.99 0.111
Material Quality 2.99 0.114
Sewing Quality 2.98 0.110
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Figure 6. Preferred Images in Children’s Clothing
(drawn by author)

Table 5. Most Considered Design Elements When Purchasing Infants to Kids Wear (n =

162)

Factors Frequency Percentage (%)
Pattern 61 37.7
Color 48 296
Material 33 204
Details 16 9.9
Others 4 25
Total 162 100%
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Table 6. Preferred Textile Pattern Types in Infants to Kids Wear (n = 162)

Patterns Frequency Percentage (%)
Geometric (polka dots, stripes, checks) 35 216
Plain / Solid Colors 30 18.5
Fruits 21 13.0
Animals 19 1.7
Lettering 17 10.5
Floral 17 10.5
Cartoon Characters 13 8.0
Logo Patterns 10 6.2
Total 162 100%

Table 7. Pattern Expression Technique Preferences of Infants to Kids Wear (n = 162)

Techniques Frequency Percentage (%)
Printing 115 71
Craft-like Embroidery, Applique, etc. 42 25.9
Beads Embellishments 4 25
Doll Embellishments 0.6
Others 0
Total 162 100%
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Table 8. Color Tone Preferences of infants to Kids Wear (n = 162)

Description Frequency Percentage (%)
Bright/Primary Colors 25 15.4
Soft Pastel Colors 81 50.0
Toned-down Colors 25 15.4
Dark and Deep Colors 4 2.5
Achromatic Colors 27 16.7
Total 162 100%
Table 9. Color Harmony Preferences of Infants to Kids Wear (n = 162)
Description Frequency Percentage (%)
Analogous 35 216
Complementary 9 5.6
Tone-on Tone 71 43.8
Solid Color 47 29.0
Others 0 0
Total 162 100%
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Table 10. Pattern Density Preferences of Infants to Kids Wear (n = 162)

Description Frequency Percentage (%)
High density with closely spaced patterns 46 284
Moderately spaced distribution 58 35.8
Widely spaced distribution with much visible background 56 34.6
Others 2 1.2
Total 162 100%
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Figure 7. Main Theme Mood Board
(drawn by author)
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Table 11. T7extile Design 1

Concept 1: Heartfelt Stitches

Main Design

(drawn by author)

Color Chips

(drawn by author)

Motif

(drawn by author)

Colorway

(drawn by author)

Mapping

R ¥ =t
= A

(drawn by author)




LY - 2L / MZ MTH SBE HYH S/5 R01SE HAEKY CiRfol A 105

Table 12, Textile Design 2

Concept 2: Heartfelt Stitches
Main Design

(drawn by author)
Color Chips

(drawn by author)
Motif

(drawn by author)
Colorway

(drawn by author)
Mapping

1= e
— 7

-

(drawn by author)
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Table 13. T7extile Design 3

Concept 3: Mystic Bloom

Main Design

(drawn by author)

Color Chips

(drawn by author)

Motif

(drawn by author)

Colorway

(drawn by author)

Mapping

L S f’] av
i

-

(drawn by author)
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Table 14. Textile Design 4

Concept 4: Purrfect Ribbons

Main Design

» N "
o

(drawn by author)

Color Chips

=
|
|
i

i |
(drawn by author)

Motif

(drawn by author)

Colorway

(drawn by author)

Mapping

e

& g ol
i \ ®

(drawn by author)
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Table 15. 7extile Design 5

Concept 5: Candy Polka Dreams

Main Design

(drawn by author)
Color Chips

(drawn by author)
Motif

(drawn by author)
Colorway

(drawn by author)
Mapping

9 e Yz A
2 -
\

(drawn by author)
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