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Abstract

The purpose of this study was to research modern reinterpretation of traditional
Chinese culture and design development of fashion items in the context of
globalization and technological advancements, reflecting fashion demands of
young female consumers in their 20s in China. To achieve this, this study
investigated fashion preferences of young women in major Chinese cities,
focusing on design elements such as form, details, patterns, and colors in ‘New
Chinese Style’ fashion. Results indicated a high preference for overlapping collars,
Mandarin collars, oblique front pieces, and slit sleeves. Additionally, there was a
strong preference for natural and eco-friendly materials such as plant dyes and
embossed velvet. Based on survey results and analysis of the popular brand
‘TUYUE, this study proposed two design themes. The first theme, ‘natural
symbiosis, focused on casual wear with a soft and free image with a simple
design. The second theme, ‘chivalrous guest,” targeted work attire with minimal
designs emphasizing power and confidence. Both themes aimed to meet
aesthetic and practical needs of modern women by incorporating overlapping
collars, asymmetrical front pieces, slit sleeves, and preferred colors and patterns.
In conclusion, although this study was limited to design preferences of young
Chinese women in their 20s, results offer valuable direction for future design
innovation, contributing to sustainable development of the fashion industry and
the preservation and innovation of traditional culture.
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Magazine, 2017).

F5 20159 WlE ZeHMet Gala)old 715 gt
Z= fatol] Fe Ho](Guo Pei)9] sHelgt g EHAE
Zgs5ln SArh o] EFlak TA7b 25kge] e,
4nlE] Aolo] AAz AFEYN, FALHe FAGYeRE wt
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Table 1. Definition of New Chinese Style’ Fashion
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Researcher Title of the Study Definition
Bai ﬁ\le\i\t/Udéhiir;set'hestlT;lue(?r?e c(ljgth?:e Fashion design that integrates modern science and
(2022) design Y 9 technology with traditional Chinese culture.
A Study on the Theoretical Fashion design based on the sensibilities and
Yang & Jang . « . .
(2021) Framework of Culture-Oriented “New lifestyle of modern people, combining contemporary
Chinese Style” Fashion Design elements with traditional Chinese culture.
A study on the market development A q_e5|gn sfnyle that incorporates elements of
Kang & Park . ) traditional Chinese culture based on modern trends,
strategy of Z New Chinese Clothing o - o
(2019) ; aligning with the contemporary society's lifestyle
Company on the electronic platform . .
and fashion aesthetics.
Zheng A study on the markqt development Fashion design that combines distinctive elements of
strategy of Z New Chinese Clothing . . .
(2020) ; Chinese culture with modern clothing.
Company on the electronic platform
Wang Research on New Chinese Women's The expression of mpdern Chinese tradlﬁlonal
(2019) Wear Design culture, further combining contemporary Chinese
culture with traditional Chinese culture.
Liu A study on the New Chinese Style The fusion of traditional Chinese culture and
(2013) Clothing Design modern fashion concepts.
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Brand positioning

Brand name

Premium Tailored Brand

Heaven Gaia, Rose Studio

Designer Brand

Mood for Mode, momonary, Shiatzy Chen, M essential, Uma Wang,

Yuhan Wang, Hemu

Ready-to-Wear Brand

Mukzin

Online Brand

Vapour Blue, Lododo Studio, Tuyue, rimless
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Figure 1. Horse-face Skirt
(xhslink.com)
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Figure 2. Overlapping Collar
(xhslink.com)

Figure 3. Mandarin Collar
(xhslink.com)

Figure 4. Wide-letter Collar
(xhslink.com)

Figure 5. Chinese Frog
(xhslink.com)

Figure 6. Round Neckline
(xhslink.com)

Figure 7. Straight Collar
(xhslink.com)
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Figure 8. Figure 9.
Obligue Front Piece Straight Front Piece
(xhslink.com) (xhslink.com)
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Figure 10, Figure 11.
Curved Front Piece Matching Placket
(xhslink.com) (xhslink.com)
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Sy @7 neE A7 4d Asil ZaEd) o
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A Tle2 A, 707, B B A A A shgst

Figure 12. Kimono Sleeve
(sohu.com)

Figure 15. Hunan Embroidery
(xhslink.com)

Figure 13. Water Sleeves
(wikipedia.org)

Figure 16. Suzhou Embroidery
(vogue.com)

Figure 14, Bell Sleeve
(xhslink.com)

Figure 17. Plant Dyeing
(xhslink.com)
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Figure 18. patterns of landscapes, Flowers and birds, And clouds.
(xhslink.com)
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Table 3. Research Participants' Demographic Characteristics
Characteristic Sort Frequency(N) Percentage(%)
20-23 137 359
Age 24-26 127 33.3
27-29 117 30.6
Less than 3000 yuan 15 3.9
Between 3000 yuan and less than 5000 yuan 69 18.1
Monthly Income Between 5000 yuan and less than 10,000 yuan 78 20.5
Between 10,000 yuan and less than 20,000 yuan 173 454
20,000 yuan or more 46 121
Civil Servant 37 9.6
Professional (Doctor, Lawyer, Teacher, etc.) 26 6.8
Self-Employed 33 8.7
Sales/Production Worker 101 26.5
Occupation Service Worker 61 16
Homemaker 92 241
Student 28 7.3
Other 3 0.8
) Category: Super-first-tier cities 180 47.2
Place of Residence Category: Tier 1 cities 201 52.8
TOTAL 381 100.0
Table 4. Preference 1 for New Chinese Style’ Fashion Design
Characteristic Sort Average ;Z?;?;:
Overlapping collar 291 1.46
Mandarin collar 2.84 1.45
Collar Straight collar 2.79 1.33
Wide-letter collar 2.75 1.31
Circular neckline 2.74 1.39
) Oblique Front Piece 3.06 1.48
Form Detail - -
Oblique Front Straight Front Piece 2.73 1.30
Piece Curved Front Piece 2.71 1.34
Matching placket 2.63 1.33
Bell sleeve 2.79 1.36
Sleeve Slit sleeve 2.77 1.35
Onggu sleeve 2.76 1.36
wje Zk2b 2773 27602 Bl%E MoEg Byt e Aswst vLsiAE @ 2t ot o Mo
g2 o2 Oblique Front Piece®} Overlapping collar:= AE=E PAE g1 o datoluds ol=gt Zol& 1L
7P AREE 27 fAklolw, tii hdat 34 ofdle et HARlS sto] AMEARS] 8FE FEAIAHCF 5HH, °lF
ALskR] g Zow UEkdth Al gaRlexs Al 714 ol HARl AEY] ARl 8Lt ASEE =Y 4
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ARy
8878(23.2%), Hl R4 77(20.2%), EE 567 (14.7%), (19.7%), A% 748(19.4%), 55 6698(17.3%), gt
227 219(6.3%) w22 Ueyth ol 4743 &4 B 2 lE 36%(9.4%), 2ol 3388.7%) w22 YK
SO digh o] EolA|HA Aol LA AF o] Az ] oS TRt DE} gl 9 ok
& AToh= Aol WgE ZoR Helth g ~ERde] oEE Ha= o, Bo] metd Fe AF
Fofst gL olollSe] i MEL B4SH Hujst A A7e FeASE AL S 4 ok AFY o=
Pt W2 2968(14.5%)7F 71 =A Uit en FES} o] ATLrt &2 AL A2 Y ¢4 EF 9 o7t
HIAEE ZF 278%(13.6%) 22 11 HE otk 1 thge Aol ARtet ARtdS HHddt Zo=w Wty ERE A%
2 AR 2287(11.2%), A= 2248(11%), B2k~ 2159 I o Eo] Aonrt w2 22 EEF Ay Akl Za
(10.5%), Y12 103F(5%), T=E] 103H(5%), EIA= 90 e &= S|AHETH(Table 5).
Table 5. Preference 2 for New Chinese Style’ Fashion Design
Characteristic Sort Frequency(N) Percentage(%)
Printing 134 35.2
Embroidery 88 232
Velvet embossed 77 20.2
Decoration Dyeing 56 14.7
Flocking 25 6.6
Others 1 0.3
TOTAL 381 100.0
Pants 296 14.5
Coat 278 13.6
Vest 278 13.6
Jacket 228 1.2
Shirt 224 11.0
ltemn Blouse 215 10.5
Knitwear 170 8.3
(Multiple responses) Dress 103 50
Hoodie 103 5.0
T-shirt 90 4.4
Skirt 57 2.8
Others 2 0.1
TOTAL 2044 100.0
Casual 97 255
Formal suit 75 19.7
Formal attire 74 19.4
Type of Clothing Sportswear 66 17.3
Never purchased 36 9.4
Loungewear 33 8.7
TOTAL 381 100.0
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Table 6. Preference 3 for New Chinese Style’ Fashion Design

L. Frequency Percentage
Characteristic Sort ) (%)
Blue 91 23.9
Red 32 8.4
Five Elements Yellow 59 15.5
colors White 91 239
Black 108 28.3
TOTAL 381 100.0
Rooibos Tea (18-1355 TCX) 36 9.4
Orangeade (17-1461 TCX) 37 9.7
Watercress (17-0220 TCX) 80 21.0
Desert Flower (15-1435 TCX) 17 45
Color Trend colors Chambray Blue (15-4030 TCX) 22 5.8
preference Pastellilac (14-3812 TCX) 26 6.8
Marlin (18-3932 TCX) 35 9.2
Lemon Drop (12-0736 TCX) 45 11.8
Mint (16-5938 TCX) 43 11.3
Capri (15-4722 TCX) 40 10.5
TOTAL 381 100.0
Primary colors 57 15.0
Light blue tones 83 21.8
Tone Bright tones 158 41.5
Dark blue tones 83 21.8
TOTAL 381 100.0
Geometric 14 3.7
Abstract 55 14.4
Religious symbols 48 12.6
Plants 67 17.6
Animals 27 7.1
Patterns Nature 73 19.2
Auspicious meanings 22 5.8
Calligraphy 74 19.4
Others 1 0.3
TOTAL 381 100.0
Natural fibers 186 48.8
Synthetic fibers 34 8.9
Blend fibers 57 15.0
Materials New materials 38 10.0
Techno fabrics(including technologies like
AERISM) 66 17.3
TOTAL 381 100.0
Good m0|stgre abgorptlon, Breathab|||ty, 780 235
Antibacterial properties
Re,\a/lsé?[r;;aﬁor Comfortable to wear 149 12.5
Preference Durable 155 13.0
Good thermal insulation 183 15.3
' (Multiple Lightweight 123 10.3
Materials Responses) Good luster 200 16.8
Easy care (washing and maintenance) 103 8.6

TOTAL 1193 100.0
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Table 7. Purchase Behavior for New Chinese Style’ Fashion

Characteristic Sort Frequency(N) Percentage(%)
Very dislike 8 2.1
Dislike 28 7.3
Preference Neutral 69 18.1
Like 139 36.5
Very like 137 36.0
) Yes 320 84.0
Experience
No 61 16.0
Department store 37 9.7
Specialty store for "New Chinese Style" clothing 35 9.2
Discount store 12 3.1
Purchase location Designer boutigue 33 8.7
Traditional market 42 11.0
Online shopping mall 180 47.2
Others 42 11
Less than 100 yuan 65 17.1
100-200 yuan 76 19.9
Price range 200-300 yuan 79 20.7
300-400 yuan 68 17.8
More than 400 yuan 93 24.4
Shiatzy Chen 27 7.1
MOODFORMODE 37 9.7
M ESSENTIAL 45 11.8
TUYUE 67 17.6
ANGEL CHEN 23 6.0
WU YONG 36 9.4
Preferred brands HEAVEN GAIA 38 10.0
HEMU 29 76
MUKZIN 34 89
VAPOURBLUE 24 6.3
DARKWACK 19 5.0
Others 2 0.5
Excellent quality 74 194
Affordable price 22 5.8
Good brand image 46 12.1
Trust in the product 49 129
Reasons for brand Design 63 165
preference
Brand popularity 52 13.6
After-sales service 27 7.1
Others' reviews 46 12.1
Others 2 0.5
TOTAL 381 100
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Table 8. Preferences for New Chinese Style’ Fashion Design Among Chinese Women in Their 20s

Sort

Content

Adherence to tradition

Casual > Formal

Collar

Overlapping collar > Mandarin collar

Oblique Front Piece

Oblique Front Piece

Detail
Sleeve Bell sleeve
Decoration Printing > Embroidery
Five Elements colors Black > Blue/White
Color Trend colors Watercress > Lemon Drop

Tone

Bright tone series > Dark blue/Light blue tone series

Pattern

Calligraphy > Nature

Material

Natural fibers
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Table 9. Design Characteristics of TUYUE’

Category Characteristics
Silhouette A-line silhouette, H-line silhouette
Detail layered, stand collar, round collar, overlapping collar
Color Emerald Green, Blush Red, Cinnabar Red, Crimson Red, Sky Blue
Material Silk, acetate, linen, etc.
Pattern Sumi-e painting, sculpture, etc.
Decoration Traditional Mineral and Plant-based Pigment Printing, Embroidery, etc.
Image

Figure 20. TUYUE 2024 5/S
(ellechina.com)
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2o bRl 845 Agste] HloAsty 4SS HEHYS
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Table 10. Applying Preferred Design Elements and Design Characteristics for Themes 1 and 2

Category Theme 1. natural symbiosis Theme 2. chivalrous guest
. An image of empowerment and confidence that
Image A soft yet comfortable image. breaks through constraints.
Image Map
’ A-I!ne s!lhouette + H-line silhouette
+ H-line silhouette .
+ overlapping collar overlapping collar
Detail . Mandarin collar
Mandarin collar + Oblique Front Piece
Form Oblique Front Piece d
. + Bell sleeve
« Slit sleeve
Ornament Natural dyeing, traditional mineral and plant pigment printing
Color Blue/white; Watercress, Lemon Drop, Black/white
Emerald Green
Color
Tone Gray tones Gray tones
Material Natural fibers: Cotton, Silk, Linen Natural fibers: Linen, Cotton
Pattern Nature Calligraphy

gt ANE HolE
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Table 11. Design Presentation
Theme 1. natural symbiosis Theme 2. chivalrous guest
Category
Design 1 Design 2 Design 3 Design 4
Stylization
¥ ‘ l‘\‘
/1
Schematic R EEAW A
representation A T
“(\ ] /”‘\/*‘\
LT IN RN
| J | 1] o7y L)
The design
emphasizes simplicity . .
and fluidity, utilizing T:Xe iiifsnvs;ﬁzxesly
silk material and a The relaxed fit exudes . pre
The design confidence through

Design features

relaxed silhouette to
enhance comfort and
mobility. Delicate
pleats and structured
shoulder lines create
a feminine image.
The color palette
predominantly
features white, with
harmonious
combinations of blue,
green, and yellow to
provide a vibrant
visual effect.

a subtle yet
sophisticated vibe.
The materials used
include a variety of

natural fibers such as
cotton, linen, and silk.
The harmonious
combination of white,
green, and yellow
emphasizes elegant
beauty.

incorporates unique,
linear elements to
create a minimal yet
impactful image. Dark
grey serves as the
primary color, with
gradients into white
to convey both
chicness and
sophistication.

asymmetrical shapes
and irregular lines.
The contrast of black
and white colors
evokes an urban
sensibility, while the
incorporation of
Chinese character
patterns effectively
conveys a
Chinese-inspired
aesthetic.
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Table 12. 3D Digital Fashion Design

Category Front View 45° View Side View Back View

Design 1-1

Design 1-2

Design 2-1

Design 2-2
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