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Abstract

The aim of this study was to analyze contemporary sociocultural phenomena
and values through characteristics of augmented reality (AR) digital fashion
design. The research method included a literature review on the metaverse and
augmented reality, combined with a case study using both quantitative analysis
through big data text mining and qualitative analysis through constant
comparison. Data analysis was conducted using Python-based open-source tools:
First, 6,725 data entries were collected from AR digital fashion platforms and
brands identified in articles from Vogue and Vogue Business containing
keywords of 'augmented reality' and 'digital fashion. Second, text preprocessing
involved stop word removal, tokenization, and POS-tagging of nouns and
adjectives using the NLTK library. Third, top 50 keywords were extracted
through term frequency (TF) and TF-IDF analysis, with results visualized using a
word cloud. Fourth, characteristics of products’ external design and internal
concepts that contained top keywords were classified, with their value
examined through repeated comparison. Results indicate that AR digital fashion
design has the following characteristics. First, it embodies surreal fantasy
through designs that mimic natural biological patterns using 3D scanning and
modeling technology. Second, it presents a trans-boundary aspect by utilizing
the fluidity of body and space to challenge vertical and discriminatory social
structures. Third, it imagines a new future transcending traditional sociocultural
concepts by expanding perceptions of space and time based on advanced
technological aesthetics. Fourth, it contributes to sustainability by exploring
alternatives for the fashion industry in response to climate change and
ecological concerns.
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‘oA 2eRlor AAALE] o] 7hsd e A
(metaverse)” ZEo| thgt thFo] TAHE} =obsch

4 Bopoll 57 |4 7|&3t 3D QHAE wiMo]
ot 2aploA 24 9 {5 7Fee AR HAE oA
o] =g Edlcz B9 AR TAE mjHe 44 1|
tolg ol A AFske @diclEelAl WA g7et
AAGE Adshe g4l 2=z Aot 20199 3]
22 g2 A4 2549 EHAQI “Tridiscence” 7} ol
ol txd #H AREY BHCE opzt 22Kl §%F
ZHET YA o Bl E2AFoR fxd A
Aol ZYgFct &5 o RVR 7]& A%<
TRE 7HE AFES BY A0R oEH(PwC, 2019),
olel ArE A" A AY A FHY Tt Ao R
skl Ql&& AARRITH

AR HA" dfde] #E A A il ARYAC]
Ao EA(Lee, 2011; Lee & Lee, 2021), T4 Tizpel wS
WKW, Y. Lee, 2018), mhAe] F3H4 w|st EA(Lu &
Kwon, 2019), s} HHEo] ZHl
Ku, 2020) 5 Z7]ole 7 27 9 fdaet &
Lo n2ugor &g AH It FE o)F
Zole 37 @4 A4 AFESE A Sayed, 2019), A B
o] wep A HT WA (Gonzalez, 2022), A& 7Hset
u]#(Xiong, 2020; Smikle, 2023) 5 7]& 2|2 w4 4
o] Atela-ghg 3 Aol Tet oieh At g le,
sie] fx" A EBEe] ozielE BAS AR AF
(Hong, 2023; Shin & Yum, 2023)% ZrE=|gich

T gaRle) oF Eo| FH FAA
AZE Qevz, g oulet 7| BAS Folf Ao AE
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We AzHor Tl g7v} WRF 0w AnH
o e Test olgH S40] o] obd Alsld o]
g sk Aoz A% giEolrh WA AAge A
o] 7zA Wl ofeRr|S Wdshe ARAAR T
sol, WA olols sagto e A Alsle] 2d 28
Z al A}-ﬂﬂ zre

2 Wiz ol5jek 4= 9Jck(Barthes, 1967/2013).
oo B A B2 e A AAo] BEYH AR )X

g A A1 feket B4 11 YulE gHohe Ao]
o ol2fdt =o= % gAd A 44ge I sl
AZe FARNA FF @4 7l fdAE gl faelol
Aol ARE] 23 @4 9 7] niAs JFe 1tk
o] A2 927t itk

AT W2 AR OA" s @9 met oW B &E
< 9ol 28 37 7ol
T, H tole] "HAE ulolyd EA(text mining analysis in
big data) % WA BlREMH(constant comparison
method)& 837+ AR AFE APE U FA 247 A
A 2 et I HAE Ao AT AP
4 S Eol BHoh AR Z2 1 Bojule s

off 7]ostarzt Qi
I. 0|23 Hig
1. HIEHHA

HlefH A(metaverse) = 28-S Fote HEHmeta)?t 55
5ot UM A (universe)E FARE AlxXolR, gEHAoR
TP @A) g3 9 A4S 28-S ol AAAEA
o] 7Fsgt 33 @A AIAY ou|E AMgEH(Han &
Kim, 2021; Seo, 2008). 1992 447} € AE]E<L(Neal
Stephenson)o] &4 st A TSnow Crashy o4 o] &
o5 AZ ARG CH, 133} o]0l A7 £ AAE
olgsl VM ‘FAel 9% 3D ¥ ~IRte] =gt
A (mixed reality, MR)'Z HARIL QITH“Metaverse”,
n.d.; Stephenson, 1992)

e AL] JdS o7k gt Aort SR oF
=07t A& P FolA|H, 20074 | rpEEE A
At ASF(Acceleration Studies Foundation)”} 7Hdske} 3D
e SHOE nHE A5t AER ARRY F1he] et
HAE AQeHAA 11 o7t S le) o Halk«=
B AE THHol Ak 94 @4 AlA|(virtually
enhanced physical reality)’¢t "@HAR A&== 7M 53
(physically persistent virtual space)’®] g2 % olotH,
So 249 BE Fdo 2FEo] 49 AKHQ Ve
ok o] Am At HAE Foll AEtHSmart,
Cascio, & Paffendorf, 2007; Yoon, 2021).

et AL A Al S mAle Vel SHe
‘Z7¢(augmentation)’ ¥ ‘AlEH ] (simulation)’, 1&]1 ‘W

A (intimate)’ @} ‘2] & (external)’ Q1 7ol AHEHOZ L
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Figure 1. Metaverse Scenarios

(Smart et al.,

e, ol2igt A AEAE Aot T AlAvirtual
MA (mirror  worlds)’,  ‘F7F @A
(augmented reality)’, ‘g4 715 (life logging)'e] 4l 71A] Al
vale g2 AAEHFigure 1).

TV AAE @A AAS BA 9 ARl ZHE 31t
o= g ZoE, T It BRA AAA, A=
9 Ba ARA A, 42 2 AT Aol o]FeiA= A
olulgtth(Smart et al., 2007). A& E°] “World of
Warcraft”e} 22 @e]EFo]o] AlY, 122 “Second Life”
oF 22 &4 AAT Aok deEdolo] AL 4HE 5
T Ee e 7] Aoz gHd wsol 8 R

worlds)’, ‘A&

mlo

o ki, 44 AAE ARSI A ARg, A A4,
A 2 ARA Ao Ag 187 ool YEQE AT
o,

AL A= @A AAE §rdste] ey JHAo
2 S 7MY AlAleleh ol2fdt Adelle Butt M v
B e . A= B 1= g e A
Al 9 7e QA 712 7)<o] ZIHETHSmart et al., 2007).

B Oﬂi‘“ A 71 Y dA" A=l “Google
Earth”7} 9ok Z]2] HE  A]AE(geographic information
system, GIS)o AFHEE Foll AT AFE P
OoJHZE 7btoz A X, BA 9 gt A=
A YEY I HIst] EA YIS AMGtT AnE 4
ol A AAC] tigt JEE g&Ho=z I & ot
(Yoon & Hwang, 2022).

T QLS 97 A4 A2H Qeffol 25 2ol

2007, p.5)

A AIAL F2+ ol HESA HRE Asta £gst=
|&olthSmart et al., 2007). 7ol HEeL AA| o]
anHoer 45 z}%a}% 7o) Za3k Ao, AL}
7S BAl & & flemg iy AT =Y
tiYoon & Hwang, 2022). <& E°, & Hst 7}
2tz 2RI 4= 9= “QR(quick response) FE"E= Slo]
HYIE Foll @ ARIES HESHY] AF AE AgstAu
Aste} oA X, EAHe] Zhsoltt. B SlEY H~
Zd|o](head—up display, HUD)"= AA] AlAe} =utd 3}
WS FAdote] Aol APt ARE AlEdi

& 71EE AR ARl diRt 9 AP AR
A% 4 wjEsk= 7]&oltHSmart et al.
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2000, %8 5L Eele] A4S So 715E Age B
QTS 5 e Hols, ¥ FEY & =S nysl:
Az Wl R GBS Gk oS Sof AniE)|E
Sl GPs 917, slee] e &, A, 4 Pae] Ho
Jolele  +astn BRIV QMBS Fgslel

YouTube®} Instagram Z-2 SNS ZHES 535 H A

ARFET 348 4 AcHYoon & Hwang, 2022).

et A AR ) 7] HEQS AlAgD fAE gA
Zglo] 7|&g Higoe® AAs 9lor, VR, AR, MR®E

g ohjel @A Mol §3E B @M(expended
reality, XR)'2 AAgte] 3} shefeln ik ol @rhel
MG A7} A 26t ehe] AR AR olol
A Aolw] F7ko] A 4wz ohud Folw, §F AT
2 Holde 4ust 3ol A oEsy AT A4sH
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7 A2 AA Fitol| Ve L BAES ot A4
o EAte AAY RoFE 339 g 7)&olt) 1968
d AFE skapel ofoldt AEH:E=(Ivan Sutherland)@] 3|
C ofRE fAZ#o|(head mounted display, HMD) ¥
oz Jfgo]l == eH, 1970d 7 dA AUl

nto]d 2= (Myron Krueger)oll 23l £0i7t A& Al&5
°] 1992d HeJAke] ErkA A™(Thomas P.
Caudell) BRAP} @37] AA 29 40| 3214 714 A4
o A% AL HoFE= Aojq AR fojg TREHT
(W. Y. Lee, 2018). 27 @Al s
AREolu Aol tiek BIHAQl FHu oulE oA Algst

= H ow, AFE 9 AnEE ofEAelde S T

)
dE A,

_2_1—12 Al Zﬂ

T

oA ZuA =T UckLee, 2020). WA 2 HE 5 2
ol At Fopo M 2-QmelQl FMF mE AL, A
AR A 75, A9 F4E B a8 AR 9
stal Altke BAS Alste] A wEze} uiE Fiol
7195k YeHW. Y. Lee, 2018; Lee & Ku, 2020).

=2 34 A 719 PwC(PricewaterhousCoopers) <]
HuAe] w=m, Weps Bl AR 21 VR 71s A
Ha= 2019 Z7F 339 2ot 1359 € ol A 2025
Hofl= 338.19 gaiot 13839 2]l A ©9lE dold
ZolH, 2030dell= 1,092.491 Eet 450.59 el x
9 ThE ARES EY Zeg  oFErHPwC,

2019)(Figure 2). ©|¥¥d ZFEY EARE0] FEsl= AR
9 VR gl AL dar A1 gl Agse] s
st AR kel o Aldie WA wes At
At

dH =4, 9HAE, 4 59 M ZHlze AARoR A 3. AR C|A|Y mjM
S 285 ARgAFY] EUAE E=9lthAzuma, 1997, W,
Y. Lee, 2018) AR HAg wj4e 3D mdgoz AlzH 7ol mA of
7 BAZ 4% A FH9 stelEEE 7]l F A oldls 7 4 LEE Tl AA AAlel FHAA v
Sartificial intelligence, Al), 4] doJE], AR <Yl Mol gt A e aNE Adste VE=A
(internet of things, IoT), 7M @43} 37 tix=<l A (Schauman, Creene, & Korkman, 2023), 2FQl/dollA] o
g 7]&=2 #10h A 501, MRI 9 CT gde= 744 g oln|x|eF G Foll FREKStar, 2021). 271ell=
3 REE AR Aot skl e W A& ARgSt il FACNA 57 @A 7]eo] BHES] nerAs 97t
+ O G Hof U AUE =9 AY ¥ o 7P 2E R fALet T2 Al oMIER Fg EE
ol AA| ERot At FEUY Ass AARE ¥4 A o, HZole AHAE HAE HA ofeldlE A +
Hg AFste dEAeld ALd 5 oeRt A% 84 & oot 258 4 Sl A2 FHC 4HE sk ¢l
AR
s \R $1,092.4bn
$450.5bn
$338.1bn
$138.3bn
$33bn
$13.5bn

2019

2025

2030

Figure 2. VR and AR: Comparative Economic Contributions
(PwC, 2020, p.6)
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o} olefet Wak= JMIE 37 dAo] §¥E slolEz=
71e9] X3t HolFm, fAY sfido] ARgAte] txd A
A Adel 7ok wiARA 1L ge] SET S

AJAFRFEHHoekstra, 2021). HAg w2 AR | ’%“é,
3, &HP7E AR 9 FAE g5 e olF =
ARB]ellA] ZHQ1S} Aot mEF}; BRRlte] A P —.735}

t 32 ZgHi(Kennedy & Moss, 2020). ©
njtjole} 22 M Bl Qr Rt ofe} —i‘—%,h‘q-
ABAR A8E mdcle Zo| ABE AT 28l e 3§
P oHE e 9ulsck(Spicher, Bernat, &
Domoszlai—Lantner, 2024).

20199 %]%=2 The Fabricant’} &A1+ HA|Ed A&
2491 =& “Iridiscence” 7} 9,500 2] T &
77F 9t (Yalcinkaya, 2019). o] AdZ 425 @
BES fARl BHaleel f5 EHERE dAMY mjd B
E7k2] NFT(non—fungible token) AJ&e] Z&ohHA
AP TtR7E A GHEL S A5 Sl Guccih %
AT} AM % HZ VRChat Z 2221 AY Robloxoﬂ
285t £~ Qe Ox" 253} “Gued virtual 25”5 &A1)
I(Hahn, 2021), Balmain2 Vogue®t #<ste] NFT 9
AR-VR 7|gto=2 zH2 71531 “Flame dress”S ARSI
(Menon, 2021b). T35t Dolce & Gabbana™= A NFT H|H
A “Collezione Genesi”& &l tAE midyt 224

S S AFste] & 5709 29(¢F 679 ) AT
o1& &% tH(Thomas, 2021). |23t AIES HAE &

AET FYS 7R ZEobH, BT AR

H

3.0
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Data Data
Collection Preprocessing
NLTK

« stopword removal
« tokenization

= . - i
AR digital fashion PO5-tagging

platforms & brands
phrases

Pandas
« value_counts

« custom stopwords and

D 24d % BEY 71eS B

AT Afo|2E 8ot URd AdES AlFste AAE
UEEE =9 4 vk 3 7MY $ollA g Aot m@d
Wa &7 A@-L 340 49 7154 FAE Yo,
AA A o] At ARG, Hi7lo) ol2= 1S Bl
PR B ZAIRS shashy] SIRE wiekd A W
A& AAFEHXiong, 2020; Smikle, 2023). AR T]XE =
AL ot A AAV} gle WA ofelde] A4kt 4
HIE Fofl 37t E49 4fehe A3 idelAd Hlelu

ojtjo] FA9 AH|Z2 o|ghstal ItkSchauman et al.,
2023). o] TP AfolH it dMo] o M= T
A Jder @ AR HAE 23 F8% qFE
G35k A& 7hsRt e ujefE BASkaL Qlet

gt B4 iAd
Aoz gyl s | o]y HAE moly
kool ofd Byl uiEz HpEARe ALsh A7
A7 RS AEstar. Aol A
ol ‘ofollA dloly 4 2 A durA

T4, AR A, R F&, JH 249
2 F4=EH(An, 2017), & A7 HAAE Figure 33t
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Figure 3. Data Analysis Process
(taken by author)
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2019). ol B3] U] 918 E4oIt Tl o
S EAM e Hold, dasold BE W oug
| $i THAolglet. olF AAE @7 of

A

o
5
sa) daE W 4AH ool

o] &= FAS EESIHTHStrauss & Corbin, 1990). ©]7]
g 7|3E A I B2HoR EEE U 7|9EY
A" A talo] Waxshs AR
A3t WegE AFHoR BAsks dH F8% 9T
St tHBarthes, 1967/2013).

AR, 2 Ave HAFE FE £ DA AR HA
Al I 7hsAds mefshr] el AAl 75
FTES SHeER ArE S AT die
A 7] 7MY Zgo] Jheet tAE HA ofeldl
d Hz=
7diE 20199 1958 Amg £ 9 AHEY 202349
129742)9] 5dzte g H47gsteich

Al ZAR= Vogue®t Vogue BusinessollA] 'augmented
reality'®} 'digital fashion'd] 7|YEE BT FZ31= 74
B A70E AR HAE 4 EHFI BHHE AR A%
St tHMcdowell, 2021; Menon, 2021a). Voguer= 7 Al
AXog JFH = U4 A= ddf A HAel B9
T AHYE AF BASH ERto] tigk Zo] e 7
S AFRttt. I3 Vogue Businesss= oA AFAo] H]=YA
Sun 229 AR A 9 7344 §3h gAd §

= A

of tigt AR 24& Alsee. ol miAlE2 o

T 30
e e

o

el

o o Rl nf

ftl
2
o
_O|L
38
o
=)
>
)
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4o
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>
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o
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H
2
o

/‘\_]
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Table 1. AR Digital Fashion Platforms & Brandls

N

142) §9. Sl dEuiash B o] g S3H
NZE ANSER, B 9475 oSS Fa BY dyor
Wgelel AR TAE Hae) Bokd Q ASlA o

191

ol

T

g A7 ez AA3E AR OAE A 55 291
ZHAEDress X, The Dematerialized, XR Couture)@} Ezi
Z(Auroboros, Carlings, Happy99, Replicant, Republige,
RTFKT, The Fabricant, Tribute Brand)= & 117] {Ao]
ok & 6,725719] T4 ofolglo] HA L om, o] Z2HE
AR olnx] W Ay "9AEE S5 o] F HI:
Carlings®] 79+ 1779 EH2E drjjste] AREE ofE
Aol Sl 100579 HA T afE AEclE=
ST ofeldo] #E 1102 AFYoISItk(Table 1).

A, AR A DA 3T HAEA BT8R
g wo|2E AAst 24 7FsRt tloleE AAlsh] fiel,
oo]d(Python)e] 2ol Az 7l NLTK(natural
tool-kt)E  &gsle] EAE AT (text
preprocessing) S 4Bttt o] #AoA Pandase)
tlole A 715 &8st HlEg7t 22 79EE A

language

2 Ee=A AA S &80 A (stopword

removal & 44aieAch. ol BS gl wew =as

Type Quantity
- . Dress X 4263
AR D;?;’E;LrFrismon The Dematerialized 121
XR Couture 108
Auroboros 22
Carlings 1
Happy99 51
AR Digital Fashion Replicant 260
Brand Republige 80
149
The Fabricant 1631
Tribute Brand 39

Total

6725
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=

(tokenization)sta!, #42] oulE

word)Ql BAFeL ‘FEAYE A¥AoR FES] Q5] &
At 17 (POS-tagging)-< 485t tH(Albrecht,
Ramachandran, & Winkler, 2020/2022; Park, Kang, &
Jung, 2022)

%27] EZ31E to] gAEE glelsly] 98] Pandas
series FEIE WER T value_counts HAES 8ol
golo] Wieg AXteRIthSeo, 2019). o] TN A &
2] e g zol7] flof I oE AR A9 &8
o & I o9 oyt " EFe] AA(custom
stopwords and phases)®] EQoALS TSIt oo wet
F=E A9 719 F a7 FA1b BRE digitl

AA5H= Y-8 (content

O

x H‘U

r.?L i

Table 2. 7F and TF-IDF Analysis of the Top 50 Keywords

ol

&

‘fashion’, ‘augmented reality’ 52| 4 TolE xgs}

oA ofoldl MAF A Alo]ZE, AA B £ &
g, A F9l, B4 BREe) =) FAEE UE
ol5g Frta Ego] Hlstart.

AR, “HE FE @AIHNE AR HAE A Haele
gt oug Ad PolE5E =3P 8] TF(term
frequency) ¥ TF-IDF(term frequency—inverse document
3835 HAE HAS S8l TR EX

o)
o

fr
my)

frequency) S
Tol7t B4 HolA SRt WEE ST 3o g, dlolH
o HutHQl FAIet HFe ﬁJr%}: o f8st Azo|ct
(Park et al., 2022; Seo, 2019). ¥FH, TF-IDFE E%4 £A]

el A7 AFHAT NG Wbt FAT £A 47 A

Rank Keyword TF TF-IDF Rank Keyword TF TF-IDF
1 world 396 0.014496 26 human 102 0.004007
2 new 359 0.012169 27 idea 101 0.004570
3 physical 277 0.011088 28 water 96 0.004542
4 space 265 0.010378 29 video 95 0.004763
5 future 192 0.007481 30 experience 93 0.003935
6 life 189 0.008114 31 classic 91 0.005113
7 inspiration 188 0.008628 32 industry 91 0.003554
8 traditional 175 0.008409 33 transparent 86 0.005378
9 time 167 0.007790 34 technology 86 0.003235
10 virtual 164 0.006526 35 iridescent 83 0.005371
1 body 151 0.007409 36 public 81 0.005579
12 unique 144 0.006549 37 sustainable 78 0.003294
13 futuristic 144 0.008311 38 flower 77 0.004731
14 metaverse 144 0.006361 39 natural 77 0.003347
15 art 135 0.006082 40 beautiful 75 0.003979
16 nature 133 0.005602 41 ready 74 0.003439
17 Creative 128 0.005439 42 planet 71 0.003106
18 original 117 0.007596 43 season 64 0.003285
19 modern 107 0.004855 44 love 64 0.003198
20 power 106 0.005366 45 movement 62 0.003269
21 beauty 104 0.004718 46 magic 62 0.002897
22 different 103 0.004911 47 earth 60 0.002745
23 reality 103 0.004423 48 woman 58 0.003565
24 available 102 0.005043 49 culture 57 0.002783
25 real 102 0.004379 50 aesthetic 56 0.002715
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< AT bk gem, 9 FA 9 oquE verd 7t Bl Zke] wif|l, zpold, T2l /A BAE AEH o= v
5490l Erhlee & Lee, 2022). I EAsks WA HREARE FS SREHUACKY,
B d1E 7|9t HiES B4 AvE vigo g A9 100 Jung, Kim, & Kim, 2021).
o] Z19=E PR & H, 571 B4 =EH ”*11 7 2% (open coding>’ WNE A=E FAE
2] k= 217l AFY 507129 A Z|YEE FQ HA r,HM- H2slo] 1 ou|E Adog WEssh= 12 7Y &
©2 AHSIYcHTable 2). 49 7IAEEE A7 FA9h @ 1 ol Y TP ArA Fad Ade A
Mo AnE FQ¢ ML el o f8s1900, @ o, o5 Ade BRsll Wi 27 A, 7z
o) AAAQ Y AN BEdch AHE 4 =X e HAECN o] ik B9iE FEa ol 2

9] 719)=t 9= 2eh9E(word coud)E Eol et Hol Bz @goke d WA gBL @
o7, ol Bl T4 AUEE Aedos ol 4 3 Corbin, 1990). o] W4elAl AR tlxg a4 ARle] 4
ChEigure 4). Y1 STt HAE doldold FEH AW GAEGN R FAEe] waHdon] dale)
20 olSE Mol e} D18 dheA AZEgeA o9 A g A 9] BAEE et 97 2

dlolg WellA elulol Mele BatelA molel o wge  Ale A9 WE T4 Wad 94 AYe el

32 X2

ZFthH(Park et al., 2022). o]glgt A|ZH3 k4= HAE nfo) 202 ‘HESHcategorization) IHANAE TPH A=
Y ANE Hoth g7 JAd 5 QA Sk, 55 dH 74 £ 70 35T AolHe HHEA R Hlwsto] 9 HE
oA A FFE AR 7% AR LEHI B RSty shte] g /Y H2ES EAT dAg
U, 4R 247 gAed= AR " sAd bzl S 2 5 Se ol82 AAsIh o1& Fd 2
F8 54 % uiE 24P s, #AE 6,72579] 4 A BAQl AR gAE diA tiARle] EAL A mERS
A% A= 5 49 509 7199=0 ek 1,489719] At B 2@AA wEA] 1, ‘Fold AAe AreE A
gE T I PR AAsHr. | oz F&H o] eAA, ‘AeFte] R mIH FAE, I
71929 mHA SuitozE= A wWeEks FE9] o] A&7/l Ui WA AE R EEEGI 7 HEe
Sfsbr] olel =, A BAE Bl U8S Hoh Zo] & olF2 @7 EAI WA WAL kA, o9 ARE
TS o] BN 2 AFe ©ed] &PH Aol HE ZASHAMLE, MZE HiepHolt JdAozs fARE
O]EsHA] ¢k, ElAE] Yzg oulE g siAde=s FEo2 AASIG.
AR OAE A gzRle] Ad A, B84 wEg A opzjeto g2 “HZE Bol(confirmation of categories) ¥4
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Figure 4. Word Cloud Results of TF-IDF - Top 50 keywords
(taken by author)
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Open Coding Categorization
* nature(flora & fauna) * biomimetic effect
* nervous system/galaxy . reflectlpn of the surrounding Realization of the
* supernatural fantasy * dynamic effect
) ) => surreal fantasy through
* extension of the body * Immersion biomimic
* physical transcendence * transformation & reproduction Y
* real-time interaction * silmulacre
* fluidity of wearing * social and cultural convergence
* decentralization 0 hprlzqntal relationship Tl e
CrEEE s " el = physical body and social
* LGBTQ+ * respect for individual values phy: iden}:city
* democratization * extension of the self
* subculture * pluralism
* high-tech * futuristic
* fusion of technology and human * space-time transcendence .
: ) Futurism expressed
* space look * phygital/expansion of the body .
. . . . => through the expansion
* metallic & luminous effect * geometric detail of space and time
* interaction with the body * dystopia P
* pan-universal * multiverse
* environmental pollution * eco-friendly
* plastic/industrial waste * campaign Delivering messages
* climate change * animal protection o about social and
* ecosystem * symbiosis environmental
* imitation of natural objects * sustainability sustainability
* zero waste * future-oriented
Figure 5. Characteristics Design of AR Digital Fashion
(taken by author)
s 29 old BAle] AAast wlweke Agel BAE A gk $70) BAls Aol 2] e e Astul,
Frk. Eo5] A" FA oA F 7R o ®MF 1t 1 Aol ARl e thgt HAAE AGRTHLim,
A B Bel PR WRS 719 BAS F712 BAS%  2021). A wlolol(anine Benyus)s AAGI Azhie
of o AR BHoR BRSO JMIE WD @ae gxeh, Ao des BE SRl gaeks A
(Figure 5) e (biomimicry) 7H'd-& AAIHBenyus, 1997/2010; Ro,
020, AQE RERH P4 U P BetT, 24 =
IV. AR CJA[& oM Cjzjele] £/ TEA A Jlzog g§FAS gdshd, WEZA b
89 S e 2L AR A% 5T WEE 919
1. My2ge S5 23N mER| 1Y A B4 1R D AT A8 FASE A A
2 343 = Qti(Yoo & Choi, 2019).
AR Hxg #j4d2 3D Asidat Bdlsy res g8olo] A" A9l WA Sk¢A AuroboroseE AE FF, A
AQe] AEsta weg mYE dAeR 2@4N Wk sjRsl 2499 YRR GRS wol, AgA| vk
A At ol=gt A2 Jler AA9 ABE Bl off whet HAIRE et AASEE HARRlE ARow A
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ArHe] g LA Onufrowicz, 2021). <& Eof,
Figure 62 418} & AlZo)A J7-& w2 gaReles Fd
Izt AZ0] DNAZL 8 FEiE AHieH fEIorE
APE. FE 92 FAolx ojyHleld a4+ g3}
MAvatary ©] ofu] URoA] 97 92 e HES #F
g ZoR QiZto] AAFY
(Onufrowicz, 2021).

Figure 7 17to] A7AA|19t FuE Afcte] ¢
9] B¥E9 3D RES Fo 2E 2SHAE FEITh
gHe I o]E(string theory)® 2} Eejst o=
(quantum physics theories)ollA] F-2 Wlom, RE o]
£o] @A AAI FH e, B Sl dojuk=
dof 7] I RS Hogo=y Ed4 o9 i
g x4 S =38t (“Alejandro”, n.d.).

o]} AR T2 mjde Apdo] ABEsH B4

S 88 5 g & E A7, A%A4 €
25HA AsHAL oA Azt RS HARES
22X @A 2pEskE AR 729 wske gttt
(Star, 2021). of=f3t 214 HH2 G oS A
o= AlHlsil EEJF Fro] ofeats AAshH dA9
=974 29 AAE 2Yole P& HERth

T ohE 9=, Figure 82 AU ole} FHE Foff =271
AU AEHEE ofF A AHAo] dgtor WAt
o] Znpgo] ofel e u) whgsto] 2slAIRt EAE7L
41 ele S BAZTH Oracle”, nd). 371, %,
&, 9 U 7K 845 FUERE mElase Ay 9%

o AL elnjste, F1& F4 AAIN Azte] Bk A
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Figure 6. Figure 7.
Auroboros, Alejanadro Delgado,
Ava Full Look & Atokirina Coat Immortality Dress

(10magazine.com) (dressx.com)
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Figure 9= 58

A9 g2 A ¢
=2

=
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@4

AR Clara”, n.d.).
A&d 2HEA "tde 59 9
A A7 Mol Zdigls atg M= 23 &
2 g satdel an
EL o] a40l A

By 4 e 559 9y

=g

5 HoEoHEnglefield, 2021). o] &
]/\1 S Woton, HgHoez

< OAE=z Hekd ARl &

|
I 7P AA Atole] Fa gt ofdzt Ay =24

of tigh ¥, oketh=dt i, 7hHset A £7Fset 2

Aolel £54E 7

SHH(Englefield, 2021).

2, 2203 MAof AtRH Hagel &3

AR HAg ”H a2

slofu} chabt A1}
oy, & ’;_Tﬁli(Gllles

7129 SARARA AF] Tz
e BRkE DAAN 4L

Deleuze)et #HHA  7lElE]

(Pierre-Félix Guattar)®] 5252](nomadism) 7H 342 A8

s, ol elghalq)

Aze A4 Fae

9= AEE
Azxote Aoz B 4 okYun
& Chung, 2009). §-552+= AEASH 45 1x9]

siAlste] QIZE EAe

olsf

PAS ARSI AolE IS FAOl, WA @F

(thizome) AAE 53|
HtchDeleuze & Guattari,

HzH 8%L o

Figure 8.
Clara Daguin,
Oracle Dress
(dressx.com)

T S ASH 0 LRI

1980). =&

Figure 9.
Toni Maticevski x Fabricant,
The Animator Overcoat
(bustermoxham.com)
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r_>.i 12

S ouRith. olef F2 fEA Al S BEE
NzA Adsi, A 2 73H AZE dolde MER
71215 RAsto] 72k 82 o]t

ERE AR Q1EE ok ARRlH GRS A ANE
Al BT kS Fofitt JlE B0, Figure
12= @78} vy 7HsAds Etohe Flol(queen$t =2
2 FAldrag queen)®] °lop71E Hil ATH(*Dressx Drag”,
nd). olgR B@ 7—](7] ohE WS HEEs g2 dE
A=A ¢k Aot FHFE Al
7}9}01'3—’ o)Al E@% ARRith. ol 49E ARYE
oA AR AAZS HI-& s18stH, et ohE BtollA
g9 71315 Alsgewy g ZE&HS Hole A
o)of| 7]ofRitt.

Figure 132 Fo] 184 AltiE 2she AHe]s =i
B2A FASEG oflgt BE ASo] FRT =
A2 HA"E AAE FHFHDTRBN, n.d). 7H Al
Ag Aol Hxd shid ZgajelA @ IS
2RSS Foll AAA WHoAE 55 7|35 Ao,
Al AFS 293 ouAE HEA
olu]2|¢] FHAS Hojde thilz: Zd Sk

olg|gt AN TR HIFTRE @755]'_’ AL2]- 8]
AZE 243 AER 713E BAMcte S Hoet
(Nixon & Blakley, 2012). At 7iole] HAE tHZ Lo
= EZ] A A BSE Fol AN W] 2% Oﬂ =

Y

I
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olt
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o s} S ol OOl A 1A 250l e

Figure 10, Figure 11.
The Fabricant RTFKT x The Fabricant,
Radiance RenaiXance
(thefabricant.medium.com) (thefabricant.com)

Figure 12.
Dressx Drag Metaverse,
Two Faced Dress
(dressx.com)

Figure 13.
DTRBN x Reolicant
“Queer Monday” Suit
(en.replicant.fashion)
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2 AR HAd wEe] 274
L AF, = ko] AAE eiAletL

Wros wRsk HS el Brh ool

OZ:L
O—EL

3. AlZZe| Saoz S Exf2|E

AR HAE s Hd 71& met v E Alext
QA4S Foll EHY A 23 NdE Yok M=
ugfE dS&obA it e Hlopyl(Walter Benjamin)2 7]
o] A2 AAe] digsts Aol ofd A& flof 24
ARl AL Fhhal Bgtow, Addt Rt ¥AE A
AA E440 HPE FXctke FRACI AAI 7|He
2 AYcHBenjamin, 1974). 17} 3 71&3} ZA9

fEdolE 71 344 IS o gl P2t A

A FARE AR, A 24, bt 714 F2
W =g dolde WA AEn ARA ouE

%
=

Rt & &4 ME]r(Klm 2013).
s ~
o]

i

=2 \_.
7ol & Fl ’ﬂ%l ‘@."% %}Eﬂiﬂ 013@ e
F&zolH YA 542 Bl AIA et 334 A
2ol AAE st =2 AlEtE BEARIEHE

Lee, 2018). ®|Z12<(Bergson, 1896/2005)2 A& Aot
o AL Foll MStE Aok FA9 Aol wet o2
A Qs AR o]dA SEE WS, WER-F
E](Merleau—Ponty, 1945/2002)= 8719} AFEQ] TAE
ol A=let dol7h A== AR AlEhE =Yskdt
ol2jgt olEE2 HdFor EAicts AlEAte el
Holu} =3t ¥4 13}94 4e A8E 59l Z]%@EE A4

Jefet S AR AR gk Ale] Aokg
Soiste] @A ApEsE At ABS o) WeR o
2 zgdit 7)&9 WA vl ge A5He gk
SAY clolt V14e BT APHely saKe ma
SRRl sl s, ol FAE THeIA Walsh §
e AFAoR 243k BA A7) EARA onig
g7eks B4 Bolt ghogt 9FAIAA CyY
2 gael aaz Bgstel Jlskea 234, o el M7
3o F45 AL, B W 5A anE Fa ARl o
AE 2@ S Jplskit fEoRE He] B 2

i

ST Sl FAHOR AR EFA, Y 29
43 g2 oAe wrske, HasRAeh Agte] ARE 5
o AR AAS TEG oleld BTe J|EY] AR
S Hag 2¥stol Mze vlee] fEdlol uae A

=% 34 7le 71y VY A 2 A2 A 9
59 /EE dol A A3 AHY d9o] "4
njtelo] g og o] Tl FFE ARttt AE =
°], Figure 149] o ¥7-2 2Q1do] NFT 2ot]Q mtdd
2 AFEEs A, HA" gAeR AZEE o] ARl &
& 7S AA, AR HEE ZEsto] AARE AlAlo] 28
7Fssr ‘wlE o] Al 71A] Foldstd Wy 9AE Fof miAd
o ARV @A AP WY &FE BATUTH(Sedin,
2021). ol=lgt Wak= WAL E2jA 4o HE

Ao @] 7ot B 2 A1t A ¢
o] sjdeRA ou|H g AAbelH, A dHo] AA
on| ¢} AZAx]o] ABeTE (simulacre)2 HA 2 WS
gt

Figure 15 #d9] ol & =
ol ol FES dAY T4 @HE Fof IRLGn real
life) 2 AdollA =28
metajacket”, 2021). 7|AA ofyuolda} HFH<l
ol Te AANYR L eHE wd Azl /‘]7—1'75‘
Eojdo] AgA oA 72 U FHA-AA1A
A& AFeh o]t AU foj2lE AR
(Wearable computer)¢t FAFSEH FEIE Holz|qt, AA| AE

Ho]— 7]‘—14 obk} EXJEQ-‘— ﬁo:]/] 7]§(Sign)§_/\19]

E _'_Eﬂohq-

Y2KoA 47+& ¥ Figure 162 ule 25tAlE Aot
o AL 5 AAZNAL WEE 7 S BARITH

o] AuE| oA HEHA AE ARt 25o] 2 oF
< ke WA oR HEEo], T oHijter 3 ¥4 ¢
A& @89 AARter b YFRE AAsela AHgst
= A8 TAE ARRIHCYBR?, n.d). olzfg M2
0] S o] High IXRe] AE wrdshH, Ao

ol AR AxA 78S UEhdoh E3 HA
iﬂ%(techrw*futunsm) 22l mEt AR 7]edt Al
ol A HAE et A& FpEet I
FE %]':rLﬁ.}q. ol e 7le A w= HdgE 7Ht

ol WA =2 olsfetr mlg HE 45

HraloltH(lLee, 2013). EAFH(transhuman)

Alte] Tl AAe} OJEO HFA o] HOS|AHA,

-y 1 =
= 7154 &9
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tAER Fdstd onAE B3 FxAo] FstElE A
= Aol Hehe dAgi.

71&T RO AT ZRgo] oAl Algthe &3
o=x 43 HEAY, 7k Erbs AtolollAd oA
NEE ARSI ghedh olfet @42 IT 7|%9] 34
2 &ollA 53T vl FrUE(neo—humanism) 29,
tf oldo] HIFEHOR 7Y QI7He] thekst SH-S
ksl dohA 2-US EX%THLee, 2013). ©le <
o] Mgt =4 oJulE Axohe IS nE F
Tt dE Bol, ¥4 e 43t ™Mauixy & 447
= Figure 172 @A) Al2glol ol&S Al7|sta et Al
Al B& o MEL Y ARMIHDressx The”,
nd). o|Egt gAEmord el & F4le AA A
o s

A7ke] EAAGT &2 oo Bt AES AVIsHH, 179

IR S ST TN <

i)
Y

=
Rt AAA e ARl 2AE 2EstEe OAE &

Figure 14, Figure 15.
Tribute Brand, RTFKT,
/e Phyber Meta Jacket OG

(thedematerialised.com) (editorial.superrare.com)

7] B¢ 68319 & AH|oke H HlS] tAE AEL °]
23t o] A=FErh(Xiong, 2020). E3F Barclaycarde]
Follds d=ol 4HA 108 5 1350] 24 Htiojo] AR
= AT 545 ol 22Rle= gt & 3 ¥ Q1
5= He A 3ckIntravaia, 2021). o1& AR HAH
YAaE HAE A9 E4 AuE Al 5= = it
o= AARre=zHN A g df H7lE 2 oA ¢
H Zro] 33T 4 A2 AR ol=Rt T2 4H]
5ol 24 IE Fole A= A THA I A
A& GolH A& 7hett AHE A

Figure 182 ol 7|20z W3Rt £o] 7|3} Al7|et &9
o] e JdgctH ¥F EES daAs e
(*Yana”, n.d.). T3 Figure 19% 713 $J7]0] ti-3s}7]

off dzteluel HekArt @Elste] 41l WHaks 15
™, 3D Qa7 7bEsr slelBdE AEs Bl ¥4 A4
U TS AZRS 9t AV]&ES A “Elena”, n.d.).
oMY @Al EAoH] g Ao A& 7hsdt ofn|A]

TUEE AdES I @4 EAACl i aEn

E5 Hgel B ARt gL FH S AP
Gl B e nANIIE AsE A9 ggos
2

2 J Qlth. g =01, Figure 202 =, 4=, +8°I
At OAE olERA, olg FuiF AH¢

ZIEo WE A2 HeE A9 A9 ZrAE 7o

O

ANRNRRR
/ ARAMG
i
B
e
AR

Figure 16. Figure 17.
CYBR, Dressx The MTRX,

CYBR Off-world 001 Jumpsuit  The Choice is Yours Dress

(en.replicant.fashion) (dressx.com)
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Figure 18. Figure 19. Figure 20.
Yana, Corimae Meggie Flena Semenenko, Frase The Edges Alteration Space Ice Dress
(dressx.com) (dressx.com) (dressx.com)

Figure 21, Figure 22, Figure 23.
No More Plastic, Kai Kai, Carlings,

Plastic VS Nature Sweatshirt Neon Neon Furrrr Coat Last Statement T-shirt
(dressx.com) (en.replicant.fashion) (dezeen.com)
QtH(“Alteration”, n.d.). No More Plastic(Figure 21)2 & A Agslx] &1 4 HSE Al A4 7SS o
gAE 0 BEAIS UE L2707 U338 A= figt Aol e AARMH("Kai”, n.d). EF Carlings(Figure
ticte] WedS S5k, 42019 dRE SiF B Afdo 23)9] A= AT HAZ 3 S sk QIAERL
7185t 27 HS EF2 AYUTHNo”, nd). olAHH g2 Zglo] BAE 4 e DA (physital) o1& A
z223t 7iQle] g EAIE didoke dl ofgA 7AF 4 9e 2z =Y AHloltHAouf, 2020). ©l& 3 zhgxAt
QA AxsHe AL mid Aol BHo AFska ¢ & = AdEoE AHS 7HFo feftt dale A &
QA AHlE A9kel 24 7Hsdt ot sfAde Qom, A #HIE TA & FEE 4 ok old
St A2 ol M= BAA Joks askehH, giatet
AHIZFEE AR UXAE S Zgoto=x Fte] it AHIZF RE ARRE 9 g2F Aels AHsts d F gt
9 AHof| ditist A= fJo|AEE AT 4 Qlth A& =4

Eo], Yl 1 FE(Figure 22)& AA FEolu 224 A
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