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4.1 2SAEE S4 H A 012 el

B2 QFEAISHA EA <Tab. 4-1>3 2
o} e YA 27878(72.8%), A 1043

(27.2%) 0= Jepon, A 18~25A47F 157
H(411% o= 7H @tk A gl 2977
(77.7%) 02 71 werom 9 A5 2000RMB

& A E OIS

(f18h) olste] SEAE 2307 (60.2%) 0= Hnk

oS AAISIITk

I BIE(H) | HI8%)

o X 078 72.8%
014 104 27.2%

18K 013t 147 38.5%

18~25 Al 157 411%

o1 26~35 A 28 7.3%
36~45A| 35 9.0%

46~55H| 1 2.9%

56 Ol2t z 1%

v 297 77.7%

ESPY] 34 8.9%

= ERIE)E 23 6.0%
ox 24 6.3%

J1Ef 4 1.0%

2000 013t 230 60.2%

4 s | 20013500 87 20.8%
3501~5000 28 7.3%

(RMB) ™ 5001-6500 18 47%
6501 OI& 19 5.0%

Tab. 4—1 Respondent Characteristics
$YAEY TAR ol olg Fej <Tab.
1-2>9) 2. AR fujolEe) AE AL b
AR B4mvlel) W} Sio] e, wel v,
z=og FREL 1% Het ol 7 3s)

i, OE swel vE o B 7lss Alwsket,
SEA T HE S A ARt 1579
ko

(41.1%) o= 7V 7102 ettt

o
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ok Ht 3L A7 s 970 o)do] 86
9(22.5%) 0= 7p wgkom, < 37E o AY
U &nlEe 100RMB ©J8l7} 867 (22.5%) 0.2
7P w2tk 17 B Al ol 8 35 7~103]
7} 1229 (31.9%) 0= 7§ WSk, 13] H A
O] A 30i~1417t0] 1017 (26.4%) 0.2 7

Bk

IS x= 87 22.8%
=2 A3 e 138 36.1%
== 2o 157 41.1%
22 302 gls 81 21.2%
i 208 0l&t 70 18.3%
3~50i 66 17.3%
A2l

6~8i 79 20.7%
T E 9 Ol 86 22.5%
22 32 els 78 20.4%
W e U 100 oI5t 86 22.5%
101~300 85 22.3%

AH|2oH
301~500 69 18.1%
(RVB) 5010/ 4 64 16.8%
|=o mR 33| 0/ 68 17.8%
2 ol 36 al 104 | 27.2%
o 7~10 3l 122 31.9%
Rl 103 0l &t 88 23.0%
o 30min OILH 87 22.8%
18 &2 30min~1h 101 26.4%
Y 1h~1h 30min 84 22.0%
Ol A2} 1h 30min~2h 75 19.6%
2h Ol & 35 9.2%

Tab. 4—2 Respondents' Usage Behavior of
the Game (Pokmon Unite)
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o] BAA QRIRAE AAEIItE olF Hl3l F
e AAskglor, s (varimax) 2]
WAE AfEsto] alfigk(eigen value)o] 1.0 o
Q
Al

A FEAAL. BAY QRN Ave

<Tab. 4-3>3} 2t} KMO A5 0.956% 7|54
91 0.7 o]o® YeRtor, Bartlett?] 134 7
A Any, ZAFL)AlE=14073.395(p<.00) &
oA Yelth w3k 29l 7F AEaAE Yehy
= Q1A 0.5 o) dold fogk Aow I
shedl, e 359 Q918A) Fho] 05 oow
et o, wakeIAgk w3t 7|3 0.4 o3}
2 Yeht JTEideet SHeRd R FA7L Sl
Row stk



1P 71eh A HEE AZ19] XZE Jixet FHAET AY SEEM DiXlE

Aek MOBA AY %

At2l4
P2
P4
IP5
IP1
IP3
2015
A0
&0
&013
&014
=2
=4
;=5
=N
=3
ZH2
N4
ZHI5
=N
N3
HHELE2
HHELE3
HHELE6
HHELE5
9HELI>_=/\<1 |:4
Halx/\ﬂc

S o T

HaBsET

HESLE!

Hasdx

HasdS

HNLEEEA4
HESLE2
T0H2IE=2
T0H2I=4
T0H2IE=3
T0H2IE=5
0K =1
Z24H%)
FH(%)

Hel
0.767
0.761
0.758
0.756
0.716
0.713
0.133
0.202
0.207
0.162
0.187
0.161
0.094
0.167
0.123

0.19

0.15
0.191
0.101
0.246
0.125
0.146
0.057
0.120
0.120
0.079
0.120
0.194
0.145
0.209
0.160
0.180
0.118
0.142
0.173
0.131
0.071
0.211
0.156
0.218
0.145
0.209
0.162

0.19
0.175
0.102
0.126
0.211
0.191

40.19%5
40.195

A2l
0.172
0.134
0.170
0.153
0.229
0.172
0.766
0.760
0.753
0.749
0.726
0.710
0.072
0.083
0.146

0.18
0.187
0.087
0.114
0.132
0.206
0.181
0.144
0.115
0.118
0.167
0.118
0.095
0.189
0.177
0.221
0.218
0.152
0.140
0.202
0.0%
0.130
0.164
0.139
0.191
0.186
0.179
0.146
0.137
0.1

0.14
0.229
0.198
0.166
5.546

45.740

IP
0.157
0.174
0.122
0.131
0.145
0.157
0.142

0.18
0.177
0.191
0.140
0.117
0.113
0.117
0.140
0.092
0.177
0.133
0.131
0.200

0.17
0.158
0.053
0.082
0.189
0.237
0.189
0.049
0.121
0.148
0.166
0.115
0.766
0.754
0.731
0.729
0.721
0.719
0.187

0.15
0.154
0.134
0.201
0.195
0.184
0.182
0.205
0.216
0.257
4.875

50.615

4.002
59.036

0.724

0.672
0.085
0.183
0.179
0.218
0.179
0.088
0.096
0.067
0.184
0.212
0.098
0.138
0.084
0.130
0.169
0.132
0.109
0.132
0.085
0.171
0.087
0.127
0.077
0.1
0.08
0.171
0.163
3.937
62.973

0.084
0.140

3.496
66.469

0.129
0.165
0.153
0.192
0.099
0.129
0.143
0177
0.106
0.119
0.180
0.184
0.038
0.136
0.115
0.134
0.119
0.097
0.125
0.104
0.102
0.1%
0.118
0.105
0.164
0.152
0.164
0.817
0.749
0.745
0.729
0.640
0.146
0.049
0.051
0.113
0.148
0.074
0.176
0.115
0.113
0.105
0.092
0.160
0.151
0.123
0.153
0.221
0.180
3.202
69.671

HEEHEE: HASEE FHA<

0.114
0.108
0.113
0.142
0.114
0.114
0.047
0.061
0.197
0.173
0.167
0.189
0.069
0.061
0.214
0.183
0.102
0.15
0.041
0.092
0.143
0.135
0.103
0.102
0.091
0.173
0.091
0.082
0.142
0.206
0.113
0.252
0.122
0.145
0.170
0.069
0.219
0.215
0.084
0.121
0.087
0.197
0.179
0.174
0.770
0.749
0.723
0.647
0.627
2.888
72.559

Tab. 4—3 Results of Exploratory Factor Analysis
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eos 54 50 Ug dids glsta
2} Cronbach's a A5 B3 AlF% 4S5 A4

3Fitt, dwrA o2 Cronbach's a A 7
gl AFEE ZEQlria whdsich AFE
A3} <Tab. 4—4>9} o] RE W7} 7|53
0.7 oPdow veht Aol Suy Zo% 3
Erdsy

~ #®% 28+  Cronbach’s o

ADIH 5 0.908

A3l0 A 5 0.901
IR 6 0.924
) HOIH 6 0.924
X M 5 0.902
P 5 0.902

ahelE 5 0.897
Ny S8 6 0.907
Ny B8E 6 0.919

Tab. 4—4 Results of Reliability Analysis

4.3 4z 24

. Ayp=
<Tab. 4-5>%} 7Zt}h AddA ¥4 23 748H
2719 Azbg 7RAE 270 Fulos, AEE A

&0IA 1
A .548x* 1
RS 486+ 482x% 1

DRIES .508** 441 %% .54 7x% 1
ENIES 4T78xx .495%* 541 %% .539%*

IPOLXI | 580wk | 524wk | ABGwx | AB0K
DOHOIE 485w+ | 505wk | Bhdwx | 524wk
HEE 4gges  ABdwex | 50Be 491w
R : : :

2L 480ss 48w 537w 558k

A} = Ao LERETHp< 0.01).

4.4 IMUS

441 7W4 1 AAgE 23219 A8 7px7) o)
A= PAE ¥

714 HlolME e 2719 A2k 74x)7)
o] A () FEe mE ZoR sisich
ol HFel| I tsslARAe AAlerlen,
A= <Tab. 4-6>3 Zth 4] Aol w=r,
AeE 2718 A7k 7k & ARE] 74A]E )
ool FAAOE fFoet JFS A o= Ao
2 Yepsith ole] 7k H1-1& 7174¥9in) 18
u =k 71 (8 =137, p<0.01), AH31A 7FA (B
=.186, p<0.001), 7HQ1A 7}x](B=.148, p<0.01),
A 7FA (B =.215, p<0.001), IP7}X(B=.142,
p<0.0D)E A7) Fujelse] fodt A (+) 9] A3k
= "AE Ze® uyeht 7P H1-2, HI-3,
H1-4, H1-5, H1-67} AA1€3]ck

443%% 1

554xx  501%x 1

A436xx  443xx  577xx 1

A99%x  492xx  B5ABxx 520k 1

*p<0.05, **p<0.01, ***p<0.001

Tab. 4—5 Results of Correlation Analysis



1P 71Ek A HEE A719 XZE

7Hx(9F A =2t A

ol
=

Y=o DXl F&: MOBA AY ZAHEZ {FUOIEE

&0IH 0.059 1.142 1.890

HEH 0.137 2.751%x 1.736

A2 H 0.186 3.698%** 1.770

JHRIA 0.148 2.944%x 1.775

NS 0.215 4.310%xx 1.750
IP 0.142 2.843%* 1.765

F(p) 54.697x*
adi. R? .458

*p<.05, #*p<.01, *+*p<.001

Tab. 4—6 The Impact of Perceived Value

of Character Skins on Purchase Intention

442 74 2. FHYH 230 Tl AY 4
=9 ulAe Y%

7Hd H2olMe el 2719 Fjo=rt Al
FAE (D] FEFS mE o= osisich
ol AP Hdl wEslHARAS AAseloH,
A= <Tab. 4-7>7} 2k 27| w2, 7
g 2719 Fuoes AY S o8 3
() dFs WA= o2 YERITH( S =548,
p<0.001). ©Jel 7k H27} A A= 3iet.

ToHeE 0.548 12.772%%x 1.000
F(p) 163.126%*»
adi. R .299

*p<.05, *»*p<.01, **xp<.001

Tab. 4—7 The Impact of Character Skin

Purchase Intention on Game Loyalty

443 7H 3 7H9E 230 Tjelxd AY 34
E Aol A¥E FA4=e wAES

7 H3dlM= MEH SAE7F 270 o xe}
AY FAE H] IAE wiANE Zoz odsiel
t}. o= #=3l] el Baron and Kenny (1986)
7 AASE 3wl g AEAS AAEson, A

143

IH= <Tab. 4-8>3} At} BHd3e] w2, 1¢
AlelA A7 =7t e S F(+) 9
s MAE A0E YETh o 26
271 et AY TR F(H) 9 dTFE
e Aoz Yeh, wizlay A9 xHo] F
g9ty v go g 3dAel AYYH FAAEE
AY F9%e A (+H) 2 FF(5=.320, p<0.001)=
A oz Yetth , 2ehAlld e
7boAY SR mAE g3l B
=548 (p<0.001) 0]l oL}, 3A A= B
=.364(p<0.001) & 2 <d&o] zhxrsidcy. 19
u ojzds] AYE AR wivlads AYa 9]
wiel, - il EE Ay glvka B 5 glok
ole] 714 H3o] AA|= it

K
A
o]

=T =

o HEE Hel& Hokk
1| zxc RS 577 13.761
F(p)=189.353+**, adj. R?=.331
H
o|& sk
2CHH| - 02 & .548 12.772
F(p)=163.126%**, adj. R*=.299
o | TOSE [ 364 | 7.080
sedt | ol [ | T e

F(p)=110.573*+*, adj. R*=.365
*p<.05, *+p<.01, **+p<.001

Tab. 4—8 Mediating Effect of Character

Loyalty
32 Z p
JMelEl Azl R0HlE
- oNE BaE - e sue | 0P| 0

*p<.05, *»*p<.01, ***p<.001

Tab. 4—9 Sobel Test Results for Mediation
Effect
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Effects of the Perceived Value of IP-based Game
Character Skins and Purchase Intention on Game Loyalty:
Focusing on the MOBA Game Pokemon Unite

Zhang, Yin" - Jang, Yu Jin™ - Limb, Seong—Joon™

ABSTRACT

Recent trends in the gaming industry have highlighted a significant rise in games based on
intellectual properties (IP), such as animations and webtoons. This study addresses a critical
aspect of revenue generation for game companies: item sales. Specifically, it explores how
the perceived value of character skins in [P—based games influences purchase intentions and,
subsequently, how these intentions affect game loyalty. Utilizing ‘Pokemon Unite’ —a game
that integrates the prominent I[P PokOmon with the dynamic MOBA genre—this research
investigates these relationships within a sample of Chinese users. The perceived value of
character skins was delineated into six categories: aesthetic value, hedonic value, social
value, personal value, economic value, and IP value. Findings indicate that, of these six value
dimensions, five—hedonic, social, personal, economic, and IP values—significantly impact
purchase intentions, with aesthetic value showing no significant effect. Furthermore, the study
demonstrates that purchase intentions have a positive effect on game loyalty, with character
loyalty partially mediating this relationship. These results underscore that players of
IP—based games weigh a multifaceted array of values when deciding on character skin
purchases and highlight the critical role these skins play in not only generating item sales but
also enhancing game loyalty.

Keywords: Game I[tems, Perceived Value, Purchase Intention, Game Loyalty, Pokemon Unite
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