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1. M2

sufEES] 54 ol A#e] RE W
sbEr)&e] wgle] AWsIHoR olFoiAn
otk PgRoRIAE ool oAl ofriHut
Qe Aol ofFe] Aew AYnE
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AUEFSTA] 84 AT R3] A8E

Atk 53] d=EEFIAE A9TF B3}
HA0] AnlERG V|eES Adsta Fiow
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Y&l (Korea Tourism Organization, 2022)
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WA 7 Aestar ok (Newstoday, 2023).
olof w} AvlEyEyl AvnfEfFTAl] thdt
Ae HIHE sk AFgE itk
A7 e A4 FE AEIR B
ArEFRFEAlY] et W (Gretzel et al,
2015, Lee and Chuang, 2022), A<#}¢]
ol (Han and Chung, 2024) % AulExsk
o FAIAEIAQl  HT(Boes et al, 2016),
A &7Fsst o] it A7 (Chung et al,
2020) & AAR] Aoy AnfEG] 2EH
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2023) 5 7= 959 ALECl FE olFY
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AF+Mo et al, 2021)7F HgHoH,
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T4 Q& dist JAT4E FApPIE Sl
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WAl HAgslo] AT = s 24
t SAJoloH(Chung et al., 2020). WA ARE
WFEARE AvtEAe] A&E7Fsd = b
st =e)A 7Nkl 1Al AFRIR wege] A

= o
T AEstal X3EA e AReE Asd
Al gk g4 SN ArfEIRIEA=
THFRA} 7140 gEFoR A A}
Hold AY, #He|, MH|AE AlFstal FAE=
ARE BAe) PgEuxel ke A&HHoR

Al Zlog JJddcH(Chung and  Kim,

grolMs 2020 AHFAAE BFE, 2021
W NS BIESE 33 2022 o
53, 2023 EFAE FAIE 3
stERYEAR At AgEIgen, 4
A AQ S A&How WA BT BA
Folek, AnfEgige] 5t @A% Avke A, A
whE ), 2nke Asls, Anke B, Avh
E ZUES #1 dom(Ministry of Culture,
Sports and Tourism & Korea Tourism
Organization, 2021), o]&st BE AH|AE o|F
T A= o8 & AT skt mEukd
FAEO0RE 535 o &A1 (o]st
o] dxpARl FAR Hof Q= A7t ivkrt
AA st T ds Fa WA g9}
sl 52, BlelY 5 ofde] ded BE 24
AR AR sjekstar ook 9l Az
AorE, ¥y WA I W AP %
35 71 = Ak lee et al, 2018).
HARE - obAle AmfEFRFEAl ALYl i3
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thesel A A xehal, #dAe] AR - VR
s WlE A SR olelishs Adolzh A

ko) ¥ FA3HE Sl Al W Akl
A2 Aqula nEsh wele] st 9j7do]
e QthEdaily, 2024). uepd,

ATE BT VYRS FoF AreaE
hE, ol Wold TR M 9a o
EFSo]  APEERYEAS] Apl2Ao] ek
PO AT RaA dh

2.2. |

Hrtol&e] 24 ol ARz Aste] dist
F7te  2s| Atl= oY (Lazarus,
1991). ¢E &0, 2Wgd AV}t 2 o 7]
st o] ol ¥k AS &

Al YA W52 TR AU Flo] of
Uzl o970 AR T @) st 91x)7] 37}
9] AHEEA AAAHEYE Aotk (Na et al., 2008).
shH, Hrlol&d Bt Ak Ee H7F HdES
SR A REgoly A5 ATS Fsh=rt

T HRE 7 ook &3] dAxfls 12
%7Hprimary appraisal), F2R= 2244 7}
(secondary appraisal) 2 E¥c} 1214 H7k=
7hQle] A Ty Wl wel o]FoiX]

W, 479 AAA Wgow oo, Wi, 2

A R olFe) B WS W] hi
Hl F93% AOR oloplsH $Al9 AL oy
A skl ek 434 5L 2359 U3

WS el Wk (Cai et al., 2018).

SRFEFRFEA] AT E FHE 5o HlolE
o] 55 AR R Ag3 AllEe] vERta
sl HA 7)e4-5 2 (Technology

Acceptance Model: TAM) 3} H7jo]24 HES
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Agsto], IFAF0] AFERFEA] AH|AE o
A 1Xetar Frksh=A A7EE AllEe A
HHEH, Yoo et al.(2017)> AREARE] ol Eg]A|0]
Aol gk F7pF 259 A Rkea dapHow
5 wglel] YIS vH 5 vk Helx Bt
ol  fAKSH 3}9th.  Bano and
Siddiqui (2024) & 7158240 A7+ {84
I ARG goldow XA ke Ak, AlE
¥l %Eo]Z(Theory of Planned Behavior:
TPB)«] _rJJrZJ ﬁnﬂh/} x]ﬂﬂ E E;q] {AE

7HQ1e] AE ool FEE A= ARS]A, AN
AA iz Sl oH, A= olejst FrHEo]
Q1Y) Eowe] WA= GRS ATFOEA,
W71 §ﬂ7}7} BEorel FFs T Ut
S FsIich Tk Azis et al. (2020)

41,_
B[

9
HU
N

Eﬁ

24 A
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Bitner (1992) &= A2 ARIFAIZE <] 214 o
2RI =24 BHES ArEstky] flal "AuAas
Alo)Z (Servicescape) "gh= £01E Ao WHEU=
dl, o] gol= AFH Muj2t AlvEe =84
3AS oujsit)t 54 49 A% Qer, o
ﬁx}*~ Dong and Siu(2013) &} 7o) A}3A
3 T ¥ 8AE AuAaAF ol Fa%
:rL/H Q4% e Fok olHE A4 AlS
A EEs T Slsl 5Es] faRkid
Aox FeA AMu|AAF o] olgle AR
AHE whEo] W] 99k kHoR & 4 ik
53], "1‘1]’\’\7ﬂolit iAol A FA1A]
IANES JEA TR dEoR, FRE W
ntak oA o] #HE wolzo] tiksl Aol
S48 tH(Kim and Noh, 2018; Ahn, 2020).
T3t HZole A" nA" 282 T el
gt dAvdw SAsk dck(Ballantyne  and
Nilsson, 2017). Meng and Choi(2017)+&= A
ATE Fiekar nAe] A A9, Telan 4]
E dg8sHl a7l Sls E2FQ) Au| Aol
o} AFARD AH|IAAA IR Lo S-St
F ol AR A o] os vl st
971, Adae deAg, AP, WY o=
AMUIAAAO|ZE Bletatar, o]2fdh APo] 1A
ke vA = GES AH R E 519 (Lee and
Chuang, 2022), A%4 Mu|AAAlo|ZE= iz}
o] #AFHETY] WAl wet tETE s BhE
W7]% stlem (NasarAmini et al., 2022), Al
71z0] AR 2N O] M| AT o] o o]
SHEL IR AuA FHe ofd JIS

u| X =4 A8 % SkIHH(Yin et al., 2023).
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B ATeME AnfERGEAY] ARl S
S =4 Mu|AAAO|ZRE By, A =z
PE, S A4 HH]**?ﬂO]EE A ato]
A8kt st

23.1 E2/H Mu|a2F0|=

dadl wH= B4 S oJvlsh (Meng and
Choi, 2017), 1 39 245 disids thakst
=2]50] o]ofA] %l‘:‘r

Bitner (1992) = &2]4] #8749 #A2AE Al 7}
A frow ‘4*r°1 T _73(*%% F B,
s HHX](E]O]O}T 7]:rL 717 2

3 B)oE eIl olF %—3— AT
’b‘%‘oﬂ SEA] thekst ?“JEJ\_EE Al 2
Aok Lucas(2003)+= #lojokx: dln]Alo)Ad,
& @oksk olgElel, 87 Som Taldl
Newman (2007)& &3t 4A37] Q45 A7 2
S33lth HE el KaE SE Afu|As
Me A, B, AAE S T2 8
o= #7|% 38l (Goo, 2021), HAZ °l&
& YaEZey 54 T NE VY @9l o
7} FE ol T3tk

B A A ARel|A e ArjasFol s
A& HOHH SA] ofgge] oo st A
(Litman, 2020), =4 HAAel dist A+
(Khat1b 2011) 9} AnFETLA|S] 7] 31 Z2e o

N
ozﬁom%n?ﬁm
i S rlo = of

30
=

4

- gt

Peh A, HAHE A9 st Al B4
o it sk ATk Aol S Fod
Ago), By olx] fo] BAZ 4 ol
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A7) trdt AL AHAE e 4 9
A7 7)) 224 970] FQsich

2.3.2 &S MH|aaF0|=

ek L Eavy| S Eat (Comminicative
Servicescape) @ AR 317 Ujof|A doju= B
+ FHO AFyAeldY FEAES EEshe
MaoR, =84 S oA Aux Aly #74
oA ks TRk A% 9AES XEF
(Meng and Choi, 2017).
53], ARSI AsAgo] $2% HAERo0]
TH Solld AFA Au|AAFAO|E AUt &
‘?ﬂ}é‘] A&E) 911 (Adnan et al., 2021; Song et
, 2021), 53] Li(202D) & AF3 Au|A2A
0147} UM Fofimel TEX|QIAe] fefu|et
TS e AE Ak & AelME &
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7t Ay 2]
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Tkl aEERs RE S wks S 9] W
Folty, 2kl Auaado)szel] st A=

20006t =0  EAAHCE AAESGIE,
Zeithamal et al. (2002) & 2l A =
= W, &84, T4, 2Rl vEER 49
31oH, Srinivasan et al. (2002)+ %54, &
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Alo)ize] HAS AnAY 75, Bk 3714 AA1A H7te| Eks v|x|7] wiitel #FA 71A
QAT HYIith £ AoM = o] s o} 9} A¥Ao7 Aty AFZA AH|AE HGA
Sols, AMAF AR Qo] WA ok FF2 o] Agsks tAY 49 F43 HE 94w
EAS pedte] Hel Q4E Al9sta, AnAdy AutEFRTEA] o A o7 Jake Frhal Kk
715 eAaE &8st itk Avjyog L A e A 74 e Al o o i e s o [
ARIE W2 ARAPE Hs S =9 5 9l s = 0= BT e WM = A3
5 oo, V)eAS Bdo] Y= AHE o] =71 FBAIR| 9} AvfEFRIIAE FA A,
AA . ek AH|AE a840R o83 FA4 7ol ks v FlolH, o]yst 72

3.2 gi77|Ad
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wlo] =t Chang(2018)2] AelA=
R, Helaka 5 ANHAR] o3| Aol &
A o5 THel| wAE e AL
Vada et al.(2019) 8] A-lx= 719

3ol ARl QAT A4 ofj&e] w|X= JES
AT Bsh Ade] dA gEo] AE Tt
Aol & FIE mA, o)Fle] HFE IA 2
Elof] & éf?) T AR JgEG
(Suhartanto et al., 2020).
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s o, 1] 71| Q1| wiAE @] o
St A7 A geFetAl K3=e] gtk Choi and
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Z7F a4 AR 7|8 B mX= JEs
HEHW o Dedeoglu et al.(2018)2 sHIY &
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o
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H AEA= 30970tk

SPSS 26.0 EAHIAE o]gsle] BHW W
S QRlEel oiE AERE ASH § vlad
AL AEel= g daE 2RI 5 Sle
Smart—PLSE ARgalo] 718 A=813it)

5. =M

5.1 E2e| oluizEol 53

ne) QFEAS 548 sl 93w

a7} 89O 7 28.8%, 30th7}F 91O 29.4%,
40th7} 95107 30.7%, 50T) olie] 34w
11.0%= Jept 500 od& Alslstas 18 &
¥= etk AdozE 3Akde] 1707,
55.0%% 7V & vle= veRia, o] 41,
13.3%°] Hl5S 2AAFP o, 7]e7]e o] 221,
7.1%2 ¥lF= H3Th mEo] 1607, 51.8%%

Tab. 5-1. Characteristics of respondents

B = % 75 e %

A 156 50.5 ] NE 149 1482

ik o 153 195 g U}él 160 51.8
200h ol 3t 89 28.8 TsuE 21 6.8

30 91 29.4 ) Rk 24 78

Hel 40311 95 30.7 o= 311;{?::}1; 225 72.8
500 ol 34 11.0 EEDEE 39 126

54 1 13.3 e 7 233

AR 170 5.0 =9 59 19.1

o A 2= 9 2.9 S 14 45

a 71€7% 22 7.1 A Z3) A= 97 314
ek A2 35 113 AU= 18 5.8
24 3] 8 26 A 11 36

T5 9 2.9 7)€} 38 12.3

7€ 15 49 3 309 100.0
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LERY 1497, 48.2%°] vle-s X3l 7]&gm] &
2 w2 FAE BT e tislE]]o]
2257, 72.8%= 7V =/ YERt) HH, AT

A B A7E(GY AL) A9 AFAE 97
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o] £43ES AR F, Smart—PLSE AFE-5lo]
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5-2>3} 7t} QQlRA Avls ko AlFAdy}
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SR eFAdS ERIsla, AF s A3t

29 (Cronbach’ s @) #t 0.6 ©JA

ANFEE T3 9 A8 = (Composite

913 1ol

o b |
Tab. 5-2. Confirmatory factor analysis results
291 NERY 2R | ave
1l i a
A A3k
FAL HukH o7 ) 3s)t, 0.904
4Ad | 792 2] #ErE ZE o] ARsith 0.883 0.920 | 0.793 | 0.870
T9L FY 5 UTE 9% F3o] AREsY 0.885
THL A ol 8 £ JEE Aud oz st +
Held | 792 A Sl=eprt o] §38tr] Helsirt 0.911 0.899 | 0.816 | 0.775
F9L dFus Aol Fol A s 0.896
A7) TYL gfolgo] & QIEY 7uk Al =Hlo] Z Hof 9] 0.865
:/H FAL FEFT A 2Eo] 2 Fo] gt 0.894 | 0.912 | 0.776 | 0.855
] 9o ke OA9 Auzst & 9ol ek 0.883
P9 gAE mA MAS T HoFrh 0.858
Anld | o] gl Z2ESHAl =AZ. 0.868 0.907 | 0.764 | 0.846
go gAY AL VRS A & =k 0.896
P2 Z57k = A P 0.932
A8 | 2 BHEdE ARE B AseE 3 2 0.929 0.928 | 0.866 | 0.845
g A3 2549 A Zr +
B ST M £ I ol 110 i 1 0.894
3 T #HBAFLS U7k & if’l 7FA Eh ¢ At 0.862 0.916 | 0.785 | 0.863
TEY #PFEY Aul2E U7E =8 298 7X 7T Tk 0.902
2~ulE | Q12 ARgsesk 7EX 7 Q) O‘L 3 2. 0.911
#3 He 5 =9 v o 7M7) e A Er 0.912 0.936 | 0.830 | 0.898
b= | WOl AR AE 2 =g 7pA7E ol Al 0.911
Sgm Aol tis] e A& s £ 0.899
[e} - -
e Lfeldel sl Azetd SA8 s)wo] E. 0.902 | 0.928 | 0.811 | 0.884
e Fhoidel s Azsha 7P )R] £ 0.902
PR Fhoidel s Azshd £33 )R] £ 0.967
O M A e I e e T A M Rl i 0.961 | 0.973 | 0.923 | 0.958
e T gl dis] AZshd A F3 7]l £ 0.954
2E AL 18PS w, e £48 Agsrs & g 0.913
= T e Aol w3, )
ot i e o oﬂ_ = - - 0.90L 14903 | 0.822 | 0.784
o] ool AdE AAFHUS w, o] oYL M} AL
A, i
3 CR=Composite construct reliability, AVE=Average Variance Extracted + 2&2] 7j4& 9js] B34 = 2Agh
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Z}FA 2] (cross loadings analysis) & g3l 3
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[e) =
S FEREHEAS AAEITE B4 <Fig.
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Hepg, A7A AFo] IFAZEXE 7 el -2l
3 JS FEA Auugity, 1 Ay A
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3ol (B = 0.174, t—value = 2.471, p<0.05) 7}
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0.094, t—value = 1.635, p=0.102) 7} H2
© 71AESI A7V WA TR e s A
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Th(Henseler et al., 2015). Ao Aol teksly F83F AN
Y AN 84 ARt Ag BT 5
5.3 JpMH= A3
Tab. 5-3. Discriminant validity
1 2 3 4 5 6 7 8 9 10
1324 0.891
2.4 0.682 0.903
(0.829)
3872 0.737 0.674 0.881
(0.854) | (0.828)
4.4 4 0.678 0.652 0.684 | 0.874
0.790) | (0.803) | (0.804)
5484 0.579 0.606 0.630 | 0.719 0.930
0.676) | (0.748) | (0.74D) | (0.850)
6.3 714 0.632 0.603 0.685 0.665 0.544 0.886
0.729) | (0.736) | (0.796) | (0.779) | (0.637)
7220 ER3 7} 0.595 0.610 0.715 0.711 0.704 0.734 0.911
0.673) | 0.732) | (0.816) | (0.815) | (0.809) | (0.833)
8.5 A7A 0.650 0.594 0.705 0.685 0.615 0.779 0.745 0.901
0.74D | 0.717) | 0.81D) | (0.793) | (0.712) | (0.891) | (0.836)
9.5 27+ -0.040 | -0.126 | 0.055 0.013 | -0.127 | 0.096 | -0.034 | -0.009 | 0.961
0.054) | 0.147) | (0.065) | (0.094) | (0.141) | (0.106) | (0.051) | (0.040)
0.9 =% 0.606 0.580 0.639 0.664 0.564 0.713 0.655 0.744 | -0.091 | 0.907
0.733) | 0.744) | (0.78D | (0.815) | (0.69D | (0.865) | (0.779) | (0.893) | (0.106)

FAAAY] A F2 FES aae AVEGITEAT

F2)9) Alwc #9. ()=HIMT

_3']_




MH[AAT, H143 R3Z, 2024.09

ok 471

%
—ﬁ‘r’l
L &
0Q
o
<
o
=]
@
&

o
)
1o
ox
Jo
rir
o f—‘}o =
(o]
g
Sl
ol
|t
£y
to
5
=
Y
X
A3

_E
)
)
A
!
=2
2
oot
r
X
H
r =l
1o
oX
to
>.,
rlr
1o
=2

2,
ook
A
=y
2
N
§o M
o,
ful
=
o

A
T RA A
FA9] A
. B, w3 5 EeRAR|AAAe]
SAAGl WFA Ao F FF
MH|AAA0|328] ZJ9= 1 1]
| Uepteg spAow A

AutAl o 7 ojskeo] 1|

A, 1 FoME HeAo]
F3 o] vr& 7107 BT} Oriade and
Schofield (2019) 9] AFolX% FFA|of|x 2] =
HAQ BEo] WA FAB el M 2 AL
FAR, WS e Auls Bele] Bk v
Aol & Jare Atk AsE welFoltt
QAo AnE Ea| WA, AnjETA
A AGEIEDY, B, &4 %— Aslat
24 AulasAlole] A9, FANT 474 A
o] DAl o] Qi AL F7, AL
EERIDIE

il
)
= I?L [ e
M i
&L o,
L Lﬂi
‘3 X
o
2
oo L

=
)

o ofN o [
-
o
=4
1

i
B
~

Mmoo =

O_A.LF(ZE
ruhz

a

o7 s
O/\E’_
=
T

Zah
r

N

m{n 1% r}n:

BT = Oﬂﬂ(b’ = 425, t—value =
7.552, p<0.00D) Aggo] AntEFFTIA
T HE(B = 0399, t—value =6.750 ,
p<0.001) R} tha o =A] YeRbA §49] tizp
QA QA47F 7RI Fedt 8-S she AR
LEbT ol2x 7Md H4, Hois B AEHS

oh B AREFFLEA M Adels gl
TAS] AvtERR TRRE7M] 29 9=
RS
3 AnERGTEAZE W3 ANk 71
7t o] & (B = 0.451, t—value = 6.735 ,
p<0.001)& F+ AOo% YehtA 7Hd H6S Al
gEoit. So], 11 AvgEo] o Eeld A~
7o)z e] SEnnt ) vieht, 2vlEgde
Aol A% swhEle ARge] B A
3] 2 kS n|ATR= AL solsk 2= Qi)
S I e R R F A R
2Rl R 9FS AR A3, IHA 4
gol e Frhe 7N HTS A
0.502, t—value = 6.775 , p<0.001) = A
A el Ho e Tt 7HEY H8E
NAEJHB = 0.263, t-value = 3.279
p<0.0D). olst A M flEiAe
Thompson and Zanna(1995)7} A|qket Bl= oF
W/ (Attitudinal ambivalence) 7IgS &g 2
Q7} 9t} o= 7jele] EA thatolut olgrel o
A

=2 X

o B FY0ln 2L ABE S
B oulsh, 5] wge] Qoo EgAol
oK 83 59 A} 92 45, 9 79
AAe) e 398 WAL =R FA 234

e 7
Yoon, 2020). 2nFEFHEA] 9] A, 53]
7R o Al 4719 FAPE deEla,
A= XRHA HeAE 27 We
7158k 5 4 SHAE A e
Ao 7 Helth(Herald Economy, 2024). whehbA,
A st F7PF EEARE, ofFlo] &

}4
;9
o
£l
>
>
=
30
=
2
5
o)
j}
(@R

7.0 o
G e A

_32_



ANFERRET A

29 MH[AAH O FEI FIPt B0l OjXl= B

22 7HH
R2=0.624

0.743%*

Ar=L

(7158

(@) 4ol

042

0.388%**

Fig. 5-1. Research results

Tab. 5-4. Summary of hypothesis test results

R?=0.560

-0.084*

*p<005, * p<001, ** p<0001

! A= AEAF(B) t-value P value A el o] 7
H1 AAA>BFA7HA 0.174 2.471 0.013 2 =
H2 HYAZ->TAF A 7HA] 0.094 1.635 0.102 712
H3 A7V A A ->F3FA 71HA] 0.170 2.349 0.019 A g
H4 A -> 22t E R G 7HA] 0.425 7.552 0.000 R
H5 A gA->1nlE B 0.399 6.750 0.000 =) &
H6 2L EHZ LR DB FA] 7HA] 0.451 6.735 0.000 =) e
H7 BB R 7R >3 H A 0.502 6.775 0.000 2 &X
HS8 HFA A D>FEAH A 0.263 3.279 0.001 712
H9 2O EFRFBIIA->FAH A LA 0.376 6.101 0.000 2 X
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H11 TAALAOIUNEZE 0.743 18.682 0.000 2] X
H12 FAALAOINEE -0.084 2.164 0.030 =) e
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The Effect of Servicecape Experience and Evaluation on

Attitudes of Smart Tourism City’s Tourists*

Sul, Myungnam™ - Chung, Namho™*

ABSTRACT

As smart tourism cities are being actively introduced, efforts are emerging to understand
the current situation and devise improvements from the perspective of services actually
experienced by travelers. This study aimed to present directions for improving the overall
service environment of smart tourism cities by introducing the servicescape perspective. It
defined servicescape elements within smart tourism cities and analyzed how tourists’
servicescape experiences affect their value perception, emotions, and satisfaction. The
research model was designed by dividing servicescapes into physical servicescapes
(cleanliness, convenience, electrical facilities) and communicative servicescapes (aesthetics
and practicality of apps). A survey was conducted on 309 tourists who visited Suwon, a
smart tourism city, and analyzed using Smart PLS. The analysis results showed that among
physical servicescapes, cleanliness and electrical facilities had a significant impact on the
evaluation of tourist destination value, while convenience had no effect. The
communicative servicescape, namely the tourism app, had a significant impact on smart
tourism value and overall destination value assessment. The tourism app and smart tourism
value played a significant role in increasing tourists’ positive emotions and decreasing
negative emotions, which ultimately affected tourism satisfaction. This study confirmed the
importance of tourism apps in smart tourism cities along with the importance of basic
physical environments. Through this, it provides useful implications for establishing service
improvement strategies for smart tourism cities.

keywords . smart fourism city, Servicescape, tourism app, smart tourism value, emotion, satisfaction
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