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1. ME

-

29 AdES 7Ho=E 98 G F3telA
A7l S350, w2F A 2] Adntell=
gAY Hgho] 71E3tE L ok = #3F Fofoll
M= ‘2nlERFCmart Tourism)’ LDFo] =ich
2MERRES 7]ES ¥ AfH|2o] ARFAVE
(Information and Communications Technology)S &
Pl DRIPINE FESHe AR BPRIoR
FER Q)Y (Chung et al., 2015; Koo et al., 2016;
Korea Institute for Industrial Economics and Trade,
017). ~vERFOFE AZHE #3ge] tAsh=
‘ 20 ERS A (Smart Tourism Cities)” S22 7§
ol ST, 00GFEE srtER 243
£ 943 38 Aol AR,
solERYTA 24 e 54 B3 7

WO ICTE HES Thst o Anl
Fozn o3 felsh NEES Foln, BY A

= H
2 B3 AdnY Zexsh LS AsHo
2 JHsRs ARlolth), 2020 1A ETe] Al
AQe WER @A) 1) Aclo] ARHe] Fulg
A itk KTO, 2024, ol& s} Arolre
WAAE ARS8, & A “2lg) A

[¢]
AAGAE ST BRI B3NS 3t
AR BN stel ZmhEBPAs)
& SAslelor BT £ WA DA wsgL
A% B B, S IR 3 AT 59 A%

cigiel, MICEY 5 ®54 #gUdss Fust
Al s, F1gel A9 A

KR
o #d ofETAeldol e a, FUFE
71950l AEAA WFAA 0, &9 WEeES

lgataA ) B At ge) ol

3ol
£ ooleRge 7R, O 31 At A
S8 AW, oleltels w2 ik

REBEE B REE PP B I
217, 1 HSlE TR 5 WA Aol )
244 ke Aotk (KIET, 2017, HHLHED

3
A gelste] A

224, FHSISI A A B A A
o 29/ Bge] 4T} 7o BEHL oplsh
Qlx, ZPlERRN DY b HAY el

FARE(FEFEDS] A 29E 2Ysp|s gt
et FES A AL a84Q0 A 8
sl & A ol gt AntERR Jde] A
A% o4 sk, A4 A7) oS 8 AdTh
2UE 7)o Sto g g ATellA AntER
Fe FAZ 3 o] SRt AL oFA7A|
o] Fofo] AT ke Z7] dAlo] HEY 9
(Lee et al, 2021; Mehraliyev et al., 2020). <& &
of, o]& /ML HA| 21U AvtE ] Ao
&k ol o] FolAA] ¥ ZoE Kol (L et
al, 2017, o] ok & 5¥s] dd ol E
o A YER A e Stk
2UERY AFAELS 2ntERF] o]
e A% oJUMEEE AHI2 FAlY] B3 7 =2
oAl ZQka, MM’ = APERRS] u|E o
sfetal /Ndslshe S8k o84 EdiE 283t
(Ye et al, 2020). A& FRsk= st 7)<, 5 7
dAA, FAAA, 2 JATATAD, AHESRIEY

fm

Z
i |

1) Korea Tourism Organization (2024). Korea Tourism Data Lab. (https://datalab.visitkorea.or.kr)



T FAQIL NEIISEN: HAN 2e 1HE ¢ FASEY I

(0T), ¥dloly T2 #FA] APE FXIstal, ¢
S A3 AFYo] ELE An|AE A
ol ol3 WM AmERG A7+ F
Aol He| Fx& gk AHI2 AF o
S0 A7F AP ot &3 VETE R,
AgEP 5o, 7IeFhd 4 T8EF T V&Y
PFRHS o|8H EYE &3 A7t F= UE
Y gtk (Chung et al., 2015).

g, YAE Zlsdd o IS doEE #
B WHPH Aulx HSol| JZSHIAL
A HAE Age] mE YAE Axel EHT
A BAYAIZ AoltiJeong et al,, 2021). AT &
ARHA] SEe 2PERGS 3 283 HYdRt
FE31 93, tlAY E-8(dgital inclusion) ol
ek =9 HslEA g vk AT AL
NAE 21M7] ARElell 273 FHoshe o Hagh
OAg ABze] ojt]oA] EjolykE, ojto] 4=
A 7Fs3tEE B HAY 28| tig ol
M9 o] % o ZFekAl o= Utk A AlA H
g FE ok guee] A4e AARAEH
(World Economic Forum)] EDISON zlo|ddxae=
gAe 2848 Assla, 20259714 109 e

o
QL
X
)
i
©

=

AFE] e NS e BER U P
AEe] eekle] Aol o, 74 W 2ok
o FA% Aulze] H2Y 5 Y= e UAdY

8 £ Z2H 55 WlE Whe Folt
(WEE, 2024).

oS Bk Qe 7led WEAEe] 4 W
sh= anlEFAPolghs A2 EIEE TR,
QA AT BH FYGollA a3 o]t H
Uk AN AF7HA Y] AFE AFE Ve 28
AT, NE =i, eS| AR A&
7Fs/d, ZPERR AREYE B TR ol o2
7174 ATte] 97wl A, AbEoE o)F
o]X 2 rklee et al, 2021). ZHFEFFo] Foiol
Aol gk Hadt g olE 5,
TlE’ Alo]l BRL] 9T 7T, B 5 AN
o] FElstAl A uiAEA] kol ‘2mERRS A

Aol fae] ORI Bk oY ER A
S oIt Wekd olF FwAs) AT
& A7o EgE vhas] e Tl B
g HEZF 8Etilee et al, 202D). H A}
E¥Y AT S 299 AsE 490 g

o
Ui glom, ZFEE 283 HolHe £f 2 &

S Uil Lee et al, 2021 Jeong, 2022 Kim,
2022). o2t ATE A ZWERG AT Fa
AFEE sl golsid, ARgsle HlolE e

dS #ola, =28 2AE M, A A
&S S5k A A WAt

ueba o] Ao T FFATY 3 ok
2 2nERR AAAE FEsla, AT FHE
At s AAAR FF Fsystematic
literature review)= FH3HATE T HES A2
o] 7122 A 9 AR tigh AHS THEq,
ael gk FAE AFsi, 54 Fofell thgh Al

& ofojtjoje} WS THEN] ¥ 4= Q7)o BE
Hofe] AT 722A g F83] wEo]
Gnyder, 2019). FAZ o7 o] =F& AnfEAZO)
Aot ATt FE olF= o] Fmolillee et
al, 202D, & Ao BAIZ} AR GA] Fapoll
A R Q7] wiiEel] =’ o] 2
m3y2 gt} oo KCl(Korea Citation Index)
2o AAE 2rtERG AT dFS B8k,
o] g7} AiA, BAHoT FAsIY E&
A= BF Eoko] FEAES UoE ~nlE
AT O el AR AEet ofyel, A
Aol tigt H71HE A FB8taAt 3t

1.

2o o o o
£O o kI ol iy

Fr‘

2. 0|2~ &t

2.1 AOEzEC| D} B3|

ZrtE#AHSmart Tourismell thgt /H 3z A=
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SheAog} AAHow WA FYHA P PAR AL AHEES 53 AN E A
Agoltt (Jeong, 2015 KIET, 2017; Mehraliyev et o2 AANZE hY, 4ok, HAA] o]FoiA = HF
al, 2020; Ye et al., 2020). 20093 ol =jol] 2n} o] FeiE Jldo] = ATH
EZo] BgHy| A7 s ~vERY Hdd
Lo} =9& Folir] ofeifla, W3 AEY A, Tab. 2—1 Definition of Smart Tourism
% F 5 A gAE Ads AFstE ofne AT (o) STIE!
o]Fojg]F{e-tourismoly HAE  Fojg|E(digital [=0i215(u-tourism) Bt CIXIE  £0{2IE
tourism), FFHIHE A 71 B £-83 B33 AR Cho (digital tourism)| 2I0IE EZE HHE2=2
2 A= $EolgZu-touism@ 2L Aol (2013) IEDTE Jgroz st é_!EF AHRLIMOIEY 2
A1 A8 Ueong, 015) TDle HHIAE o 2RAGN WAL,
UES VUV MHIAZ RT3l 2
Z7] 2rpERRS] Jihdel disl =EsigaT ADIEJDIE E4I02 SNS, ¥ £9 <
Ho RuxelMe ‘fFRolgEH HAE Folgls Koo et al. | 2 Soll BBAO| AR, 9IXI, 4%, 45E
o] oulE w3 AFoE ICTS 7l & ok (2015) | Off Q| AAIRICR MBS HEIIA 012
- - = oA
iﬁ”ﬂ]o]}_‘ﬂ% el HHL;EE‘ %ﬂ j&%ﬁ—‘Mﬂl ggéaﬁ%ﬁcﬂ)g 22 200l 2 QA0
AL B PR ANIAE Aleehs AU ol Gretzel et | SEAH 2EMS AES BANIID, =
3 AR (Choi, 2013). B 3E CTab. 2-DollA al. (2015) | X T2l 2US AN, 2BAD I|Y
Ehd 7R (0159 GRS (2015), FeS & (2019) 22PN RIIH 2Eg STAIIE X
o] HoloHE AnlEFLL rnjEZT e J|7S Z29] AQIE2Z JHE2 ADIE ClHioIA &
A L AEE wekehs wgo® AXIEL St HARIOR HPE DEIS XS 95 PR
SR HZolle YAl ICTE 7Rk R 2~ntE Chung ot | CICIUIAIE eIEIIOR eiZsls AGIEID
71718 AHgRte] AYARE HASta, o ksl al. = O#oh= A300A BR@ A<& ~E0t
NS 5& o83k Udel A oA FEH: (co1g) | L FEOIN SECBA 1 FES A58
FA, 2nlod, AR e S HUd gREs =R 220N ADE  Jidlman
HuolE R TEsle] AnlAl Wgh FEolA oA ig;e)' technologies)2 D8t Sike #8510 S5
ggate AzFloR gET ok oF E9, 7} e SEE LAsls 0ILIKEIES B2y
% AT IRVYTA @24)9) FelorE AF 7] SOl =RNE SRS Ao 22 B0
AL BFAYEAL AL 8 S =R Sk B (2022) | AAIZH QHHZH 0%t ZHINK HASOR
Fog ~ntERFe WS sth 20239 & 0IZ0IKIE 2Harol S
SHAlSHFRe} SaRgEAA FEE TanE Korea | 22Y HHES S0IDR 2N JISD GOIE]
BYEA 2N TlolEkl, drle 2olERR TQragy | 208s S0t 2898 5v, 8 A
_ o ' 2IZMERC] NBIHSHS E2ots 22
o] FPLAE 2WE Y, W, F2A, THES
Z Ak 9ot Han and Chung, 2024). S-71E)
= (20229 ATNME AnfETFS BBEZ ) < o] goe FHAKEV AT 2vtEdFS

ARAZE ol 72 A et E3 92y of Ot

2) Korea Tourism Organization(2024). Korea Tourism Data Lab. (https://datalab.visitkorea.or.kr)
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ADEBY

T RYALIL XETHSEIN: HAY 26 1HE ¢ FASEL A

o gk S &olskA 3= 1A = st
7|& @t a8jla 2nERRolge ool A%
7Fsstal 2ntEdt #FE FXehe Y EAES
A7 Vs d(sustainability), #/d(accessibility), TIA|
d3ldigitalisation), w3 # e A(cultural
heritage and creativity)®] M2 H7}ste] A8sh=
OJUMEIEE Fdistal UtP. ~ntE #gA|(smart
tourism destination)gh= oleltol= 7 43
RO oA A, oA F, A T APAe] o+
£ sidsta, B9 AAYES Eol7] Ha) 2wt
Efg SRR Y aE Mdssta, ArtE
AE] s % B ERE AREUT
(Buhalis and Amaranggana, 2014). Buhalis and
Amaranggana (2014)= 2PlEHFEAIE WHEA Q]
oeFsta I3 Mg SFA717] @l RSk
HI2~E Algsta W3 43RS Ak drkar
Bx3Ty 2nERREAE ARFAVE Qe
= Z83t] WFA|9 Qd=ee} AR|AE AAde}
o

g

9] rdojtiHan and Chung,
2024). ol& F&apr] fEiMe BA19 T 84
W3 =9A] QlEe}, V), AR vlolEujo]A
5°] A= ofo} sit}.

H Yo} AnlE 7)E3) TA|, 2vtERG] 7|
g3l 53 2~rfERy AeiAISmart  Tourism
Ecosystems)eh=  ofeltol= EHAIZ|A ot
(Gretzel et al, 2015). 2nlEZF AeAl=s T3S
Sl oS HAIRK: WBA, AGALS, BE, F5
GA, FERA 7 ARTA|ES 7o 45
AR o] wEHElY AnlEdSFo] o]Fox|A| =
koIt (Koo et al, 2014). o] AYefA|e] Bl =
Aske] Gretzel et al(015)S AYo] zh= &)
Az}, A dd T Ady e AR 9
Ags Fo dlolHE £F, F% €8sta, I
olHE BE&A, ALVFsA, AR s Slsl &

Yalste] o] FojA = WFOE AvERFS Holst
A

oY AHBAV|ES JNIeE HHE 35
o, w3l 2nfERRe] 27] de e 2
RE 3o A A 5|, BF A= FF
S A @A) 2ntERFTA} AHARIA 1
34 et = Qo skARE ARkl wek
2ntE gl #g ML ohksiAl AoEa 9l
3, AR e E857|5 8, ofRZkA] §
od Jd Aot vehbA ¥l e et
(Jeong, 2022; Ye et al, 2020). wba @A 2~nlE
W e Avshs s Mdes HgshA A
ofstar, g k) zto] - frAREES EAsk] BAE
Agstal, 7Hde el AEska, ol2s 753
of HH - FA Whe 3ES B3l 2vERR
S22 7129 AT AL TFsAE 1 Wik &
g aAo] A|7€th.

2.2 AN[ER %51 | WIS ¢t di2Ck

221 2nERS AF 53

WG ZoplA FE 2ntERY ATE 2FE
71719 Bga) @7 20108 FHHRE s
A Q) %

7] ARt O GApL Ao
=W 2utERR] g AT TS
Kim202D2] Aol As 201195E 20213714

ntERGoleh= golu ide] ANEA itz
ARFNNEE &83 U =EES X35
& BAS ANt 1 A AERA WS
£ AT AAY 865WTTHE AF
135%12%)el w3 d=Ho= yepytor, 20154
SHEE 288l AR HlFo] oA Bloz B
At FHATYHe R FAAs 59 2344
SEAo| 7 wotal, QIER, datolr| Fo| &

114

T R
o
&

R D

M
1%

re
i

3) European Commission(2024). European Capital and Green Pioneer of Smart Tourism. Retrieved from:

https://smart—tourism—capital.ec.europa.eu (%Y

2024.8.12.)
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|53 ok A7 FAZRE SNS #FAH R FAgh

B3 A9} mHRAo|EelAold, W, £7
B4 5 410 A71% BAG 7IE Hoke] o
Epgon], 53] 2niEEs) ofEelAeld Ahg,
A%AgelE, FA SOl B AT} Mg B 2
o= X tHKim, 202D).

[T e~
-+

AR 10 AFelME 20119RE 543 FR
TAEe] Hed ATE 2nERY A2 £F
3, EYRGE] 5 HholeeMS Fa #3
5FE oldt AFER AnERNG A7E EIR

o o

ot weba] EARe] 2 BE A oA BHpFoR
8HI e AHERAGY olghs 8o} ol
W3Sk AH8H AT =5S e E AnfERG
o] A&l A AA L AT Hd GAE AwEA
sh= o] A7 F2A3 xjo]E Adoh

A Lee et al. (2021)2 201094 2017
W7HA] Google Scholarg §3l AvtEZGo] ¥x3h
H F 96709 Yo =S o R JuEYA

F

TS ARl G Ay} 201267 AviE
g S 7 ERA ik, 20175l
[e]

N

P w& 42719 =wo] EdE s olZEg Aol
M, A&7, BA T8 22 MRS AT 5%
Ah(Lee et al.,, 2021). 201437k<2] 4= IT
AuRel| T2 FA]o] giEolRa, 2015~20161d¢]
v WA AY, HAX ] wWEr &Goa] AntEdg
AF7F  olFolglFol  uERTE HEdE Google
ScholarE 3l HAAE Jof =o® =2 A
A50] 7Y B AnfERY ATE 93 Zlog
LERgoH,

Forecasting and Social Change, Computers in

Sustainability, Technological
Human Behavior, Information & Management,
Journal
Management, International Journal of
Information Management 52 02 #&H =5
o] o] ZuHFo] UERTtHLee et al., 2021).
o592 AFME AvtERF st 7 &
wekAl Ageta, Y Ade FHsks w7hs
HEE Sk O R dEeRgon), 201797k Qe

of  Destination  Marketing — and

oto] Q)

E OE 2nERE AT EJc 3y dAFEs
Egndy 7PHE &8ste]  2018WRE 2021 10
] SCOPUS dlo]go] 2ol A ~rlE 3% 7]
A A4 (20229 A7 vepdth E
A A A&rbse Ay, 229l
AR, BakdQl, 28Rl FUEARls AE
nto niAE, A7, Aed AlxE, g3
A"l HlEjolE 7Rk oS 2, ZHEAMTYE, &
BUE IR, AY9EsHite 7Fsde FAE
gk AF7F 20189FEH 39zt =2 o] FojA|aL Q)
1 Buskgich

I3y By rdgog =29 7)Y =9 syt
Yol A7t wet ek 4 Q7] wiwel o]
5 2PERY AT dnby 3o R dnkslsly|
o]f31, SCOPUSY| 5% o] =wvhs tde=
3ta7] wWZol I Ao EfEr) widER] gk
SHAIE UAIskaL Stk (Jeong, 2022). wehs] AlA)|
2utERGo|g BA go|E &Sk e T o
T 5 Ao tigt gfete] g HT)

222 A7 A WHE A Ao

o] AFME 2nfERF AT X4 ALEAA
o} @AE Fksly] 918 Kuhno] #she] ARy} of
GA A tia JHgk  THstEHe F
Z, oA AAG HHTY ol T8l B B
2} gt}

Kuhne] sjzitiel o]&2 9=
E2 ARHge7A] del e PXI Qo
(Cho, 2022). 10| I|HTIAe 3
= &89 F et FFAFAEL] FFA ol
A FREE g 7, B3y 5o SAHEA A
Q18] AAIHeIA Heto g olsfid & Qi AT
oy S8 Bl dighk xR o= Helef b
gopdoz osfd & Uk (Cho, 2022). Guba



1990 Y FEe lishs AdS(beliefs) 2 84S JNESsla e A88le ARt= 4
=9 7124 HAgolztaL stk 2 A3 T AWde 1HT F 54 S Adsks Aol
ojar Al A7 obd <kbe] FAEeIH, 3 Zdsick

o olslE Sl ad SEAS dYE vEtke Kuhn2 sfitiele] 2ebAd A A7} Hst
As ordth AEjselol A ShAlA 'S o)l L, Az Heude Sl Mz A4l F4H
AEES EAES JAE 283 e 23R 7] wiEel 712 dfuglel A4 Hrjdna
o @t (Cho, 2022). Kuhne AAxst g 27]dl=

EAEL AFE FAT o S 3 FHe BE ZAA HE @4y A7 HED dAste]
AR AA(reality)2} A7F ] EAS dA= FE WS 71zl oY gt} sgoilo] Rt
A ZA= ghthe known)@ 742 AHthe ool Stk Itk Alzke] AU oleg S
knower) 7t #Ale] BAL oga 9ty Jgla W I 4 Fde FEAVE 9YY YT wols
HEL A O A4S WSS JHEIRITE EX) olHAl Ha} AASETE (Cho, 2022). &, AT T&
23 A2l figt olss AT Fed A+ Ao W57} ghojol gk A|ujA JHE%E}‘” ==
HHE oldE = e EdE AlFsta, 489 W ol Ffshe =9 A dd7Hnormal science)

% e Tl 22 ER sl Ao Fashe AR o3 BAE HIFUS

J
r
g
N

¢
Of

Tab. 2—2 Research Paradigm in Tourism Studies

& EIVES olalE LYE
W20 WAl AL el ot
asmo | QMBS G EN | ane mean e mEn | o oo onoo o
ST = =TS TAIS. OF = = =, o x>
(DOSiti\/iSm) ajl[ ;i":;ID:L EZE - XlAlo| JIXIERIA, MM, HEAE, st SHetE =A
M1}ﬁLETME E’.Lé‘,‘,%‘i“é‘
_ HIEA MIHE: dels o =
NUEFY | zpanior o coxozg | RS 04RO, HE amE e, HE o
(post-positivism) | 5,c) oo T | 2AE(approximated) & oF2to] AN gy
=2 T Mo
MR 2oE ATE: dels
HizHo|= AN 2HENE 29| JtXIE(values)Ol BHSY, SSHECZ U A=
(Critic; th;ory) (0l SHAIS, UIRAAIE, &= (inquiry) 0l &2 013, 280 Cdotd=E d4SHE
HOIUE, 35018, ARXL2 JEXIHAN oA EF W&(interactive process)
eeldees §)
Y2l otLtel 42 ~z =
20 ATOF ETES 22 o FRFO AR SHSOUXIN, HE0 J1=8t &l(informed
(constiJ::_@ism) I nsmoz ;Ugglj_ ©o| TR =R Sloh BN consensus)E 3l 50| LIS
TR0 D 2R & 4kEl (coproduced) Hrdotele 43
BHRIAE: 2E EMe= _ _
sk (K| sk A | (E=)
e (ME=) Fa0 o pam | NSHUBH L) ANS BaEE siel
S arst =1 = Tas = K20l THAHO 28 QJAlo 2 MO BEHET| (epoche) 2 S8 MBI
(phenomenology) | 501 Zeixior ua EM. Fels B ANS MR & | o DOt
P W | oa-zgmol H@MI | o SHE EXAREUE T g eduction)
EMBIN 43 -C
- GATiE: A2 A1 o _
BLERUUS | gz on o mo, | 2% HEIE OIS STNS )y nam an
(postmodernism) | £ =% 5~ © | s O0RY ARIE 1B e
=2 oL
=

Z%]: Cho(2022) A91-& (=4 Denzin and Lincoln(2005), Riley and Love(2000))
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o], ArlExE A= oA mytiele] &3sh)
o] A(pre-paradigm) T} & 4 glZch
A7) Y e v AnfERG AF
& B2 WA W 2riEwd a7 dA 9
o} FF HFHE z2Ushe d FoE 71F0] 2
ATHCho, 2022). o]l o] A= & <Tab.
=29} o] BpAFE0l AN AT Heithele] 24
2 a3te] AnjEDRG AT =fo] Hky Szg
ofstaLal sl

RARE T

3. g7 i

3.1 AN 2 0

E;Q_, o
Aty sl AAZ = ZHsystematic literature
review) WS A83qnk o] WHe T4 7§k
B, oF, 11edt Ao FE ZgEa glon,
AT FAG Aol g 2 T8 s #E &
e zIHoR L, ARl A HE 7]
ol weh EAshs AT O R FHLARE Hof

AAA 8 24 e ARE olfe ¥d A

E o] &85 glon, %17—3.
EmA(transparency) ©)477} #7151 9,113} (Snyder,
2019).

olofl Shaffril et al.202De 71&2] &3 1wz v
Holl K= Z2 H7} A Athe process of quality
appraisal)7} AeFElo] AR Hafo] Wy £ g
ool A sty 73 e A4S Assly] flst
o] GUFSYADD 697 7Fe]=&}R1(Guided by sources
— Formulations of review question — Systematic

searching strategies — Appraisal of quality — Data
extraction and analysis — Data demonstration)< A
QkstaL Arol] F-Eatitt o] AFelAE A|AASL
Y AES 95k o] WE #8390k

5] LSt

21 R

3.2

a2
rx

8 Ex

HO

o] A= AnlEFF (smart tourism) ©]2R= &
of¢} MAS &gst w A7 dsS Bl AT
o] il dAg s Hriekal, F A
xhﬂ_J L7to] H= A3k o]27] 7Hke: ;%3}7]
g Wekds Al e v 2 Ve
@@3}9\1‘3}. O A+ AFoIY 25, 7]9=el Anf

WG (AE 3, smart tourism) S HAISRAL

L

UE AT, @ A AT GApt vlwE F#7] o
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Is Smart Tourism Merely a Trend?
A Systematic Literature Review of Emerging Trends and
Future Research Directions

Yoon, Hye Jin"

ABSTRACT

Recent discussions regarding smart tourism have gained significant momentum in tourism policy and industry;
however, knowledge production in this research area remains fragmented and sporadic. This study aims to
analyze trends in smart tourism research published in domestic KCI journals up to the end of July 2024
through a systematic literature review, proposing future research tasks to foster academic development. The
analysis addresses both the quantitative and qualitative dimensions of smart tourism research, particularly
focusing on tourism journals where the terms and concepts are prominent in policy and industry contexts,
while also diagnosing the related research paradigms. The findings indicate that the term "smart tourism"
began to prominently appear in research titles, topics, keywords, and abstracts as early as 2014. Among the
126 studies analyzed, research related to tourism constituted the largest share, accounting for 30.2%.
However, due to the interdisciplinary nature of smart tourism, research has also emerged from various
academic fields, including business studies, design, information communication, and computer science.
Research on smart tourism has appeared in tourism journals since 2015, predominantly adopting a positivist
research paradigm with an emphasis on quantitative methodologies that often utilize surveys. Additionally, the
study reveals a pre—paradigm stage within smart tourism research, characterized by insufficient
comprehensive conceptual and theoretical development. This stage has also restricted discussions on various
ontological, epistemological, methodological, and interpretive issues. The theories mainly employed draw from
established behavioral models, such as the Technology Acceptance Model, the Extended Technology
Acceptance Model, and the Technology Readiness Model. Based on these findings, the study suggests future
research directions for tourism scholars to determine whether smart tourism will solidify as a sustainable
research topic or merely be regarded as a transient trend within tourism studies over the next decade.

Keywords: Smart Tourism, Tourism Studies, Research Trend, Systematic Literature Review,
Research Paradigm
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