The Journal of the Convergence on Culture Technology (JCCT)
Vol. 10, No. 5, pp.751-757, September 30, 2024, pISSN 2384—0358, elSSN 2384—0366

http://dx.doi.org/10.17703/JCCT.2024.10.5.751
JCCT 2024-9-89

ChatGPTE 283 Bustvjetolgel st WAl o7
- BIAF S AFUPS FHoR-

An Exploratory Study on Advertising Copywriting Using ChatGPT
- With the focus on in-depth interviews with college students majoring
in advertising
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Abstract This study evaluates the effectiveness of advertising copywriting using the artificial intelligence
language model, ChatGPT, and explores its potential applications and limitations within the advertising industry.
We established five key research questions and conducted in-depth focus group interviews (FGI) with university
students in Busan. The findings reveal that there was no significant preference difference between copies written
by ChatGPT and human copywriters. However, ChatGPT's copies were particularly effective in age-targeted
advertising but showed limitations in gender targeting and reflecting cultural contexts. Additionally, consumer
acceptance of Al copywriting was generally positive, though concerns were raised about the creativity and
naturalness of Al-generated copies. This research provides practical insights into how AI can be utilized in
advertising content creation and stimulates discussion on the appropriate use of AI technology and ethical
considerations within the industry. These results offer important implications for both advertising professionals
and the academic community.
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Table 1. In-depth Interview Participant Overview
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