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A study on consumer perception types
regarding regulations on the use of disposable products
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Abstract This study categorized and analyzed consumers' perceptions of regulations on the use of disposable
products. As a result of the study, the first type, ‘active participation type’, expressed the view that in order to
consume in line with social values, one must be willing to endure inconveniences. The second type,
‘participation conflict type’, expressed the view that although they think they should participate, they are not
active in participating in actual consumption and feel conflicted. And the third type, ‘participation indifference
type’, showed an attitude that there was little interest and intention to participate in the regulation on the use of
disposable products. These findings suggest that consumer awareness needs to be reflected in the preparation of
regulatory measures, and are expected to contribute to the preparation of consumer education and action plans.
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Figure 1. Q-Sort Distribution
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