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2192 Q15 Y] Ol =01 o715 Aol gol] met BgAn X ol gut AXX A AAE0] AIEHC
2 371l gtou, 22 HYgEol o] S7okL Qlek. of2fsh A X AIE R AARSo] 2t FRY oA ABE ST
7] HaiM e R Mul A Zida} Alyo 2 RPESHE npAEReto] nfa g ofof gt mebA] B HLoAls AL
= of7PAE|A Zopol ] RS SHota X&AQ1 Adde] BokS ATUAL AHA AlFARE 174 Jto] 2t s
Fgohe BE, WAB, AI4ol8oE Um0y A2 o] 12A WS ASH R AT A
3}, A, 2t2P gl s 571K F 25719 eS At At s A% E, dloute BE. FRFRE0] T
2450 5}%’43*01 WA‘”J# 17“"1?401] %Ké&k YFFS Al Aoz Yepdth Ex TARE stasdl v
J Al Aoz golw] et opx|at
gRolE|glo, majojdrtA
= o] Alslohs ARAR of7hA
woF ol A&7 Y S HollAle AHlA AlZAreE AH]AL Afolo] 2t ddiEo] Fado] SHE .

>'_L4

AP ol 2170l cfct st oI ol Ot Ux2 Jeige H3Ko2 olgEd] Hofoln o
o), ol AZA oPhAulA Aolge A4HOR FIRIANCKIUS 9, 2022). TV 20234
SRS EAF o] 12T, 20239 7 291 BAS HOMIBGEIE o)y, 18] £5A 0% oY FAH §
ci)o] 62.4%2. e F9lo] $Fo] Folote 2102 Holch MRS FRE I, U9, THEL
£(18%), 4:9(10%), BEIA(8%), 87KB%) 202 UERITHESRIS TR, 2020). 5] HEUL, Boje
2, @710 Aejst ulgo] 26%916, ol At o go] golgt AthgziolAle] APIKY Emz o] A
1 3715k Sk YBOITk ol AUIAE CIgsis £9 dlRt At 5 BEE YAV o
£ Yzold 71903 ZolchERS, oW, 2017). 20209 79 71 oﬂ F9.987h0] HEU2AEL 2
900, ol 3 104 2 54% 271et AAICHKBREAIAAYATL, 2000). of2lel AT Ao SIci Ao
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A Aohdz] s AReSlel Mula AL L AZos xpuelE obigel BasilHYs, |94,
2013). I Z2NAS Eoll 178 5 PR o R [A[sh= AlEl: 7Rl ARLHE 7HXL 9lon) @
2 7|7 SoF polde X5ty SX|E isAlo] &=7] jEo|tHMartinez et al., 2021).
olefet AEX oPIAuIAL AulA ARl 17 Z10] WAL WAl n A4A 0 ofojAlk, F1-53]
o] Bl 37]1401] A Z2Ae 0]” +A1E7] diEoltt. 1ejus n7Rutol X|&EAQ1 WA RAIE Y
W J,HOM stol, olth @Y ebE(rapporty HEAMEC] AL %

l'lJ

EJrE% Wﬂli SARERE 178 71ke) g ‘é}l %i YARAC] 1ARIX| 2= ZYOEui(-88, 2018 ; =7
T+ 2020), 29AQl #A 3 MElA AlEAe] =3t fzoz e AOJHTi(Eroly, oY,
2017). 2ta7t FAdUE FHetsls A2 28 249 A4, 1Y, 34845 52 olEolult: W2 o
AJPE QJtH(Nickels et al., 1983 ; Clark et al., 2003)

ARX OPpAMH| A FopofA= AMte] XAl WA RAIS ol WA
ARl =a= AvlA AlgAtol] tish 789 A= =obk|al 34 i gatet Ax Yt
A g = o]ojflckMorgan & Hunt, 1994) EQt o] WYOA Eohl UMY e T
Ash= 2a%t aQlo] HTHWulf et al., 2001). Aoz WAFAL 179 Pz (Ui E, 7|7
A, 4%, Ol AL 71 )Oﬂ SOt 93k D)X= Q91o]tKCrosby et al., 1990 ; Garbarino
& Johnson, 1999 ; Wulf et al., 2001 ; ¥73A} 2], 2018).

St ARES SloliMe 2hrt TR F/dE]ofof o= E+tekal, vlwA 2tzet WAFAY Ao
oigh A7F A 2k FAgo tish A5Art 859t d&oldt. B8, 22 g FAstk WA =ole A
o] Mz Zuil=of] ARt v]85 FAfsh= AWch Aol gatsJole Etstal, 2frg/dedsol AL
A ALt Zgoll ofust SR gats SRl dish At A BEsio 2 A9 A wiA] A=A 2t
L3852 MAEE B, 8719t e, d9utE A, d88E, FETRAs 5 Y7 2hEPdEol

O o [elXe) (e}
UAIZEY a4l uARES DAL 2H2F AR Y e 290 B, of @4350] WALt

o
H
W
rr Jo
Da)
ru\m
(c)
n

2.1 2} (rapport)

St s AOAEO s olEofule 5% JigeR, gt FotolA &S] AtE|o] ittt Gremler &

Gwinner(2000)= 71& w3 A&t AHF Holy A 2t o] 7fdZ AulA ool I A H5tH
A EAw FeAga ROiztol 227t R4S 9T EE, 2HEE AL 0”71] ot AleEls izt
o] HoAEA a4l w3FE, dol ¥ AAX 52 =t st 7Hdi 7‘1]’\1°H
of. 53], AHlA Zuprt opd AH|AL] UAN EHS &
Aojaict, J2] 1 = SAFAF 7F Sojziof Tist 17He] olAle 7hxs) 7H?_17§. Eﬂﬂi /\1Hl’\ LH°1V\1 o]
oA = 2to] & ofE AROR Atk AEAoR 2uE AH|A AlFIAl At x71° RCESE RS
Stal Qlths 17H9] QAo =z, AMuA offAtet J-7ﬂ 7ol RNl e Ag-g 1 EAoR gty AYsitt
(Gremler & Gwinner, 2000).

>
tlo
ofm

ol
==

oF
2
ko
P~
n
H1
H
L;J,

102 Journal of Venture Innovation, 2024 6. Vol.7 No.2



FEIYYEOl LHSRL YFAE] NN Tl HEt A

22 BAEYYYS

Good et al.(2023)2 2tZ(rapport)et 2t dA(rapport building)?] A}o]A-E olsfisht= Zlo] =tx H1L
NAZY S JaIT 2fmes AV AR ez Relgte ARl BH, 2trgd2 Jret dHio] gl o
ARUACIEE B3l AR BAE FESP) 5] 28 Fsolt P 121 ehre] HYes
2 g, Aua AR AFd 2 A 52 AAsHIeH, stagdide Ao -uldold ARUAl Tt
Do) &(imitative behaviors)Q.2 WeQlth, 2Hdlsol= Gremler & Gwinner(2008)7F AAIgH T4 7HA]
Hrol 2tx 4 PeQ AT 3B (attentive behavior), 5578t 8&(common grounding behavior),
A78°85(connecting  behavior), o8l ¥&{courteous behavior), 2|1 ZEFFegS(information
sharing behavior)So] Zste]o] 9jc}.

2.2.1 MAl3t 8= (attentive behavior)

M4let e Sattentive behavior)- 117H0] AMH|A K FAPE LAUHARQI 2% o]
< 8143}_7_ hjrj 0] /\10}5 /\1-9,]-01]}\1 HH\HO}‘— 7—1 o=, 7<o1 ] cgg H_j_clqg 1:101 EIZAR=N

SFtHGremler & Gwinner, 2008). ol= 1782 9laf| FPetd A HolA F7HER] 32 &3l Alsdh=
ofle]A s3-z(atypical action), 1L7Hof|A| StEekd MUIAS Algsty] sl 178 olF & SEs ARE 7[5t
£ 7§QA QX|(personal recognition), Z10] 9= 7R WAl(intense personal interest) S 37}X]9] 5%
HAag JLEEHArgyle, 1990 : Gremler & Gwinner, 2008). 0|23t A|ASt si=2 w7Ho 2 stojd 7] &y}
Z78S 7AEsHA sto] A¥ 18 7ol YAMA oS F4gA171cHBrown & Swartz, 1989 ; Kleine &
Baker, 2004 ; gle|u], A&, 2018)

222 Z2E7|48.5(common grounding behavior)

=719 =(common grounding behavior)& A}s QARH 8740l o], AIAL %% AUAF wEEe
I7gat gighs oloi7he e Yoketl, MUlA AleAPE 2740 e WA fAVE S5 SASHLAL
Ste oA YERATHGoleman, 1998). A2 #iAbs ik Ald 7hof] QIX|H fAMdS S7HA171H, ol
FAVIE AEIA AlSAt] gk Al2le} ghlofl= dF= F£H(Coulter & Coulter, 2002). H&0l, fAMd=
= SR=0 AMS 710l GAY AxS ZIMAZo| ot Abs &= (Bendapudi & Berry, 1997 ; Jones et
al., 1998)= =2 UA9] A(Crosby et al., 1990), AIYZHCrosby et al., 1990 : Jones et al., 1998 ; Clark
et al., 2003)= FIAIXILt o|xdH, MU AlFAR] &-57[8 P52 TEuHe] AR ofats F/dsiH
(Hyn & Kim, 2014), 11749] 374A 7S op7|tth(dsl|n], 949, 2018).

>1>4' rOl'

2.2.3 HZd F(connecting behavior)
Gremler & Gwinner(2008)cf Tr2H < 8gi%(comnectmg behawor) LS ALES}o vaﬂo}ﬂ] /}35
82 gEstt Zoltk. 1] 4B 5 %

7—1

l:]
2 P/d3HHGremler & Gwinner, 2008). A2 3“%% EF%*J%*% % 1783}o] 471]‘2 7HH Sk P%
gabdoloj(dtsn], $14], 2018), 17Bo] JAA of g dol FAA FFFS FTHHyn & Kim, 2014).

224 0jo|HIE @l F(courteous behavior)

oflojutg S¥-&{courteous behavior)olt 1ol el Fof Holz et <A EjE=S 2J0]sHH(Sutton
& Rafaeli, 1988), MH]A RO Aol o= Fadut ofef, AulA Mo ofgh A4 o Aht 50]
2= Gremler & Gwinner, 2008). 117H0] AMB|A A ZAIRRE AESHS Lrx] E5tH WA &4%]7]
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O|%UA| - MZAl

ool A9 oojutE a2 wAute] YA WAIP o

A4 RSl BEY BEYE 1A Aol EFED SIE LS WA sk, AulA AERst A 2
o] At 207 o]0, AAA ofjFhS JAMsH= O] £Q5F QA7 EItHHazan & Shaver, 1994 ; Wang
et al., 2015). &, AMu]2 AlGAQ] ofofulE f5o] oAl HIHE [esto] A Ad F A1 A
Ao =&0o] E= Zlo]tHBrown & Swartz, 1989 ; Gremler & Gwinner, 2008).

=88 Z (information sharing behavior)
781%%33%( nformation sharing behavior)2 AH|A A|FAPF 1709 Q315 o] gupslog FHA|F|V]
2 APy Doz RE AuE st 212 dJulste], 120 878 Rashl sesb) 9t
Brolut =91, 2019 A7 AX 525 TRk A2 FEIH W0t S4tHCremler & Gwinner,
2008). /ML NHEIOsIE=o Ei) EWst Qe wryp Qirfe w718 ¥k (Cappella, 1983 ; Street &
Wiemann, 1987) ol Ansos ptEg Pstt o £go| Hk UAZ DASL A Yol AEL A
%5t 20) BoROIA 7|8 4802 WSEIcHMenon & Dube, 2000). A8l Bt A4l Hgke A
242 Uzt o £20] Hol, ol ST WL, 43 180l B U AYo] tht A1Z/(Crosby et al.,
1990 : Bendapudi & Berry, 1997 ;Jacobs et al., 2001)of 7|3t}

n:ﬂJl‘l
fu

2.2.6 74

oA SRR 1) M3 AL 9 4 9lonl, FEuollt oz, ¥, clojute So] G
2 ZCHMacintosh, 2000). A3t FE, TE/INAE, AZWE, olofole AE, FRILBFY LS 2rY
3852 1749 BAA ofH{emotional attachment)S @/dstil, AA ofaf2 1749] SN S45¥ 5=
SusitHHyun & Kim, 2014). A0MJ81A Gl WOz & dpolAE slEsl 17 wE] gge R
7102 UERFOoH(Gremler & Gwinner, 2000), Fatima & Razzaque(2014)2 ZgAju|A Eofg wjgoz st
A7 oA DAgso] ehmo] 339 WHCE Kim & Baker(2019)= AulA AlgAle] £3HEw cjojup
=

BFol LT Pt FAF MPAQo|], TAZolel ANS AECQD FASIAL 2319 9
(20100 Aol AgAlel AYEAD NAAol 2ol IR JFS )AL, SEE 1A Alzlet B

a N
9N TS AL W AIE 1 WET Azo] FYA JFL AL UL Lake BFEUL. of
25 HYATE vlo R atERyBFol DG vlxl: ol ofeh cheut 2L be Sustlt

R EEEREE
HI-2 357130052 nASHS] §(+)9] ¥aFg ud 2ol
HI-3 9285 178K50] M9 g 02 Zolct
HI-4 ofojul2 52 nAeEo] (el JTe )2 ol
HI-5 JUEQ5e 1SS M9 ¥ uA ol

H2-1 Mgt 3852 n7AiIglo] A(+)o] &< u)d Zolct
H2-2 Z
H2-3 o
H2-4 ofjo]uf

H2-5 AEER3&2 A=l ()9 9F= o2 Aol

2.3 EH E%E (relationship quality)
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UASEOIT MulA AlgAtet o] M5 Sl ZAte] E4et 7|HE 55A7= =g 77l=d. »
ZAab Aul A AlEAR] 7R HANA GEAtgo] k= @FE Aok WFOIA HAEE o2 g o]
A= HCrosby et al., 1990). Esh HAFAEL] stePPidoz Alget ohE, ZUS 178uf AH|A AFA}
Atolo| Al ASHAS A&k 5935 Q9102 AAISICHCrosby et al., 1990). Morgan & Hunt(1994)=
AZAS BAC ANIEQl Zloj2 Muslgin, Bt AlZeke PAidoR PAH SRA Laeba i

l‘

Gummesson(1987)> HAIEES 1A MulA AlgAPt JoAl8S A &SHHA @49 Jeolrer Hoto
o, ol WMol AIE RAISHL FHEE ST 4 v 58 Her VA WAE At AR
Seky ST B, $29](2022) #AEES AElAY IAFHES olojfe TPiAR BHA 7
Q0] A47sE S 918 WHEAl Mgk Helolhi 3108, Morgan & Hunt(1994)= TAIER0] &
245 Aulx AEA] thet 27 A=t kobd K PHave AE WEw 2L 954 vio] Uehd
oh FASIAC, WUl et al (2001 BAZA0] £345 TASHE} £o1AS ASTORN BAEL
A0} A= [FAshs FRSE Q0de T Wt WARES Fuioe, A7 A, 5%,
o2 AsAkE 71 S 22 vAsi=o o HOst 32 0]x|1l JTHCrosby et al., 1990 ; Garbarino

& Johnson, 1999 ; Wulf et al., 2001 ; 473} 2], 2018).
24 X|£0|89o|

A]40]-8-9] = (continuance intention)= ©[u] ARGSIE FEolut MY|AS R &M 08 O|&5HIA}L sh= 7
Lo BRRloIA o] HRsH= = (Dorsh et al., 200005 oJujgttt. o] Qo= u7Mo] s AlES UCEE
A4 ARgsh= A= (Bhattacherjee, 2001), AlE0|L AMH|AS RjARESIo] Bhs Lo 1780] H= ZU/ASE]
(Oliver, 1999)& 7ZJo|&lo] itt. Wi, AR|AMZ|oA = A|&0l 89w s UARAI} AuXlo] Hgsin oldf
AulE 24ske 8810 1740] gk wety FSIeH A et 2022). AA1E8(2022)2 1178o] ARESHE A&

olut Al 2o] BHES Lyl A9 chAl olstuat sHe OEst AP H3, o]t Yol Y e AP
Ulg Fchn AL, oS Al4olgolat stk SHEolL Alzjet e Elw WAL Al40|§ol R A%
A7) E, 17 AT At Al40]§owo] At WAL PR, 2019 : 4%, 2020).

25 mo2|0|Y"7t4 x| 22| (willing to pay premium price) U 714

zo|ojd71A Aot AEQ B/dolut Au|A0] A 5 YISl AFge] Fuf ZIRIE = Bl 717 0]
ejo]gd 71AS R Bol s BleS Udtch(Netemayer et al., 2004). Yy oz 1ML x|ZEo] ]2 MEHR]
7t AlEolAl xohe APEsR FAolu 7RIS AlFshL QT QIA[sIAU Afu|A E40] gHESIgS 49 W

AEIcHBa & Paylou, 2002). Miller & Mills(2012) Z2o]eis}A Algejgfo] w0] Tojzzo] Aake oAl
w oz} 7]gje] 2ol e SOAIZA QITHL o). v, WANEL PEEW S} SF0] krjele 4uls
Bl o=} Al kel 2, 2021)

H3-1 DAR5E Al4olgolo] H(el §FE 12 Holk
H3-2 IR menleia AlgAlael el §3E uE Helck

HA-1 074312l A|4o0] 800 A(+)o] 43 ol Zlolch.
H4-2 7312l mejojorlAal e ojgr] (el §arg nld Zolt
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m |7 A3
31 |3 2y
————— g gPs [ 1 AFAw
AR BE
y A=A _

5715
I
G
dejute 35 \
’ N\ =meuasA
Al 2ol

29 AES vlgoR OO WASY XA Aot SYETE 1l Likert 58 A= A8 34 7))
q q 1 5
a

232 =Sl APEAA SHoRE AW, 9, ZBolR, AY, LFAN o|gPe 5 Tsto] 6
LS

2fEdsie = AAISH sB=2 Kleine & Baker(2004), Gremler & Gwinner(2008), gt&on], 14d3(2018)
9] AFLE HIFgOZ "AMH|A 1%K}7} D70 A srEetd /\1HIA§ Alest7] sl AU oA vli2dsh= A

s o2 Aojsin, MAst BES 271 delo] YT 5, & 47)0) LS ARSI TE7|WHY
L2 Goleman(1998)1} Kaski et al.(2018)2 &Aloz ‘AMH|A A K]gi}ﬂ 78TO AFSHAIARY SAPES dF
shAt w2olnl tjatE ololslnl AlEsle Y oR Hejsleln, Ut AR 2EAS moli T wa
o} & &4 3352 £ 5351990} Schau et al.(2007), Gremler & Gwinner(2008)2 vjgtogz HZs =2 ‘O
£ Argstel SA jolet 2 ASAES steln wshs WS o2 Aot bt fole U 52
stol U2 AjuiiA shEDF S5 & 4238k AR8stth Sutton & Rafaeli(1988)F  Gremler &
Gwinner(2008)2] 7J9E FAO= ofoutg 52 "AvlA AlAPE 1Ao7 Hole FEe) oo, 221
[ wolic TR ) e’ ok, oliEel AFeIt § 4] Bag aeldh wo A
%% AElA AR AlEolu Au Ao ojgt £ KﬂJ—OMUr Ad ARl AA S FR5taL, 1749
Fob7] 9ol A ohe s o= ooty ‘%01]711 8ot agt £ 52 3 5 F 42
CHSutton & Refaeli, 1988 ; Gremler & Gwinner, 2008). TA|=49] 5192491 u HutEnt 11
}xﬂﬂ Hgggﬂﬂ‘ﬁuv\ﬁagqﬁaog_ﬂﬂ ]qaq 7ﬂo]ﬂﬂ§}%@ﬂo %@A@q’
150F A7, 71t oish ghalAel Bie' 2 3ot J2]i u 4TS Oliver(1997), Kim
(2023) 59 HYATE vloz GBA W 2Astel AFSE eeo] wEg
&It 17HAIRl = Morgan & Hunt(1994), 71:278(2023) 52 HIEO=2 APt
F= =5 F 7 BEY =l A &0l 8o et oAt AlEe
JAE =2 QIsh AZo|U AB|AS A& o] 8% 9x] U ERIoA YstuA} sh= A

T 7HRE =7 FoRl 7o) meju|g M-S AlEsh e HE' 2 ottt Al
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solgolEl olE%, YAIH2018), HH202) 50| HAATE o= o] ZAloP o WE vIRS A
23} 9Jgfo] Qltt 5 37 R&S =ESIY mu|dvtA K292 Netemeyer et al.(2004), Amatulli et
al.(2018), Diallo et al.(2021)59] MSIHALE viEfo g 37|2eS =&351ict

£ 47298 UBK0L B30 Shlol 222 opll2 gl ik 28 tgon 2 |
YuE| hY7 Lol 42 AAE AAST. & 35270) B0l 2REglon, ofF Sl AL B4
e 892 AT 2 15 B0 ARE T2OZ 25 AHIAC

A" At== SPSS 28.01F Smart PLS 4.02 o]-&3to] Fd % #AsAL, 2wt 7HddSS ¢Ish
_‘1

=
JxREPIA g dIZ)(SEM, structural equation modeling)g £A8PH 0 2 x| ERSIGIC

B2 QAPEASHH B4 5 e Uiol 178%(50.9%), o4o] 172%(49.1%) 0.2 dHo] oha woron,
QAT 3007} 7bg 9ok 400K, 50TH, 20T, 60T <=0]9iT}. o]9] a}Ro) TEt AL < 1> AAIEo]
c}

95

42 L{HAHY MEEot HE EIEE

YA L Al2]=(internal consistency reliability)E #H7}s17] ${5to] Cronbach’s Alpha(CA), rho_A,
‘JA12 =(CR, composite reliability) S AHESHAITH 241 £&eHd SjAIL2 A B7HS Sl AR
X|(outer loading) o] 0.7 0]grol 3H= = AAISH 8i=2 ZE7|UIEE]3 HASRE], ofoul2 =4, Ag
T9BE], & IS A & BAS Asystoict <®2>9F 7ol CA ¥} 0.723~0.896 (Nunally, 1978),
rho_A H<¢|(Dijkstra & Henseler, 2015)= 0.731~0. 896_’&]J_ CR <71 0.843~0.9352 UEPFoo g2 by
AR 9A] FEEITE CA, rho A, CR o] 2% AR 0.7 olo|Bnz = ArRss2 WAL
AR =7F A5 H AT
A ElT 2 (convergent validity) B717150.2& QR (outer loading) AM&/d, 54WS 1AM,
P FEAL=Z(Averaged Variance Extracted, AVE)7} AF2&QICt & oj1o] QJEAx|x|Q] M=
0.755~0.9160]8 2 ©Z= (.7 ojAtog Uehton & EX-HA Alg|eo] Hel= (0.570~0.8390|02 R
0.5 o]4f0.2 UEjtt). E3F BE WASo] AVE el 0.643~0.7552 0.5 o402 Ueh} ABEgES &
Hsh 7log Wolo BAF WA X4 (Variance Inflation Factor) Zfo] 5 ojgto2 Ueht chsgAldo] Uert
Al &tHBecker 2], 2015).

o

43 HEEREE HE
e = (discriminant  validity) H7P|&2 AEXoZ ARy ARREHE A A9 Fornell and

Larcker Criterion ¥t wWAPEA|X|, HTMT(heterotrait-monotrait ration)o]t}. <3 3>9] Fornell-Larket
Criterion 7]&0] Thg T Blde H7F 205 B RS oA AoeAM 71y =2 &52 244
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2o} DAREOR 0.84 2 Ueldth AVE AIF29 3 F 7P &S 2L 0802 2 AAEIA by By
oF 2] 2] WEeYEL SREch BRI 42 2E Akt <@ 4o 2ok A5 Zu o)A
A7} CFE Aaete] AEAA| R glo] 302 Ty eftest susgol

<E1> QLEASE B4

= H1=() HE-5(%) A(B)
GA 178 50.9
S 350
o<} 172 49.1
20cq 52 14.9
30ch 124 35.4
40t 89 25.4
e 350
50ch 63 18.0
60ch 22 6.3
700 o1 0
& 135 38.6
e 350
71& 215 61.4
R 31 8.9
oA 105 30.0
vl A 146 41.7
A sl 23 6.6 350
e 20 5.7
SHAY 12 3.4
=P 13 37
o 117
PT(personal training) 232
ojgxm HefE A 114
(E=A13) a7t 75
HUAED, 57 9 76
=4 34
17§ ojgt 5 14
171 ol% 3714 ot 56 16.0
°l& 37HY o4} 674 ujgt 122 34.9
PN 350
7Rt 6714 ol 1 met 85 24.3
19 oAk 2 ojgt 52 14.9
214 o]t 30 8.6
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NEEGE A dd Al=le
waes | oamer | e |8 e | Cronbechis | thon | e
>.70 >.50 > .50 <5.0 .60~.90 >.70 .60~.90
1 849 721 0.887
AAlst s 3 767 589 643 0.869 723 731 844
4 788 621 0.850
1 887 788 1543
TEL s 2 869 755 75 | 1377 838 843 902
4 .850 7122 1.395
1 829 687 2.151
dojur = 2 .837 .700 713 1.874 .798 .800 .882
3 .867 752 1.932

2 755 570 1.335

oA P 3 .868 754 .644 1.645 725 755 .843

4 824 679 1.456

2 796 633 1.370

APTosiE 3 .808 .562 .660 1.544 .743 744 .853

4 .833 .694 1.585

1 891 793 2.261

Fiiilsl e 2 879 772 779 2080 858 858 914

3 .878 771 2.139

1 737 543 1.639

2 868 753 2621

f;ﬂ 3 866 749 680 | 2.608 881 890 914

4 872 760 2.663

5 772 59 1774

1 916 839 2.906

Eaﬂo'ﬂz}axl 2 907 823 828 2.526 896 899 1935

o1

3 907 822 2.815

1 886 785 2.028

x|&o0]80lx 2 878 770 723 1.977 808 823 886

3 784 614 1.528
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<¥3> Fornell-Larcker Criterion 7]&0] w2 mhdelgd e A= Aut
_ =5 A& o] e mejojd
AM|AlSH oo AA 3 7H f' 7 7R =
be | o | 35 | o | owe | D | B | Ay | oM
| s * | 9= | 3s T 3 A2l
AR 3E | 0.802
Rkl
e 0.543 0.869
A2 B 0.642 0.640 0.802
A 4018
oz 0.633 0.488 0.688 0.850
oflefur
A 0.677 0.584 0.743 0.702 0.844
RS 0.711 0.548 0.699 0.768 0.751 0.882
BEEH
s 0.662 0.556 0.694 0.630 0.684 0.722 0.812
17 AE 0.719 0.524 0.713 0.743 0.79%4 0.840 0.727 0.825
mejojg) 744
©olst 0.497 0.499 0.495 0.610 0.488 0.560 0.487 0.516 0.910
K]E—‘] o
« O1ZHd 89 719] 32 AVE Algtold], U= AHEAI49]
* ZYo] AYA HE2 QQEAR], AHYAA] ¢h2 B2 WAPKRR]Y.
<E4> AAERR] 7|&0] 2 T egr A5 A
- ze]o]
: gagt | 25| am | 2 Mg | B am | opp
g4 me | M| oge | o8 | e | 0X | 3% | ag | Aue
¢ | % E | os | wg | Y | as | ¥ =
[e]
st 3% 1 0.849 0.478 0.550 0.551 0.567 0.638 0.575 0.628 0.468
AAEE 3% 3 0.767 0.432 0.516 0.517 0.518 0.526 0.518 0.517 0.360
Mgt 33 4 0.788 0.393 0.479 0.455 0.543 0.539 0.499 0.579 0.359
&/ g B 1 0.496 0.887 0.552 0.447 0.530 0.490 0.465 0.466 0.462
TEIISE B 2 0.459 0.869 0.540 0.457 0.514 0.510 0.533 0.476 0.445
TEII8E BE 4 0.459 0.850 0.583 0.359 0.475 0.422 0.446 0.420 0.388
AANE 2 0.414 0.647 0.706 0.392 0.465 0.426 0.487 0.412 0.392
A4S 3 0.591 0.544 0.868 0.579 0.645 0.621 0.607 0.650 0.401
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BAEYYYSO DUBIL PSR ONE Y TPt A7

- gae | BE | am | 5 T g v |
s ge | | g | M8V gx | 3R | g | Ame
= o) =4 Y= P o
AZyE 4 0.521 0.407 0.824 | 0.650 0.653 0.607 0.569 0.617 0.407
Al4ol8ole 1 0.590 0.474 0.602 0.836 0.662 0.705 0.587 0.678 0.631
A|&o0lg9l e 2 0.551 0414 | 0632 0.878 0.624 | 0.686 0.567 0.675 0.511
Al4o]89)E 3 0.466 0.347 0.512 0.784 | 0.488 0.557 0.442 0.528 0.392
ojlejuresls 1 0.546 0.558 0.601 0.560 0.829 0.631 0.578 0.633 0.421
ojlojurEalE 2 0.563 0.39%4 0.620 0.612 0.837 0.620 0.555 0.682 0.412
ojlejurElE 3 0.604 0.529 0.659 0.604 0.867 0.651 0.598 0.696 0.405
ELE | 0.669 0.527 0.620 0.664 | 0.690 0.891 0.622 0.737 0.502
RS 2 0.608 0.476 0.652 0.705 0.669 0.879 0.660 0.738 0.478
BIELE) = 0.605 0.448 0.576 0.666 0.628 0.878 0.630 0.748 0.503
BEZRYE 2 0.557 0.355 0.535 0.549 0.564 0.599 0.796 0.624 0.358
BEZRYE 3 0.509 0.476 0.556 0.476 0.535 0.550 0.808 0.549 0.371
BRI E 4 0.545 0.528 0.600 0.508 0.565 0.608 0.833 0.595 0.455
7R 1 0.508 0.323 0.481 0.543 0.566 0.583 0.497 0.737 0.340
7N 2 0.633 0.444 0.581 0.617 0.692 0.697 0.635 0.868 0.423
7R 3 0.600 0.485 0.637 0.671 0.679 0.757 0.625 0.866 0.505
I7NE] 4 0.628 0.474 0.640 0.671 0.716 0.765 0.660 0.872 0.494
I7NE 5 0.590 0.418 0.587 0.544 | 0.609 0.640 0.567 0.772 0.339
ilegloigf 0.477 0434 | 0.456 0.561 0.448 0.512 0.435 0.465 0.916
zaju]A7HA
) 0.455 0.485 0.469 0.570 0.461 0.536 0.436 0.501 0.907
i?;lﬁ?f 0.422 0.440 0.422 0.531 0.422 0.478 0.459 0.438 0.907
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7150 T WEElE Boh Auk <5t 2k oju) AKI9l 0.90 o] old mhEeEs}
BRSO W 4 e, ojgist BAY} 92 A Axle] SPUAE AP A2 SANsE

-1 O
S 4 9tk <E5>0) W AUS WA b T HIMTRS 2AgHSw Qg A5 o2 08992
Yehdet. olo] 2E HIMT Zlo] 0.90 ujgto]o2 BE A4 o] THelgers] shgl 2o weke 4
t}

<5 HTMT.90 7]&of| ohe wed= g7t 2t

2% R4 oo} .
agess | o | 22 | ae | owe | o | = |
Y5 o 9= Y5 = Y% =

7R 0.696

A4} 0.875 0.853
A1&o189 = 0.824 0.585 0.874
oflojutEsds 0.890 0.713 0.855 0.866

RS 0.899 0.643 0.870 0.856 0.823
BEERVE 0.878 0.704 0.841 0.805 0.887 0.819

BEL A 0.898 0.604 0.870 0.871 0.879 0.889 0.894
mejoel7}A

x|olar 0.612 0.572 0.617 0.706 0.577 0.637 0.596 0.573

AAaH A= A& oo} a7 Ay . m2]o]y
My |8t == o]& )= T T0 = 717
Eg% iy Eg% o - = ‘?_—71_<|—- ;o‘l'l' }‘\lﬂ j;
s o= | e e SEEky
At
= 2.233 2.233
ekl
A 1.837 1.837
A2R 2.938 2.938
K40l &
g
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FEYYYEOl HHSEDY YsAZ NE

37Ol Mt @17

oflojur2
e 2.815 2.815
IELE] = 3.387 3.387
Ay3o
e 2.433 2.433
[el¥e)
D7BAIE] 3.387 3.387
n2jo|Ad7HA
Reo]d
<E7> AARR)S AT A
RS 4 ARARR) 2R ARARMRY
Inkil=]z3 0.686 0.681
T7AAIR] 0.728 0.724
R|4o0] 8ot 0.623 0.620
nanjd7re Aol 0.321 0.317
WANEPE 0.72, Aol @0l e 0,62, Z2jo|7kA AlBOjRRe 0322 F7RE olie] dYeig Wolu lnk
aut37)(f") At <81} 7PEJr 0414*#% 5ol 17aAIZ]of 0.2262] # 245 OIDW e "éEJ g7y}

718 HERen,

£ol-g2|wof 0.085= F1t 7“‘5—‘] &-‘—]‘i 7]046 9loo oF A ot}

<#8> auta7|(f)9 #5An

- e S ool ] Z2jo]g
AR e | 22 g | owe | 2 zp | 2| o
R = s c S T 3 212 sols
R oL R Ys A2l
AlderdE 0.085 0.088
Ca b 0.000 0.006
AEdE 0.018 0.022
K| &olgol=
ojojurEaE 0.109 0.226
IR 0.189 0.081
BETRAE 0.0084 0.079
7RAE 0.085 0.010
2|0l ARl E
o
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<E9> 54 AY(Q) A5 A
@ predict RMSE MAE
rkiile] = 0.673 0.576 0.441
7RI 0.714 0.538 0.402
x|&o0| 8ol w 0.563 0.665 0.499
m2|o|g7tA x| 2ols) 0.301 0.841 0.679

Aot 7Hdol Bfdd A5S ol Smart-PLSQ] HEA Ezljig(Bootstrapping)2 &85t 2™, & 500074
o] RPEEo] ARSI ZHEAS Auke <100 AFelEo] 9lon, & A7 A il 7}*.34 Z

elmalalsa DTS g HIO 4% A MAS 5o BES ARASE 0.24(=4.92, p<.00l),
AEeEe] EESh ARAAE 0.13(t=224p<05), ‘ofolule Tl BEE AARE 031511,
pe0Ol. BUBRUE ] BEG ADASE 025404, pOOIOR Ueh} BE/IE S Aol 2h
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g, 27N ofd AP 2

0.23(t=4.51, p<.001), "AA3P&5 9] wFE3t 7 13(t=2.29, p<.05), ‘oot B o] mFESF FJRAS

L 0.42(t=6.57,p<.001), ‘HEZQAS O] BFE} AASE 0.23(t=4.34, p<.001) 0.2 LfER} ‘%%711183%’
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The Effects of Rapport Building Behaviors on
Relationship Quality and Behavioral Intentions

Lee, Yong-jil)
Cheon, Hong-sik?)

Abstract

Since COVID-19 crisis, health concerns and the need for interpersonal activities have driven many people to
engage in leisure activities, which has naturally led to a steady increase in the participation rate of life sports.
However, the start-up rate of sports facilities is decreasing and the closure rate is steadily increasing, and to
survive in the over-competitive situation, sports facility operators need to develop and provide services with
competitive advantages and come up with differentiated marketing plans.

The purposes of this study were to (a) identify rapport-building behaviors for bring about relationship quality,
customer satisfaction and customer trust, to a service provider in the sports leisure service environment (b) examine
the ways in which customer satisfaction and customer trust induces positive behavior intentions in the sports leisure
service environment, and (c) empirically verify the path of rapport- building behaviors through customer quality to
continuance intention and WTPP(willing to pay premium price). The proposed conceptual model was empirically
tested via structural equation modeling analysis using data collected from 350 adults who enjoy sports leisure
services nationwide. Based on data analysis, firstly, attentive behavior, connecting behavior, courteous behavior, and
information sharing behavior, were found to have a positive effect on relationship quality ,customer satisfaction and
customer trust. Second, customer satisfaction was found to have a positive effect on both continuance intention and
WTPP. Third, customer trust, a subcomponent of relationship quality, was found to have a positive effect on
continuance intention, but not on WTPP. The findings of this study show that, first, rapport building with
customers is important for sustainable growth management in the increasingly competitive sports and leisure service

environment.

Keyword: rapport building behaviors, relationship quality, customer satisfaction, customer trust, continuance intention,
willint to pay premium price
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