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Abstract : This study was conducted to investigate the reliability of Social Media information

according to the actual use of nail shops through Social Media and the effect of nail shops on the
selection factors, and to contribute to the management strategy of nail companies by securing loyal
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customers through effective promotion and customer satisfaction through Social Media. The survey
was conducted by analyzing the final 403 copies of adult women in their 20s and 50s who used nail

shops using Social Media. As a result of the study, it was found that there is a difference according
to each factor in the actual use of nail shops through Social Media according to general

characteristics. Second, there were differences in information reliability according to the actual use of

nail shops through Social Media and Social Media nail shop selection factors. Third, there was a
difference in the reliability of Social Midea information and selection factors according to the use of

nail shops Social Media. Fourth, it was found that the reliability of Social Midea information affects
the selection factors of nail shops through Social Media. Therefore, it can be helpful in revitalizing the

nail beauty market by increasing the satisfaction of consumers who use nail shops and basic data for

establishing nail shop management strategies.

Keywords  Social Media, Utilization status, Information reliability, Nail Salon, Selection Factors.
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Table 1. Validation and reliability verification of SNS information reliability

Ingredient
Factor ; - L
SNS information reliability
It provides professional information on SNS. 0.754
SNS provides reliable information. 0.728
SNS provides information that helps me make decisions. 0.714
Information on SNS is useful. 0.701
SNS provides objective information. 0.699
It provides new information on SNS. 0.554
eigen value 2.895
Variance Variables% 48.257
Accumulated Variables% 48.257
Cronbach's a 0.781

KMO=0.793, x* =654.819, df=15, p=0.000

Table 2. Validation and reliability of nail shop selection factors through SNS

Ingredient

Factor .
Interest Diversity Accuracy

I am very interested in nail shop's unique design (art) posted on SNS. 0.764 0.136 0.027
I am very interested in nail shop color products posted on SNS. 0.706 0.224 0.070

[ am very interested in nail shop reviews posted on SNS. 0.690 0.154 0.030

[ am very interested in nail shop events posted on SNS. 0.687 0.252 0.054

I am very interested in the interior of the nail shop posted on SNS.  0.582 0.145 0.349
There were various nail product brands posted on SNS. 0.051 0.681 0.250
There were various nail shop events posted on SNS. 0.199 0.668 0.216

There were various samples of nail design (art) posted on SNS. 0.410 0.646  -0.029
There were various nail reviews posted on SNS. 0.163 0.636 0.208

There were various nail colors posted on SNS. 0.407 0.601 0.041

The time of nail treatment was accurately posted on SNS. 0.165 0.100 0.846
The price of nail treatment was accurately posted on SNS. -0.070  0.151 0.842
The description of the nail procedure posted on SNS was accurate.  0.159 0.327 0.627
eigen value 2.829 2.410 2.104

Variance Variables% 21.764 18536  16.183

Accumulated Variables% 21.764  40.300  56.483

Cronbach's a 0.768 0.750 0.746

KMO=0.870, x* =1556.456, df=78, p=0.000
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Table 3. The state of use of nail shops through SNS according to general characteristics

Nail shop usage through SNS

No Fisher
Division Selection Using a U;e niﬂto Uge ntﬂto designate  Sum 'y
nail shop shops  shops d nail ()
p p shop
20 17 24 11 19 71
’ 239 (338 (155 (268  (100.0)
, 41 86 40 41 208
Age 30 19 @413 (192 (197 (000 13775
40 30 35 10 20 95 (0.128)
(31.6) (368 (105 (1.1  (100.0)
, 12 10 4 3 29
20 (44 (45 (138 (103 (100.0
. . 22 9 4 7 47
high school graduation (524) (14 95 (167  (100.0)
Attending and graduating from a 18 31 15 26 90
junior college (2000 (344 (167 (289 (100.0)  29.721
Academic ability  University enrollment and 45 105 3% 4 231 (0.000
graduation (19.5 455 (165  (18.6)  (100.0) **)
graduate school attendance and b 10 8 ! 40
graduation (375 (2500 (0.0 (175 (100.0)
Martied 46 79 31 32 188
Marital (24.5) (4200 (165  (17.0)  (100.0) 3.392
status ) 54 76 34 51 215 (0.330)
Single 050 (353 (158 (2371 (100.0)
o ) 39 27 14 17 97
Specialized job W02 Q18 (44 (175  (1000)
. . 16 23 9 15 63
Sales, Service position 054 (365 (143 (238 (100.0)
Job Self—empl 17 31 20 9 77 28.922
cli-employment 221) (403 (2600 (L7 (100.0) (0.003**)
. 25 66 21 37 149
Office worker (168 (443 (141 (48 (100.0)
3 8 1 5 17
Student 176 @) (59 (94  (1000)
- 7 9 0 9 25
Less than I million won )3y 3600 (0)  (360) (1000)
y 7 13 5 18 43
Less than 1 to 2 million won (16.3) 302 (16 (419  (1000)
Average Less than 2 to 3 million won w 73 “ 3 162 29.906
monthly income (20.3) (40.1) (20.9) (18.7)  (100.0)  (0.002**)
y 36 6 19 18 119
Less than 3 to 5 million won (30.3) 387 (1600 (151  (100.0)
13 14 3 4 34

More than 5 million won 365y 41 88 (118 (1000)

S 100 155 65 83 403
Hm (248 (385 (161) (20.6)  (100.0)

** 50,01, *** p<0.001
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Table 4. Reliability of SNS information according to the use of nail shops through SNS

Reliability of SNS information

Division Selection N i D
appropriate administrative costs 130 3.58 0.59
Service and kindness 104 3.50 0.61
Key elements of facilities and atmosphere 65 3.78 0.59
visiting nail shops  convenience of transportation 16 3.84 0.41
through SNS the technical skills of 1
¢ technical skills of a nai 28 359 0.49
designer
Sum 403 3.61 0.57
3.186
Fip) (0.014*)
Using a nail shop 100 3.54 0.51
L Use 2 to 3 nail shops 155 3.62 0.60
Nail shop usage .
through SN Use 4 to 6 nail shops 65 3.61 0.65
No designated nail shop 83 3.65 0.54
Sum 403 3.61 0.57
0.604
Fp 0.613)
One—person nail shop 117 3.51 0.54
General nail shop 163 361 0.54
for 2 or more people
Main types of Franch1sih2illzs};c22p\{\gth more 74 366 0.66
nail shop G | nail sh
operation Giera fat S1op 40 3.68 0.56
for 5 people or more
Franchise nail shop with more 9 3.94 071
than 5 people
Sum 403 3.61 0.57
1.963
Flp) (0.099)
practical technique 135 3.56 0.52
customer service and personality 124 3.62 0.52
Major Revisiting Shop recognition 41 3.41 0.71
Factors in Nail Number of Reviews and Ratings 57 3.72 0.63
Shop Event discount price 37 3.76 0.55
Posted Style Pictures 9 3.57 0.72
Sum 403 3.61 0.57
2.091
Fip (0.066)

*p<0.05
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Table 5. Factors of choice of nail shop through SNS according to the actual usage of nail shop
through SNS

Divisi Selecti Interest Diversity Accuracy
ivision election M D M D M D
appropriate administrative costs 130 384 059 381 052 334 076
Major Service and kindness 104 365 071 371 060 339 0.80
elements of faclities or atmosphere 65 369 062 384 066 365 076
visiting nail ) )
shops transportation convenience 16 383 062 408 033 38 072

through the technical skills of a nail designer 88 405 055 391 055 334 087
SNS

Sum 403 381 063 382 057 342 0.80

Ko ( 5619 2318 2971

0.000***) (0.057) (0.019%)
Using a nail shop 100 389 060 380 058 327 083
Use of nail Use 2~3 nail shops 155 383 063 381 056 346 0.75
tﬁ?gf;h Use 4~6 nail shops 65 360 072 38 064 368 076
NS No nail shop 83 385 058 387 053 333 0.84
Sum 403 381 063 382 057 342 0.80

Fp) 3.075 0.312 4113

(0.028%) (0.817) (0.007**)
a one—man nail shop 117 384 058 381 055 328 0.77

A regular nail shop for two or more people 163 384 063 381 055 333 080
Meufn YYPES Franchise nail shop for two or more people 74 369 066 3.76 064 365 0.74
hops used  Normal nail shop for 5 or more people 40 376 073 387 059 365 087

Franchise nail shop for more than 5 people 9 420 050 447 041 404 0.68

Sum 403 381 063 382 057 342 080
F(p 1.802 3.255* 5.318* .
(0.128) (0.012%) (0.000***)
practical techniques 135 39 059 39 051 334 083
Customer Service and Personality 124 385 059 377 05 336 0.80
Maiqr shop recognition 41 334 067 351 066 369 070
Ffigcl)srlsmflgr Number of reviews and ratings 57 376 069 394 059 364 082
Nail Shop event discount price 37 378 056 394 058 333 0.72
Posted style photos 9 367 060 351 046 326 0.88
Sum 403 381 063 382 057 342 080
6.716 4.865 2420

Fip) (0.000%**)  (0.000%**) (0.035%)

*p¢0.05, **p<0.01, ***p<0.001
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Table 6. Reliability of SNS information according to the status of use of SNS in nail shops

Reliability of SNS information

Division Selection N
M SD
Instagram 220 3.66 0.58
Naver Place/blog 126 3.51 0.56
) Facebook 36 3.61 0.55
Mainly used SNS
Kakao Story 13 3.63 0.60
YouTube 8 3.65 0.63
Sum 403 3.61 0.57
Fo 0220
Local name + nail 187 3.63 0.54
Nail 64 3.55 0.61
Search keyword for Nail shops 82 3.58 0.61
SNS nail shop Nail art 65 3.4 0.54
Store name 5 347 0.98
Sum 403 3.61 0.57
Fp) 0520
50% or less 80 3.41 0.55
How often do you More than 50% 106 3.57 0.53
make a reservation on More than 60% 91 3.69 0.67
SNS when choosing a More than 70% 74 372 0.55
nail shop More than 80~90% 52 3.66 0.47
Sum 403 3.61 0.57
762
Flp 0005
Treatment design 92 3.59 0.58
Customer Procedure Review 137 3.55 0.57
Key factors for Customer Procedure Photography 106 3.68 0.56
selecting nail shops .
through SNS Price/Event 61 3.59 0.60
Aatmosphere of a store facility 7 3.76 0.47
Sum 403 3.61 0.57
Flp 049

** 50,01
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Table 7. Factors of choice of nail shop through SNS according to the actual use of SNS in nail shop

o ) Interest Diversity Accuracy
Division Selection N
M D M D M D
Instagram 220 3.93 0.61 3.90 0.57 3.38 0.85
Naver Place/Blog 126 3.74 0.62 3.75 0.56 3.41 0.77
Main use Facebook 36 347 0.68 3.73 0.58 3.54 0.63
SNS Kakao Story 13 3.46 0.63 3.46 0.51 3.67 0.77
YouTube 8 3.88 0.51 3.58 0.55 3.75 0.56
Sum 403 3.81 0.63 3.82 0.57 3.42 0.80
o) 6.046 3.563 0.953
P (0.000%**) (0.007**) (0.433)
Region Name + Nail 187 3.90 0.57 3.86 0.56 3.35 0.86
Nail 64 3.68 0.72 3.76 0.69 3.38 0.70
Keyword
for SNS Nail Shop 82 3.63 0.65 3.75 0.53 3.60 0.68
nail shop Nail Art 65 3.93 0.59 3.88 0.50 3.46 0.83
search Name of the store 5 3.44 1.05 3.76 0.78 3.40 1.01
Sum 403 3.81 0.63 382 0.57 3.42 0.80
) 4523 0.834 1.474
P (0.001%**) (0.504) (0.209)
50% or less 80 3.67 0.56 3.68 0.51 3.14 0.74
Frequency 50% or more 106 3.75 0.63 371 0.57 3.35 0.72
of SNS 60% or more 91 381 067 393 060 363 081
reservation
when 70 or more 74 3.92 0.69 3.89 0.61 3.54 0.85
choosing 2 80~90% or more 52 403 0.54 3.97 0.48 3.49 0.85
nail shop
Sum 403 3.81 0.63 382 0.57 3.42 0.80
) 3432 4363 4.960
P (0.009**) (0.002**) (0.001%**)
Procedural design 92 391 0.63 3.90 0.60 3.36 0.84
. Customer Procedure 137 490 g6 379 057 343 078
Major Review
selection
factors for C“Stomlffm}zg‘“dure 106 380 063 38 055 35 079
nail shops )
through Price/Event 61 3.68 0.55 3.77 0.57 3.32 0.84
SN5 atmos?f)h?f? of store 7 400 070 411 047 376 0.63
acilities
Sum 403 3.81 0.63 382 0.57 3.42 0.80
o 1.441 1.208 0.930
P (0.220) (0.307) (0.446)
**50.01, ***p<0.001
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Table 8. Correlation analysis of each variable
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Reliability of SNS

Nail shop selection factors

Factors M f . —
Intormation Interest Diversity Accuracy
Reh.ablhty Qf SNS 361 1
information
Interest 3.81 559%* 1
Diversity 3.82 S515%* .584%* 1
Accuracy 3.42 418** 277** 422 * 1
% 0,01
3.4, Zt Hao| MEEARM SNS AR A&7t Aehdo] mlal= FF2
2 A9 Ve BAEAES AAste] 7k W F=84.739= 3|H=go] [Fon|et Aitg Yyt
kol of®r AAHEA Z¥E Table 8o yehd th(p<0.001). Durbin-watson2 Ztzate] =HA
ek ZF st BE J(+H)Y] AR UE 1.862% RHESHAl UEREith SNS AR A
T, e 25 0.8 "vte s #4 7h9] B=0.418= Ao FoJu|et JFS mFoH,
a4 Al glalen, A5t ZAolA Al ol SNS AH AFLrl Eoldfs JYAHE
Al M-St Ato] ekt dA|ste] olsf e 7 Forde HERHTH(p<0.001).
A ES AYEE Zo=r PrrEn ool AUA[15] Aol oJstH, SNSAHEZF AgA
3.828 7MY w2 Hdo= uEuon Mz glof mA= a9lo® SNSHHAY o] §ARt AHH
3.81 , ARAFE 361, & 342 <02 U W7 “SNSollA REAFE AZH ol 22
2578 HARE 45 4 Ao 7t 8192 7P =2 &<

3.5. SNS ME MEZ|E7} SNS L4k MEHd
22lol O|Xl= e

SNSE F3t UdiF degle TE5HFE &
HAsE= SNS AE A=ER oto o353 &4
2 A5, Ail= Table 99 Yrerf A}, SNS
AR A= PR mAle g2 F=
182.5982 2 3HRFYPo|l Aydoer {oju|sty
tH(p<0.001). F2te]l E-A9] Durbin-watsone
1.6972 WHESHA Utk SNS HE A%
B=0.5592 TAE] A9 FFS mHoH,
ol SNS AHE ALt Eoldss M 4
Al E=obd& YERATH(p<0.001).

SNS AE A=Ert geddel ux= 9
F=144.39622 3ARFPo] {on|stygct
0.001). Durbin—watson< 2.053°0.2 Zx}9]
F4L TWEoHA T SNS AE 4
=0.5152 ool Fomeh s mEe
ol SNS AE A7t motdsg ooy
gt =olS YERHTH(p<0.001).

o
Tlo

X
N

A w i

oz B o] HH At SNS Yg4F A=
89 & kel A= a9le] 5592 A
A depd Aoz 2 dyet fAksith oA
St SNSE o]8dh= HIE: SNSOIA Z= 4
Ho] gdgo] Ethe ouR A heohd,
SNSo] AHAFEs} olx]w SNSo| YA
T AAES] AR Z7HFIHE AL o 5

A

(=T

2

4. 2 B

2 AF= SNSE o]83F vd4F AE el
AN SNS FH AZFEE BAsty {351
om Y AHIAE olfste UAES YZRE
gQlste] 17 gEE Tl S0 FERIZ
Hd A9 BId= +Hat Jdug Atdel &

- 853 -



Vol. 41 No. 3 (2024)

w
Z
w
i
of
<
=
ne
o
1o

A 2 SNS AW A=FErt Y A

glaclef o3|

i

9F 13

Table 9. The Effect of SNS Information Reliability on the Selection Factors of Nail Shop through SNS

Non- Standardi—
standardized zation _
Independent Dependent  coefficients coefficient ¢ Durbin-
variable variable Watson
Standard
B Beta
error
(Several) 1.580 167 9.455 .000
Cper Interest 1.697
Reliability of SNS 619 046 559 13513 .000%**
information
Adj-R* =0.311, F=182.598, p=0.000
(Several) 1.970 156 12.628 .000
Y Diversity 2.053
Reliability of SNS 514 043 515 12016 .000%**
information
Adj-R* =0.263, F=144.396, p=0.000
(Several) 1.313 232 5.662 .000
o Accuracy 1.862
Reliability of SNS 585 064 418 9205 .000%**
information
Adj-R* =0.172, F=84.739, p=0.000
%% 5(0.001
A, dutd EAo] w2 SNSE 53 yld4F 7to] nE F(+)9 AHTAR Yeht 2 Ao
o olg Aol sl Ao, 9 W 4ol A AAE 4] W mr Qs ol g
ueby Ajol7b it EA, SNSE o8¢ o8 AR mE AYHE AL WAY & Aok
Asfel T An Aslseldn SNSE ol8% AL NS AN AN ko Bk
M Fa PR asel me dolst Uehto  tlepd, A4 BT okt AR SNSE B
™, SNSE o]-85 Hd4tr deigllof]e] J&QE S U Ad"acle 93 uAtE 2iE
1— ]:”OT/]\:]T: Z_g_ H]—U _g_/\ Lﬂo]/\]: 0]_9_ /UEH ]4—]5]—1}]]:]-
WA R0 AR asel we depde 24 A7 ATE FUARY ALENIE WY
olg YA =9 FH, WL F8 AYE & =2 SNS Atgo]l B3 H ulgAA A | Al
Zeof] wEhA Zpol7tb gldlem FEA2 SNSE o e 971 FI1etel wet oheFst S
£ vl olg Aelo] Wat Ajolsh = e wAsle] SNS IR ML Suohs A
2 yehdth AR, WdaF SNS 284 o2 SNS QFollA o] vkl digt A=x Abgo] &
QO AEaclold] BAEE Fe AS SNS,  gstch mebd B ATl cloRd SNSE Fetol

SNS HL4F A4 Z]9=, W24 A=Al SNS 4 vdiF JEE dA, Farste] vdaF A= el
offleo] mhEhA, thfde F8 AR SNS, vld F&d= AL dee FAstL SNSE S mt
AF A"A]l SNS of|efRlme] whabA Zpol7l QI3 AQ AFe st ddolg Aol 783
A A LA A=Al SNSof Hlof uf FEE AlFshe Holld 272 So7t St &
2t o7k Qe Aog uehgth uiA, ZF #s H, SNSE Fdll WL o83t 2HAE di
of A H”% Hzte] tgAde] =4 o2 AgHE 4= A7 S 2 A7l A
= flow AdAles 2F 0.8 mvko|gla W gt 54 SNS o]gAt= st A7ttE A
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