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A Study on the Effect of Global OTT-based Korean Video
Content Experience on Korean Cultural Intimacy of US
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Abstract This study intends to analyze the effect of global OTT-based viewing experience of Korean
video content on cultural intimacy of U.S. audiences in Korean culture. To this end, for 239 U.S.
audiences aged 20 and over, this study analyzed the average differences in cultural intimacy of
demographic variables before and after the use of global OTT-based Korean content using t-tests and
examined the relationship between OTT viewing frequency and cultural intimacy through regression
analyses. The results showed that gender and education level were not statistically significant, whereas
statistically significant differences were observed among age groups, which remained statistically
significant in the hierarchical regression that treated gender, education, and age variables as exogenous
with viewing frequency as the independent variable. It is hoped that this study will will be helpful for
research to expand the K-content market as the basic data of research on U.S. content viewers, which

has been insufficient until now.
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AGHE_20d ], sk _jEols) tjn]
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