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Abstract This study analyzes user behavior on YouTube Shorts within snack culture and proposes short-form
video production strategies by identifying key value factors. Prior research identified seven characteristics
(playfulness, time killing, information provision, social presence, interactivity, escapism, conciseness) and criteria
based on the SWIH principles. Surveys and interviews revealed that key user values are playfulness, time
killing, conciseness, and interactivity. Users engage without specific purposes, watch 10-20 consecutive pieces
selectively, and use it in comfortable environments. This research provides insights for understanding user
behavior and short-form video production strategies.
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Focused on User s Perceived Value

A Study on the Snack CulturePhenomenon in YouTube Shorts :
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