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Abstract This study approached the factors affecting companies’s sustainable growth by overcoming the valley
of death after starting a business from the perspective of technology, market, location, cluster, and INC model,
and conducted a case study on success and failure companies in Daedeok Cluster to explore the adequacy and
suitability of the main factors of previous studies. The results of this study suggest that location
accessibility-based collaboration between innovators is important for the growth of companies in the cluster, and
balanced growth such as innovative ideas, market needs, and capability to meet needs is necessary for
companies' products and services to create innovative value in the market. This study is worth in that it
presents factors for sustainable corporate growth through the analyses of success and failure cases for
companies in the Daedeok Cluster. In addition, the research is successful in that it proposed a policy support
plan based on collaboration among companies to foster companies in the cluster.
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A Study On Balance Factors for the Sustainable Growth of Technology-Based Companies: Focusing on the Case of Daedeok
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