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Abstract

In this study, the MZ generation's perceived motivations for using hotels were divided into room,
cleanness, subsidiary facilities, employee, and price. In addition the impact of the MZ generation's
motivation(facilities, cleanliness, convenience facilities, staff, price) for using hotels on user attitudes
was analyzed. In the case of the MZ generation, this study also analyzed whether user attitudes toward
hotels affect their intention to reuse.

The results of this study are as follows. First, among the MZ generation's motivations for using
hotels, room, cleanness, subsidiary facilities, employee, and price were found to have a positive effect
on user attitudes. Next, the user attitude of the MZ generation was found to have a positive effect on
reuse intention. Finally, this study suggests to provide theoretical and practical implications based on
the research results to help develop hotel service strategies suitable for the MZ generation.
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Table 1. Variable measurement question

~ Questionnaire

Because of the interior of the room

Because of the furniture in the room

Room -
Because of the electronics in the room
Because of the room cooling and heating
Because of the iclean rooms
Clean
Moti vation Because of the iclean toilets

because of the gym

Subsidary Facities because of the restaurant

because of the cafe

because of the office worker

employee

because of security

because of the price

Price o
because of pricing

Positive.

Attitude Satisfies.

Likes.

will continue to use.

reuse intention Will use again.

will be considered first.
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Table 2. Validity of Items(Exogenous Variable)
Room Facilities price clean employee Cronbach’s alpha
Room1 .854 218 .058 .155 135
Room4 .829 147 .075 .190 128
0.907
Room3 .819 172 .090 .159 .176
Room2 .812 212 .106 .184 .169
Facilities1 .181 .845 112 126 125
Facilities2 .192 .833 119 113 .228 0.847
Facilities3 .245 .780 .100 147 111
price2 .087 .085 .924 .071 .097
0.840
pricel 118 .187 .865 .074 237
cleanl 222 181 .076 .901 .102
0.885
clean2 315 .161 .088 .849 .198
employeel .255 .220 .145 141 .863 0.883
employee2 221 214 .249 .170 .842 '
Total 3.161 2.356 1.764 1.762 1.742
% of Variance 24.313 18.125 13.569 13.551 13.400
Cumulative % 24.313 42.438 56.008 69.558 82.959

AT AT JiE A, A, FoAIA, A9, 7HE, o] &3t B, Aol 8 o == Rhed A
A] 3 (reflective indicators) & A}-8-3le] A3}
ol ¢} 3t Aol thal Eeletr] $ste] WG] W2 A4S Cronbach's alpha o)
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oiel Axketsich A, AA FA, FoiAlE, A9, 7F4 9] Cronbach's alpha 7} 0.8 H.th 557
et A7 el gk A= Ad S Qﬂ’é}oﬂﬁ}
ggow 7 24gEo]l B AT 9t FAHE AYe Anhy & Awali=Ael o A
3kolsl7] flste] <A S=2] gl 75. 2 915X (EFA : Exploratory Factor Analysis)= A & &}9 t}.
Boolge] elAwel Ud BAA 291¥AE VARIMAX o dwAow A,
B2}, 153k 10 o) 4l aqlel thske] @.q13-akao] 0.7 o) 4o = Lepuie)
3. B AE(NAE)
Table 3. Validity of Items(Endogenous Variable)
attitude reuse Cronbach’s alpha
attitude2 912 .059
attitude3 .888 .051 0.867
attitudel .859 .068
reuse2 .028 910
reuse3 .013 .882 0.862
reusel 142 .859
Total 2.378 2.356
% of Variance 39.641 39.260
Cumulative % 39.641 78.901

ol9} HlEo] AT /Mds Ftr] s ARG WA L343 Cronbach's o i3l
Aketglth. gk, o] 8aF B9} Ao]§ 2% C] Cronbach's 7} 0.8 < “&3]ste] A7l <
A do] FRlHANT. thFo g ZF S48 =0l AN e Fels ¢ 0}04 U A = €]
FALA Q9] HA (Exploratory Factor Analysis)S A A|SF T & A2 YW S g gk &4 4

H212 VARIMAX 3| Aoz AA sy 2 A3, i3k 2.0 I*H Q99| dha}o]
el ko] 0.8 o] o= UrE]rM‘:}.

I

fo o d
22

4. B 2R
Table4. Confirmatory Factor Analysis of Items

Estimate C.R. P Construct reliability AVE
Room2 1.000
Room1 0.967 32.245 0.000
0.911 0.517
Room3 0.908 28.235 0.000
Room4 0.881 28.034 0.000
attitude2 1.000
attitude3 0.943 26.594 0.000 0.907 0.585
attitudel 0.810 24.966 0.000
reuse2 1.000
reuse3 0.956 24.583 0.000 0.903 0.571
reusel 0.832 24.104 0.000
clean2 1.000
0.903 0.571
clean1 0.902 24.089 0.000
Facilities2 1.000
Facilities1 0.895 25.224 0.000 0.923 0.501
Facilities3 0.883 22.629 0.000
employee2 1.000
0.942 0.504
employeel 0.954 26.763 0.000
pricel 1.000
0.938 0.629
price2 0.780 15.268 0.000

Chi-Square= 310.65(df=131, p=0.000), Chi-Square /df= 2.371 GFI= .960, AGFI= .942, CFI= .980, NFI= .967, TLI= .974,
RMSEA= .042
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S o] §& (A, 3, LA, A9, bt o &3} Bl st A o] §o %] HHFE S|
e A E o) Fus Ak 2 & 5 ek
d, A= O arwde gEde B g8 AdagEs

3 o B-AFZ (Average Variance Extracted)= 2915} T}
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oAl e A E =] g 0923 02 UEFROT, AVE o] A9 0501 &= LrERRTH

AR o] 4%- 0938 2 UE O™, AVE kel 4% 0.629 = e o] 84 Bl
MAAF =2 A5 0907 2 YEFG O™, AVE #k2] 45 0585 = e Ajo] 829 =9
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Aoz yetston, Jd2bF=EAVE)el deir = FH7EA9] 05 BH 2 057 &
3)ehe Ao e o]  ATE EAFA &8t SHEF o] il Aol A
xS AYaL vk 3s Fstelth
5. eI B
Table 5. Discriminant Validity of Items
Room attitude reuse clean Facilities employee price
Room 0.517
attitude 0.133 0.585
reuse 0.073 0.020 0.571
clean 0.299 0.210 0.021 0.605
Facilities 0.389 0.116 0.041 0.230 0.501
employee 0.321 0.095 0.070 0.189 0.355 0.504
price 0.093 0.091 0.017 0.060 0.138 0.262 0.629
mpAlE e 2 S 7EA] AR Tid ol ekl R EEA Felety] 9w B S
AT WANILL DFLLRG) g D I A ATE S5 2]
w2} 3 7}H tH(Fornell and Larcker 1981). 792 3} O]Q“X]'EH-J—J A L] A2 0.133 o2
LhERRE o1, 7”*‘4 Aol golme] dadAe] Aw 0.073 o= urE}y}gtq, 23} A €
FHEA L] A2 0299 = dEpsien], Adn Bojade] dadAe] Al 0389 =

LERRE O, ﬁe‘ﬂr A o] Ay o AF-E 0321 = el on, AMA ) 1A o] At o
A H-E0.093 © & EFyTH

o] A e =} Aol gol o] FHIA L AlF-S 0.02 2 LERG oW, o] &xlE =} A4
AHaA ] AFS 021 2 UEoH, ol&atEEe FulAMel A#mAe] AFS
0.116 o2 UEelygtom, o|&xlexe} o] AaAAAe AFS 0.095 = YEROW,

o] &-xte =} 717 o] A A 9] Al FH L 0.091 & LFEF T
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36, B E=AF
Table 6. Path Analysis
hypothesis Estimate S.E. C.R. P
H1 Room — Attitude 0.076 0.039 1.969 0.049
H2 Cleanness — Attitude 0.170 0.029 5.871 0.000
H3 Subsidiary Facilities — Attitude 0.071 0.039 1.802 0.071
H4 Employee — Attitude 0.080 0.038 2.135 0.033
H5 Price — Attitude 0.086 0.028 3.109 0.002
H6 Attitude — Reuse Intention 0.152 0.040 3.787 0.000
Chi-Square = 346.1(df=136, p=0.000), Chi-Square /df= 2.544 GFI= .956, AGFI= .939, CFI= .977, NFI= .963, TLI= .971,
RMSEA= .044
0.170 **
Subsidiary * ok Reuse-
0.080 **
Employee
0.086 **

!

O 4. HEASF
Fig 4. Path Analysis
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