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Analysis of Messages Displayed on Gwanghwamun Billboard
as Outdoor Advertisements
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Abstract This study analyzes the linguistic meanings of the messages displayed on the Gwanghwamun Billboard
from summer 1997 to spring 2020. The Gwanghwamun Billboard, an important medium reflecting cultural and
social changes in contemporary Korean society, has conveyed hope and solace to the public through various
literary quotes and emotional messages. This research identifies frequently appearing themes and messages by
analyzing the frequency of keywords in the postings for each season. The results reveal that spring and summer
primarily feature messages emphasizing new beginnings, challenges, love, and human relationships, as well as
the beauty of nature, while autumn and winter convey themes of reflection, growth, endurance, and resilience.
This study demonstrates that the Gwanghwamun Billboard encourages readers to adopt a positive outlook on life
through seasonally tailored messages.
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Table 1. Messages Prior to Summer 1997
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Figure 1. The 100th Gwanghwamun Billboard
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Table 8. Keywords Frequently Appearing in 'Spring’
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Table 9. Keywords Frequently Appearing in 'Summer’
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Table 10. Keywords Frequently Appearing in 'Fall’
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