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A Study on Audience Preference Types for Local Broadcasting Content
: Focusing on the YouTube Channels of Terrestrial Broadcasters in
Gwangju Metropolitan City

KEA *kk

=~ O
HEX[9dx O| B &*+ S|

Ofol

I

Ji Yeon Park*, Jong-Yoon Lee**, Jang Sun Hong***

2 % 04" Vol War gy Hax Aus} rvite] AR wEs AREw Yk Fvitel BEE AH
7] 918l RN AEE gE A4s gEAEe A folTas ANd JEZ YT 43E AT ol
@ AbE vhgow A9 A4 EAEE FREL AdRe] 332 98 TEs w¥aa YA, okde 1
37} vl g Ao ehtn i AAolth mebd ¥ A BFRA Agw PEALEe] FRNE o) &
F3 QEAE WNEA, QEUES B BFYGA Aot WEAe FREE Fazel O F84 HE 49
BAsh 1 A% EdE Ngd, g FAY, A AR A A FPL a4 F3de 59
0ee %EY Az A QS At oA BFFAA At YA FF A £ 24HQ A
A kg Wt ol Frvitlel Aldlol Fgeh: A&-wd Jbed AR g Tax A 43 £y pEa
Y =g E ol

Abstract The rapid development of digital media has led to a swift transition of video content consumption to
new media channels. Terrestrial broadcasters that have expanded their strategies to include YouTube channels
have achieved significant success, even to the extent of restructuring their revenue models. Based on these
successful examples, local terrestrial broadcasters have been striving to expand their presence on YouTube.
However, the results have been modest thus far. This study examines how terrestrial broadcasters in Gwangju
are utilizing YouTube and employs Q methodology to analyze the audience preferences for their YouTube
content. The analysis identified three types of audience preferences: "Trend-Sensitive," "Emotionally-Focused,"
and "Regionally-Attached." Tailored content creation strategies were proposed for each type. This approach not
only provides practical guidelines for establishing YouTube strategies for Gwangju's terrestrial broadcasters but
also helps to develop policies for producing sustainable and evolving high-quality content in the new media era.
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A Study on Audience Preference Types for Local Broadcasting Content
. Focusing on the YouTube Channels of Terrestrial Broadcasters in Gwangju Metropolitan City
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