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Study on Chinese Consumers' Perceptions of Samsung Smartphones
through Social Media Data Analysis
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Abstract This study comprehensively analyzed the perceptions of Chinese consumers who have and have not
purchased Samsung smartphones, based on data from the social media platform Weibo. Various big data
analysis techniques were used, including text mining, frequency analysis, centrality analysis, semantic network
analysis, and CONCOR analysis. The results indicate that positive perceptions of Samsung smartphones include
aspects such as design aesthetics, camera functionality, AI features, screen quality, specifications, and
performance, and their status as a premium brand. On the other hand, negative perceptions include issues with
pricing, a yellow tint in photos, slow charging speeds, and safety concerns. These findings will provide a
crucial basis for making significant improvements in Samsung's market strategy in China.

Key words : Samsung, smartphone, consumer, perception, text mining, frequency analysis, degree centrality,
semantic network, CONCOR
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Table 1. Frequency analysis and degree centrality index
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