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A Study on the Relationship between Perception of Information
Attributes of Youtube Tourism Contents, Information Satisfaction, and
Behavior Intention: Focusing on the Moderating effect of vividness
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Abstract The purpose of this study was to be arranged as part of the phased study to examine a mutual
ecosystem between creators and viewers by being interested in individual media environments which have led
big changes as a tool of the new concept for obtaining information as well as aspects of information acquisition
and availability and exploring activity areas of a minority of media creators. Especially, the purpose is to take
note of desires and demands of users of YouTube travel content services which have rapidly grown due to a
pike in recent users’ interest, examine a study on a relationship among perception of information attributes of
Youtube travel content, information satisfaction, and behavior intention and the vividness’ moderating effects to
form in their relationships, and prove the process to form these relationships through specific data. In
conclusion, implications which can be inferred based on the results of the study and suggestions for further
studies of the future were presented.
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Table 13. Hypothesis Verification Results(3)
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