https://doi.org/10.15813/kmr.2024.25.2.003

Dol REH M} AN Al Tl 30| CHh

9]
Tt JHIEE XS0l Dixl= FE:
=ZalO|HA| ALOIES SHCE

The Impact of Customer Regulatory Focus and Familiarity with Generative
Al—based Chatbot on Self—Disclosure Intentions:
Focusing on Privacy Calculus Theory

HI2H (Eun Young Park) Zultfetn wokthaH)

(2222)

Z NAYE Sl et AFE] 9271 sorAEA 22kl nHIRS S8l 22 diol8E 3she 2ol Ad
HYAL ek & ?LOM% 748 AL 7IRE RS o] gste] o] HH AlFof=E FEAI7] e Azl 89
A

& WAk ek ek A0, Hefol) Aol 34 OIEE MO 12 S AT AL
of that W4Ert 229 AR Ago)e] of 7] Ak ) :

o ThEE A AL o]t R S 0, oA A AL SR A A
Sholula] 98 7 Qs ﬂ—g@-;— o W AZfe v, o] UE A%} B A9, R PR
WA 7] Jarolw SR} QAE -840 Hol7k LA ealeh AR AIBOIE oA AKX Al 7|3t
Asto] T ASEI S AL, PR AT B ez ARl E AR ATt o S
Uebet vk 3 %Oﬂ ohe ATt e A9, AT AR WA 7k AR AR Rl Hol7h Lieht
A gfolet. ol HARR Agelwel diet metoluiA) $Igle] ofs) i EIRlch £ AT A AelEn FAS &
A7) $JaIAlE TA] WA ARt S AR AL 71 o] HE A4S S mefslor ek AARES A
Foe) chgo] A4Y Al el tE Tl A7 Holol 7jofgich

FHOf: Z2ERH dEY Aol tet T, JHIEE MEQle, Z2i0[HA| AMOIZE, XAEE

1) eypark317@kookmin, ac,kr

=EESY 20243 048 232 | 1R £ 20243 068 092 | AREEY 20249 06¥ 18Y

Knowledge Management Research. Jun. 2024 49



1. M2

ATALS(AlyS LA Anl2of Fg6l7] sl 5=
Bt 71900] A SOl £21el 2ol A4
3 Al 7|4 o] oJsto] ZQ X1 9t Adam et al.,
2021; Przegalinska et al., 2019). Business Wire (2022)=
A AA A Aol 2030 7HA] 2299 G R B
ok Zlofeal IS e, Gartner (2019)= H5o] oF

25%9] ZZo|A] =8 1AW AH|A Fdo] @ AHolakar

H3ic),

A =] B Al HolM HA, Hol
& AR RIS} AHIAE AT 4 91 uk of
o AFe 22 FFC): L WA ATE S W)

1>

£

woll 12 ABlA S-S A=l 2 "4‘(Thomaz
et al., 2020). GEo] AES Z3)| A7k} v]-8-S Zorst
5 Q= 71815 Algsh= A19(Ling et al., 2021), 7]¢]
Aulzse] Zpasiol 4 991e] o] F S= gt
(Thomaz et al., 2020).

iﬂ} & &3l THARE e 71%4011711 1 golHE

$219] QTN F07 Hho] L 3]
et al., 2021). o]t
ZdolA 7192 oBA 2R upAE Mol B4l

el el Xlé sAgat 2= gle7k
I

I’N'
r:f
2
o
k=l
ﬁ
it}
ox
M

dl
3@
ot

o
oZL
Z
D)
HI
e
k1
i~
ox
HI
mlo
By
rﬁ
ofi
E
N
iA
o
k=l

# piss ]—,—EO}J_(Thomaz et al., 2020) 1742 A

3 1 TE AR ATl 2YS ik
22 efergel jolgn wsol digh Tale] ok
HA] Zelo]uA] A4l o]Z2o] Z=EukT Qlt) o] o|2 L
AN SefoleA] B ggle] WA ojelat 7l

2

rlo

50 XAAPAT H25H H2s

iuq
o) AR A Qe Sl 2% g A
oA gﬂwl QJokE] A AL 7]9E Bzl chat AMg

Ao| A4S Fkelo] WaE qte] WS Al
ek 26¢0) 71819 i ARSI S 249

I 221 ARGARS ] A e Ak s Aol 57T
SHHA A5t theh M=k T3 S8l Qlrk ke

© 2HRRE] sl 2 AlF W FolH(Alba &
Hutchison, 1987; Mamat et al., 2013), 4~H|R} ZFX]| A3}
HHAJo] =thAlba & Huchinson, 1987). o|+= duH2 S
2 4ate) Aol wehd AES Wests 7123 1
219] ool el 4 982 ofulgieh. mehd A
A AT Aol thet 221e] %L 22l ARl

2A27 4T 12 AR ABIES 285 9

l‘

0] 2GS The The] A7} et ne
Aoo= E5}aL(Kees et al, 2010;
Werth & Foerster, 2007; Zou & Chan, 2019), 1172]2] =
AzA o] A Al FETL] AFSZRRE Ao A
MAFEE Algsts ool wixl= Gkl thet 44

AL el fees) 2ATHE R S AT
R R R e R e

F—{O 2ot
o
g

HEE Zﬂ*OVl Ffall Aol Az} ARS8
k= *oﬂ*”ﬂ*i <ieo] wet ofdl A ARt
TEAQ W= HoleA| AHEIAL Bt o HOW
239 Al )i 7IRt ga1e) aybde Siek A
e 220 st HQleke AR Fate] digt —‘\E‘?é—
2l oslE AlEstaLAL 2t ol HF3l] sl A



odf
>
d
iz
>,>|
7

o
rﬂ'
5
i
Pnl
—F
]-I_?I
j=1
=]
>
_I_
oolI

Eaha 7hEE Ageksion], ofF U3

4 4
AT 7HIS AFHT AT AU ngoR o2,
g

2. OI=2H H{Z

1. Z2tO|HA| A[Lto|2

stafolu]A] AT ol22 sfle] sejolulAlst el
AR IS sk oF T shuelth o] o]&9
w2, ARRALE Zofo|HA] T siE0] AR|E o]
3} 7]t £28 Deflo] 35 BELS AHTHDinev &
Hart 2006; Jiang et al. 2013; Xu et al. 2011). ©] IHS
7IHko 2 gt W AgEol ARAREY IR Al
FE= olsfshar FH A2 FAsk= 2%l gel7]
el =AU ol AFE Sl Z2to|HA Ee A
A, eolHA] QI Al AR S 22 R‘ﬂ%"] %
HAgol W2 HdS daArle 2 o,
3}, HA 5ol gk STl I8 Ttk Zlo]
A ARARE AAEE SHRRE de oYl
7H° BE F=9| S A e A wde A
zatolHAlE 27| 4= Ql= AHS Fti(Culnan &
Bies, 2003).

Y517 FTHLI et al., 2010; Smith et al., 2011). 7]?:,‘0
i-‘?'—“fl NAFEE 27 o], AHRRe A= ol
ok e 1 oz 2olol A 34
A7) e}, TejolA) Sshe RS Ao
spshs 2l 27E ojujsinl, Qg §, of
4, Zefo|HA] sl o] f1de] ekd. v Zzjo]

(Pentina et al., 2016; O]OHE'J, ka9, 2016). & A4t=
ZAZA 0|2S 7HEoZ Flo] 2ate] o] it
of A5HRgA] AHAIS] WA e 22 ol
we 5 7|2 Fete] Amui gk

olo] w2, Ajole] A2 Gl uf
2300] FRAE QAL o2 BAP 91T A

o] tharta Ui

EXEX

QItHHiggins, 1998). 327 A3k

L 3l oAk ZA|FhH A AlSRE FAAH o= A
Aok} skt 28 sk uh Ry AT
Aol o 20 A5k Ao} 2418 by ot
th oof wpe} e AR 3782 A et
] o|& 93l Y-S o= Aol L dEd A
o ARl Ane blslr] el ¢FS 3jujsk= 4
o]

ATHCrowe & Higgins, 1997; Mourali et al., 2007;

O7-

Ryu et al., 2014).

EXEX N LRED
o Thgat 2k WA, 77, BiRl016)S Be] A

T o] e AnArEe] 2A2H A e

STAM)S: Bl 2415 A, PAk2d 43S 714 1

ML oA ko] RASHTE se] ATE A

Folgt 7Hso] -2 BRIsgIch ol YA A

a2

JL v A7

m1n

Of

Knowledge Management Research. Jun. 2024 51



(A3, 2, 2016). 3L ofofie], kA (2016
U= AJH]2 o §Ae] 2] g3t ZefolHAl ¢
FTAREo] ARAY] ARl mlAlE FFE AR
A}, o] F9f Aealgo] AAR] Aol fefdt JF
& MAths A AR o2 B4 S A
eof A& LfER=H], Zhou and Pham (2004)0] wh= T,
St A o) 9ol 2 S8E
of £l ko] glom, I oM E A A o=
Z

&4 %’4%‘01 B e oigkE Adesklnh =13t A

P2 3

o 2R} QUASHE SIS 28T
SR 1 2L 0] ol 8 91 o
el 3 H

o] FEAREE shm AMARS AdRA AR o=
A gkl wEk NI R AlFowe] x|
gloHA] AilolZo g Awslal oS 2AsH= AR
Hete] WAS 2ARSLAA} Stk

rr
of
Ol
7
K

2.3. HAUEE HS2=

A F7ol B A= AR HstollA 7 ed
2oF 5 shuolth. AR = 1A AR, A, <4,
e, dg, A3 = 7]g HH(Barak & Gluck-Ofii,
2007; Hassan et al., 2016; Sprecher & Hendrick, 2004)
Y MAHEE BiRloA Aoz F7she Aoz
Aojg 4= QlthDerlega & Chaikin, 1977, Meeks et al.,
1998; Mothersbaugh et al., 2012; Sprecher & Hendrick,
2004). £3] 2 yAE AAlIM A S7leks FA=
2HIRE] AP E AlE-e Fr=sl] el ae2Ql Wi
= WASRAIAL sl 221}l vHAIR " AblAl 53

52 XAAPAT HM25H H25

A5 ALHTH AZEE E5) ALS 2R3 ] AR ;q]
o that o7} B & 97} Qlrka a4 Bowling,
2005; Ruppel et al., 2017; Walther, 1996), Z|Lojl+= 7lj2]
HE FTE A A AT IR THA] AL
2 e MY o B 2HRREe] A1 AN E S0
£ AL Qb= Aol

webA] 28]} gloEof ZA| ofEsh= 221} niAlE
WAk 2HRZF ARJNGEE AT 4= A= %
7P mapA]l dEhs 'Askal, ofd foflA ot
Zefo] 7hd aapadA] olsfishs Zlo] a3t 53]
221 7199] AAEAQ1 ks Aol A vlREY|
ool 2241 AREALR] I o] Aot RS ofslfst
< 22 7199 vl geAbelAl Sagt el 2 A
olck. ulate] E714% AR ApelE 7he| B
Ag AE A8 ATEe 26K £ A A =
A gl whet AR AlE2l
&= 710 Alol7t LEhgS SRISIITHERY, 2023; 28
A, 719, 2021; Choi & Zhou, 2023).

P2 A} =%

24 44 A

2

ROfl o

ro

x| A
s

Zl& & (familiarity)= THFSE ARS|aFst Hofoll A A

o] 9Fom(Mamat et al., 2013), E3| ulAE Hofof|A
= AlEFolut Au|2of] gt Anjrte] M=ol ojaba%

A 7ke] IAIE oAts) LthFlavian et al., 2006). YWk
Aor Faee ANARE E4 tidoll disl AZ7bstaL
b= A4 Al & = IelH 717 5, 2011). 2xH]R}

> ZL ool ot 2344
= 22 Gulskal, Z1 gl
57 A
2 7S o183 AEel e /\}‘j’}—/] 785~ ole}F ¢

RO 3 ABEE AE

%

r

>

3

D

i

i‘é

sk

~
o

Eﬂo

\I



ko] AR Aa) ANE A 7l SHRON TSt RSV I TEOIE0| Dixls 2

oo =7A| He A ERE A s onfRith 2.5, Tzt JHeIHE MS

4 s 2017) AE0] £4 ‘Eiﬁﬂoléur A EFofof

st AR 7S 9 ST} Sojubs S0 AR b & Anjrke] QAo GRS u]ATHGefen

7} olxw 2L 7159 \:H?f} ob= s} 7(401;(1{11 s & Straub, 2004). AH[RRE] HAE Sl Aeks Ak,

S opieke] A ] el el 2005, SRS A BRIES] Apels Zle el
E3 A 26AE) ofa) 24 A 175 we g A ANESIed s RS poishe Bl A

Hogg 7GE]‘Q_E](AIba & Hutchison, 1987; Mamat et ol &3t BET} AH|RlollA| olsial He| uf
L 2013). ALEE 245 Aslolahs ojujz Hosp O WA TS B Aol Eet ARk Aot B

W, Asrs _/]K_]:]]x], AL A3 FAo] o o] ATt A or | 4l=d 4= QA FA= %‘% o]

o (RS NYe)

c}. ddkdoz Z
1=0}x]7| FlthAlba & Huchinson, 1987). 12|11 X<
7b oA EHH AlES

A7 4 9l A HhEt Ae] AEH o 2

& 9} o Uolr} 24rt teolA|w A1E Alelo] 71

S7h obu Al ARAAo]

Tsh= oAd w8He 7k

= u--

oZi
i
N

Z03la1 PEiAo] = ARl I8l ko AHE §
B o Esle] Hrl G851 A A9 A4 &

8} 42 9l o] FRAPETHOlEA, 2003).

A IT 7] T 1 whet SRS 7]&9] WO
AE 7 5 U E W, 5 7]ee] whE Hlof A
SSHA] FSHAL, ﬂ%ﬂﬂ Sl W AR o]
a3t A7t ook 2= a7 237 AdElA
0= AAAY st & e Qthe]AS, A, 2017).

ML 715 abllAl Hods AlEshARt
7o) o] ghthi AH|RLY] Vs RETE W
= AT (1%, A, 2017). A=, 7ls A AR H
Al 2ulAEol) BepS ABARE B, &
= =0l2hs 710l L3]2 HlasdS oPIshs
%ﬁol HRASE == QItiMick & Fournier, 1998). ©]
o AR A9ES EE & dFolAs e o8

AR ZdZollA IR Als-ofof °§7_§‘§ k)
e 03 W anjAEe] At i A%E
Ik

RS

9]

=B

rSL'_VEronJ
d

o >
3:0

K
L
ol

okt AZise 7ol oA l;;—%
BT} AR5l A e
oz AMSe o etz A4 459 99
v gEeR Wkt 1 Aol dete] A2l A2
3 7|7 ok & 4= QItiMamat et al., 2013).
o213t AHRke] M=rt AR | wAlE PR
ARt AlE BiEeke] A {1t ol Ve s
2} Anjrte] vkSof i GAVSHA Z-8-=Ic). Flavian et al.
(200612 574 jo] o] vigh 1710) W17} o
= 274 SRS Zol5T, YAol=0) ot 7o) 5
Foe] 5% Wt ol ATkl shlc) gt Wkl 7]
710] ot A7} & AujAe AnpEEe) ofed of
2ol Aulsg o)gal7] 4 elsieha Q14je)
oK 5, 2017), mile) 28 Y=g AHlAS
A8 e Az 712 o Hele) Mt e
$= alg 7)%ol Al olgel dhal FRHom 4
BSHACHHES], sk, 2012; HIA|9, ©]F%, 2020;
2022). olef A% ATES vies A4
g o193t £ek] 3 O A et 2
ulae] 21z} ARl Apowol
Qo % 4 gk

=

| SFS A 2

Knowledge Management Research. Jun. 2024 53



3. G+ U JHErE

i)

270] 23} SefoluiA] Axtolel whw, g
491 kg 27510 0)2 ¢
0] 9]0 1 2 (Crowe & Higgins,
ourali et al.,, 2007; Ryu et al., 2014), YR}
o] 22l
olofe 272 9fa) AHelg A
A Y 4R
= 1)) $I9 $IES 3
B = (Crowe & Higgins, 1997; Moural et al., 2007; Ryu
et al., 2014), 22121 43 TPgofA RHo] I &
e 87 45 TAY = Sle 9 8] 24e
S0l FIGE AlFej=rt Wold Zloftk. SRt =
HxA} ZetolHA| o] &L 7Hke R g el o]
23t PAIS o4ds] HreUiA] S3ich WA 234, 27
G (2021)9] A= F=A Il ZetolHA| o]
o A= ol Faft A o2A AdRfol ZetolHAl
Aol viAls o] FFol W7 7124=Aet E3E Choi
and Zhou (2023)2] Aol 2AZxAT} oI &
Mol zte] FaTE Selulaln] ke Ao Ve
o}, ojejgt AT Ao R B A sjoldR A o
ol tifgt 7o) 2AzAI maloluiAle] e Ay
s Siat e Wit B 5 US Akl &

A MpRA AAE AL BRG] A5 93 ven

2N

P
o
lo ook
OL;
k]
)
OM
0_1.,
o JN

BN
=4

Ol
—_

fr rlo
oM,
o

ng[
et

)

1997,

=
<

>

o O
e
o =2
o B
Mo
N e
Ty
ol

l—J

;
it
2
oH
Qﬂ
& o
_|>i
et
»
L

&% IO WA 4

2ol
e e r
i
~{
f

4>

d

& e A8kl Ajzen, 1991), 1]

HE cSshe A4 SEETh Fses il o
70| 27130l Wt oty
CHPark & Lessig, 1981). E4 tjalo] tist =& 2
w S7HEE 0] 2= 9) o T (Zajone, 1968), A Al
of thal <3t 7k Akt theh Bkl Fake v

2 2= glck. olefet A Al o] Al wAY

rl

54 XMEFGT 257 M2

Akl AlE2RE5lo] o5 AFo] JRIARE QA sl

O] HRE AFBIIA; she o] FIe

e al. 2007, AV AN Skt ol Al
apzd o] o) ujs) o %7 veRd Zlolek o

== MRS AlEsiA

e =
ne.
flo
4
pacs
rr
r'l
o
g (
pL L
o
)
ox

ot ox o

I
Ijg
3
>,
1o
e
9

AEel=r) wobd o2 7). v, Ade Al A
E°ﬂ gt o AT AR AJAfo] g0k stert 52
% dvdell ot A7 HEe EolEeal, a3 Ae
57} EoA]7] wj&of(Flavian et al., 2006), $1& ol 17t
T A=y 4] AASEAF A7 fldol Word
Zloft. thEo] AAdE Al A3of disl] o]e] B e
= T A2 A=2Q) Zefo|HA] B HERe 714
ARG 5 2021) A5 TRt =80] o B
azi9) i?:ilixé. gl wt ZefolHA] fiel Hit
= AR 2pol7} LEhA] ke Ao

i

2

lﬂ o

[e]
& o) el At 31 x;m

JARE QAN Al ZefolslAl Sk
ofo] FHow SpbARste] AAE §84TH g

Aol =r) o oAl Aolth vhd AAE Al o] 2
S22 e A% dpel the 5409 MBS} ol
1(Flavian et al., 2006), Aj2-2- 7]|&0| X2 48



T JHRFEE MEQl=0l Oixf= &

Sk
o

S| S (zzs), shi 2012), 129] A

glo] mr FAHoR %—g@% o] %ws} R

H1:

Hla:

Hib:

H2: A

H2a:

H2b:

H3:

H3a:

H3b: Y&

H4:

H4a:

Hab:

MBS Al BHEO| RIAET} =2 1, &
met QXlE FEH2 xH0l= Lf H—W ?g’%
S Al AR Tl = Z2t0[HA| 2ol et 1

o] 2HERHO| Feks AEE o[,
= M, oL=F Mt

AxA A5t J—,_7HE C} OIX|E Iajo|HA|

}-H

ot

kl oz
13 ox

==l

$edo
A A
et OIK|E
= A0|Ct,

=t ES O, 2EXRHE ”°F01I

POIEHAI TI?=19| xol= LIEILIX] ¢

4
w 1o

M5 A o
20| A

XHXxH

=t =2 O,
IEOI XPOI" LIERX] 24

JHRIEE MEQl=of tieh 2ExH et
MR TnL9| Hel2 ZafO|HA| At
Edofl 2lsl iz Zolct.
JHRIEE ME2|=0f oot ZERH Heft
= Z20[HA| ol 2l oj7HE Zdo|c
XM M
0l

B

o —
WYL MS2l=0f chet ZEEH
2UXIE FEH0 2lsh dihE A

matoluA] A4

AR RS
(high vs. low)

EXEL
(I vs. )

 amw
Azolw

1

&

NI E Al eo] thgth a2
Ao &t 7he) Ao MOL
sol7] fIsto] 7Me] ARsatk dlig ofjof
oItk o)1= Pizzi et al., (2023)Q] ATLoNA] /\}Jg-:_}
?3%1011 S 7g3t Alofek nl=e] o
O] oflof oA] A YF Al S &
AEsl7] wzol 2 Ao AFEE

AshohaL o ARk, MRS Slste] 2A2HE
- L3O
- Ru

)

o= vs. PR x 2 (AR As=
)T 7 A Akl SO TSI
I A= 28kel AE7|Tel Amazon?] Mechanical

Turk (MTurk)S 0]-85}0] 4738(M,=29.92, 9341=38.9%)

VS.

e

S B <E 150 SEAe) QTEASHY S0
[kl
oujel MR % 3eAE ARk WA 15l

A= 7Pl Fhagel atel gk Alutel 2. Algst
31 2RO AR AL Bake] HhEkE ARk of
AR solesie dste 2 SyRel 519}

£ sl & o pAEeR Aun, Wikl
A FFA T T LS SIle] Wol=S BEUS

Knowledge Management Research. Jun. 2024 55



(E 1) SEXIR| HEAsH £
= Hiz HIE(%)
SR} 289 61.1
e O4x} 184 389
2y 473 100
20~29M| 263 55.6
30~30A| 150 317
oligy 40~49M| 40 85
504 At 20 42
st 473 100
Ini==tmi= 34 72
o ietn =9 342 72.4
o CHEHRIO A % 20.4
A 473 100
s A | 471 99.58
w;%% o oI 2 0.42
2y 473 100
o] AE7F GAE T3k FFA] HAl l—‘% H Y3 s
Hol oA peat A}t T JHE AofA

wojshs 7Mfe] 4RI Uitk ol 29 AlAE
ofxjolA| ATt BlAke] tate] oot AT A
o] oJn{E HoiFglch thet thg-S Bie] el
AerhE sk, 120 AQINE 7t ARt
W 2S4S FHCkL Alkshs Flolck A
o A1 R0 Asate] Tjsh ATRAEE <HE>o] 4
efsieieh. vhuro e Rate] that Albe] .8 S5)
AR BRIES o F AFAE Ash] 913 A4l
Nelgus A oot whl Fa ZAEo| g
st

o

B QY 20 MAES 2] SN J1E A
B A7) Aol w24
BIYTH<E 2> F70). BE o 74 HEE ZAE9)

(=43 FOlHA] gheth, 7w Felateh) 7 of

56 RAFZAT M25H M2

stk
AFEE BB 1 WA R ARl
of tisto] % A BEeUR= Aol ] eI RS AT
Hole, “Up= gro.2 Aol Uie] QRS A
Asd A Aol SHoktHAnderson & Agarwal,
2011)(Cronbach’s alpha=.78). ©]% QX|H /8441
2loluiA] 8L 712 2ack QAE f84e) 2
7(1—X4 Z%_,]L' OHEF /\-]1:]]/\ o]_Q.o] X]-/\ 0"7-“ .”,Q:('F}- Z—]E
2 A5l =4S 98l Krasnova and Veltri (2010)2} Xu,
et al. (2009)2] AtollA AR AI7HA] S7aEm-a( ol
o AfRIZ ofgo] YofA| ZEAI7F ke A AT, “siid A
H|Z oo UofA| o] E A AT, “alig Aul o]
8ol LolA o]ejo] & A Zrp’) A5kt Cronbach’s
alpha=.77). Ze}o|HA] H > AR o= ST AH|A
off Alsgt A4l IR sy
O3] Aw@ Ao, Li et al. (2011)2} Xu et al. (2011)
of ipaite] Al H) 2 BRI A )
B IR, VRN AR AW 2 B o
AR, QR AT e BehA 247} 2
T, QR AR <ealo] b 7ksAo) ek,
“Telgn A QPIsH] %2 2 2k, Cronbach's
alpha=$8S A7HaI9AE AR AT Akl oiet 4
= 5 71 o] it 2RRPIT, S
Ay ARL-S- Ault Sl= #1712, Cronbach’s alpha=.70)
and Keh, 2016). BFR|aFo g2 31709]
67119] 3427 (Cronbach’s alpha=.72)
T} 57}19] ofJ-=(Cronbach’s alpha=.76) f3}0 & o|&
©]Z] Haws et al. (2010)9] H=& A3 c A7-S 2
7pe] J7EAN RS 24T T e

Pdshe A



T JHRFEE MEQl=0l Oixf= &

Sk
o

oo™
1S ZHs= AEE | PR =
L= 22do| Mo 22 7t 78S & xR
L= &5| o2 7|20/x| Yot 2Al7t A2 Biche
ol | LE= L7t Aaale 2ol choh Zsict, 076
23 | Lhs W /ol oA 512t A SIX| e4S7t X d2isict '
LH= “ojxfol L (Lol of, B2, XIRE 2Kl 200l EZap| Qi X2
. =25 ARRIOJ2 A2BIC .y |
2x i Lol 28 248 S & i AN WP oo Sin He eiE azfofg)a"
e I sfiixl= Rals ®olCk®
s | LHE U A2 MEEol wstom & FisAzigictn L7ict,
S | LI U7H Zolle 22 st 7jsls WS, vl AlZo| Hirt, 072
*E | Ue Wt sl Fasle 22 ol DS ZOIX| X MBI
Li= “OlAERl LI'(Lto] ST, Hi, It 2tMsk= )l =25t st =
2sh= AME0|2tn H2I5HTE
Hergs L= SHR07 7HIHEE XSS Xk 07g | Anderson and
MBolE | L go= Mol Lol JieiERS A4 MEZE X 2ot ' | Agarwal (2011)
AT R0l LotLt F(d)eot? (1=T18, 7=019) 070 | Xeand Keh
MR ASHBS ALt SH B ' (2016)
IS M2 PRt st
_ HOIgE MBS ClR| Rt SAIS LAAIZICH .
S| FieiEs nize we sEuy et Efer) ogs |51 %2 O
e I RgoR AAl0| st 7ksao| ik hea
THolsE RZE obisix| 28t A Zirh
oIxjl St AfHIA OIZO] LiolH oAl 77t U A et Krasnova and
ogx ahig AulA ofgol LAl =20] € 2 2t 0.77 | Veltri (2010),
°° stig AulA olgol Lofil ojlol & 7 Zct Xu et al. (2009)
5. EM ql ziq} ULCI=-.036). spotlight B4 Ax}, <713 22>} ZHo]
2o [wr} e A oYz 4P| aula v
5.1. Q1K= S8MT} Zalo|HA| I of SR 4T anlate] A G840l o &
Al VERFTHMuy=4.80 vs. Mapy=5.05; f=.17, SE=08,
A 7 191 IR f-8d0l dijt e 2H2H .06, p=.04, LLCI=.008, ULCI=339). 3}AJuk 5o
AR AR ALZINE B A A A B s o] 2 Aol dRd g nan)
S HS317] 18] Hayes (2018)°] PROCESS MACRO gyt 4jape] 112 149] Q148 §-842] o)t L
model 1¥1& olgate] Afetalch: S 282 4 ehya) QbtHMuy=6.06 vs Myy=5.90; b=.11, SE=07,
FE S, AR Ao 2AUS, AAE F8 =163, p>.10, LLCI=-250, ULCI=023). o] ZAiK= 7P
e SEHFE 2 A831900, BHE Hee d8d < z)R|3kh
ol 714 25 2537 S8 71 19] Bt g s
ol wiel o), WA 9] QIAE F-840 t gloulA] o] thet 10| 2AEA sk} AR 2

oF 2z Ak} o] Aer 7k Aszke iyt

P tib=-143, SE=055, =2.63, p=01, LLCI=-251

< 7o) AJE 2RSS Hayes (2018)2] PROCESS MACRO
model 1112 o] 85}0] BAJslgiy. 1 A} afolulA]

Knowledge Management Research. Jun. 2024 57



=

0%k
o of
Bt bt

i it

6.p6 <o

6.00 f
0 505
go 500 4.80
oF
il
=3 [
oEJ 400

3.00

200

low familiarity high familiarity
(-1SD) (+1SD)

(T2 2a) 2K 7EY

Sl det A2} AR W 710] TR
IS AT 4= 913)ch(b=.180, SE=.063, =2.86, p=.005,
LLCI=.056 ULCI=303). spotlight £-4] A3}, <713 2b>
T} o] AsL0] AT} e - ol Aol 37
o] Gy Aol 117 mrt LefolulA] 9fgo] o
Al VERFT Meg=3.68 vs. Mgy=2.93; f=.15, SE=09,
=-5.01, p=.00, LLCI=-.622, ULCI=-272). 3}A|5} #£-9]
WS S50] & Aol oz Aae] Tl 3
Az Aage) 1) 7ke) selolA] $131e] o7} Lt
UA] 23t Meg=3.00 vs Map-2.80; b=-12, SE=08,
=1.49, p>.10, LLCI=-277, ULCI=.038). ©] Z3}= 7|4
= A|A)3i

5.2. JiAIZE HIe=

7H 3ol AlQKE NI H AlF-ejwol thgh a174e]
ZAZA 3t AE AL AR st Jsakg |
1= %57 2J8) Hayes (2018)2] PROCESS MACRO
model 1912 o]-§-5t0] EAISIGITt AR vfel Zo|,
MR R Algolm=e] gt 227 Agk Aol A

% 7o) ATAE BIPE UERITHb=-149, SE=07,

b8  XAAPT H25H HM25

5.00

4.00
368
L]
3.0
2.93
3.00 i 280
I

2.00

low familiarity high familiarity
(-15D) (+15D)

cHO[ Al 9

=}

0 0F
Btobt
ikl

o

9 2

(T2 20) ZEI0JHA| £

=-2.12, p=03, LLCI=-287 ULCI=-.011). Spotlight 5]
AT}, <17 353} Zo] Ae] Al we A4S
24 ko] 0] A Aol 1 Kt Aol
o] st ABOlEE o 7 PRI May451 vs.
Mapy=4.88; =221, SE=.099, =2.22, p=.027, LLCI=.026,
ULCI=417). SHARH 30| R4 4:220] 28 0]
£ o} kR el 27 7he] QIR A
ool 2ol7k LA 29keHMuy=539 vs My
=5.30; b=-.051, SE=.090, =.57, p>.10, LLCI=-227,
ULCI=.125). o] 714 38 A|xjse Azjo]d.

6.00

>-p9 SFJ
5.00 488
451
4.00 LS|
ERESS
3.00
2.00

low familiarity high familiarity
(-15D) (+15D)

(T8 3) TR HEel=

oI e &0l



A 71 =t HPEE MSQl=0]l Ojxf= &et

R0l et

5.3. Oi7iE =Zsu}

sefolulA] $18l} AXE §-8-490) U A LS A%

5000 bootstrap samples, 95% CDHE E-4of o]}t

SeuieE 1) 2EEY AHALANS, 24

F2 PR ST FHAEHEP S, s =
517] 93 Hayes (2013)] PROCESS macro (Model 8, olHA] T} olE L8Ae Eawra AolAH
(& 3) O7HE! ZEST(PROCESS Model 8)
| majo|#A] SB(M1) HHeIEEHZo=(Y)
b SE { p | LC | uc | b SE { p | LC | uc
ZEEH(X) 129 | 036 | -354 | 000 | —200 | <057 | 092 | 039 | 233 | 002 | 014 | 1.70
RISE(W) —031| 006 | —487 | 000 | -0.44 | -0.19 | 031 | 008 | 396 | 000 | 0.15 | 0.46
X x W 018 | 006 | 286 | 000 | 006 | 030 | -0.14 | 007 | —206 | 004 | —0.27 | —0.01
m}0[HAIIE(M1) 020 | 005 | 413 | 000 | 011 | 030
2§ 0.02
Qx|E F8H(M2)
b SE t p | LC | U
ZEEH(X) 082 | 031 | 260 | 001 | 020 | 1.44
El&z=(W) 059 | 006 | 10.70 | 000 | 048 | 0.70
X x W 014 | 005 | 263 | 001 | =0.25 | -0.04
QIXIE REAM2) 032 | 006 | 561 | 000 | 021 | 043
R 0.01 0.01
ZEZXMO| =L XMS}
Z2IO[HA| I&(M1) THIHEHIZ 2 =(Y)
F&E-Ue | 048 | 010 | —492 | 000 | 067 | <029 | 029 | 011 | 271 | 001 | 008 | 050
F&E-=S | 012 | 008 | 147 | 014 | 028 | 004 | 001 | 009 | 010 | 092 | —0.16 | 0.18
Qx|E FEH(M2)
- 017 | 008 | 206 | 004 | 001 | 034
F&E-=S | 011 | 007 | -163 | 0.10 | -025 | 0.02
ZEZRMO| =72 7S}
Z2I0[HA| fI(M1) FHOIHERZ2|=(Y)
FaE-Ls —0.10 | 0.03 —0.16 | —0.04
FAE-=2 002 | 003 —008 | 002
| QIRIE SEA(M2) THeIEEREZ S (v)
FlaE-us 006 | 004 002 | 014
FaE-=2 -004 | 002 -0.09 | 0.00
| ohE TEsa}
Index | Boot SE LLCI uLCl
ZRj0[HA] YE(M1) 0.037 0.02 0.00 0.08
QIXIE REMM2) -0.04 0.02 -0.08 001

Knowledge Management Research. Jun. 2024 59




(% 4) 712z Zut

R 27}
H1 M Al ROl = 2AUX|E REH0] thet uzho] REFH| Faks XS Zlo|ct, XIX|
H2 M Al ROl Tl ZE0|HA| >0l CiE n24o| ZEFTO| Heks ZHEE Ao, XIX|
H3 A A ARO| == JHQIEE MEQl=0l et u2io| ZEFHO| Helks AEY ZAO|Ch XIx|
Hda NAUEE MSQl=0] chet ZEXF gt Fsko| Fok2 ZalolHA| 2I=ioll 2lsh oi7iE Rolck. XIX|
Hab JHRIEE MiBel=of it AEZH Mefut FlsEo| Fef2 QUX|E /&40l 2lsl oi7iE Zo|ct. 712

A= Aok AL A, < 35
A Zﬂ*l?} Hm 2ol At Al o

3 = 946J(LLCI=.008, ULCI=.50) e}qﬂ, FAEn]
0] =2 Aol oA G2 Aow vt
(LLCI=-.16, ULCI:.IS)

0| =& 2 %94’5‘}1] %‘%EI{LLCI:-O& ULCI=.02).
A= NVEH Als-ojme] gt a4o] 8=y Afekt
Ao Mste 7o) AEARE2: eto[HA 91fof o)
=SS BelskAtb=.037, SE=02, LLCI=.00,
ULCI=.08; Zhao et al.,, 2010). IHEZ 79 4a7} A=
et

TRZHAR QIAE -8l it 7 vt A
W, 3 39 215 R a vt w7l #HeIQl QIXE /-8
go] 2RI Hssteof whe} 214 7yt 2
SHA] gk HoiRith A= 179 2Ezd] At
A%, IR AT Eoke] AN HMte] A
O 7l 2E A= FOJeHA] o2 SIS
SE=.02, LLCI=.08, ULCI=.01; Zhao et al., 2010). Eq%'Jr
A 7Hd 4b= 7121300k M) 7% A <3 4>0]
Aelato] LeRick

60 XAAAEAT H25H H2&

2 45157 i 2ol Zefolol ] A
AL o2 Fuko R Asta RS Ba S A%
shoick AR Auh o) A STt e A,
oz ARl PR R ARl e
stefoluiA] $1S 7 A4S 5842 B W A
ZYak by, HR0| AAETE e A, ot g
27 AP 7k0] smefoluiA] 91t QlXEl §-8Aols
o]} LehA elolek. QIR Algels oA 3
of A7} he 49, qpR Aae) WL el
27 A0 ATt AR AR |
W ] et S A4S, oz
7o) Q14 Ago|wols Zjol7} et
6 Fa% A W] 282 At
A7k 129) AP Algele] v o
ape mejolu] $I3le] o3 vifEIglcHs Aol
R 7o) 2o Auet ANEE theat 2 A,
IEREO] ATALE G Hopr G4 7HshA
ol50] S IAY| Y2 mejolui] Alo]E
dslel W AlmelE S5 e ok
o[ AT Zrte] AV} EAslATk e, 2023; 2



I
1o
g
B
02
0x
ol
i
0z
0x
ogf
>
AN
[
pal
by

o
rﬂ'
=5
%
>
of
1s)
i
a
=0
_I_
oolI

A, 2719, 2021; Choi and Zhou, 2023). 2 ¢Ih= ¥ Alo|2& ko2 Aa]z] vAYZSS H53|
o Ass F3f 1L WAIE B wRrket P 2 dXlE #-8/d0] obd ZetoHA] 9 % =1
Sfm|7} it ThA] sl 3179 7H°W£' Agelee] o e} gt ARe] Mt NI Algel= L] ¢
g 2EzHo| dF ;Hi«l o] mekEE AP sk 53] Al didh dsErt W2 47t
Rtk Aol 53] Ae] A 57} = o e AseAA Tee] 2E2A g IR Aleele
A gegol o]l atdo] = Akl i efe] HAllA] ZetolHA] Hfele) iz EkE ﬂodﬂ
Hop zetoluia] ffgde] digt xzte] =il #8430 o 2 - Aiks QR EAgshs AL B

g A|zbo] o ApH o= JRIFE Agof digh 2t FopollA] Bl vt v USE AW < 9= AH

=

7t GobAle). & ] Aips RS 71 8o digt & 273 RS HHiths HojlA o]24 2ouE 7}
7|1& oM E GARE ATRE ok S 9lck £ 7le At o] B3 AFAES Al RS 53l A5
AEEE 580wl Fa3 aQlog YEgith= ol JHIAE 844, 1o] RolE & 4= qlaL o 39
A QUARESIH Y 5, 2017; BRI, o]&FF, 2020, 2 FET 5 QlEA] o] Kok AR Aol wh
FEZ, 2022; o2, 2003). whEba] 2 A A= ¥ E Sl disll Ao HEIE QHdsHA Raws A
T R AL 7|8 AR} QITHe] AT ARE At Hop  Zhxshs uHAlE AR US4 9l Aotk g &
oA o] gkt whgake] IAE AHE A s of, I B S FHehA| FoHskL, JHRIERE
T4 AAEelA FRde Algeithed] 2ok k. & ofd B0 Shgah=A] HasA AstA 7
ClEo] & A4 Avk= AA4E Al 7]“& AR AFUA]l AR BE AIRESE ekl JIRIGE §F ALE W
& E8oh AR AR FsE S2S wole Ashe 5 ER A3KE $eh A4 Tt erEch ®
Zo] AFFog our} g A 2L 7Ie o WA oo MIARE kA B, E Al
S EEshe Alo] 27)oll= ofglgol QAT RIMeh = AHE QBHsHA BIsks ARS B e AE
S0} Tt Aol S] AR o] ArolH AHRbEe] P o] Fad Zlojrk
27§13 Folal {84 S EY 4 W dE
of, AR 283t ) Anjxte] Ayt 2)4o] AY 4= 6.2. Ao StA ¥ &% ¢
= FESE Alto] Hasith= AAFe] Qltk & AR
o o]95}e] AHRIRt AFERREERE 3 THAol AH|R}F 2 At ol 2Ao|aL AFAQ A= EFstaL
oA RelotA g aaeks ucks gre] eI ES TARS 7L Stk A, £ e d
Alo] Aok 5ol 4 QIS wefsha o) A BEAS FTE 7hEE ATAAT. o S =l
71} Aslo] ZAHEThH PR o]gale] HZH o] ul 7] S8l S Atollx= AT dlolHE ARgste] A+
g ARUAeIMe] oj2old 4 A ol vy gmp o EHE AETY Bt U
2 olojd 2= 9)e Aoz y|gHL) A, A AR 3 A AdRollA] AMgAL
S, B APl w2je) 2PRY APt e g o AU A A sl Heag s Bl
w7} 9] HelA 11]%94501] n)2| oJgke. majo] PR AFofes AmEIA} AR AE dqtolrt
#A] oJalo] ol3] gk} Zafo|wa] 7 A Aol ZolRfoll Al AAFate] deAkg e B

Knowledge Management Research. Jun. 2024 61



Q14 B} QTEARLA WS ol§lo] efolyl

A S1RT QAE -84l nXE e bR
c}

62 XAAAEAT H25H H2&



A 7IEE SHROf et Tstot THRIYE MSQl=0f DIRlE S

Fdn| (2011), AupEE AFRA ofZeiAlold
O] ARg-gol/do] o gLlwe] nX|i= Fafell Ak AT Zhwet
8739 vl antE SHloR: o 58499 i arE
AR SHARSIHT 20(6), 61-8L.
UG5, 319 0n), 28zt 7o) 9 AR Ag0]
TEFAVEES] Mgl nixl= g3 AHIXEIER, 22(4),
103—134.
. A2, EAR (2016), 2R olEak TAM BHle] A3k
S BRI 2R} s A ARRIRISIAT, 27(4), 47-66.
. AFE, ot (2012), 719 I AMEV[ERAARIA E4a
Qo] ARgA} TS 2J&5A ARgLltof| nlX|i= gafol] Tt A
CIXIZESEEAT, 10(8), 135148,
. PR, AP Qs (2017). mHEY A FEo| AN
Apajelwe] nixls o SEMET ESel=2X], 15(7), 149
—162.

. HRd (023), AL oRlslet o gAfe] Aol IR AREe]

Tof| n|XE 93 DHRAFAT, 2512), 1-21.

. BRI, o]3F (2020), WAEFECH 11740] 719 AT ARRO]

T8O} &AL nlxf= FFF UTAUT2 39 A&

9 0] 2AFIE FHOR BRUSIT 44(2), 207-228,

. 2FEA, B9 (2021), HHRY FA o AREO & F7]al:

AR/ IR efo A ARl ES FhloE, XIAAEAEAT,

22(2), 33-53.

. AIE] @O0, WA &, 2dEA, A2k $ido] FamiA

A] e} o]l mixj= ek FmSIT 22(1), 257276,
FUT (2022). THO| AHE AuA B, 280l TAREG
ol 7o) F3aA| St Xswo] dauls SR, |
KSR, 34(7), 169186,

. O/ (2003). IEY &E G, WL ARERS] Y
jeleo] At dol| ek o, MSIHEST 16, 99121,

. OlS, AR (2017). AlolHde] s8] GaRE njxk= 82l
gt At AR Fakl i Xkeeg FAl0R, HEWKHHL
32(6), 85102,

. olofig], <kaed (2016). HHA ARgol thet H mejolHA]
Fefe} o8} Aol thgt At Az g e akg-
Fal 12 HERSSSIE=RX], 26(1), 209-226,

14, 77, Wenl (2005), MR WU {3} vl S40]
FH[) QUEUL HZUA 480 nAks G 24, SIRBEE
8t3| ShaCS], 10961103,

15, ke, 1A, 9k 02D, Z2foAle] Tigt 1ol Zejo]
HA] B3 gl s gk TkEA AR SEAAS
THOE, UEUERIYTRISAT, 21(3), 145-161,

[Zel 28]

16. Aaker, D, A, (2009). Managing brand equity. Capitalizing
on the value of a brand name, NY. Simon and Schuster,

17. Adam, M., Wessel, M., & Benlian, A, (2021). Al-based
chatbots in customer service and their effects on user
compliance, Flectronic Markets, 31(2), 427—445.

18. Ajzen, I (1991). The theory of planned behavior,
Organizational Behavior and Human Decision Processes,
5002), 179211,

19. Alba Joseph, W., & Hutchinson Wesley, J. (1987).
Dimensions of Consumer Expertise, Journal of Consumer
Research, 134), 411-454,

20. Anderson, C, L., & Agarwal, R, (2011). The digitization
of healthcare: Boundary risks, emotion, and consumer
willingness to disclose personal health information,
Information Systems Research, 243), 469—490,

21, Barak, A., & Gluck—Ofri, O, (2007). Degree and reciprocity
of self—disclosure in online forums, CyberPsychology &
Behavior, 103), 407—417,

22. Boerman, S, C., Kruikemeier, S,, & Zuiderveen
Borgesius, F. J. (2021). Exploring motivations for online
privacy protection behavior: Insights from panel data,
Communication Research, 487), 953977,

23. Bowling, A. (2005). Mode of questionnaire administration
can have serious effects on data quality, Journal of Public
Health, 273), 281—291,

24. Choi, S., & Zhou, J. (2023). Inducing consumers’
self—disclosure through the fit between Chatbot’s
interaction styles and regulatory focus., Journal of
Business Research, 166, 114—127.

25. Cordell, V. V. (1997). Consumer knowledge measures as
predictors in product evaluation, Fsychology & Marketing;
14(3), 241-260.

Knowledge Management Research. Jun. 2024 63



20.

21,

28,

29.

30.

3L,

32.

33.

34,

35.

36.

317

64

Crowe, E,, & Higgins, E. T. (1997). Regulatory focus
and strategic inclinations: Promotion and prevention in
decision—making, Organizational Behavior and Human
Decision Processes, 692), 117-132.

Culnan, M, J., & Bies, R, J. (2003), Consumer privacy:
Balancing economic and justice considerations, Journal
of Social Issues, 592), 323—342.

Dinev, T., & Hart, P. (2006). An extended privacy calculus
model for e—commerce transactions, Information Systems
Research, 171), 61-80,

Flavian, C., Guinaliu, M., & Gurrea, R. (2006). The
influence of familiarity and usability on loyalty to online
journalistic services: The role of user experience, Journal
of Retailing and Consumer Services, 135), 363—375.

Gefen, D., & Straub, D, W, (2004). Consumer trust in
B2C e—Commerce and the importance of social presence:
Experiments in e—Products and e—Services, Omega,
326), 407-424.,

Hassan, M., Mydock III, S,, Pervan, S, J., & Kortt, M,
(2016), Facebook, self-disclosure, and brandmediated
intimacy: Identifying value creating behaviors, Journal
of Consumer Behaviour, 156), 493—502.

Haws, K. L., Dholakia, U, M., & Bearden, W, O, (2010).
An assessment of chronic regulatory focus measures,
Journal of Marketing Research, 475), 967—982.

Hayes, A. F. (2018). Partial, conditional, and moderated
moderated mediation: And Communication Quantification,
inference, interpretation, Monographs, 8X1), 4—40.

Higgins, E. T. (1998). Promotion and prevention:
Regulatory focus as a motivational principle, In Advances
in Experimental Social Psychology (Vol., 30, pp. 1-46).
Cambridge, Massachusetts: Academic Press,

Jiang, 7., Heng, C. S., & Choi, B, C. (2013). Research
note—privacy concerns and privacy—protective behavior
in synchronous online social interactions, Information
Systems Research, 243), 579—595.

Kees, J., Burton, S,, & Tangari, A, H, (2010), The impact
of regulatory focus, temporal orientation, and fit on
consumer responses to health—related advertising,
Journal of Advertising, 391), 19-34.

Krasnova, H., & Veltri, N, F. (2010, January). Privacy

KAFEAT H25H M2

38,

39,

40,

41,

42,

43,

44,

45,

46.

47,

calculus on social networking sites: Explorative evidence
from Germany and USA, In 2010 43rd Hawaii International
Conference on System Sciences (pp, 1-10). IEEE,

Lee, AY., & Aaker, J, L. (2004). Bringing the frame
into focus: The influence of regulatory fit on processing
fluency and persuasion, Journal of Personality and Social
Bsychology, 862), 205—218,

Li, H., Sarathy, R., & Xu, H, (2010). Understanding
situational online information disclosure as a privacy
caleulus, Journal of Computer Information Systems, 51(1),
621,

Ling, E. C., Tussyadiah, I., Tuomi, A,, Stienmetz, J.,
& Toannou, A, (2021), Factors influencing users' adoption
and use of conversational agents: A systematic review,
Psychology & Marketing, 387), 1031—1051,

Mamat, M., Li, C, C,, Ismail, N, N, H, N,, Ismail, A,,
Razak, N. H. S. A, & Haron, M. S. (2013). Exploring
the Role of Familiarity and Customer Involvement in
Influencing Customer Service FExperience.,

Mick, D. G., & Fournier, S. (1998). Paradoxes of
technology: Consumer cognizance, emotions, and coping
strategies, Journal of Consumer Research, 252), 123—143,

Mourali, M., Bockenholt, U,, & Laroche, M, (2007).
Compromise and attraction effects under prevention and
promotion motivations, Journal of Consumer Kesearch,
342), 234—24T,

Park, C. W., & Lessig, V. P, (1981). Familiarity and its
impact on consumer decision biases and heuristics,
Journal of Consumer Research, 82), 223—230.

Pentina, 1., Zhang, L., Bata, H., & Chen, Y. (2016).
Exploring privacy paradox in information—sensitive
mobile app adoption: A cross—cultural comparison,
Computers in Human Behavior, 65, 409—419,

Pizzi, G., Vannucd, V., Mazzoli, V., & Donvito, R, (2023),
I, chatbot! the impact of anthropomorphism and gaze
direction on willingness to disclose personal information
and behavioral intentions. Psychology & Marketing, 40(7),
1372-1387,

Przegalinska, A., Ciechanowski, L., Stroz, A., Gloor,
P., & Mazurek, G. (2019). In bot we trust: A new

methodology of chatbot performance measures, Business
Horizons, 626), 785—797.



OZHo| A ekt M Al 7 [EE SHE0)| CHEH Els=rt ZHRPEE MSQI=0l| OiXf= &t
48, Ruppel, E. K., Gross, C., Stoll, A., Peck, B, S., Allen, 59. Xu, H., Teo, H, H., Tan, B, C., & Agarwal, R, (2009).

49,

o0.

ol.

o2.

93.

o4,

95,

6.

o7,

98,

M., & Kim, S, Y. (2017). Reflecting on connecting:
Meta—analysis of differences between computer—mediated
and face—to—face self—disclosure, Journal of Computer—
Mediated Communication, 221), 18—34,

Ryu, G., Suk, K., Yoon, S. O., & Park, J, (2014). The
underlying mechanism of self—regulatory focus impact
on compromise choice, Journal of Business Research,
6710), 2056—2063,

Jain, S, P,, Lindsey, C., Agrawal, N,, & Maheswaran,
D, (2007). For better or for worse? Valenced comparative
frames and regulatory focus, Journal of Consumer
Research, 34(1), 5765,

Smith, H, J., Dinev, T., & Xu, H, (2011). Information
privacy research: An interdisciplinary review, MIS
Quarterly, 354), 989-1015,

Sprecher, S., & Hendrick, S, S, (2004). Self—disclosure
in intimate relationships: Associations with individual
and relationship characteristics over time, Journal of
Social and Clinical Psychology, 236), 857-871,

Thomaz, F,, Salge, C., Karahanna, E., & Hulland, J,
(2020). Learning from the Dark Web: leveraging
conversational agents in the era of hyper—privacy to
enhance marketing, Journal of the Academy of Marketing
Science, 48, 43—63,

Walther, J, B, (1996). Computer—mediated communication:
Impersonal, interpersonal, and hyperpersonal interaction,
Communication Research, 231), 3—43.

Werth, L., & Foerster, J, (2007). How regulatory focus
influences consumer behavior, European Journal of Social
Psychology, 371), 33-51.

Xie, Y., & Keh, H, T. (2016). Taming the blame game:
Using promotion programs to counter product—harm
crises. Journal of Advertising, 452), 211—226.

Xu, H,, Dinev, T, Smith, J., & Hart, P, (2011), Information
privacy concerns: Linking individual perceptions with
institutional privacy assurances, Journal of the
Association for Information Systems, 1212), 1.

Xu, H., Luo, X, R, Carroll, J. M., & Rosson, M, B, (2011).
The personalization privacy paradox: An exploratory
study of decision making process for location—aware
marketing., Decision Support Systems, 51(1), 42—52.

60.

61

62.

63.

The role of push—pull technology in privacy calculus:
The case of location—based services, Journal of Management
Information Systems, 263), 135—174.

Zajonc, R, B, (1968). Attitudinal effects of mere exposure,
Journal of Personality and Social Psychology, 92, Pt.
2), 1-217.

7hao, X., Iynch Jr, J. G., & Chen, Q (2010). Reconsidering
Baron and Kenny: Myths and truths about mediation
analysis, Journal of Consumer Research, 372), 197—2086,

Zhou, R., & Pham, M, T. (2004). Promotion and prevention
across mental accounts: When financial products dictate
consumers& investment goals, Journal of Consumer
Research, 3I(1), 125135,

Zou, L. W., & Chan, R, Y. (2019). Why and when do
consumers perform green behaviors? An examination of
regulatory focus and ethical ideology, Journal of Business
Research, 94, 113—127,

[URL]

64,

Business Wire (2022). The worldwide chatbot industry
is expected to reach $22.9 hillion by 2030 —ResearchAndM
arkets.com. https://www. businesswire, com/news/hom
©/20220916005448/en/The—Worldwide—Chatbot—Indus
try—is—Expected—to—Reach—22, 9—Billion—by—2030——
—ResearchAndMarkets, com,

Knowledge Management Research. Jun. 2024 65



(=) ABiE 2 Y X3S

sl

‘2apIoz Higy| EE TS MBS MM 2M2. $ZH T &
1E0: Eoz HAOIES Wsl0] 0ol CHA| 2o
ANUEIOME | RIS FE5Hs A HAIKIZ EWLICH o322 TA| HAIKlY ¥SE Hn

Solsp ELict

QIBLI}, 2KE7| BAO|EC] A

Qizolg| X[Ltm SAIR ADIE
ol Ofstx| ol QU= EfTH

1 R0l XtSk} IS0

2CHI:
iHE‘I|.O|
CHat ATZIAF

A

-4 I'm Taylor. May | help you?

| | @@  Here is our most popular
G option. Which filter would
you like me to apply now?

Entarpeiig. (idcar, Avi)

« MRS oL UGG Rge Site PRty of langs (0-2:)
aned srmall basgs {0 o1 1)

= Tranemipsion type (sutomatic  manual)

= Manamurs of mamimunm peice (30-800 eurcd) per day
= WinEmum revira goone (0-100

- Car category [SUV, large | estate, wmall, premium,
rrasdam]

Fod 1he Categary and caf memtal Sompany you can
sdlect mulliple cobegorss | Comparne.
Spacific oo all filRer[s) can ba rermoeed ot any mosnent
Ery Bling ma

i you tell me your name, e-mail,

-} gender, age, and location of
residency, I'll recommend the
best option for you.

3T

=]
— o

JHRIEE MEQlE, Tk, ZEO[HA| /1Y, CIXIE REY, =

HMEX

66

XAAGHT H252 HM25



oot ==t JHOPEE MS2l=0i| OiXl= g

® XNXA2H @

=5
rlo
02

(Eun Young Park)
ok metfeh a4 A Folnk. Teidfskuoly AYs SAE =l
SHIoJA oA HBOR A} et SI9lE HEaIST. F0 TR Al
v} A2 5, 2201 v AFYAClA, sustainable marketing 50t Al
7HA] International Journal of Advertising, Marketing Letters, Asia Pacific
Journal of Marketing and Logistics, PFAB A+, AB[ARIAE 5 Q] sheX|o

=i AT

2
4
=

R
of
=

>-31:‘Al
s
i)

>

Knowledge Management Research. Jun. 2024 67



( Abstract )

The Impact of Customer Regulatory Focus and
Familiarity with Generative Al-based Chatbot on
Self-Disclosure Intentions:

Focusing on Privacy Calculus Theory

Eun Young Park”

Increasing concerns regarding personal data privacy have complicated the acquisition of customer data through online
marketing. This study investigates factors influencing customers' willingness to disclose information via a generative Al-based
chatbot. Drawing on privacy calculus theory and regulatory focus theory, we explore how customer regulatory focus and
familiarity with the generative Al-based chatbot shape disclosure intentions. Our study, involving 473 participants, reveals
that low familiarity with the chatbot leads individuals with a prevention focus to perceive higher privacy risks and lower
perceived usefulness compared to those with a promotion focus. However, with high familiarity, these differences diminish.
Moreover, individuals with a promotion focus show a greater inclination to disclose information when familiarity with the
generative Al-based chatbot is low, whereas this regulatory focus does not significantly impact disclosure intentions when
familiarity is high. Perceived privacy risks mediate these relationships, underscoring the importance of understanding
familiarity with the generative Al-based chatbot in facilitating personal information disclosure.

Key words: Regulatory focus, Familiarity with Generative Al—based chatbot, Information disclosure, Privacy calculus
theory, Knowledge management
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