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Abstract : The purpose of this study was to investigate the effect of aromatherapy planned behavior
on behavioral intention using the theory of planned behavior of attitude, subjective norm, and
perceived behavioral control as factors of the theory of planned behavior. The behavioral intention of
aromatherapy planned behavior was analyzed to have a significant positive causal relationship between
the independent variables of attitude, subjective norm, and perceived behavioral control on the
behavioral intention of aromatherapy. As a result of testing Hypothesis 1, “Aromatherapy planned
behavior will have an effect on behavioral intention,” previous research confirmed that the greater the
attitude, perceived behavioral control, and subjective norm during aromatherapy planned behavior, the
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higher the participation intention. The verification was consistent with similar results between this
study and this study. These results suggest that aromatherapy planned behavior will contribute to

increasing aromatherapy's market share, reducing stress, and improving health through behavioral

intention.
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Table 1. Demographic characteristics of survey subjects

division Frequency (N) percent(%)
man 154 36.0
gender
woman, 274 64.0
20's 72 16.8
30's 132 30.8
age '
40's 144 33.6
50's over 80 18.7
) single 185 432
married ]
married 243 56.8
High school graduate or less 49 11.4
) . junior college Attending orgraduate 67 15.7
Highest education o )
level university Attending or graduate 270 63.1
Graduate school Attending or 49 9.8
graduate
professional occupation 75 17.5
office job 169 39.5
technical job 28 6.5
job Sales/service positions 34 7.9
public official 26 6.1
student 27 6.3
housewife 69 16.1
Less than 2 million won 51 11.9
Hl Less than 2-3 million won 76 17.8
t
avera.ge onty Less than 3 to 4 million won 83 19.4
income
Less than 4 to 5 million won 71 16.6
More than 5 million won 147 343
total 428 100.0
2 AASHATH20]. A= e HuEA st = 1o]go] H= & 3F°] aglo] mpx|et ThAlo] &
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Table 2. Verification of validity and reliability of planned behavior

division
factor question
factorl factor2 factor3
1. Receiving aroma spa therapy is good for me. .822 .203 114
2. 1 like receiving aroma spa therapy. .810 192 .092
Factor 1 3. Receiving aroma spa therapy is beneficial to me. 185 .305 .190
attitude 4 Receiving aromaspa therapy is valuable to me. 178 .285 154
5. 1 am in favor of receiving aroma spa therapy. 760 257 179
6. Receiving aroma spa therapy will bring good results

.692 331 151

to me.

11. People around me will think positively about me

- 247 .800 215
receiving aroma spa therapy.

7. People around me support me receiving aroma spa
treatment.

284 796 205

9. People around me will like me receiving aroma spa

.301 164 .160

Factor 2 therapy.
subjective
norm 8. People around me will recommend that I receive

.306 151 .180

aroma spa therapy.

10. People around me will understand that I receive
aroma spa therapy.

.236 148 .269

12. People around me will agree to my receiving aroma

262 744 272
spa therapy.

15. Whether or not [ use aroma spa therapy depends
entirely on my will..

211 127 166

13. It is easy for me to receive aromatherapy therapy. 119 157 154
Factor 3

perceived 14. It is possible for me to receive aromatherapy. 197 254 143

action 16, I have the right to decide whether to receive aroma 279 114 740

control spa therapy..
17. T have enough money to get aroma spa therapy. .029 219 107
18. 1T have enough time to get aromatherapy. .008 197 .690
Eigenvalues 4235 4166  3.659
Variance explanation (%) 23.529 23.147 20.327
Cumulative variance explanation (%) 23.529 46.676 67.002
Reliability (Cronbach's a) 911 919 .857

KMO=.932, Bartlett's test x”* =4873.800 (df=153, p=.000)
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Table 3. Verification of validity and reliability of behavioral intention

Factor question —division

Factor 1
2. I will use aroma spa therapy. .891
Factor 1 1. I am willing to use aroma spa therapy. .879
behavioral 5. T am willing to use aromatherapy. .864
intention 3. I plan to use aroma spa therapy. .842
4. 1 want to use aroma spa therapy. 161

Eigenvalues 3.600

Variance explanation (%) 71.992

Cumulative variance explanation (%) 71.992
Reliability (Cronbach's a) .902

KMO=.857, Bartlett's test x* =1367.041 (df=10, p=.000)
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Table 4. Effects of aromatherapy planned behavior on behavioral intention

Dep.endent Dehavioral intention
variable
Independent
variable B SE d ‘ P
(a constant) 223 .186 1.200 231
attitude 471 .056 .392 8.457*** .000
subjective norm 118 .054 107 2.169* .031
Perceived Behavioral 315 041 322 7.684% %% 000
Control
statistic R* = 459, Adj R® = .455, F-value = 120.019***, p = .000

*p<.05, ***p<.001

Table 5. Summary of hypothesis verification results

s . Selected or
Division Hypothesis
not
1 Aroma treatment planning behavior will influence behavioral intention. | selection
1-1 Aroma treatment attitude will affect aroma treatment behavioral intention.| selection
Aroma therapy subjective norms will influence aroma therapy behavioral .
1-2 . . selection
intentions.
1-3 Perceptual and behavioral control of aroma  therapy will affect the selection
behavioral intention of aroma spa therapy.
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