Journal of the Korean Applied Science and Technology
Vol. 41, No. 1. February, 2024. 107~118

ISSN 1225-9098 (Print)

ISSN 2288-1069 (Online)
http://dx.doi.org/10.12925/jkocs.2024.41.1.107

BaolE] te X\Ze AR 27 @
ARUAol BEEol AR R ot T

OE_(T)'_T

Addigty FElSt, x4
(20239 129 209 A= 20249 2¥ 28Y 5=A: 20249d 29 289 =)

The Relationship between Perceived Authenticity and Empathy
and Communication Satisfaction and Revisit Intention for
Hospital Coordinators

Du-Yoon Yoon'

Department of Beauty Seowon University
(Received December 20, 2023, Revised February 28, 2024. Accepted February 28, 2024)

2 o ¥ AT gEu§L 9% A A Bearolee} Tt HEA A2tE 4
7 ARUACNE, AL ool nAE wIHE sheel 2240] gt
ARFVE RS AU TS A 4 AT, BARAL SPSS 21,09 AHeaioic
A7 A A, ETeolEe] e Aot A4 U AR BH5d FAA 3

4730l T4

o[)l
ol

FE e, #7&8 AFUAleld Tk o JIdF= FAoh =4 A AFUAClA ==
AR o)wof Ao 9gre F= Aoz et}

HEshylels o] I e AEe THE FAste] ARUAleld WELTt FopA HYES thA
WEoks Atz ootk wetd ghes] wiE Pdolut ARl ofsf whEeld Adel otdzt A
wj2et AT 3SR AfFUAClo] olfofdittd AFE FHL 4 o FV|HeR om
o-g 718e] gl 7101“ T P2,

Aol » Fe=Zglo]E, A2 EH FEY, FH, AFANINEE, Y

Abstract :The purpose of this study is to verify the effect of perceived authenticity on empathy,
communication, and revisit intentions at the point of contact with hospital coordinators during
counseling for medical beauty.

For data collection, a survey was conducted by selecting customers who experienced counseling, and
statistical analysis used the SPSS 21.0 program.
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According to the research results, first, perceived authenticity of hospital coordinators had a positive
effect on empathy and communication satisfaction, and empathy had a positive effect on

communication satisfaction. Second, it was found that empathy and communication satisfaction had a

positive effect on revisit intention.

Authentic counseling by hospital coordinators leads to increased communication satisfaction and

revisiting the hospital by forming empathy. Therefore, if communication is made through authenticity
and empathy in consideration of customers, rather than just sales improvement or job—based

counseling, it can build trust and contribute to the performance of medical beauty institutions in the

long run.
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Table 1. Demographic Analysis for Survey Respondents

Type Frequency %
Woman 229 100.0
Gender
Man 0 0.0
20’s 99 43.2
Age 30%s 66 28.8
40’s 64 28.0
College/in school 69 30.1
Education ..
University/in school 126 55.0
Level
Graduate School/in school 34 14.8
Marrital Not Married 156 68.1
status Married 73 31.9
Student 84 36.7
Professional 42 18.3
Job Officer 66 28.8
Public officer/Teacher 26 11.4
Housewife 11 4.8
Below 1Mil. 80 34.9
1-2 Mil 40 17.5
Monthly )
2-3 Mil. 77 33.6
Income
3-4 Mil. 25 10.9
More than 4Mil. 7 3.0
Total 229 100.0
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Table 3. Descriptive Statistics and Correlation Analysis
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Table 4. Effect of Perceived Authenticity on Cognitive Empathy

Dependent variable : Cognitive Empathy

Construct
B SE B t P
Constants 123 137 5.266 .000
Perceived 820 038 823 21.801"" 000
Authenticity
R = .677 adf R = .675 F = 475.304"
T p0.01

Table 5. Effect of Perceived Authenticity on Emotional Empathy

Dependent variable : Emotional Empathy

Construct
B S.E B t p
Constants 1.057 .163 6.471 .000
Perceived 718 045 729 16.037" 000
Authenticity
R =531, adj R = 529, F = 257.185"
" p<0.01

Table 6. Effect of Perceived Authenticity on Communication Satisfaction

Dependent variable : Communication Satisfaction

Construct
B S.E B t P
Constants 1.062 151 6.782 .000
Perceived 742 041 765 17.898" .000
Authenticity
R =585 adj B = .583, F = 320.324"
T p<0.01
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Table 7. Effect of Empathy on Communication

ezdvelel e A28 ARHT 29 9 ARYA BEEet ARG 3

Satisfaction

9

Dependent variable: Communication Satisfaction

Construct
B SE B t p
Constants 554 127 4.365 .046
Cognitive Empathy 624 148 11.912" .000
Emotional Empathy 658 .055  .677 3.168" .000
R = .672, adf B = .669, F = 231.343"

T p0.01

Table 8. Effect of Empathy on Revisit Intention

Dependent variable : Revisit Intention

Construct
B SE B t p
Constants 193 113 1.699 .091
Cognitive Empathy 580  .056 587 10.288" .000
Emotional Empathy 282 057 281 4.932" .000
R = 669, adf & = .666, F = 228.611"

~ p0.01
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Table 9. Effect of Communication Satisfaction on Revisit Intention

Dependent variable

. Revisit Intention

Construct
B SE B t P
Constants 687 167 4,126 .000
Communication 766 044 754 17.272° 000
Satisfaction
R = 568 adj R = .566, F = 298.312""
T p0.01
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