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An Enpirical Study an the Inypact of Gyplocurrency Value (haracteristics an
Investment Intentian : Focusing an the Value-based Adgption Model (VAM)

Kim Sangil * Seo Jaeseok - Kim Jeongwook

{Abstract)

This study examines the impact of cryptocurrency value characteristics on
cryptocurrency investment intention. Stock craze and information provided through
various media, including YouTube, play an essential role in helping investors recognize the
value of cryptocurrency and develop positive investment intentions. In this study, we
applied the Value-Based Adoption Model (VAM) to verify the relationship between
cryptocurrency value characteristics and investment intention. We surveyed 500
cryptocurrency investors to assess network externalities, awareness, compatibility, cost
benefits (fees), technicality, security, perceived value, and investment intentions. SEM
(Structural Equation Modeling) using AMOS 26.0 was used for data analysis. Results show
that network externalities, awareness, compatibility, cost benefits (fees), security, and
perceived value significantly impact investment intention. This study provides insights that
help investors accurately perceive cryptocurrencies and develop strategies to increase
investment intentions. It also contributes to improving investors’ decision-making ability.
This comprehensive approach will foster the growth of the cryptocurrency market and
strengthen investor confidence.

Key Words : Cryptocurrency, Value Characteristics, Network Externalities, Value—Based Adoption
Model, Investment Intention
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