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Tab. 5—1. Confirmatory factor analysis results
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Fig. 5-1. Research results



ADERUR[E| T240] 7|0l H= 0|&Z 0| oln|X|2t Mo|E2 =0 Alx|l= FE

H7F 718 p = -0.119, t-value = 2.463.
p0.05)7 #AAE(L = -0.183, t-value = 3.952.

p<0.00D), #FHA8H(p = -0.101, t-value = 1.983, p
0.0 thste] 247 25 ()] dFS mA=
s st 74 Hiy, Hap Hee 257 AP E
Atk 2HERRYE o] ga A ARJABEE

Feishe A% 7100 g sviEReE 39

Q1 A1RAR A, odvle) A, Bl AY

of BF B4 Gue mAtE Ae HAY
EmeE A7 $a7ol

2
o

mg
o
frtl
I
=}
m
[l
s
i)
fo o [
ol
Ao o
o

N
b

BB = 0.196, t-value = 3.468. p<0.00D)=} o
(p = 0359, t-value = 3.861, p <0.00D), a3
((p =0.212, t-value = 2.457. p<0.05)Z 7}4 Hy,
Hs;, Hy 25 A=Atk oA 23, 7190 de=

2ntERRIYE L] 7| &A% AR} G 7
g BT ZntERRY ojnAld A FEF
= A As IASHAT =3 ~AnfERH
[P A7} Ao ool A A

= A3NpB = 0.747, t-value = 27.847. p<0.00D=
Hs &= AH& =T,

&

[¢)

N
o
ofo
o
b
=2
=)
N
rlr
of
od
o

P
u?i i
filo
0 2
R ot
s lo
2 b
*
re o
e M
2w
E:
> o
=2 =
|m m
ol ooy (o E b o ® fo do

Tab. 5.3. Summary of hypothesis test results

! A= AZAZPB) t-value A e H
Hia SAL - 78RS 0319 5.808 A
Hip At - Ad= 03507 6.343 e
Hyc ST — A% 035" 5.900 A
Hy, A — 71203 0.293™ 5.627 el
Hy, AP - Bo= 0.307" 6.234 A
Hye A4 — Fg 0.235™ 4.262 el
Hz, AR 7% $8 - 71208 -0.119" 2.463 el
Ha MR 2 8 - A= -0.183™ 3.952 el
Hsc MR 55 98 - 20 -0.101" 1.983 A
H, 718AE — 2vjERE]Eo|n|A] 0196 3.468 el
H; HAE — ArlERHIZEjo|n|X| 0.359™ 3.861 A
Hs gt — ~nfeRHlE]Eloju]] 0.212" 2.470 el
H 2ntERRZE )R] - AAE o= 0.747" 27.847 e

"p<0.05, “p<0.01, “*p<0.001

150



2024.06

=,

ME[AGT, FM143 H2

T} gro] ofv||o]

B
N

ﬁo
j
o

o

W
H

o)

veel

X
0

o

Gl

3
S

SR
oy
H)

ATl T8

3|

Eay
o

, ol%5A

)

A

AR e

o|J

o

R

1

FAME AR

- B
W

3

g o&

ZHIE]

e Zeldrt o154 3

g

,mn
=
T

X
g

o}J
JyAlO

o

G ol

il

)

oj
10°
Fo

veel

1t

b=
iy

Hof =9}

I sAde

3]

£3, e o8&y vl

R

el

R

gl o] FollM H=rt

NNE Tofmol o A FFe Ft

,mn
=

il

ﬁ
w

oju
Ho

X

)

]

SR

}b]'

3}

39| oluAE

sto 7]

U5 Ala

o]-& At mlw

j

%

|

o<

MFERAEE QAR dntet

Fa

L=
2=

gmd YAz

oju|AE oEA s A&HHoE NAEATL T

, B AFoAE ZEud gAvt

pll

b gk &

)

arg

ERTRERY

1

&
3}
=

%

<R
i

A71E 7]

P
T

o 71

<

o}J

ok

A3 ZrERHZEAE 7] &

151



ADERUR[E| T240] 7|0l H= 0|&Z 0| oln|X|2t Mo|E2 =0 Alx|l= FE

[References]

[1] Beerli, A., and Martin, J.D. (2004). Factors Influencing
Destination Image. Amnnals of Tourism Research, 31,
657-681.

[2] Bello, D., and Etzel, M. (1985). The role of novelty
in the pleasure travel experience. Journal of Travel
Research, 24, 20-26.

[3] Berry, L.L., Carbone, L.P., and Haeckel, S.H. (2002).
Managing the total customer experience. M7 Sloan
Management Review, 43(3), 85-89.

[4] Um, S., Chon, K, and Ro, Y. (2006). Antecedents
of revisit intention. Annals of Tourism research,
33(4), 1141-1158.

[5] Bhattacherjee, A. (200D. Understanding information
systems continuance: An expectation-confirmation
model. MIS Quarterly, 351-370.

(6] Blodgett, J., and Granbois, D. (1992). Toward an
integrated of
complaining  behavior. Journal of  Consumer
Satistaction,  Dissatistaction, and — Complaining
PBehavior, 5, 93-103.

conceptual  model consumer

[7] Borchers,
Fernandes, R.A.S. (2021). Privacy concerns on the

T., Fgueiroa-Ferreira, V.G, and

mobility of smart cities. In Brazilian Technology
Symposium (BTSym” 21).

[8] Chen, H., and Rahman, L. (2018). Cultural tourism:
An analysis of engagement, cultural contact,

152

memorable tourism experience and destination
loyalty. 7ourism Management Perspectives, 26,
153-163.

[9] Chen, Y.C,, Hsieh, H.C,, and Lin, HC. (2013).
Improved precision recommendation scheme by
BPNN algorithm in O20 commerce. [EEE 10th
International Conference on e-Business Engineering,
324-328.

[10] Cheng, T., and Lu, C. (2013). Destination image,
novelty, hedonics, perceived value, and revisiting
behavioral intention for island tourism. Asia Pacific
Journal of Tourism Research, 18(7), 766-783.

[11] Chi, C.G.Q, and Qu, H. (2008). Examining the
structural relationships of destination image, tourist
satisfaction and destination loyalty: An integrated
approach. 7ourism Management, 29(4), 624-636.

[12] Clawson, M., and Knetsch, J.L. (1996). Economics
of Outdoor Recreation. Baltimore, MD: Johns
Hopkins.

[13] Chai JI, Kim, Y.SS, Yoo, HJ, Jang, JB, and Hwang,
JH. (2016). Service Management 4.0: The difference
between customer satisfaction CSM and customer
management CEM, Gyeonggi-do: Moon Woo-sa, (]

AY, AA4, Fa, AN, F=28(2016). [4]H]2~

749 4.0) IARESCMI} 147 YCEMS] #}ol, 7

7% 254D

[14] Chosun Biz (2023). Premium Large Taxi M’ First
Quarter Surplus... “Kakao Exclusive” Will the taxi call
market shake. https://biz.chosun.com/it-sciencefict/
2023/12/15/T62VQIRZCIA6XTPXRZWVEOVVGE/2ut



MH|2AAT, HM148 HM2%, 2024.06

m_source=naverandutm_medium=originalandutm_ca
mpaign=biz (Chosun Biz(2023). Z&]nY tha gA]’
oolal’ 3 B FAk-- 7k B HA5E A
o =7

[15] Goldsmith, R., and Emmert, J. (1991). Measuring
product category involvement: A
multitrait-multi-method study. Journal of Business
Research, 23, 363-371.

[16] Fakeye, P.C., and Crompton, J.L. (1991). Image
differences between prospective, first-time, and
repeat visitors to the Lower Rio Grande Valley.
Journal of Travel Research, 30(2), 10-16.

[17] Fornell C., and Larcker D.F. (1981). Evaluating
Structural Equation Models with Unobservable
Variables and Measurement Error. Journal of
Marketing Research, 18(1), 39-50.

(18] Hair Jr, J.F., Matthews, L.M., Matthews, R.L., and
Sarstedt, M. (2017). PLS-SEM or CB-SEM: updated
guidelines on which method to use. /nternational
Journal of Multivariate Data Analysis, 12), 107-123.

[19] Hankyung (2024). A ’premium taxi’ that doesn’t
know the Tecession.
https:/fwww.hankyung.com/article /2024011430811
(G744, 2024). B3 R2& ZEgn|d 8A)

[20] Henseler, J., Ringle, CM.,, and Sarstedt, M. (2015).
A new criterion for assessing discriminant validity in
variance-based structural equation modeling. Journal
of the Academy of Marketing Science, 43, 115-135.

[21] Hong, S.H., Byun, Y.S., and Lee, JM. (2019). User

153

Types of Shared Mobility Services and UX Design
Strategies:an application of Q Methodology. 7he
Journal of the Korea Contents Association, 19(10),
568-580. (T3, WGAl, o]A4™ (2019). Q WHES
285 3 P AH2Y] o)A} 13 A7 3
P AH2 UX HARI A=k of=47528]8]=
2/, 19(10), 568-580)

[22] Hosseini, S., Cortes Macias, R., and Almeida Garcia,
F. (2023). Memorable tourism experience research:
a systematic review of the literature. 7ourism
Recreation Research, 48(3), 465-479.

[23] Jo, MJ.,, and Lee, Y.J. (2016). A Study on the Impacts
of Use Motivation and Dissatisfying Factors on the
Continuous Intention to Use Kakao Taxi Service, 7he
e-Business Studies, 17(3), 93-116. (ZW1A] and ©|¥95
(2016). 7L &HA] A2 o]gAle] o] g F7]9} &
U= g Rlo] AH] 2 R|&o] g-oJAbo] HIA|= FEoll

w3t AT, e-BRY2997 17(3), 93-116)

[24] Kang, S. (2008). Research on the marketing strategy
of brand taxis. Master’s thesis. Inha University
Graduate School of Business. (73413 (2008). HEi=
ElA| ] uiAE el HgF AT AR =R Qlst
et i)

[25] Kim, H.J., Koo, C., and Chung, N. (2020). A study
on the acceptance of tourists” mobility applications:
in terms of stress and tourism experience.
Conferences of the Korean Society for Management
Information Systems, 170-176. (@A), -4 =, A
5 (2020). 37 e] e ofEg]A ol 480
W A= 2Ef 29} WF AR WA, o=2E
Y5 H38}3 F7] sherjfE], 170-176)



ADERUR[E| T240] 7|0l H= 0|&Z 0| oln|X|2t Mo|E2 =0 Alx|l= FE

[26] Kim, J.H,, Ritchie, J.R.B,, and McCormick, B. (2010).
Development of a scale to measure memorable
tourism experiences. Eurgpean Journal of Tourism
Research, 3(2), 123-126.

[27] Kim, J.H., Ritchie, J.B., and McCormick, B. (2012).
Development of a scale to measure memorable
tourism experiences. Journal of Travel Research,
51(D), 12-25.

(28] Kim, J.H., and Ritchie, J.B. (2014). Cross-cultural
validation of a memorable tourism experience scale
(MTES). Journal of Travel Research, 53(3), 323-335.

[29] Kim, M. (2023). Effect of the quality of integrated
mobility platform dedicated to tourism on travel
satisfaction and revisit intention. Master’s thesis,
Hanyang University. Graduate School, Seoul. (7%
(2023). #3F %18 5 = UYE FHEL] F4ol o
U} APRE ool A= G HARIIEE,

it sk, A

[30] Kotler, P. (1997). Marketing Management. 11th
Edition, Prentice-Hall, Upper Saddle River.

[31] Korea Tourism Organization (2021). Introduction to
guidelines for the creation of smart tourist cities. (g
SIS FAL (202D, AFEISGEA| 24 7tol =Rl
27

[32]1 Lee, W.D. (2022). Geoprivacy-Preserving
Publication of Mobility Data. Journal of Korean
Society for transportation, 40(5), 643-655. (o] Y=
(2022). MAAAAHR. B A E 13 A=
glro|e&-gol| A3t AT ffFwES5/3), 400),
643-655).

154

[33] Lounsbury, J. W., and Polik, J. R. (1992). Leisure
needs and vacation satisfaction. Leisure Sciences,
14(2), 105-119.

[34] Malhotra, K.N., Kim, S.S., and Agarwal, J. (2004).
Internet Users’ Information Privacy Concerns: The
Construct, the Scale, and a Causal Model. fnformation
Systems Research, 15(4), 336-355.

[35] Mannell, R., and Kleiber, D. (1997). A social
psychology of leisure. State College, PA: Venture.

[36] McIntyre, N., and Pigram, J. (1992). Recreation
specialization reexamined: The case of vehicle-based
campers. Leisure Saences, 14(1), 3-15.

[37] McKnight, C.E., Pagano, A M., and Paaaswell, R.E.
(1986). Using quality to predict demand for special
transportation. In  Behavioural Research for
Transport Policy International Association for Travel
Behaviour, VNU Science Press, Ultrecht.

[38] Mulyono, R.A., and Pasaribu, L.H (2021). The
impact of mobile service quality and brand image on
customer loyalty.  Enrichment:  Jourmal  of
Management, 121), 1-7.

[39] Nunnally, J.C., Knott, P.D., Duchnowski, A., and
Parker, R. (1967). Pupillary response as a general
measure of activation. Perception and psychophysics,
2, 149-155.

[40] Oliver, RL. (1980). A cognitive model of the
antecedents and consequences of satisfaction
decisions. Journal of Marketing Research, 17(4),
460-469.



MH|2AAT, HM148 HM2%, 2024.06

[41] Petrick, J. (2002. An examination of golf
vacationers” novelty. Annals of Tourism Research,
29(2), 384-400.

[42] Rohunen, A., and Markkula, J. (2019). On the road
- listening to data subjects’ personal mobility data
privacy concerns. Behaviour and Information
Technology, 38(5), 486-502.

[43] Rose, JM, and Hensher, D.A. (2018). User
satisfaction with taxi and limousine services in the
Melbourne metropolitan area. Journal of Transport
Geagraphy, 70, 234-245.

[44] Shaheen, S., Cohen, A., and Zohdy, 1. (2016). Shared
mobility: current practices and guiding principles (No.
FHWA-HOP-16-022). United States. Federal Highway
Administration.

[45] Signorile, P., Larosa, V., and Spiru, A. (2018).
Mobility as a service: A new model for sustainable
mobility in tourism. Worldwide Hospitality and
Tourism Themes, 10(2), 185-200.

[46] Pine, B.J., and Gilmore, J.H. (1998). Welcome to
the experience economy. Harvard Business Review;
76, 97-105.

[47] Um, S., Chon, K., and Ro, Y. (2006). Antecedents
of revisit intention. Annals of Tourism Research,
33(4), 1141-1158.

(48] Uysal, M., Perdue, RR., and Sirgy, M.J. (Eds.).
(2012). Handbook of tourism and quality-of-life
research: Enhancing the lives of tourists and
residents of host communities (Vol. 1). Dordrecht,

155

The Netherlands: Springer.

[49] Yeon, JY. and Ju, JH. (2015),
Strategy of Taxi service for Users,” Monthly KOTI
Magazine on Transport, 52-57. (A&, F213(2015).
o- &2} FAle] YA Au|2 APIRE AlREES oW

YAIE Bl AS7)? g7RE 52-57).

“Improvement

[50] Yu, J.R. (2011). Personal Information Protection in
Digital Era - Reviewing Personal information
protection Act - Jourmal of Digital Convergence, %6),
81-90. (5= 201D. TAEAI ] 7HIBHKE S
- NZ2L TRIARESHE FA o2 OIEFEF}
77 9(6), 81-90).

[51] ZDNET Korea (2022). LM.Taxi seeks to grow into
a 'premium service’. https://zdnet.co.kr/view/no=
20220324175255 (ZDNET Korea (2022). o}o] U A,
ZYug AuAE R =T,



ADERUR[E| T240] 7|0l H= 0|&Z 0| oln|X|2t Mo|E2 =0 Alx|l= FE

Hong, Seokpyo (eric@mhqglobal.com)

Seokpyo Hong is currently working as the Vice President of Jin Mobility Co.,
Ltd. and CEO of MHQ Ltd. He began his career in finance and, after working in
the game industry both domestically and internationally for 16 years, he is now
engaged in smart tourism and smart mobility. He graduated from Yonsei University
with a bachelor’s degree in business administration and is currently attending the
Smart Tourism Education Platform at Kyung Hee University. He has a strong
interest in the mobility, integrated systems, and payment fields of smart tourism.

Chung, Namho (nhchung@khu.ac.kr)

Namho Chung is a Dean at the College of Hotel and Tourism Management and
the Director of Smart Tourism Research Center(SIRC) at Kyung Hee University. He
had received his Ph.D. degree in MIS from Sungkyunkwan University. Also, he had
been a Visiting Research Fellow at School of Hospitality and Tourism Management,
University of Surrey in Guildford, UK. His research interests lie in the smart
tourism, service science, and knowledge management. Currently, he leads BK21
Four and Institute Programs in Humanities and Social Sciences in the Ministry of
Education of the Republic of Korea and the National Research Foundation of Korea.
His name listed in the Hall of Fame at Kyung Hee University for his outstanding

achievements.

156



MH|2AAT, HM148 HM2%, 2024.06

The impact of smart mobility customers’ memorable experience on

*

image and reuse intentions

Hong, Seokpyo™ - Chung, Namho™™*

ABSTRACT

Due to recent developments in smartphones, lifestyles centred around their use are rapidly changing
across many societal areas. Mobility apps, widely used by a large number of people, have also become
popular among tourists for travel purposes. This trend is exemplified by the premium taxi industry,
which champions smart mobility services—an essential component of smart tourism—to attract tourists
as customers. This study investigates how smart mobility service attributes influence memorable user
experiences from the perspective of both residents and tourists. It also examines the consequent image
of smart mobility and users’ intentions to reuse these services. To this end, a survey and analysis were
conducted with 320 registered customers of domestic premium taxi companies, which are expanding
their services to cater to both residents and tourists. The analysis confirmed all hypotheses. Among the
attributes of smart mobility, involvement played a crucial role in shaping the image of smart mobility,
more so than refreshment or novelty. Furthermore, the image of smart mobility significantly impacted
the intention to reuse it. Based on these findings, this study presents practical implications regarding
which empirical factors should be managed from a smart mobility perspective to foster a positive image
and encourage reuse.

Keywords: Smart mobility, Smart tourism, Memorable experience, Image, Intention to reuse
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