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IRPEEnEe 2t et 48 Ho| X|ZHE JHA|9 ALZe|mo et ot

ool B9 Aot 4E AA3 ek (Seo, 2.2. JHR7 |EE-R2G(VAM)
2017). 2rtEES F&8A AA oA E 2t
9l 2ol sHANA Fuel = thefe mnkal 2.2.1. Jx]7 [EKBER0| JH
& ol SAsAt BAH] W 20U
39 2kl &4 TFS Avun ekl 4 7FA] 71 9kE8- 2 2 (VAM: Value-Based  Adoption
Aefele 202 45239 dow Hd FEt oyl Model)& &A12 ARA AL =gal= Alete]
a 9L% SUstA R Sedl &9 T wu g mAe A4 93 B A
o] Aue> 152 sMef dow A 38 W maot (Kim et al, 2007). o|gd 7}x|7]uks
A9k Sk Ale EelE F A gmale Davis(1989)7F AN IRE egRd
(KOSTAT, 2024). dof w52 gy Bt (TAM:  Technology  Acceptance  Model) ¥}
d &BE AW W, Ao AetEEe] Bu e 1988)e] A7k AhA 5& oz 7]
2c3 $4(Mobile Shopping App)< “dx|3l|oF 3t} % 9 Auze 58S AwWet (Chi et al,
Adel dats & de T2 FACIREC B o), A grde ug Ao 249 9
S AE aRoldl A AAsta Ade AUEE o) arjsel 2R 234 Aole) HPoR
oA HERsE B AAE AYE ¥ AL LT gugapl Agaue AN AZed
B2 AbeE 5 stk 2ok ad el 78 (Kim et al, 2007; Cha, 2024). 7] RDL A
Fol metd 719 wukd &3 A48 B8 gy 5gd 1T V%) FEES AYFE A
of 4ES AHAA A # ol Bgd o= A Qa, MES IT 7159 AFeAe ©
Tuoh A A R OMES APIE I Lg) s]eg A ALl ohet anlxEA
T 2k &9 HE 85tk AHATF S ol4o] Hojob Fuz spAV|uEaRAe v
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A2 BEA AF T Muzd 93 A Hse 2 wekd &% 949 A9 dd9S 484, 27
st Wq7ke SElA Eare] BAS Fe U Adet Row ure] AuEgty mukd & o] A
T AR dEe] gEs F= T8 ety 74" A4S Ved 549 Add e
AFFt Dodds et al. (191)2 A7 7S A FAG 2 oA F84, EAE, VEH 5
o] AF w= MMl A8 o Yl F4 A, Azt A3 Azke 7EA B AR O Afe]
Brieka Aojget. olefd Az s v o AA#HAE Felstuxt <Fig 3-1>3% 2 A
Aot AlEe] i anjate] gl FFE F= 0 7 BFS AAA0
9108 W AFolA AEate] thFolA|aL gtk .
L egn N\

(Jo and Yang, 2023; Lee et al., 2024). \’fB
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Kim et al. (2007)¢] 7Hx]7]Rk=& el A A}
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el S mE FgAQl FHAA AR <l Fig 3-1. 917 28
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2 98-t (Lin and Ly, 2000; Choi and Yoon,
2024).
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R
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M4 5wk &% @9 AZE e AL
ool ol g A(+)e] FFE v Aol
3.3. Hipo| §9
P Qe mud &3 99§84, FAL,
714 54, A28 3ol Az A L ALE
ool M)A o] e olur] 98] Haa
TolA e TS ER(VAM) 9] 2915
I A Az 7HA, ARSel = el #ek SA
dEe dY Al WA £4 2wkl
<Tab. 3-1>3} Zo] Wo] 4 FHow &
k34
Tab. 3-1. WMot 54 &=
W 54 3= ATA
o] g ©88 & £ IS Davis
T8 | W A FES PTIAE S U (1989)
| A7 ol FuUe e = gle Kim et al.
AE Ao 9IS (2007
L}Oﬂﬂ =7 %’% a3 Davis et
=7 ol A An)2 & al. (1992)
- Yol A vEe = Kim et al,
FoA AT & @07
7o g2 Agslr] 8o)g Davis
JRE g557] Al (1989)
7% A=Ael A28l 0Fsb wAlEK Delon and
PQ‘ ]Eﬂ ] ?—;8 T ]' = ]' ] Mclean
£ (1992)
NEHos BeMY Kim et al,
(2007)
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Ho| X|ZHEl Thx|ot AlZo|zof st o

ot Aol dyH
AN w2 et 98 Oh
et A4 o180l Set Ug (2019)
A7 BAEA 57 AR B
598 A7 =g nejsel
Q= A7k o Atk A%
Az [ ol8@ we AR sk AAd
[ AwEeE delA 2o A9
7HA] A &3l xgﬂ—zﬂ— Zeithaml
Hlg o] A HE(ERAE, FE (1988)
el F)ol ol Erha *@Z}% Kim et al.
o g o] &3 A9 (2007)
N AE95E A% =9 A9
gé FORE A|EHHOR
o] 83 7ksAe] =&
Fol 4% A
e — | [ =]
4. M= EM 2 7
4.1. E=2ElClo| oIS st 8o

AT A flsl ZAGAES Tl =
2kl &g & A9 Aee ddeR AR
< AYs) AzE FdIon, 244 SHS A
g3t F 26677 Aol AREHIAT. TS
84 542 A9 HEY <Tab. 4- 1>9} 2o A4
o A% FAol 10578(395%)01%a, o1Ael 161
™

H( 605%) 0.2 oJAlo] T wWokth Oﬂfﬁﬂh 104
7} 467 (17.3%), 20th7} 8278(30.8%), 30th7} 76'8

(286%), 40th7}F 498 (18.4%), S0tH7F 1378(4.9%)
olodch. dHe uTdu £¢ ol 634
(237%), A& A 2 =] 34%(12.8%), o
sl Ae 2 Edo] 1509 (56.4%), Wik Ajst

2 290 19%(7.1%)0l90th SHAEY] AL
AAelo] 1178 (44.0%) 0.2 74 wWekar, dhAjol
O oo 679(23.7%) ) AT
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Tab. 4-1. A7 E2
class n %
. 2 105 395
4 161 60.5
10t 46 173
20tH 82 30.8
o] 30th 76 286
40th 49 184
50t 13 49
158 &4 o3t 63 23.7
v [ AEdAREL | 3 | 128
o skl Asl/EY 150 56.4
s As/EY 19 71
i 67 25.2
27391 117 44.0
B 24 9.0
&kl 234 11 41
A7 5 19
A 13 49
7)€} 29 109
7 206 100
4.2. £ WOl Ei HE

2 A JMde IBMO S 2l

SPSS 217 AMOS 218 &34 #H=31
S AERE3L] AdWAAS Foldty] YA AlF
% E Cronbach’s alpha #<S EdA 7#HF5S A3
st om <Tab. 4-2>9F o] F&49] 079%6, &

Aol 0899, 7144 540 0.830, A2 $1¥o]
0.862, AZE 7}x7} 0.824, vlA o2 A8 %
7} 08828 sHolE|Qr) o= utdow A}3|a}

s} Ropolq Slga AHE 587152 068t
B 2o £AE Honz BT A/ Hn
| Aoletn ket

gl ded aande ddste] [FEY
e Asugton) 1 AR U <Tab. 43>
o 2t 34 PRe| AFENFEAVE) @
24398 ©, 840 051, 274l 074, 7]
& =40l 066, A17E %ol 057, AzH 744
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7F 062, AHES =7F 0692 EelEo] BE ¥4 164154 | 0en | 009 | 12880 | 073
AVE %2 05 o402 uehd A& gelg, o o
0] 084 | 01 | 13168 | 074
FANEHE(CR) #e 54 A= %%*éo 0.34, 066 | 089
EA%C 092, 71 54l 089, AZE 1ol 08 | O | LZw | 066
084, A7Z+gl 7Fx7} 087, AHEY %7t 097 BT 085
0.7 o]dez slset. olFx WIS & AR 094 | 008 | 116700 | 073
sl 7FEo] A =0 Qo] 3 e
dohs ghEol A4 FEo® Yehd gddoel g IS 11| 008 | 13020 | 081
HENSS gelakirh 9999 | 113 | 000 | 305eer | 081 057 | 034
A2k 83 . . . .
kA o] — 1 hiR=: ]
'SE]' 370 ] 101/\1 <Tab. 4 4>9]' Zzo] ‘d’a prp— g
BAs A5S Adsih 1 A3 24 Wl e :
A2 o
Ad A A gro] ZF W4=e] AVE Rt de Az | 106 | 011 | 974w | 0.7
B A7k
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slohs A 27k A ' '
o st e | 114 | 011 | 1041%xx | 077
A ZyE 72—
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44 1 7% i 069 | 09
=A% 1 89 RN, | 105 | 006 | 165760 | 087
7]%@ Ef}g 4 830 Abg-o = 08
A7 99 4 362 —AHgel e :
Azt 7HA] 4 824
Ao % 4 332
Tab. 4-4. SHHEFGA 4]
Tab. 4_3 @%‘H’%}g T’li—}ﬁl o . 7% pas Fias e
_ 8 E7 = EJ—' EJ—' A&
#xxp< 001 **p<.01 *p<.05 A o iy ‘% 2 o
7% | B |[SE| CR | B |AVE] CR 58 A9 | A
84 — o 9 x 1
TERL | 09 | 009 | 1057 | 073 e
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A58 | 109 | 01 | 1081 | 075 Ag | 0|1
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Ay 067 i?; 006 | -004 | 005 | 1
ZAE — 7}
U | 0% | 006 | 1618 | 055 Xl;ir 074 | 070 | 062 | 009 | 1
ENE - AL&
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A Study on the Perceived Value and Intention of
Use of Mobile Shopping Apps Using Value-Based
Adoption Model (VAM)

Jhee, Seon Young* - Kim, Mun-Ki** -Han, Sang-Lins#*
ABSTRACT

As the spread of smartphones has become more common and the utilization rate has increased, the
mobile shopping market is also growing and expectations for related industries are also increasing. Mobile
shopping apps are converging with various industries such as fashion, beauty, and lifestyle, and
competition among companies to increase the number of users is intensifying with the activation of
non—face-to—-face. Accordingly, in this study, a study on the perceived value and intention to use mobile
shopping apps was conducted based on a VAM. In order to test the hypothesis of this study, a
questionnaire was conducted on 206 people who had used a mobile shopping app and it was used for
analysis. Looking at the results, it was confirmed that both usefulness and enjoyment among the
perceived benefit of mobile shopping apps have a positive (+) effect on the perceived value. However, it
was found that the technicality and perceived risk among the perceived sacrifices of mobile shopping
apps did not significantly affect the perceived value. Finally, it was confirmed that the perceived value of
the mobile shopping app had a positive (+) effect on the intention to use. Through this study, we would
like to examine the factors that can affect perceived value and usage intention in the mobile shopping
app industry, which is increasingly competitive among companies along with the rapid growth of mobile
technology and market, and suggest practical implications for related companies and officials to establish

efficient strategies to further increase mobile shopping app users.

Keywords: Mobile Shopping App, VAM, Perceived Benefit, Perceived Risk, Usage Intention
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