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Abstract This paper deals with the topic of quantification of soft power through emotional
analysis. Sentiment analysis refers to the process of detecting and analyzing emotions or emotions
in various data such as text, voice, and images. Therefore, in this paper, we explored the
methodology and significance of how soft power can be quantified through emotional analysis.
Soft power refers to the ability of a country or organization to influence the behavior of another
country or organization in a desired direction. It is built by soft factors such as culture, values,
and political system rather than military or economic means. Additionally, sentiment analysis is
being used as a useful tool to measure and understand these soft areas.
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Fig. 1. Soft Power Rankings
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Fig. 4. Thailand to Japan
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Table 1. Thailand post

Japan Korea Australia
positive 35.6 35.8 33.1
neutral 34.8 33.08 32.16
Negative 29.6 31.14 34.74
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Table 2. Vietnam post

Japan Korea Australia
positive 44.98 71.8 34.08
neutral 38.01 8.45 52.8
Negative 17.01 19.75 131
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