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ABSTRACT

This study investigates how consumers perceive the collection of behavioral information through ’cookies’ on OTT
platforms and the impact it has on personalized services. Through SPSS analysis on 120 consumers, which was conducted to
examine four hypotheses, correlations were found between awareness of OTT companies’ behavioral information collection
and online tracking recognition, awareness and willingness to provide cookies, and the extent of confirming behavioral
information collection terms during registration and online tracking recognition. The study concludes that consumer
knowledge about behavioral information significantly influences the importance and intention to use personalized services,
highlighting the need for regulatory measures by both companies and government entities.
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I Foo F8ke 7 Y ARE oS &9
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Table 1. Variables and Contents of Measure-
ment
Variables Measurement Content
I believe that I have an understanding of the
concept of behavioral information.
I believe that behavioral information should also
A\varefness be legally protected as personal information.
o
Behavioral I believe that I have the autonomy to choose to
Information provide only the behavioral information within the
Concept scope I desire.
Through personal information settings, I can
actively control all of my personal information
within every OTT platform.
Understand I fully ‘understgnd the coptents of the behavioral
-ing of information collection consent form.

Terms of Through the notification of behavioral information
USE_Of usage history, I can clearly understand how the
Be.havlor.al website has utilized/provided/outsourced/processed

Information my behavioral information.
. I am aware of which information is being tracked
Online within the OTT platform.
Tracking
Awareness I am aware of the purpose and use of online
tracking within the OTT platform.
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Variables Measurement Content

I find online tracking within the OTT platform

appealing.
Benefit/ Through online tracking within the OTT platform,
Utility I will receive personalized service that provide
(Positive information relevant to my situation.
Perception R . R R
e ) The personalized services provided through online
tracking will make the use of the OTT platform
more convenient.
I find online tracking within the OTT platform
unpleasant.
Cost I believe that excessive information about me will
(Negative be collected through online tracking.
P ti - - - X
i) I believe that the personalized services provided
through online tracking within the OTT platform
will lead me to think and act as someone intends.
I believe that the protection of personal
information safeguarded by refusing to provide
Personal o X . . 3
Values behavioral information consent is more important

than the convenience of personalized content
delivery services.

1 am willing to provide "cookies,” which are used
as a means for collecting behavioral information

Consent for within OTT platforms, to companies.

PBFSO”?_‘I If not agreeing to the utilization of personal
Information information generated during the use upon signing
Usage up for an OTT platform results in the inability to

join that platform, I will consent to the use of
personal information.

I have the intention to utilize personalized
services provided through online tracking.

If allowing online tracking for the benefits of

Intention additional personalized services based on collected
to use behavioral information is possible, I am willing to
Personalize consent to it.
d Services If I can enjoy additional benefits from personalized
services based on collected behavioral information,
I agree to share my online behavioral information
with more businesses.
If, during the registration for an OTT platform, I
Leval am required to click or check the agreement for
Checking behavioral information collection (personal
Terms of information collection and usage agreement), I pay
Use of attention to read it.
Behavioral If I receive a notice email from the current OTT
Information platform I am using regarding changes to the
Usage&Coll behavioral information collection agreement

ection (personal information collection and usage
agreement), I carefully read the details.

I believe that if consent is sought every time

Necessity online tracking (behavioral information collection)

of takes place, the consent would be formal in

Providing nature.

T&rsrgso?f I believe that it is ideal for consumers not to have
Behavioral to worry about online tracking.
Information I think there is no need to provide consumers
Usage&Coll with behavioral information collection agreements

ection since most people do not bother to check them

even when provided.
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Awareness of
OTT Platform Service

Awareness of
Behavioral Information Protection

Level of Awareness Regarding

Behavioral Information Collection online Teaclng o

H3

H2

Review of Terms of Use
(for Behavioral
Collection & Usage)

Consent Intent for Cookie Provision
(Intention to use Personalized Services)

Fig. 1. Research Model
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2ot #g 4% $sl IBM SPSS
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IV. Results
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Table 2. Result of KMO and Bartlett's Test of
sphericity from Exploratory Factor Analysis

Kaiser-Meyer-Olkin Measure 693
of Sampling Adequacy ’
Bartlett's APPIOX. 1084.688
Chi-Square
Test of
Sphericit df 276
P Y Sig. 1000

AA Az FE ZAA] Kaiser-Meyer-Olkin
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Table 3. Result of Communalities from Factor
Analysis

Tttt | 2 Tl | 2
tion tion

Q1-1 | 1.000 | .804 | Q3-1 | 1.000 | .599
Q1-2 | 1.000 | .854 | Q3-3 | 1.000 | .705
Ql-4 | 1.000 | .525 | Q3-4 | 1.000 | .797
Q1-5 | 1.000 | .693 | Q3-5 | 1.000 | .651
Q1-6 | 1.000 | .565 | Q4-1 | 1.000 | .610
Q2-2 | 1.000 | .702 | Q4-2 | 1.000 | .616
Q2-3 | 1.000 | .668 | Q4-3 | 1.000 | .514
Q2-4 | 1.000 | .665 | Q4-5 | 1.000 | .627
Q2-5 | 1.000 | .509
Q2-6 | 1.000 | .669
Q2-7 | 1.000 | .696
Q2-8 | 1.000 | .698
Q2-9 | 1.000 | .643
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41.2 AZ|= Z{E: Cronbach2| gt}

oloA] AlFE M-S %‘Sﬂ fee AAY Aw
ZAb Ege] AlgxE #alslgrl. Section
1~Section 3, & 379 84+ 069 v
Cronbach’s Alpha #& HoFn AlZzr} gn
Hdort, Section 4(.420)8 7% 0.6 m1x]A]
¥ ahs Holrh ololl Table 4.9] &5 F4 &
A e Faste] s4Eo] A=W Cronbach's
Alpha Fte] AddAoz 34 F718tes k= 3W
33 5 B3-S AHAlske] Section 4(.619)<]
Cronbach’s Alpha #tel 0.6% Y+ Fog i)
v AZ=E 5]53ledct. 9 TJr@J A3}, Table 5.
9} #Fo] Section 1~Section 49 =& AAe] 0.6
< J¢i7l= Cronbach's Alpha #< Yeplnz
dEZA] 3 AFE7F SE

Table 4. Result of Item-Total Statistics

>

Scale iz Cronba
Scale . ed ,
.. | Varianc ch's
Mean if . [tem-T
e if Alpha
Item otal .
Deleted [tem o 1 if Ttem
elete Deleted o?re a Deleted
tion
Q4-1 6.46 4.519 .339 252
Q4-2 6.51 4.341 372 215
Q4-3 6.39 4.929 224 .361
Q4-5 6.22 4.659 .070 .566

Table 5. Result of Cronbach’'s Alpha from
Reliability Analysis (Section 1~Section 4)

Crzrll;)}al;hs N of Items
Section 1 670 5
Section 2 765 8
Section 3 136 4
Section 4 619 2

4.2 MF 71d AES st dEEH 2M

A= Hxz 43 A4
gate] UMA BAYS Aslelnh. 2 2% 2

of AddAE #As] sls IBM SPSS 269
o:

4.2.2 Pearson AMZIZA EM

47}A)9] A3 74 (H1, H2, H3, H4)o] Z2+
WEzshks AR 3 ?—’F °‘ZlEf%E‘r°
Al Zke] S C
ol-2gfel E7) oA’ 7&91 ﬁb&i&ﬂl% CZ, '

ol C4% 992 Bd
ow], 27 P BFw EZAAE Table
6.9, o5 7k A=A 4 A3k Table 7.7
Zhe olul  C1~C49]  C7b 9uishs  wpe

Correlation®®, A& & CE £ 71 A
olch, WA, A 3 FF A== 22l E
A7 QA (r=.319, p(.01), L& Mu|x o] & <

SZ(r=.184, pl.05)¢} A(+)Ho=z o3t A
A(HL, H3)E 2ok FelAdn 3 gale

T HEY AMus o] 9x(r=.243, p{.0D)F}
A(H)Hoz Fo3t AaA(H4) & 2o &

Table 6. Result of Descriptive Statistics (C1~C4)

Std.
Mean Deviation N
C1 2.4683 .83314 120
C2 2.8396 67968 120
C3 2.8604 74670 120
C4 2.0250 83729 120

Table 7. Result of Pearson Correlation Analysis

C1 c2 C3 4
Pearson . . .
Correlation 1 319 .184 258
C1 Sig.
(2-tailed) .000 .044 .004
N 120 120 120 120
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Cl C2 3 c4
Pearson - .
Correlation 319 1 .396 .051
C2 Sig.
(2-taileq) | 0% 000 | 577
N 120 | 120 | 120 120
Pearson . o .
Correlation 184 -396 1 .243
C3 Sig.
(2-tailed) | 044 | 000 008
N 120 120 120 120
Pearson . -
Correlation 258 .051 .243 1
C4 Sig.
(2-tailea) | 004 | -BTT | -008
N 120 | 120 | 120 120

Note: Standard errors in parantheses: **p ¢ 0.01: *p ¢ 0.05.
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