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Abstract

This study was conducted to examine the effects of consumer evaluations on size recommendation services

based on body information on consumer responses and the moderating effect of the level of information search.

To analyze the research model, a total of 200 data were collected from August 18 to 24, 2022, targeting consum-
ers who had experience with using size recommendation services based on body information. As a result of the
research model analysis, it was confirmed that the compatibility, reliability, and convenience of the size recom-
mendation services based on body information influenced attitude, which, in turn, influenced usage intention.
In addition, In the case of the group subject to a low level of information search, the path through which com-

patibility and reliability influenced attitude was significant, but that of convenience was not. In the group fea-

turing a high level of information search, the path through which reliability and convenience influenced attitude

was significant, but that of compatibility was not. This study is meaningful in that it expanded research related

to size recommendation services to the field of consumer behavior.
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GG At ol MY HH7] % Al 2ol it
BEst Abgolmel ml A Aae kel Aol
A% ge.

AR AT 2 ol AA AR 7|8 Abo] = 34
A 2o Dt B E s Ao 2o GaFe uE 4 9)
2 0.2 AFE 4 Ik whebA] £ Qo] Al A9
ATLES O R AFGO S A G 75 Aol
2 2 AN AE AL SHe 2u]e] o R
2212 3 o5} oot 2L 7H 48 Akt

714 4: AR 7k Aol = 2 A u] o] ot
= AL o ol H(He] e u A A
olct.

=
o

4. JEEMY
A RpE gl o AR g ol A el A ]l Al
P8l A A RS B, e oo S
off whet o 24 Yrebde(Solomon, 2020). o] A 4
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714 5: ZxH|AF] A W e A e of| w2} A4 A K 7]
gk Afo] = S Al u| o) gk B 7T, B =, A
£ % 7k A o o7t Q)& A o]t

L. A7 H o Ex}

1. A72E

A AT n2d& g o2 AAE 7HdS =3s
A g2 <Fig. 1>3} Zt}.

2. EEET

AEA = AAG R 7]8E Afo] = M| AR
ol gt Abd =helat 29k, A=A, A, Hi
= o, JRENAE, QT A B 2o R
T/ E ek AHE A oll Tt A el 232 <Fig

20} ol 2 q1e] 2244 Y elok gl FhelA 7
A wo] &5 9l A2 uldl(Crema fit)2] My fit

AT
size, 2~¥ T (Snapfit) ] Smart size 52| A S $HA| A

Al 8Fe] 2489 tHSeo, 2023). B AL A A E 7]
R Abo] = A | 2 Aol 24 & HEo] £
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Fig. 1. Research model.
Size recommendation services based on body information is a service that recommends the
appropriate size of fashion products by entering body information such as height, weight, and
body type as follows.
Please refer to the examples below, and please fully understand what size recommendation
services based on body information means and respond to the questionnaires afterward.
Recommend a size based on your body shape
Find My Size
Height cm Weight kg
Height Weight t - If you enter your body information, you will get a size recommendation result.
Chest cim Fit
Abdominal
Regular [Example (2)]
Find My Size
[z () Height cm Weight kg
[Example (3)]
Fig. 2. Confirmation question about experience of use.
F8 S BAA o, AHg ATl ST FA Pk~ vl 2YhE Stk gEet AL
At o] 50] ZakSof disl 7 29 BEE v 9] &= += Yi and Lee (2022), Choi(2021) 9] &=-of| 4] A
olu] SgretE s stk S8 B B ATl A 145k} 2748
A ofl th 3t =32 Jang(2016)7} Na(2014) &] < &, 3wder SA4sien, sH gAE A=A
Tl AEE BFS BER B AT FA %A 22A Yk~ i) 1FhE Bghh FuEky

7 sto] AR AT Al F S S5 Sl =%
2 Chen and Jang(2022) 9] A5, HOA S =A 57|
)3t F3}-S Park and Lee(2022)2] A5 2Fa15}ho]

2 Aol AetA =g sho] 2-g-sqlTh AP, Al
2, A E BF 323, 54 AAE A=(HE 1

AEE &435}17] Y3t £3-2 Heo and Song(2023) 9]
QA2 2Histo] Ao] = AIE S 9o We AR E T
A A, o HRE G JE el

4 2)712 HE(ds 197 ghrk- o) ¢ 2Ych=
gahaich

=
=%,

=

l

2]
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3. RHESY L 24 Sos WY 2 oo R el seld agly
R i R R R L e
A A% 9)8) AR A H 7|5k Afo] = 2 % B4 AT} <Table 2>} 2}
Aol 2 b 7 @ o] Q= 10-60t 0] 4] 4142 o FEIHASE 704-8820] MR A BEAS
oz ARSHATE 2AbE 2Rl AR AMA /1B o) AdeigEs) 2ol 9o, AVE g 573 ol4,
of o] &3}o] 2023 8 8U K E 11Y7FA] Y= A CR ZF& 801 o)At o & s=HEldA o] EelE Qi) 7y
on], % 200W 0] S 54 she] HAlo] B85} 2 A2 8913 Ak <Table 3> o] Thehg
oh. S5 0] QATEA T B4 <Table 153} 2t El R0 R SelE 9r). BEe} ALE-2] = 0] AVE
47 AL R O] B4 o= SPSS 278 T8-3B 4 ok A% A E ko] A LRk 3714 <) ghde}
BRIEA, AR = BA o] Al E gl omn, S F7HS 53 5F At (Fornell & Larcker, 1981). Bl &=
YT PAAFS 915 AMOS 278 BET UK Sk ARG Afo]e] A ofiEl(=94.274, dF14)3} 1]
SR W A B B o] ;s glch R El(=36.327, dF13) W3 A3k S0 2 Aoly
’=57.947, Adf=1)7} Lrehu} SRS 2R 9] 01, o]
Iv. & 1} B 1S A=519 tHAnderson & Gerbing, 1988).
1L EYHAo golEN 2 AL 2y 2. AREY BN
£ Qo] 2GR WRE ofat 24 Gl e ) PEYHADY 24
EoFAIF =S Flstr] S 89 S sk TR A5 Al S =S 28t
oA S g R el B S ol gt FRAFREAS AAstg FRRY M3k
o 291 58 71F 02 SR GO A, AR, Bhel AT =199.895d97, p=000) 0 2 A Let
A, B, AL E BE GARACR SelEg ROl B Ry P9 BE4L ol e HgE
t}h ZF 2473} 0] Q QI H 3L 531~.86220] HY=E 45 37 11351 T SRMR=.049, NFI=.904, CFI=
e oM, =8 B4 76.453% 2 2 ] itk 947 S ) E A0l A E x|Eo| WA LFo R
sol polRs v ZYuyYo] Fo198655@E B TR RIS otk TRy 2
94, p=.000)= = YeEbgo, Az el A] Z3}i= <Table 4>0f| A| A H vjel Zonf, A= ZA
SRMR=.048, ZE %3l = X]4=¢] NFI=.904, CFI=.947 A= <Fig. 3>3} et
Table 1. Descriptive analysis of respondents’ characteristics
Variable N(%)
Male 106(53)
Sex
Female 94(47)
10~19 15(7.5)
20~29 40(20.0)
30~39 42(21.0)
Age
40~49 36(18.0)
50~59 34(17.0)
Over 60 years old 33(16.5)
0 3(1.5)
Frequency of 1-3 86(43.0)
online shopping mall 4~6 50(25.0)
visits per month 7-9 14(7.0)
more than 10 times 47(23.5)
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Table 2. Results of reliability test and confirmatory factor analysis

Factor Standardized Cron-
Item regression t AVE CR  bach's
Name .
weight a
The size recommendation service helps you choose your 758 a
size. '
Compatibility The size recommendation service is appropriate for size 382 12408 674 861 856
selection.
The size 'recomm'endatlon service provides useful 819 11.623
information for size selection.
The size recommendation service is reliable. 125 -
The information provided by the size recommendation 301 9.922
Reliability service is reliable. ’ ’ 573 .801 798
You can use the size recommendation service with 743 9374
confidence.
The size recommendation service provides a convenient 704 )
function. }
Convenience The use (?f the size recommendation service saves time to 804 10015 605 821 817
select a size.
1 can easily select a size through the size recommendation 220 10.160
service.
I think the size recommendation service is an appropriate 736 )
service. ’
I think the size recommendation service is a smart way to
. . 776 11.840
Attitude choose a size. 616 865  .882
I think posltlv.ely abogt choosing a size through the size 704 12.195
recommendation service.
I prefer the size recommendation service. 874 13.776
I am willing to use the size recommendation service in the 308 )
future. .
Usage Intention || there is @ shopping mall that provides the size 811 12180 625 833  .835
recommendation service, I plan to visit it.
I plan to gradually increase the number of shopping using the 750 11.139

size recommendation service.

AVE: Average Variance Extracted, CR: Construct Reliability
a: Unstandardized estimates were fixed by a value of one, so a t-value is not given.

Table 3. The AVE and squared correlations of variables

Variables Compatibility Reliability Convenience Attitude Usage Intention
Compatibility .674%
Reliability 473° 573
Convenience .545 457 .605
Attitude 571 558 561 616
Usage Intention 401 392 410 785 625

a: Average Variance Extracted(AVE) for constructs are displayed on the diagonal.
b: Numbers below the diagonal are squared correlation estimates of two variables.
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Table 4. Results of structural equation modeling

Path B S.E. R? t
H1 Compatibility — Attitude 286 .106 .091 2.848%*
H2 Reliability — Attitude 324 .099 114 3.397%%*
H3 Convenience — Attitude 325 .107 114 3.150%*
H4 Attitude — Usage intention 877 .089 914 10.699%**

**p<.01, ¥***p<.001

Compatibility
Reliability

.286(2.848")

.324(3.379™)

.325(3.150™)
Convenience
Fig. 3. Resu
AFRF o) Ar 24 A1 o] ol nA
L GEe A OR() T 26286, p-004) 2.
2 yehg 7HA 1o] A= Qe Al A (=324, p<

001)7} 7 2] A (8=325, p=.002) A A] B =0l H(+)e]
P UA AL = AR YERY 7P 29} 71 39]
el = ik E B =TF ARG O o] ol = FE T A
O R(+) o7 A(p=877, p<.001) .= LELE 7}

A 4 EF A= 9t
o|e} 2o A= A H7]& A 2of Tt axH] A}
7P v A kg0l F e vl Rtk A A5
Aot A3, A=A, Hol o] anjat Frt aaw
Z8E o+ vk AdAFLS9 2ot dAg
(Ajzen & Fishbein, 1975; Chen & Jang, 2022; Dabholkar,
1994; Davis et al., 1989; Jang, 2016; Jeong, 2018; Jung,
2020; Na, 2014; Shin & Kim, 2019; Yang & Park, 2023;
Yoon et al., 2019; Yoon, 2023). &4 o2 H oL
B A5 Aats A, A=A, "ol Al A 1
AAm| 2o gt 2u A} P @42
, 0152 v AR HEgof F3FS 1] A

= olae 4 gl

=z =

2) 2P0l e YE 2

£ AT £u)2o] Apo] =

x|
=

to

4

A

ful

roh O

X
[e)
g

B

.877(10.699™)

Usage Intention

Standardized values for the paths
C.R. values are given in parentheses
**p<.01, **p<.001

Its of path analysis.

Ao FEst] JEHEMAY O E(E2 vs. H5)
of whE Hek 1t Aol & 4w B2 QI o] & 9] 3l
SHAE ARG = FAA274HGH FAE)S
7|1l 2 JHEMAG L7 =2 AT n=82) 2 ]
H(n=112)0 2 F 75l 245 535k At WA Ak
H E2A R AL =342.329(df~194, p=.000),
SRMR=.065, NFI=.847, CFI=.926 5 ] 4| & ¥ 3 2
=5 HoH, S QAR5 514~813
o2 ey Jejs e SRt dEer &
AEdR HES flste] = Ao aQlistegol gt
Al eF Ao el o} vl gt A, sho| Al
A oz FOl5HA| ol 575U dol &2l
W(4y*=15.233, 4df=11, p=.172) 0| & L X W F

=

o
j=)KeRpE] =

s

3} <Fig, 4>9} o] ARG =7} e 3
AT (=415, p=.003)3t A=) (5-324,
p=003)0] Bl o2& A2 fofg Ao v
O}, FOH(B-054, p=T34)E =0l £l
HA A 9 Ao b BlEs} Aol
|2E A RE A4 mgo] A9} o] 0T Ao
LFekEh(B-883, p<.001). o] 2} -2 A= Afo]
AEe oA A sh 4SOl A A A R

Rpo| 2 3 A B 27} A B ot welahe 24
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Compatibility
415(2.789™)

.883(6.266™)
Usage Intention

/’, 054(340) Standardized values for the paths
Convenience ’ CR. values are given in parentheses
**,0<~01: ***,0<~001

Fig. 4. Results of path analysis for group of low level of information search.

Compatibility "
.222(1.646)

263(2.203")

.865(8.492"™)

Usage Intention

437(340) Standardized values for the paths
C.R. values are given in parentheses
*p<.05, **p<.01, **p<.001

AE| 7k Al ek el ghe

YES YA R0 Wt AT 4ESA gtk | Abo] = £ 4
31 )43 2 4 9lck, Y=g B4 0 7t A4 A8ekx) gt
B4 A <Fig 4> ol ARPMAE e W ;A B 4 ek

whe] B9 ATHA(B=415, p=005)7F A2 A (5=324, gkl =9 7 o g us ARAS0) BAA %

p003)0] o] o] 2 ARl goF Ao U 4B 98 T ma o A e RE
O HOH(B-054, p=T3H) L o] §oIT F AR ke MAFRY L VRO, g EE A
B2 A A ore AOR Uehgth BlEsk AbE s 22 Sy Aokt myTt 2] Aol 2 Belstgit
of ol ARt AR mAol Aok o] O AC  HA ATk<Table 5>} o] p<.05 4ol A §-2J5k 3}
2 LR THB=883, p<.001). 0)9F 2 A Apo] o) WA A Yot p<l SEO| AL B o]
= S oA QA Sh AnAEelA AMAR  eme] ol2i Aol A HEE By b fol Kol

Table 5. Comparison of path coefficient

B

Constrained model

2
Path Low High x? Ax
Compatibility — Attitude 415%* 222 342.946 617
Reliability — Attitude A485%* .263%* 343412 1.083
Convenience — Attitude .054 A3TH* 345918 3.589"
Attitude — Usage intention 883 HH* .8O5*** 343.372 1.043

£p<.05, #*p<.01, ***p<.001, 'p<.1
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