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Abstract

This study investigated the current statuses of and challenges faced by 19 textile and fashion museums in
Seoul and Daegu. Through interviews conducted via email, phone, and face-to-face meetings with museum of-
ficials, this research analyzed the prevalent difficulties encountered by the museums based on the concept of the

new museum. The results indicate that domestic museums

experience different difficulties depending on oper-

ating organization rather than collection or exhibition content. This is related to the distribution of museums by
operating institutions, as most textile craft museums are private establishments, and, the majority of dress and
fashion museums are university-affiliated institutions. Accordingly, this study explored the major problems
confronting textile craft, dress and fashion, and accessory museums with a consideration for operating
institutions. It proposes improvements in domestic textile and fashion museums through a comparative analysis

with overseas museums as new museums.

Key words: K-fashion, Fashion museum, Textiles musum, Fashion museology, New museum; K-3f] A, 5} A
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Table 1. Characteristics of museums as ‘new museum’

Traditional museum

New museum

Operation Focuses on non-profit social contribution Focus on market-oriented activities

Audience Elite-focused limited tier Public

Function Traditional function according to ICOM guidelines  Function as fashionable consumption and edu-tainment
Exhibition Material artifacts and cultural heritage centered on ~ De-categorization of collections, including immaterial

collection

ones & popular topics

Architecture Solemn and authoritative space

Popular landmark

Promotion

Passive marketing as a non-profit social organization

Active marketing of strategic communication
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Table 2. Overseas textiles and fashion museums

Types of museum Name Location Year
Victoria and Albert Museum London, England 1852
Museum qt‘ arts Public Designmuseum Denmark Copenhagen, Denmark 1890
and design The Costume Institute at the Metropolitan New York, USA 1937
Museum of Art
Musée de la Mode et du Textile Paris, France 1905
Musée de la Mode de la Ville de Paris Paris, France 1956/1977
Fashion Museum Bath Bath, England 1963
Museo Textil y de la Indumentaria Barcelona, Spain 1965
Public Museu do Traje Lisbon, Portugal 1977
Modemuseum Hasselt Hasselt, Belgium 1988
Kobe Fashion Museum Kobe, Japan 1997
Fashion museum MoMu - Fashion Museum Antwerp Antwerp, Belgium 2002
Museo del Traje Madrid, Spain 2004
University Kent State University Museum Kent, USA 1985
University FIDM Museum Los Angeles, USA 1978
University The Museum at FIT New York, USA 1967
University Bunka Gakeun Costume Museum Tokyo, Japan 1979
University Fashion and Textile Museum London, England 2003
Private The Kyoto Costume Institute Kyoto, Japan 1978
Public Museo del Merletto Venice, Italy 1978/1981
Public China National Silk Museum Hangzhou, China 1992
Public Deutsches Textilmuseum Krefeld Krefeld, German 1975
Textiles museum Public Textilmuseet Boras, Sweden 1972/2014
Private Textile Museum of Canada Toronto, Canada 1975
Private Musée de la Toile de Jouy Jouy-en-Josas, France 1977
Private Museo tessile di San Gallo St.Gallen, Switzerland 1878
Private Musée de I'Impression sur Etoffes Mulhouse, France 1880
Musée Internationale de la Chaussure Romans-sur-Isére, France 1971
Aflfs::z;iles Private Atelier-Musée du Chapeau Chazelles-sur-Lyon  Chazelles-sur-Lyon, France 1975
Bata Shoe Museum Toronto, Canada 1995

Table 3. Criteria for analyzing museum status according to characteristics of museum

Criteria Contents
Operation Purpose and methods of museum operation
Audience Unidirectional communication for specific audience or interactive communication for the public
Function Traditional functions vs. functions as edutainment
Exhibition Formal exhibitions centered on museum collection or a trendy exhibitions considering popularity

Architecture

Form and image of architecture

Promotion

Passive marketing or active marketing

- 455 -
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Fig. 2. Museum of natural dye arts.

Fig. 1. The Hansangsoo embroidery museum.

(Photographed by the authors)

(Photographed by the authors)

Fig. 4. Chojun textile & quilt art museum.

Fig. 3. Parkelbok embroidery museum.

(Photographed by the authors)

(Photographed by the authors)
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Table 4. Museums of textile craft in Seoul and Daegu
Name Roles of museum
Category . : : . - . .
(City) Operation Audience Function Exhibition Architecture Promotion
Social
. Seoul museum  contribution . . Standalone and ~ Strategic and
Public - Interactive . Traditional s ”
of craft art and market . Edutainment beautiful active
museum . communication and trendy . .
(Seoul) oriented architecture marketing
activities
Chung
L youngyang . > L .
University embroidery So.c1al. One s%de(! Traditional Traditional Unl\{er.SIty Actlv.e
museum contribution  communication affiliation marketing
museum
(Seoul)
Han;l;l}:le 00 Standalone and
ang Social One-sided . .. traditional Passive
embroiderymus . L Traditional Traditional ) .
contribution ~ communication architecture marketing
eum (Hanok)
(Seoul)
Parkeulbok
embroidery Social One-sided -, Traditional Standalone Passive
. L Traditional . .
. museum contribution ~ communication and trendy architecture marketing
Private (Seoul)
museum - -
Chojun textile
& quilt art Social One-sided . .- Standalone Passive
. L Traditional Traditional . .
museum contribution ~ communication architecture marketing
(Seoul)
Standalone and
Museum of . . . .
Social One-sided - .- traditional Passive
natural dye arts . . Traditional Traditional . .
(Dacgu) contribution  communication architecture marketing
(Hanok)
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Table 5. Dress and fashion museums in Seoul and Daegu

Roles of museum

Name
Category Ci - : : o ; .
(City) Operation Audience Function Exhibition Architecture Promotion
. Social
National folk contribution . . Standalone and Strategic
museum of Interactive . Traditional and o 2
and market L Edutainment traditional and active
Korea . communication trendy . .
(Seoul) oriented architecture marketing
activities
National palace So.cml. .
contribution . . Standalone and Strategic
museum of Interactive . Traditional and o ;
and market L Edutainment traditional and active
Korea . communication trendy . .
(Seoul) oriented architecture marketing
Public activities
museum Daceu Social
°g contribution . L Strategic
national Interactive . Traditional and Standalone >
and market o Edutainment . and active
museum . communication trendy architecture .
(Dacgu) orl_en_tf:d marketing
activities
Social
Dacgu textile contribution Interactive . Traditional and Standalone Strateglc
museum and market L Edutainment . and active
. communication trendy architecture .
(Daegu) oriented marketing
activities
Parkkwang-ho
on costume Social One-sided . i, University Passive
o L Traditional Traditional o .
museum contribution communication affiliation marketing
(Seoul)
Sook
myung
women's Social One-sided Traditional Traditional University Passive
university contribution ~ communication affiliation marketing
museum
(Seoul)
Sejong
university Social One-sided . i, University Passive
University museum contribution ~ communication Traditional Traditional affiliation marketing
museum (Seoul)
Ehwa women's
university ch1al. One-S{deq Traditional Traditional Umv'er'sny Passnfe
museum contribution  communication affiliation marketing
(Seoul)
Seoul national
university ch1al_ One-51_deq Traditional Traditional University Passive
museum contribution ~ communication affiliation marketing
(Seoul)
Korea
university So.cml. One-51.ded. Traditional Traditional Umv.er.sny Passnfe
museum contribution ~ communication affiliation marketing
(Seoul)
Kyung-woon Social One-sided .. . School Passive
museum P L Traditional Traditional . .
(Seoul) contribution ~ communication affiliation marketing
Private
museum Saekdong . . Standalone and .
Social One-sided . . traditional Passive
museum S .. Entertainment  Traditional . .
(Seoul) contribution ~ communication architecture marketing
(Hanok)
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Promotion

Architecture
Standalone
and beautiful
architecture

Exhibition
and trendy

Roles of museum
Traditional

Function
Edutainment

Interactive
communication

Audience

Operation
Social
contribution

Table 6. Accessory museum in Seoul and Daegu

(City)
World jewellery
museum
(Seoul)

Name

Category
Private
museum
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ZAZF 1990 ) o] - 5E AA YSEHA AFA| A|QC2A 7] 55 8L 9lon, 20229 =Y RILE)
Aol ZAHYL, AAAHA FL AT AL BE WA FEAL 1008 o] Y& HEE 7
asof Aol mheh &Y of2Fol AR th(Lee, ol Y] gl A = g2 w2z o] 2 Qtth(Yoon, 2023).
2017). th 3t & M E RS U E R s ERF AFEE TS A2 AldEe] dEs it 3@ Al
of vlsl BhE 3 A 7F A A BES FE5H) ArtES dal wste 29 g Fol’ 5 shube
o= e Aol py] wiolth. o] 5 FuS 9 WS Fa WEAs} HuA 20229 7 o) B
3] st EE2 A AA RO} of ol E 1,100%F o7 o] W25 7] =8} ¥ th(Shin, 2019).
= A 22O8s e9ste 5 HdT =8-S SHA S HH e B Ae it A
71gol T QAL B BF BY A Sl oW AR o WA AA Uebideh o SR 39k
gk e o]tk o] o el M Z7HE2 dfshatEwto] A H WA A A o] AxF=d, ol # 7l ol foll=
TAREHELLATA AVS 045 FA D TN F GEWY EA A S BEE P9I B
A o] Ak olar, FH FAZ s AbtEo] A A= QAT A E S Aol A 25 Eol
o jshurE o] ok AU BEL AeE gt A AR Ae Fa glo H2Aol fﬂom 5
a1 A 25k th(Ra & Lee, 2023). =3t tiehhE a2 H7} 2 o] R ol A A ¢h2 stoltt. b=
OHE uhEo) fRRT dURSe] Ut ool g A|20224 71% AR ol A R AL, ooou} oqm
Wol ERsll=d o= et Ygst=d 2 o2 A& SHdEdE vu s wf AEs] A
% AEAL A AU BolzTt 23 52 gk
opxjete 2 w3 Huhm S AR - A EkE el olF F% OM <Table 7>] A Z} Hfa#E0] A=
A 7Hg sk A 9 EH e fE ol ole2 ol E& A A=Y FEERE FHs AT
Table 7. Prevalent difficulties of textile and fashion museums
Category of museums Contents
- Post-curator demise financial struggles.
- Emphasis on traditional functions.
- Deficiency in public exhibition skills.
Museums of Textile Craft - Limited promotion and marketing capabilities.
- Absence of a younger workforce.
- Inadequate adaptability to sociocultural changes
- Uncertainty about the future of museum operations
Private - Emphasis on traditional functions.
museum . . . s .
- Deficiency in public exhibition skills.
Dress & Fashion Museums - Limited promotion and marketing capabilities.
- Absence of a younger workforce.
- Inexperienced in coping with environmental changes
- No permanent exhibitions
- Limi hibiti i
Accessory Museums lmltfed ex 1b1t101? topics
- Relatively expensive entrance fee
Museums of Textile Craft - Emphasis on traditional functions.
University - Deficiency in public exhibition skills.
museum Dress & Fashion Museums - L!mfted promotion and marketing capabilities.
- Limited space
. Museums of Textile Craft - Have no prevalent difficulties
Public
museum

Dress & Fashion Museums

- Limited large regional variations
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Fig. 5. Tour of the old town with a visit
to the Textile Museum.

Reprinted from St. Gallen-Bodensee Tourism (n.d.).
https://www.tripadvisor.co.uk/AttractionProductReview-g1
88068-d26184837-Tour_of the old town with a visit to
_the Textile Museum-St_Gallen_Canton_of St Gal.html

off AAIHAA FolAE FAdsket A
& Ad HhEd(Fig 6)2 At e
A EAO] HGS HojFal, stolfj dHHE
g AAE Fl L5 olofAl = HAE
o]A9] Q7|5 ZFESI}(Textilmuseum St. Gallen,
n.d.-a). 0|9} H|=5}A] A 2 2 Z(Mulhouse)ol] 9
23t A5 LY E UHE-T(Musée de I'Impression sur
Etoffes)> 18-1941 7] ® W25 ¢) o] o} 347 3%
A mERY et 05 de] msS e HolEw
A AE 2ol &3 ojop7| ¥ s ke A &
AL W& Al B A AL Qe BA] AR AE

sty
19

= Yo A E o] BHE2 e 59 7HA HARE A
A A2 2 9 AASHHA HRPo|H oAl F3F
& Fe bl 54 FiL ok vt EE2E | 91X
3t Bl A~ et BHE-3(Textile museum of Canada)2] 73
= BrEE A WA BHERY AR ES AR A
25 A1y Al g7tk 3 £ @A 9 HEd ZE s
sttt o] § Bl 53R A9 HE FAE S
tf&}star, FA A aatE &gt o] & WEa-2 of
U |5k, AFdl(Chanel), T 2(Dior) 22 242 =
2 AFY Aol A JAEE A==t
o5 woAE d vt ok 7HE, Apd 2 -2 uet &
SHARS Al W B Esk= eyl oSS ofd &
Hopr ‘of| EXARY Z2AE S Fal &) 9] A
A8t A ARJY AR E AES AHE
HREAEE 7|02 drfA el 2 S shal Aok
o719 3| 2 BTS T2 K-F 1&F0] AFof T4
S 7| 80lHA A2 AHEE HeS EdlrstA &
oFSo] = 7 ko] koA 3 9lek. o & u] o] mol A}
%02 S EE 217he) A pol e ETE o] W)
248 AHH B A LEUTH EaAT

Fig. 6. Museo tessile di San Gallo.
Reprinted from Textilmuseum St. Gallen (n.d.-b).
https://st.gallen-bodensee.c
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S22 EAY 3 olsfstaLl Ao RS2 FA WHALE Whgsto] 23F2 2706k 5 s &
2RSS UL T ALY AT asE S Fobv] sl eeishm Ik v, Selutet fsube
FAQY e B 4 UThKim, 2015). oo A PEL BFAT ARE 54, R F4 ) DA
A e HEEe A5ES o8t =AY 7hA| ¢} AEA|Fo] tf Lol ek S U BEvE A e
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ChRa & Lee,2023). % oot 1 24 9 s ot Rhe 3 ZRolA] F oL o] AH S wesi
fredEe 23S F 49 H Aokl & 5 Qe st UThe= dlofl Aol ok v it A o of g
AR 5 BAGS G BHG B T 2R BE A=A |2o] ey nek vhEwk A7) sl
Aol Qloj A ez et f HrEho] o3 &S o) ¥hF AFEol E & Qe Wto] as) Helch w3
Geli oleh Dol Bek, AT YR cieks  Ao] S ARk BAs) o5 5 mAS
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e A EES 25k ATh(Yoon, 2020). o] of th sk I FHek(Ye & Yim, 2019). s Fol ) &2 =719 A
et w7 Aol ek APE & AL AT 37 A Qe AR AR HA oY
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SHAE Y fARA = B O thefeh v = o] =0 Fax et o] et AR E s A
oA = A5 Fol BERI Ao AAHo R F HubEdol, 54 9 s AutE e oot 45 vhE
42 FF= 713 th(Bide, 2021). ol &8 = 73 -9-7H 7] wiZolth. ofof & At
EAE] HAo] vhEe]al, 53] HhEHo| 5 M &@718S g7l FaL, Ao, 54 A g
HHAAIE 27] 9% o] & A& Uedth= A, HAA 2] HrEZ el A YEtuE =8 ZAd S &
AP S O] A7 Al ol = F RS vl ABhaL, 7 A U2 A 9] 3 9] BhE ) vl a4
The g HolEth 22 7]&9] s A=A 7} obd o sho] Zhdet-S Al jFsh it
A FHE ZAISo] =A FHEE 9o S &85t A 24 A3 HA A EHY PHE SR 2
2, A3 e =48k Atz F7beka FEHE AFEodEe 2o Wgo] 2t $ o
AUtk HEH O 2 = vk (Bath)ofl = =3 2 G2 AsHA H= A7 e o= AEA
(Fashion museum bath)-&- 2007 5-¥] A|7% %] 3F2] 2 59 ZAe AAE = Aoz 7 dRgadEde
Sol st v gAY HAREH dsdS vt HEo] Ad A5 a5 A wIAE o R
Fots A2 HA 718, o F-EI M ERA 9 7] 5 Al &gt I ETO HEEE o] &5t Aol
& &3 20218 7] 509 g o] o] IS F YAl shefar BQteh SA4, ook F-<4& uhE ko] FEj 7t 7}
ZAth v 7E Q1 ofF onk vy A e Of Wl Q- Ah-2- Al 2h S 54 W o e e 2 B0l | wi
A 293 F2 A=A oY ek HS et w3 who] Fag ol whet of g gofl 2 WA H
Ch o= ARt W =2kl & 4= Sl vl s2stHA| At} o] &} A et E 2 3 S8 D A A FF
dop=o] Ik, 2 glo] o] e &=, A de] & 2 ZEol A thE e R ET Al ofol & AL
555, oo Bl 9l sHd E(Hasselt), o] 7He] 2 Hol tf 52l AA|7| & A HAHe] S Es 1
Haleh 5 a4 e £AS A g4 olulAE  eln Fuo| WL Folof st AL Heltk vy
Hebhon Bgsto] BAAEE BojSo|x 9 oho 2 %) Ul RO A] 2 E TS AL
(Melnyk, 2019; Montazer & Bidoki, 2017; Skivko, o} tf o) A& Hx 7y 2 A el Tk o]
2021), s Hojehz Wl A2 Bo) Brhek A MAE Aol glol A A gz A1) T e E
AL A1 QL o] X & Frofshar, vpolrt ] A A HubE e 3 A o FA| = A o v o] o] E5}
(catwalk economy)’(Lofgren, 2005)2 4] A4 a3}t 71 Ho= vt e 2 A 7 B @ AR A AR g =
2 45T Qe golt o2/ FARG EYR E o o3 3 Wart glo] Halth
A& Gl 7L o Yst= wag o] Fojutar, A Syt eke] S22 9ol oA aL, K-si A
= ZA WFY Y a7 2-8ske A7 sl = IR K-ZAE A7) sl SeueE Hw
I = Aol HrE o] A FofeSe aamA Sh= 9=l Wg o] misl F7Fshal QL. o] # 7 Al
715 4 e kS A5 g ek ok Aol = AR - S0 g 9 v A
A, AR S ghofsto] Zf Ak AAIE B asdel Al
V.4 = 719k v ASEY At RegeES
= B o}y 2}, B R (complementary good) 2 A] A
2 Ate A o 24 AR s EEe B A &3 shol 213 2 Q1 FFE 71Xtk ol o] H sl
A S Aol 54 2 oA, A A BhE A olm A9 o2 EAE F A olal EY A
Toz R 19719 BES SHeE 2ASH H] & 4= ks Mol A = A - s AdekEol it
ok o= el A+ Sl HhE WA AR} o v <, A= om 7kl 3 E 2 A= HE e 354
A3k v S JEH RS AL, 7 7 A A o s F8 aFuete S FoER
S v O R AL A TS B4 o] B9 Zyzk o) W aol| gt AlFA Q1 AR Al
A = A A A Eolu A W&ol = ke Aol A o &2 ol Qi) oo & A
E FEEY g7 webs $5E gl o 7h =W A - A REE ol g Al 2 2 2H-g-5te] 7}
=A debeS & 4= U ol = =9 7] ol whE vt e AR AAE TR 3 & A
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