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The Effects of Signboard Improvement Reflecting Local Characteristics
: The Mediating Roles of Informativeness, Entertainment, and Iritation
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Abstract Signboard plays a pivotal role in crafting the initial impression of a storefront and contributing to the
overall aesthetics of the local environment. Since 2012, the South Korean government has been annually
implementing signboard improvement projects as part of its commitment to enhance urban landscapes and
invigorate local business districts. Particularly noteworthy in recent years is the government's emphasis on
creating signborad that aligns with the characteristics of the cities. This study aimed to investigate the impact
on stores and the local area when incorporating local characteristics into signboard, with a focus on the
mediating roles of informativeness, entertainment, and irritation. A survey was conducted among 150
undergraduate and graduate students who had experience visiting areas with improved signboard. The findings
indicate that local fit of signboards has a positive impact on intention to visit store and area by mediating
informativeness and entertainment. On the other hand, irritation does not exert a significant influence within this
structural relationship. The results of this study contribute to broadening the scholarly understanding of
signboards and signboard improvement, highlighting the importance of incorporating local characteristics into
signboard to small business owners and local government practitioners.

Key words :Signboard Improvement, Local Fit, Informativeness, Entertainment, Irritation, Intention to Visit the
Store, Intention to Visit the Area
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Figure 1. Research Model
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Table 1. Results of Research Question Testing (A&149)

Direct effect B SE S t F K

LF — Inf 41 .06 A7 64274118 219
LF — Ent 55 06 59 882" 7173 346
LF — Ir -.01 0 -0 -10 01 000
LF — 1IVS 20 08 21 252

Inf — IVS 21 .09 18 2307

Ent — IVS 36 .09 35 4.06™ 2393 3N
Imr — IVS -10 J0 07 -9

LF — IVA 22 08 22 269™

Inf — IVA 25 .09 22 272"

Ent — IVA 31 .09 30 3.46™ 2243 38
Ir — IVA 06 10 04 57

Indirect effect B SE yés LLCI ULCI
LEF—=Inf-IVS 08 04 09 01 17
LF—Ent—IVS 20 06 21 .09 32
LEF—=Ir—IVS 00 01 .00 =01 02
LF—=Inf-IVA 10 04 10 02 19
LF—Ent—IVA 17 05 18 07 23
LF—=Ir—IVA -.00 .00 -.00 =01 01

Note: LF(Local fit), 219 2 34; Inf(Informativeness), 4 2.4
Ent(Entertainment), 2.2H4d; Irr(Irritation), %-3l4; IVS(Intention
to visit the store), A3E W& 2|%; IVA(Intention to visit the
area), X9 Wi 9%

“p<05, " p<0L, " p<001
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