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[Abstract]

The purpose of this study is to investigate the role of interaction privacy management behavior (Use
of IPCs), which has received relatively little attention. To this end, this study proposes an integrated
model that theorizes the relationship between the main variables of the privacy calculation model and
interaction privacy management behavior. Empirical analysis of this model shows that the use of IPCs
lowers risks, increases benefits, and in turn promotes increased self-disclosure. These results have
implications for expanding the theoretical logic of the privacy calculation model because users’
self-disclosure includes not only the limited exposure proposed in the model but also unrestricted

exposure through the use of IPC.
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I. Introduction
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II. Theoretical Background

1. Information Privacy Management Behavior
and Privacy Calculus Model
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III. Theoretical Model and Hypotheses
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3.2 Perceived Risks and Use of IPC
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3.3 Perceived Benefits and Use of IPC
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IV. Method and Analysis
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Table 1. Measures
Construct[Source] Item Standardized | Standard
Operational definition Loadings Error
Self-disclosure[15] - I have put a lot of information about myself in my Facebook 087 002
The extent to which people | profile.
disclose personal information | - I often talk about myself on Facebook 0.89 0.02
on Facebook - I keep my friends updated about what is going on in my life 0.91 002
through Facebook. ) )
- [ usually talk about myself on Facebook for fairly long periods 0.93 002
of time. ) )
Use of IPC[8] [ use the feature to control who can view my profile. 0.84 0.03
The extent to which people use | I use the feature to control who can send a friend request. 0.82 0.04
IPCs on Facebook I use the feature to control who can view my friend lists. 0.88 0.03
I use the feature to control who can view my posts(postings, 0.83 003
status updates, etc.) ) )
[ use the feature to control who can be on my newsfeeds. 0.87 0.02
I use the feature to control who can post messages on my timeline. 0.88 0.02
I use the feature to control who can view posts from others 0.92 002
on my timeline.
[ use the feature to block specific users as unwanted for 0.87 003
interaction. ) )
I use the feature to control who can search information on me. 0.90 0.02
Perceived risk[15] Overall, I find it risky to publish my personal information on 089 002
Beliefs about the potential Facebook.
uncertain negative I feel unsafe publishing my personal information on Facebook. 0.93 0.01
f:on.s.equences .related to I fear that something unpleasant can happen to me due to
individual selfdisclosure revealing my information on Facebook. 0.90 0.02
Relationship Maintenance[15] | Facebook is convenient to inform all my friends about my ongoing 0.81 002
The value users derive from | activities. ) )
being able to efficiently and | Facebook allows me to save time when I want to share something 0.91 002
easily stay in touch with new with my friends. ) )
each other I find Facebook efficient in sharing information with my friends. 0.90 0.02
Relationship Building[15] Through Facebook I get connected to new people who share 0.82 002
The value users derive from | my interests. ) )
being able to build up new | Facebook helps me to expand my network. 0.90 0.02
connections to others I get to know new people through Facebook. 0.89 0.02
Self-presentation[15] I want to make a good impression on others on Facebook. 0.89 0.01
The value users derive from -
being able to improve their I want to present myself in a favorable way on Facebook. 0.94 0.01
self-concept in relation to Facebook helps me to present my best sides to others. 0.91 001
others ) )
Enjoyment[15] Using Facebook is fun. 0.94 0.01
Thg value users derivg from ['T spend enjoyable and relaxing time on Facebook. 0.93 0.01
having pleasant and enjoyable When I am bored I often visit Facebook. 0.79 0.03

experiences
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Table 2. Means, Reliability, and Average Variance Extracted

Standard , Composite Average Variance
Construct Mean Deviation Cronbach’s Alpha Reliability E)?tracted
Self-disclosure 3.09 1.41 0.94 0.94 0.81
Use of IPC 417 1.44 0.96 0.96 0.75
Perceived Risk 5.14 1.23 0.93 0.93 0.82
Relationship Maintenance 4.44 1.19 0.90 0.90 0.77
Relationship Building 434 1.21 0.90 0.90 0.76
Self-presentation 424 1.19 0.94 0.93 0.83
Enjoyment 413 1.28 0.92 0.92 0.80
Table 3. The Result of Discriminant Validity Test
Variables 1 2 3 4 5 6 7
1.Self-disclosure 0.90
2.Use of IPC 0.37 0.87
3.Risks -0.24 0.18 0.91
4 Maintenance 0.43 0.33 0.15 0.88
5.Building 0.48 0.25 0.05 0.80 0.87
6.Self-presentation 0.49 0.27 0.07 0.74 0.78 0.91
7.Enjoyment 0.63 0.37 -0.08 0.59 0.64 0.59 0.89
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57402 Pl

2. Data and sample
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3. Reliability and Validity
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4. Hypothesis Test and Interpretations
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*p<0.05, **p=<0.01, ***p<0.001

Fig. 2. Analysis Results
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