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Abstract

The purpose of this study is to elucidate the impact of authenticity on experience value and subjective
well-being among visitors who have participated in direct experiential activities in experiential fishing villages.
The research method used literature research methods and empirical research methods using questionnaires,
and this questionnaire was composed by determining three major variables and seven constituent factors for
each variable through factor analysis and conducting prior research and preliminary surveys. The survey was
conducted from February 5, 2023 to April 5, 2023 among experimental fishing villages with excellent ratings
for scenery (environment), service, experience, accommodation, and food, and four villages that can experience
tidal flats and manage customers online. The survey was conducted from February 5, 2023 to April 5, 2023,
among experimental fishing villages with excellent ratings for scenery (environment), service, experience,
accommodation, and food, and four villages that can experience tidal flats and manage customers online.
The results of this study are as follows. First, the factors of authenticity in experiential fishing villages include
three sub-factors: objective authenticity, constructive authenticity, and existential authenticity. The factors of
experience value include two sub-factors: emotional values and functional values. Subjective well-being is
derived from positive emotion and life satisfaction. Second, upon examining the importance of authenticity
in experiential fishing villages, it was found that existential authenticity and objective authenticity, in that
order, have a significant impact on emotional values. However, constructive authenticity did not have a
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significant impact on emotional values. Third, in terms of functional values, constructive authenticity, existential
authenticity, and objective authenticity, in that order, had a significant impact. Fourth, experience value, in
the order of emotional values and functional values, had a significant impact on positive emotion and life
satisfaction of subjective well-being. Therefore, it was confirmed that the authenticity of experiential fishing
villages is important as a strategy to enhance experience value and subjective well-being. Especially, considering
that the majority of visitors to experiential fishing villages are family-centered (86.5%), applying marketing

management strategies to develop programs that enhance existential authenticity and improve emotional values
could elevate the subjective well-being of experiential visitors.

Keywords : Effects of Experiential Fishing Village, Authenticity, Existential Authenticity, Experience Value,
Subjective Well-being
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o]
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OIEMYUFATISS| TRH0| M7 x|t ek =20 0IXl= Sot

It AAAAE HetAlem ek woto] ghEslaL, A2k AlA tid o]
AralReks 2w, Bt e HAVE Wdste] 798k, M AR 3ER
A 717 AHE APBS 2|grkSeligman, 2002 AL 2010 AelE). 234 AA S 2]
X Aot wolpel Amol HFEWA QHe] FAH Zwle] vk M Zwe chi )
1797} WottiMyers and Diener, 1995). ©|% FA4l2|SKpositive psychology)e]st A=L- Holr}
1998 Martin Seligman H|=i 4le|etalgo] FUSPHAIRE Q17 g4l Ae] SHojlA wfsha e
AT (AN 2010; =915, 2021). 1= 3ES S/ dl(pleasant life)?t =Q1ok= 4F
(engaged life), 21| Q)= 4h(meaningful life)0. 2 B rH(AAS, 2017). ¥=FAEo] WAls)
2141710l Alag, 4 gt Aleloll ks g, A alsate] ek dAE A4 W
"k 9tk Kim et al.(2012)2] 7|90 HWi= A|@T=H(MTE: memorable tourism experiences)Sr =
7] glgk AmAE Aol oIS} whe Ao sl shshs AR Rl
FA PEL Afolof FAARN A7} S-S A|AFSHCK(Sthapit and Coudounaris, 2018; Vada et al.,
2019). o= vigoz 5% 9%t Miyakawa and Oguchi(2022)<= A|o¥g> F-hlo] S+ aiigh
A} o] AR 7 generic skillye] Welehs FAHHR) sk 0T sl

o4 - o1 EQOR)E 71l e Slol A Aol A ool Bt del, Fu U
Jo B AT SRS Bl AZR 9 I Ao] e wmeR gelela, A slele]
w8 A4 s Y B AP s A8l JeR Auik R oge vAs AR ekt
Ch B elolils Fpn guge] AgdTE e FuH gugold ssle] FpKon 1)
LA g, Aol W 5 249l deet LAg okeEE ASloR Hejsln, TAagle

A QIX)A A=l 74 2o 374 71 (positive emotion)y} 42

=
g 4
e 2

[0

pul
(o)
=
}_

= A
g AdEietaL sk, oleh IRt A= Y1 AddatolA wege] S BE s EEsk
aL AR7E AR e o S S/ s, 1ol S Al S5 AAsken, dhe] vk
= WEH2017)0] AE7E AI(SWLS)QL o4 Mol 77ke, 1 Aol Rh 1o dbol| v,
Yok= 2 G4, vl Holue AuAd ake A8tk
F B2oblA Ads 7R S 5 = el njAle I WA AE d=

__%1_
Q0N ANHOR WA Ak @A e 71sA S AR Heste] &
}
2l

rd

gk

ol vAls Y HHEITE e AFTRIZE WEA e o] SgA FIdE R

o=a =

ro oo
"
& o

riJ

?17H(Chen et al, 2013; Pyke et al., 2016)5 AAISHH, A[R7A7] H=g7e] Yol 44|

A e A W F shtela sk

i

of T
oo
ftllo

oM AT WSS AR B4 vlgeR {Fofe xdste] Aldst
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S|
A wa, ole] tiak s1X)e] GFom Frka Wsgge] Aol olEABFYIE BB HukS
QS

EARTAIIS0] Ao TAAe TRAS FRHoln AAHoR HUT Wang(1999)]
o) &=1} 71%14x2002), FIofL](2012), Zhang et al.(2018)0] Z|A] ALEF MTA TLGA, LAA .9
1 o A, gAar ARixele] B, ARzEe} Sk AEgie] uX: o

ox

OJEAAFTAE e Ishe o] AR FollA A 8902 A7k HARA
Fol e ghe o e, MR8l Afolollle TR e JFEe] A vt tE 5 e

A 712+ A13iel-L(Babin et al., 1994; Holbrook and Schindler, 1994; 7]&-5 - ©|9Hl, 2015; 74
T 20195 HERe R A|VEA] aclow A V1A, 71EA AR s, sk dEgtel
3l A3 H(Diener, 1984; Neal et al., 1999; HAWL 2008; Sirgy et al., 2011; HA=, 2017)E v
on F aure] pARleR: P M, A0 wEeE AHsYc

OJEAF TS Aol Ad7EAeE kA fiEgte] wAl= kol oigh dqkREe <d 1>

7} e},

fEAARY
oh&e A58 @7 y

H1

i

i

SRAO] 2 AL fofat H
Uk G ATKEEE - ol 2019)9h MR 2 Apdelet 3 4 A WA B9l
B A R G vk A7 AP, 20227k AXE vk glom. o)e] Gt
341 =L(Schmitt, 1999; Berry et al., 2002; %5-4, 2007, 9%, 2019)o|A % tF-5 A7 FA]of /-2
TGP VAL Ao etk ol EAFFYIRA TRl A K] vIA gL B4

7] Slate] 714 12 Agakalc.

o = o

-

%5

H 1 o @A iamhee] agae AR/el folet 9gke )2l s,
I-1. ofEA RIS TG A Aol IRk GaES wA Aol
12, S EABFAIEE] IGAL 715 H X frofat dake wA Aolek.

2) A7 23 HE7 7+ A5 74
%3

2
A0} A st
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OIEMYUFATISS| TRH0| M7 x|t ek =20 0IXl= Sot

(Neulinger, 1982; Argyle and Crossland, 1987; Chen et al., 2013; A-2-3], 2016; <213, 2021), A|$
719} vk 7F gk W ¢l7KSchmitt, 1999; Mathwick et al., 2001; %3122, 2013)0 4= #(+)]
QR vl Ao et o AR FAIlA AR FUH gl vAle dug 2
H317] 918l 7Hd 22 stk
H 2 : A&7 234 szt <
21 AR FAH o] elat
2-2. A7 4o TRl frofet <

Aoltt.

1o

oo“ of
oot
Mo
=
)
po m"
E
_\,'L

3714 SRS = =4 S
M3} % o x
o] =AY j;‘%j J},Z /\%E:; 12 Moscardo and Pearce(1986), Wang(1999), %¥5-4
ko] 3164 e (2007), % 21(2008)
S-S LT 0(4) E]ﬂE
AT 744 AAA 71 (4) g Babin et al.(1994), Holbrook and Schindler(1994), :5@,
- 71%4 714 (4) Sweeney and Soutar(2001), 74E12(2019) =
ol SR SAA A 4) g Diener et al.(1985), Neal et al.(1999), HAlqk
et e sro] WkE(4) (2008), Sirgy et al.(2011), YA-2(2017),
QITEARHA 54 Ul A 7 e
Aol durd e I £ He

= A ﬁq(wﬂ) ! HH] A, =49 =4 S e
W2 3071 vhee ATk olE v F
291 ol AZRI 0w, A 2315 o F A HEEEE AT
sk 167) R st i, 22iel ofof 5 AARRE 7ReRt oS
) - tCEE AAD) - B wel) oRARFERE a14E Ao e® shgstel 20234
39 @ 7 AJ 13 ol mEet 5

A A 2080 281 19008 3 3120 VIR Asien), B el Ay W

MEAS SRI05E TS ST Al ARSI 5 olEAHRE 290
oA HSIE £ AT B cisto] Ml BAE AAste] AANY 17 WEkE shashlc
ekl ZA ST U Fof B UZ A & el Hdel M 2] ool Pelie 0

2 SNS B vlAAE Bl AHE Adslel MRe| 0RE Haskekili, A4 AL AA
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ZM0 - YL

o 7JAsHE A7) Z1AAo R Folslelnt duleat ZIxke 20239 29 1905 29 157k %
1S9 16055 vhaEste] Fgtshel, Adsh R 0% B RUES 2gstel 20030 391 19
HE 39 3171 31Q7F & 5005 ARAE B 2AS 2=kl
HIEEE] 50050 AEA F B4Rl 4105(82.0%)04] TIAARo] il AEA] 58 Aelsha 3715
(04%)2 HF 9 mHOoR Ml AZEAS shalth 45 Ako] EAXUZS 9l dHlole]
Fe(data coding)5lo] E7A| 7|4 Z2I0l SPSS 24.08 AMESIAON], WIEEA, wAlA aoli
A, Alslg B, woleo] Ak BAuh SRS Aleigc.

ZAMHALO] Ubs

A el QlREARHA ANbA] EAS ARR(<aE 2>), SESHAE 371 S | 1367(36.7%),
o]/ 23574(63.3%) 0.5 o Ex7} JAETE tha =0k tﬂ Ho| 7]3(91.9%)0]H, A=L 4007}
224'5(60.4%), 30th7} 8774(23.5%), S0tH7} 28%H(7.5%), 20th7} 1778(4.6%), 60t} 15%(4.0%) <=2
2 AA SR} Zol|A] 30te} 407} 2}A|El= H]E0] 83.9%E ZARE|QICH

AR Al AFEA 15178(40.7%), 7PEFE 82WH(22.1%), AHIAA] 46v8(12.4%), HATZ] 367
(9.7%). THAAR - A4 - 5501 3480.2%), BHY TH(1L9%) o A SHA FollAd APt
71FEE T 2 AsR= H]E0] 62.8% % ZAMEQILE A7t A5 £Eo R 3,0009F ¥ mylko] 997
(26.7%), 3,000~5,000vF €1 mlgto] 1179(31.5%), 5,000~7,0008F € w]yto] 1017(27.2%), 7,000~1%]

<E 2> DA thilRe] QTEASE £

o ol | He £ ol | vl
B | B | %

o A 136 | 367 379 ¢ gk 99 | 267
8= ol4 235 | 633 | 3~5%dnt 9 vk 17 | 315
s 7% 341 | 919 |, S . 5~79 ¢ mjat 101 | 272
e S 30 | 81 [T w10 9 ng 41 | 111
20~294] ujul 17 4.6 19] ¢ o]} 13 3.5

30394 o7 | 233 HeEm 19 5.1

A 40~494) 224 60.4 cdg ey Al 3 08
ERER=N 59 | 159

50~694] 43 | 115 EWSETRSPY 45 | 121

AHEA] 151 | 407 ) H-E A 48 | 129

7] 36 9.7 f]z‘ FE A 38 | 103

THOIAFS] - AFe] - k=o0]<] 34 92 | AIEEEA 2 0.5

37y Au] 2] 46 | 124 47w 15 4.1
A1 7p R 82 | 221 FAHE 6 1.6
FAY 1.9 et 28 7.6

3z o 6 1.6 AR 108 29.1

71} 9 24 | A 371 100
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OIEMEFADIS 2| TRH0| M7 Ix|2t =2 =20l O0]Xl= Fgt

o mHro] 4175(11.1%), 19 9 odo] 1379(3.5%) o= eyl

24} ] AFEA e AARGE 1087H(29.1%), HFARZOIA] 597H(15.9%), thdelA] 481
(12.9%), SAFLOIA] 45T(12.1%), ZZ0olA] 3818(10.2%), ALEHA] 199(5.1%), Hefde 287
(7.6%), 7% 157(4.1%), 7|eF 118(3.0%) 208 2AbE )

ARG A s s AR, o2 Al Sl 13] 1377(36.9%), 23] 101
(27.2%), 33| 617(16.5%), 53] oA} 47H(12.7%), 43] 257(6.7%) <05 Uepdth A% 77k 1
B} 291 2111(56.9%), 12! 971(26.1%), 21} 32 487(12.9%), 418} 52 o|A}F 818(2.2%), 38} 421 o] A}t
o] TH(LT%) =0 ARk

A7 FHF Qe 71 3217(86.5%) 0.2 7}ﬂ morom, Ak 19%(5.1%), HE o] 117(3.0%), 2]
e 4(11%), 71eF o2 YEhlth Adgs A ﬂzxﬂ?ﬂ% Sfal AlojA 1547(41.5%), T
Al AEFIA B2 95T(25.6%), A S 8zrg(zz.1%) E = 247(6.5%), T o3 131(3.5%)

7|t 378(0.8%) =02 FAREISICh
AHLEL] Fs A O] 338591 1%)i 7P wekem, wAe] 10%8(2.7%), WAl 5TE(1.3%),
of¢] 44(1.1%), Yeels, ol 178(0.3%), AJefsls 1%6(0.3%), 716} 1278(3.2%) =02 UEpdth

2. Efgdnt dzld

oy
Ol

2 Aol A= AT R, AIRVEA, A AR 9% A flste] B &
A0 BRAA Q olR M (exploratory factor analysis)S ARE-SIATE KMO ko] 0.7 oJAto|H URbx o
WolEl 4 Gl A0 He, bartletto] A AFoIAE fOl5% p glol 005 mlglelw Halke
Ao w yhdgith(Kaiser, 1974).

AR A2 AlEdE 1Sl 7H Wol AREShs ZEHkS Yul(cronbach alpha) AlE ARS-SH
Sick. AEULS bt Az 0014 1 Ajolo] g A, gho] 248 A4S ki ghakt 4 o)
O} AEAR] VS A8 Al glam, ddbAlow 0.7 ool Aleldo] Agsifal wetks)
1,06 opgolul s2lst 4 gici(ataol, 2021).

2 AtelAe 29l

) 259 9N 891 45 2] Slslol asld AWl E 4 ol il
s elolskz ofol2l Peigenvalueys AHESILO, oozl 7o) 10 ol4Rel VIEeR ARl S8
AARSHEE 7 W] 291 7 AREIA|9] ArE YElhl= Q&A@ (factor loading)->- 0.5 ©]AR2-
7|02 QRS FESIFIoH, FAAE ot FEA(communality) = 4 GA] 0.5 oAFe] Q91O

Zqb Alstgich. KMO ghe 0.7 o)l o, Bartlett 34 7130l At 5% p glo] 005 vyl
o 214 a0l AR Aom Beksln, RS S AR 07 ol S0 S
ol A Aol ae] AT XIS Fa alsgro] nA @] hat el A=A 7

fus 1l

8. =
A, L o T dRrdew E@:}TTXJ, T3 W% 2| A S AZ(FRA, 2007; oFH
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ESSERES

f
2009; o, 2012)h= 212 2 dArollAls ol of & ApdsP R widsieltt ol Al
Z k50l 2lAte] Z| AR T - @A) - wjelo] Aol Ao Qli= $AKliving heritage)S ]
a4 ATS. FEgof & @A - 11%ah 2015)2 A7FEEQ 0] 2A 7|20 A A7
o] W o]l x}oqwmq 224, 2022)7F LeRR=A] olry] 9late] o] EAH 5ok
e Aol BHAl e e REd A lEk

=4, 22 287 =3 EP% %‘—ﬁ%ﬂoﬂ olo] ALRAE vehlh= 12709) B 7k AEA AL

w2 7—‘11*—1 ﬂn‘?r“ ) 27 2% IAAY 2 A

26

A, B A} Aok, SolAle] wg ARAS Sl 1 S e ARAs] 10)

[eNe) o a
- o] £2l Fl B
7408l EERS g | CTOIARE | e | ey
= HA
A28 AgA A A4 7|as o] vtk | 0.807
A | APzR IR HEZ el o]y vlrle] m&S AQFFCE | 0.791
foﬁ ,ﬂ I il i — et 2928 | 29280 | 0.904
AlrE | AE o1 BEE A A AR 0.766
ofe] SAwal Ao ofeue Apuste mad bk | 0.647
. [CEA 5 o % gl Aol wel Atk 0.834
Al %
EZ; ojE9 4 AR =7IaL AEd 4 Sk 0.765 2.398 23.981 | 0.816
7 [AEA clERaE A4 ARE 5 Ak 0.646
v | B el A &l LA, 0.825
ZHAT A& - — —
o | S A S o]EA Al ofdl] whEof ATt | 0.702 2.119 21.190 | 0.766
=TT o _
o] &} AL HARFE A o]FolR] BG5S HojErk | 0.663
KMO : 0.922, Bartlett 7J%%| : 2285.421(p=.000), A4 A=A : 0.921, FEAF A : 74.450%
AR - FUALE vge kel Holet, 0.857
s AW U eI vlaeld e el Alguch | 08 | | | o
AL A - e TR YRS vlal A] $E 7)) ek | 0.821 ' ' ’
A - FEEES BAA I, 0.812
A - FEEsS UE 71E A Bk 0.904
AR | A - FFEEL =k 0.877
ne ;]1 —c 2 “i e 3139 | 39236 | 0.909
A AR wEee Wb Zaukt AEEelt. 0.835
AT FFTE ol F olzFalo] dat olulAr FAHE | 0646
KMO : 0.906, Bartlett /d’;il 2475.793(p=.000), ZA| A4 : 0930, FEA A : 80.414%
olEAEFIES e AV o 0.910
LA A A AT e FHSHA e 0.880
g EAE P - ;} i <t 3397 42458 | 0.925
@4 [ EARRes Us dus g 0.867
AZAHFINES UE TESHA sk 0.831
= oA efel sl AaAY Ao Aol 0869
srol [A7HA e o QeI fshs Faa A olsieh| o0sss | | | oo
W Wi U gl wiEsieh 0.842 ' ' '
0 ool i RS ofF Fo dolt 0.702

O o
KMO : 0.889, Bartlett 5] : 2235.267(p=0.000), AA] A2 : 0.903, FEAF A @ 79.394%
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Halo] = 0.6 o]4ko R LERJTE KMO 2% 0.922, Bartlett®] T84 74 Zul 2285.421(p<0.001)
2 upehddth AR QAR ke & 27 a0l 9] 87 Hajeld W 0.6 oo ekt
on, KMO &%= 0.906, Bartlett®] 184 74 Zu), 2475.793(p<0.001)0.2 LFeEPd). Zeyhal sy
7o Z 27 Qo1 AEX|9] 87) FEloA HE 0.7 oo R UEon, KMO =X+ 0.889, Bartlett
o] A AA Aul 2235267(p<0.001)E UL} QolBAe] e wao] Askde. sholslgit). ot
A, FEA AgEo] ofRAHFAISO] TGS T4450%, AT 80.414%, FHE] o]
79.394%= UERL} AAE Q0lo] Audo] o Ao g TetE]Qich

A, ARl S U Qlhel BFE ST s s apis o AR B 3
T}, W] AFEl 1940 TAH 94 0904, AEH 194 0.816, ATA 194 076605
WE 07 ofifer Ueht kel Aow whekEolt XJW/WL ¥s A 091, 241 A
0.9095 E—r 0.9 olaloz Ueh} uje <
0.925, 49] W= 0.8770|H, 25 0.8 oJAto

0] TS Salo] B aireld olEARRLeS] mad, xﬂwm e gl )
Aede shasiolt.

o
chgal7 2 éﬂr% < 459} Zou], 7} 1 HE o] Holc. Apk e, AEA 3

<# 4> OIEX R0 120l Mol 0lXl= B

=SS oo v 23 A4 RS , , A7 AR
= e B SE A5(8) SAF VIF
(4 1.858 0.149 12.469 0.000
AN 3184 0.143 0.049 0.163 2.938 0.004%* 0.489 2.044
7“’;?? A 19 0.083 0.052 0.103 1.602 0.110 0.363 2.754
Az 3184 0.417 0.052 0.471 7.941 0.000%+* 0.427 2.340
R’=0.449, 5= R>=0.445, F=99.870(p=0.000), Durbin-Watson=1.831
) 1.258 0.193 6.500 0.000
WA 3194 0.180 0.063 0.170 2.856 0.005%* 0.489 2.044
/]fj TAA G154 0.244 0.067 0.251 3.626 0.000%+* 0.363 2.754
Al 184 0.266 0.068 0.250 3.907 0.000%** 0.427 2.340
R=0.360, 5=4= R*=0.355, F=68.855(p=0.000), Durbin-Watson=1.804

Z2) * ¢ p<0.05, ** : p<0.01, *** : p<0.001
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AL A 2 olvk et Aleee] AVIE vlaskE AEA ALRdB = 0471), A AL

= 0.163) =0= g4 7o Y vzls AeR ASE A
MPA L84, AR T84, AR 8L 715A TRo] BE Solst A nHE Aow
ANZ

/Jo] woldaE 7154 79 Q14
= . S A A8 = 0.251), AEA AL
SAB = 0.250), NHA 1848 = 0.170) <=0F 7|52 7px|of TR u|x|i= Ao HEE|rk

ol AZMEENGAA WG SQIAT, THA, AR Az AN, AlsH)el B §ol

L (o2 b

W
N

il

=
IR

=, S A
o= Avk= AF Q] giitol ulel AF L] 71A|of ulAlE JgFo] A Aolgt o & 42 Qlrk
2) A7 e 234 PE 7 JEFTA
AR7EA7E 204 s5gtol Fofgh Fake vz Zlolgk= 7 25 53] $sto] vl EA

il

S o A <3 5>¢F o], 7pA 2= o] gk
WA 7, 718H THe A At kel

s - 3T = o 1) R RS
R e A ) [ =M = KT s i o s g o M o B o e S e

are] Wol e vl Zlor 3HSE Ik

AA7HE thdem o ASEAolA 1784 7k, 7164 7RA7E b4 siEgtol mizlth=
QI fe} SALBIIICUE: - o4, 2020; 221, 2021), 7]efo] Wz W S Ho] 5
B gl Apfe] Selihdo] Zvleks FAH MRS Fi AoR Uehd AgaTehs 94
St Miyakawa and Oguchi, 2022).

<& 5> HME7IRI7H FHH =0 0lXl= S

2
EEN [ H|3EE3) A= F23} A7 EARF
g SHEE B SE A6 ) ! P 22} VIF

=) 0.927 0.162 5.708 0.000%**
B 4= 71 0.489 0.052 0.474 9.415 0.000%** 0.505 1.981
47 71%2 71 0.268 0.043 0.312 6.200 0.000%** 0.505 1.981
R’=0.530, $=4% R’=0.527, F=207.231(p=0.000), Durbin-Watson=1.958
=) 1.680 0.208 8.077 0.000%#*
kol 4= 71 0.321 0.067 0.306 4.824 0.000%** 0.505 1.981
= 71%2 71 0.209 0.055 0.239 3.777 0.000%** 0.505 1.981

R=0.254, <=7 R*=0.250, F=62.585(p=0.000), Durbin-Watson=1.785

Z2) o p<0.01, **F* : p<0.001
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oA el Aol SlEe sl ol ;Hié} | sted Aadolle, oA
BAS o viriet ojke] AR BelE AWt sam A2k mAe] AR/XGH S
BE T G PAT AF5N0] S0 Aol T O ARTUILEA T8 Folok T o
7} HOlQIAE wEste] oA AT AR AN AN o Yol dmlxje] sugt
YO ololainl oEABRYHE o B e Lol 2 e A

B odo] o)A AAES aoRtu theat Utk A, wHsllA sk Bl Lads A

Qo els Wang1999)9] e DR, THH L5, LA 25 A FH2S B o

EABFISE] TR THANOR EEECE ol T Fj U Hope] mp A o

o 03, M UAE 5 BAGHOY B RIS o2 Wang19999] ol A 71 § 2

BpAacle Bi Agsidrk she, Selo] daHel Al BHel ol oo Ayt 4

Wang(1999)¢] o2 A| 7}4] BEE Zslo] W/l LHAI0R EEsgiched] oulr} ek o
J=H}

d

i)

WL AEE Aol HEA A4, Z1SPHoR T A nael s BNl & X
2550 S A10® Folx] glot AAE A SHAEY APl Hite] Yilo] mESAL 2
O

F7h AA f0lst Aol AHash R Ao ofalet 4 alrk Tela ARIHE WA A
oF 7154 ZHAIR, S agre 244 AT ao) oz 1A asle] BEE 9
A, ST AR Rk BAS AbEel, A e A 7l §ol

33 3 e
FA) GRkA, ole] WE folo] Folgk ARk Frhs AMS AESMACh SR A el
715 el g ROIR e el 212 A BRI

A
2o divdoll E} Ao 7o
go] Az Mo]o} Aog & 4 Qlth o= A3 AvE

A, olE=AHFIREe] aRrdel = A= 2 5
A 80l o SR Ak A0R e, dEd maadel Az A ZpHelA
= 7P St g Jdeh ohees A 7 2 .
oltt o] Wang(1999)0] H&Hg-o 2ol Aldsl= A2x] 19407 Zasihs A ArE %

s

YA, AFVRASES AN A A s A Bag aclow AzkshA
] E A A, 0] W] B Agke Fi Ao zAlEelrh ol AEuse] 4
¥ Jhxe} e gt 7o) 4

RS 53 28 - 0]784(2020)2 218(2021)2] A+ AxkE
AARIE Bl oEAIF TR AGdS ARt I ool 7F5(86.5%) 0 H, ARl
(22.1%)0]ek= HdHe] SAdolA A ELol| FEFe = Ae® UERd 212 Miyakawa and
Oguchi(2022)7} 790 Hiz TFATE g FiolAlz 4] 8-S 01, AdoAl= 284 7]
= o= 3444l Ao} Wang(1999)0] 712 3g-0- 749l 71 315448 A

Sh= TiRRAQ] oflefar AAEEAL, 72 R Aoks AlFsks A ooletal s Vs g

)

The Journal of Fisheries Business Administration | 71



< PRt AEAoR AR WAe] Aol oA Aldelelks o AvE AARIth
VR AR Aol o EAIR RS AL, ARV EA], ] A
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