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Abstract

The changing media landscape has diversified how and what is discussed about
fashion. This study aims to examine expert discussions about fashion shows on social
media from the perspective of fashion criticism. To achieve this goal objectively, a
text mining program, Leximancer, was used. In total, 58 videos were collected from
the panel discussion section of Showstudio from S/S 21 to S/S 24, and the results
of text mining on 24,080 collected texts after refinement are detailed here. First, the
researchers examined the frequency of keywords by season. This revealed that in
2021-2022, digital transformation, diversity, and fashion films are now commonly
used to promote fashion collections, often replacing traditional catwalk shows. From
2023, sustainability and virtuality appeared more frequently, and fashion brands
focused on storytelling to communicate seasonal concepts. In S/S 2024, the rise of
luxury brand keywords and an increased focus on consumption has been evident. This
suggests that it is influenced by social and cultural phenomena. Second, the overall
keywords were analyzed and categorized into five concepts: formal descriptions and
explanations of the collection’s outfits, sociocultural evaluations of fashion shows and
designers, assessments of the commerciality and sustainability of the current fashion
industry, interpretations of fashion presentations, and discussions of the role of fashion
shows in the future. The significance of this study lies in its identification of the
specificity of contemporary fashion criticism and its objective approach to critical
research.

Keywords: fashion criticism(ZJ415] ), fashion show(BJH), social media(=4& ojc]
o)), text mining(EIAEDFO]Y)  Leximancer(ZAHHA])
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9 YAE loldg o8¢ 44 mltiolo] WA Hme] B BAH AT wAgolT

I. Introduction

mjtjo] g7go] HalstHA sjdof thet =9 1
I8 GRStk A Aoy @A
gk o]A 9] =0 A mAZIY FAE FAL
ojFH o, txE mtjo]o] thste} 44 miY
O] ARgAFO] F7tol| whet A H]E o] Gk PEtA]
1 Qutt. ©§E(TikTok), Q1AEF I (Instagram), -5
B(YouTube)2h 28 A4 mlclololA] sl v 25
€ 5= 2|9 H(Rian Phin), 34 Z ="l (Fashion
Roadman), T}o]o]E ZZ}cH(Diet Prada) 52 @ oj I
ALEAolA HFche Ad, A&7, ARl =&
S o] 229 w4 olgrof gt 159 #HS Y
BRI, o845 43 MY MO 25T, of
2% 24 vicjole] WA HHL ol o] ulst
4 7193 A4S0 oA Gut YEAE B
AAow tFd Ae3 A HF BA(Choi, 2014)
3} Hpol7t 9l

24 vl M4
ATh(Kim, 2021). §H7

Q Hu £ pE

2
X,
= m

=
] o] gAFo Al E= Hrh(Stark, 2018). 24 v]tjof
Ty A 2 Hiet ot 9ES A=534
E REY 7 e S AT But ot s
of EAT A sk A HHO) L83} HhAl
& gFe AT Hetd 44 vrole) o] 71
< A HEY YgA E44S Aule A2 285t
t}. ofof o] AFE A4 mYololA WA T FA
of tigt ME7te] siA B o] WgH =S &
4 wtjo]o] s o =® Fo|sto] AR} g,

APAo| A A HF2 1990 o]F ZA3} 5
AL, 20009 2HO|= F=2 o] 3 WA &2
AASE o FEEH AT H(Choi & Lewis, 2017; Kim,
1998; Koh, 2003; Lee, 2006; Li & Kwon, 2017), <<
SolAE HAAIolA B HEe] B Bae
U(Titton, 2016), W4 ¥189] FES7E AL of

28 ABEsH Bl HHHoR TFHE 5

-110 fr 2 ok 2

=

(Granata, 2018), |4 ¥|3 Eolo] tigt A| 2L t}&
QA5 oA YUrt olzig AFEL Aol W
Sfohe vltiol B4 Tlet Swo] gch

44 vro] 53] 589 49 59

1)
ox
ot
Jo
il

o] Zrk(Shewale, 2024). &4 vlcioje] Hlojeli=
AgAZEE JAE cr A8l 8o ouse
7}A 3L Q1.0 (Bello-Orgaz, Jung, & Camacho, 2016),
d BEEE B2 G dtolEE2 o842 Fd
ojtf Q14 uhefstrlo] 2Jul7t Qlof(Olshannikova,
Olsson, Huhtamiki, & Kirkkiinen, 2017), T4t o]
HE 4 HlolEl2 olgst ool A7} ol#A T
Atk I APAFE2(An & Park, 2020; Choi &
Lee, 2020; Han & Koo, 2021; Heo & Lee, 2019;
Kang, 2023; Kim & Rhee, 2023; Lang, Li, & Zhao,
2020; Shim, 2019; Sung, 2020) 2 &2, g4l
714 B2 AFE FAHOE o8& QAo w4
EdEo A¥gS AYe d dFHAH vhd, 22
FFEo| & &4 vyo] EAEL 59T FAS 7
Skl Ql=dl, 1E9ke] 448 HlolE At AlEolv:
71/t HIAEE o] &3t W& BAo] HEHUAL, 5
Gl tiet &4 A= AA E40] &=L QL
th 2 At B2 g9 A4 vdoj9] jd g £
d=5 ZA%te] Slo] A#|AQl Hol 7 &4
glol8 £4 & YAE mlolidg HgstalAt gt o]
23t Alee FF B2 4o i FH=E E45k=
HHEZ] S AAEES AST 5+ A

wehA] o] A= 44 HHolE 83 A
o B AFEA &4 vHo] £ofA o]F A=
A vl Badt FA1E stefshe g H2o] 3o,
ol &3l T & B0 9T UE QU= &
A u|tjo]o] oA g Aol digt olsh F7lof 710
T Aol 2 AT HiE oy Ak AA, 28
75 &3 WA B ide sk, &4 nyof

2] 9] 3]

%of W v)ge] S54e

=

A GAE tholde] YHow vl
82 BTk A, 24 Hlclo] GAolA ol
WA Blge] E44e Eold

- 216 —



Vol. 32, No. 2

I, Literature Review

1. Fashion criticism and factors

H]| 5 (criticism)2 #8}, ¥)&, 3 5 A d& &
2 B45t Brlete €52 Qugith(Baldick,
2001). ojuf, Tt o] 2H LAF AA|stL, XFH
o2 7 7HXE H7}3kth(Park, 2003). B Q] thARS
F2 d& ZEo] HYe, ZA ool Het v
w2 A olojof itk FEQ] mghs AR,
7] Foll BHSHA WA == AL ol&t vE
9] tjAto] ol Ith(Choi, 2014). LY AL Azt
&z YA AIZIL(Kim, 1998), HAF} o< 7+ A

£ Fol8= AR k83 204]7] o]F g3t
o} FESF Alol9] AAI7F EE A A, mjio] o
S AJZte WSt A o] gk Zigo] s
7] A&ttt

s HofA HFZ dl& v Wy} RS 2A
2 3l QItK(Choi, 2014; Kim, 1998; Park & Ha,
2023). oA H]Ho] th3f| Kim(1998)2 A A=l
s 2lojH oz KA =2 st Mo Bt A A
ol g2olg} 3191, Choi(2014)= TS A3 H3}

s} B} ol Eelm ASESA 43} 2o
EA0=F st on, Lee(20060)= E4] 52 F4]
I TAsE dAdol dist g4 FolA dojdez
A5t 210 & HOft} Park and Ha(2023)= H|HS
% v Weox 1Fsh= SHH, A H]FS o
o

= BEEE Q719) o that Als] Esbxel B

=)

oAy WA WBE ABlESE BT 4EAE
She Qg AP BARCRA o PR
T, e S SIS Washe 247 Al
wet ch2slo] 44 vito] @7o] e Alslwsiel
o £3to] wisks WA WHo] 3t el o
2 0] 4 9tk ofo] 2 AolA WA ¥BL )
A AEeI} Pl B2 A AN 2L A
FAE BASIE sk W92 Folsta, 44 1)
tolol A ol T4 ulHe] PEstel Au A
st

e - AAA 93

-
Qom tjREE of&H|H o]Z(Carney, 1994; Feldman,
1967y& Aejste] WAAAT Kim(1998) et
T8, FAH EA BAL 7R EA BAE 4] 54,
AS|ESH oA, v B7ke] etAIR A olst,
Lee(2006)= G4 &, HALS} 1|3 713 EA49 =
&, 94 dj43 AHSEsHE a4 5o erA Q] mdl
< AASHTE Li and Kwon(2017)& jHdu]| gL 4
08t {0 A viEtE . "AE 24, A9, 32O
2 FE3BIYC} Choi(2014)E o] 7ol E3HALS]
3 AFE EFote] A&t E35HA E@os TR
S}, HARSE 29 A EARAL, £43 ¢4 1, 1
H7HA] 24, A d s Mool st st ALSlE
st oA, gkt vjE A grio] suAE ARG
t}. Park and Ha(2023)= @t 1jA H|He] 2da A
et WAL FEje] BAL 97 37 4, WA g7tk
SHAE Aottt olg SHEIEA H|BE | FA9t
s o] tigt Alzte] whek BHAQ] Zjol7} glon, o]
Aol e APATY =95 FAHZ FFoto]
A thatol tigt 71e4 "AL FAF EA4 B4, Y
A o4 9 w7l 5o A vjEe 942 gt

2, Fashion criticism in social media

HAof= FA TV WA E S3i4 Aw7He2l 9
o] ZRlEoA AgE= P20 sfjH BFo| o]F
oj#th. 1970 o] o278 Aw7FeS sdad] o
S HIEE & AETY F71H 08 Q1A viAE E5f
SHAFAIF O H (Park & Ha, 2023), HSE2 H&E7H
AL B o E i 925 FAotch HfjA Fof
oA olFA= &4 HHo] AT 27| 719 &
H gAY oA AF7F AP E AR TH(Ahmad,
Salman, & Ashiq, 2015; Nash, 2019), TjAd &= FA4
o] $8% AT st Urh= Aol WHAHEA &4
ujtjo] £9] HjA HFo] B3t AL o] FoX|L
ot BA wiAo A E7FsStE 42 nitold] Ao
2840w Qs &4 wHole] A dE22 dA
EHEE ffHgithal o AR o2 23yd Y
(opinion leader)Z 7}FE M, BEHE=Q} FAsAL ¢
A9 A4 835 A7St(Schwemmer & Ziewiecki,
2018).

Cloret Agt A2 e ool BEW 4 Ut 2ot
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of A2 =] Sk, AFES A vl M&
At Ao ZAsk, A9 QAT HEE &
A H|tolE FA B dFES 2 HUtKLiang,
Xu, & Huang, 2024). AA| &2 w]t]ojof|x] o]FA|= 2zt
BT} 2] H ) Ecelebrity®] FFS MIAEH 7]
o] ojdo] AN L} BAeE TAEA AHHo]
3 FHAQA JE v|Rch(Mehwish, Khan, & Shah,
2021). 59|, sj4 9 HE Hopol|A &4 mir]o]9] A
e o mae drtn HEAkSchwemmer &
Ziewiecki, 2018).

44 vlElolS B4 BE vlEeE £A9) o
Aol depstsiich. 44 vdlolel WA BB o
oV Bt SHol ofel, WAl sk W, 1)
B ol 14, WA At ARSlE S of
&t AFEEE FolstA = ich 3 EE 7 (fashion
blogger), T4 Q&= A (fashion influencer)2} 72
A AH|R|(social customer)= 3|4 BEH=of st
B 9 9& P4l FFE 7L A (Chen, Li, &
Sun, 2023; Duffy & Hund, 2015; Park, 2017). o] &2
2% SR} BAEO] &% glo] Y AL A8
A oloF718 AL, /Tt Z-8o] A EH=
3loh= AlOIA A2 Altiel Bzts st
T 982 512 Ath(Montgomery, 2023). AR
A utjo] gFofA FEstH 7h7ke A2, QTEYl
82, 22l 74 55 B AAAAHA 4] 41
HAYES FA5taL A2 H(Liang et al., 2024), Ol=
YAd 74 aiE olEo] A vEo =L e
2 FA5t YrhH(Schwemmer & Ziewiecki, 2018).
AgHEo] WS e FAE PAY HASY 7
ol e SHIA ot ERA B4 BA=Y
Sgolu, cheret B3j9} A4o) M BA=Y tia
ol B9 dee oz BT Uck

4 v1e] G4 ER sk B 1B o
ol 1 Zoltt Be| Wzt ojFolAlt Ao] ol
o B ESUowigolt AAEIR A2, 9]

r

|

il

W,

(o rfr r
do P o (&

wAgolT

U S| AE, glo]H AEZ]H(Live streaming)o|Lt ©1
B 59| o Fel2 olol k. M4 HE 59
AF Q] Haute Le Mode(https://www.youtube.com/
@hautelemode)= DA AL & 71819] o)A H[H
Sh= 534S JEE sk Adolth AAIA oF 821t
8] AFEol o]l A =5kl o, g ARt
AFQl T4 w715 (Luke Meagher)2] AAERL A%
2 9F 257t o] FEsto] & JFES Kol 3l
o} o] HjA vjE QI 71 29 =13 Al ZAH9
FH, A AL FA A4S 2t AR o
A HEE 3t FACE fAA 9 FEZ T ok
(Wheeler, 2023). o]A¥ 3|4 B]HO] Qlojet EHL
dAsHL JUAZE AZ7HEY] Aofoll A Hloju JLs
I FojHo|al AYAQl Aoj= theFotA urehdtt
44 mdols A vjgo] Z41 7152 A
toch &4 ntols 3 A HBE o ol &
g BTy fAfoly, HdE gristal wdshs
o] ofye}, HjAE £7]1 TRt EESIIL ALY
w3t £9] Y= shuo] d44 o2 Frigict A
HF O] 992 &4 HHolE FoiA i BEE =
O] AAE vHHo] FHo=E F5stlon, A vy
< T ol oA Atdolut s AB|RpIA T JF

I Aol ohek, ASIES} So] Lehte & o
ROz g BPAA.

ot

POUNY:)

d

I, Method

B S WHGY ALY U Lol E(Nick
Knighty7} A3 sjd 25 FARIE &AFHL
(Showstudio)2] f-FH ol AAE i AE7t E
E(Panel discussion) FAS thAtC 2 s}t 20004
of 9YE £4FHeL OAL vdolg ol gstol
nEE Aol MU BEY 2L A 2UEE 4
Aot fAtolER vhal ElX|E obESt TsjolA
N5 HBE 2 hgAAA Solske gv) ol
Z(Webby Awards)of|A] ‘Best Fashion Website’Z= A1
A= v} Qlck(Show studio, 2012). £AET 0= EE
stal FA1HQl i e Aol AEgt ofye}, sfAd
G 340l 71045t it of2et WA mlH o9 o
o] A A mjAZeIY 4729 vFo] Zd ] ¥t
off, thgslixl mlHo] 2] whet =019 P4 EIFF
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g ek & GFE A9E Yol
o o4 mEAE & ohe, et B2
(panel discussion)2] Al 3] T4 gRfouiLt H)
wWole} e WA BE7FS0l BH EA=L 57 o
Aol o OB RS AAROE FANE
3} o] AR} EEAEL JAuict dEAg 22
ddof 7Rk & gAely, 98d=, 29, HE7L
A AYAES 3~ o2 TN, EE A
< 574 e His) A= et iS5
03 "o g AFEH, A= 3F JAF T 30~50
B dolol wepoz FHHLL. o ATE HAFY
29 FRE Ado] ArE fdhd] gt 5394 3
219] T AZ7F ERS FH5IA ®fls COoVID-
192 WofE wale] ARUAolHl e Ak
21978 249 SSAIE7HA] & 77 A&l gk
58709 Yd=E A= skt

o) A7 S vlolel 4 459 g 1
o % AFIUS A8} YAE vo]de

=)o
e
A

o)
=

o
=

o 9&
il
=
[¢)

ol

dhat ool ugY S o] gl e 72
2 WAtk BAolth(ung, 2013). W] of
3 HEEY] ode 740 84 BeE 2w, of
ATE o8 HAER WAL, HHY FH =x
E dlol8g 24, E5ets BgolN AR 3

2 WA, AwA o Fael] g% wHow |

AE ulo| g1} AW A (Leximancer) T2 1S &
gkt

AAWAE SAY TTAEE AEsto] BT
o BAE Holeg Baste] thERA] Bol A8
= g J3o|ck(Hume, Johnston, Argar, & Hume,

Fu

2013; Spry & Dwyer, 2017). @A|MAI L EJAE f|o]

ke -

4

A2 95

Elo]lA] 7]91E9] RiTe} 7| Q=S 7] AB/4S 1ot
ofstol FUIL 14 AR £ 20 Cretchly,
Rooney, & Gallois, 2010), Fol& HAEE 7|Hlo g2
F A E (concept), A (theme), Tojo] HlT, ZAE
W =9 el AWMA S FA= gAE 1Y 9t

o SA EAY, R4 Bolet T ST wolst

o JEARE HelZTH(Kim, 2023). o]n], FA ol
29 Hol9 £ W4T} ohleh, Az Ay Ik

NACE Uehdc 2, AARANA AL e 2
N} 71 o QAElo] Aa F840] waw
ZAito]tH(Crofis & Bisman, 2010; Leximancer Pty
Ltd, 2021). oJef, 71 FA|9} HHE HAE S5
A =ESHL EEF7E 5255 Y IF U 8
o] =2 AL 9Ju|gtc(Leximancer Pty Ltd, 2021).
ZHEE o] FAEY AFol™ AFA7idEIthKim,
2023).

o] o]zt o] A9 Hloly &4 Axb= v
2o AR, a7 93 AEE oy x4 RE
(Clova Note)E AREsto] 2404 HAE dlojg&
ABHAT. S, UAE HolHS ANWA 2]

= o]-&sto] do] FAl HFS AA 7IHE W=,
FAE FAIEE =& th(Fig 1). ©of BAl= 2AL
ojn], A Aoj(L5, oAl 5) &&°lE A=
IS AT AR, AlEE 719E Blepn=-53
MES), FACN-GAE B2S), TAE, ZHE 9
52 v BAT WA, B4 AEd e v
& 34, BAE 53 208 o)A AT B
o)m mde) ga0] 2Astke] Hed. oo

29 545 AATe ustel $94 FA
B Ao E4ge kol

Text Processing
Settings

&
A4

Concept Seeds
Settings

Concept

Seeds

Thesaurus
Settings

Topic Guide
Settings

Compound
Concepts

@
L
"

Concept Coding
Settings

Project Output
Settings

<Fig. 1> Leximancer processing
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IV. Analysis and Result

1. Season analysis

20219 S/S A|ZEE 20244 S/S A|Z7HA] WA
587119 A= HIAE HlolHE FE3I3AHh 74 Al
HE o]Foj7l 7|YE Rk, A9 ZAES A
Ha o3 dekFig. 2).

1) S/S and F/W of 2021

20214 8/S A2 2271 Yol FEdE HAE
golEelA #HE F 7INES = 14447
4391 5719] 71¥IE+E black(n=149), digital(n=135),
instagram(n=81), people(n=78), fashion(n=71)2.2 1}
EFTHTable 1). HAMA A &8 ZAEh=812
E EE $)= people(h=230), digital (h=226), black

Black 149
S
é Digital 135
2 Instagram 81
0
% People 78
Fashion 71
Film 15
S
/" Dresses 13
S
2 Season 9
0
% Idea 4 Foshio
Fw
Beautiful 4 o 2022
Sustainability
History 27
S IS
é Space 27 PRI %\‘Nlo
% Fashion 19 o
2 Craft 16
3
Designer 12
Brand 105
S
/" Feel 94
S
2 Look 64
0
‘21 Collection 55
Time 44

wAgolT

(h=170), whole(h=170), creative(h=5)C. &2 UE}TH

A8 FA)0] people Instagram, social media®} Z+
< A Z2 SNS wjA o} #HAH 7HEEE FAHEHAU
o} & HAgZ T2 A9 7Y digital- fashion,
industry, brands®} 22 A 4G4 71}t HAH
of itk A WA, & WA & FA 01 SshAl 2020
| 12%0] AAIA ez Sibe AHl COVID-199] g
o 2 Q19 Instagram¥} -2 SNSE B4 EFE
o AS0) Az Tiorele, T Aol digital
Ago] S50] dojutal lom, FAHA v &
AT 4= At

“Do you like their new system online? Because
everything’s digital, their web, they’ve got a new
website. ... (2H If I can jump in really quickly

Film 98
F
/" Fashion 30
w
2 Collection 13
0
% Clothes 11
Feel 11
Sustainability 56
F
/" Fashion 34
w
2 Virtual 21
0
2 Feel 17
2
Brand 15
Al 32
F
/  Sustainability 16
w
2 Heritage 13
0
% Brands 12
Thought 8

<Fig. 2> Frequency of keywords for each season
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e - AAA 97

<Table 1> Characteristics of fashion show criticism in social media

Fashion criticism factor

Concept by Leximancer

Characteristics of fashion show criticism

Description of a clothing or
phenomenon

Design interpretation
Fashion style

Description and explanation of clothing

Analysis of formal property

Fashion film
Digital presentation

Analysis and explanation of fashion film

Internal interpretation and evaluation

Diversity
Designer culture

Sociocultural evaluation of events and
designers

Industry
Creative sustainability

Sustainability in the fashion industry

Virtual future
Amusement

The future and role of fashion shows

again, I mean, you know, the BFC were talking Brit
Fashion Council were talking for those who don’t
know about completely restructuring the way Fashion
Week works. (52 I think maybe that was a positive
thing COVID had. If we can say anything positive
about that I think...”

“.. And for so long social media was like, you
know, we would tell people, oh, yeah we’re launching
our collection on Instagram or we’re launching our
collection on, you know, anything on social media it
would be like,...”

AR B2 7|ER F4E
To]2L designers, model?} T E|o] QlojA], 59
tztolv el &9l Bl gt & =
o} HAoA HA TiRpol A ofyet w4 T]xjo]
yol At vide AEAA =25t
AstAT =91 yAtol et HEo| 54
© ol F(creative)?] ZATE WHET TORAHS HolE

ot olopskeict.

“It showcases black models, black designers and
people of color and I think is at the forefront of that
kind of shift in the industry which I was pleased and
1 find interesting with his imagery or what his styled
imagery is that you can always tell that it's him that
styled it straight away.”

“But obviously with people like Jake Rowlin on the
Prow, I think it’s a contentious subject but I hope
that, that, that will come to the forefront in the same
light that Black Lives Matter has so that we get the
representation throughout of all different types of
people, all different types of bodies, all different types

of skin, skin color.”

2) S/S and F/W of 2022

20029 §/5 AZHE G| %7t Bolgol, 474
o GagelA 979 HAE Holg usk
film(n=15), dresses(n=13), season(n=9), &=AZ A9
719E 3707F YEhET o] H@olEE HAMAA
film(h=24), dresses(h=14), fashion(h=4)2 E-Z%|o] A}
9 FAl0lE WEIT 20214 BW AZE trehd
FA9] filmo] s AlZo M= EEE| oA, JA A
W BE A% s8] AR AL BT 5 9
t}. film FA|0]E FAol= 7| ¥ == message, idea
ol At A7t 52 15t fAL AEE
oA AHEJIUE 245 HLs] o™, COVID-19
717t F<t deo] 9 55 fiAlste] AAEAE o
A FEo] BHES] FAES HAAE ALt

B AL ook YUk olSS Hxeld Am

Demeulemester?} Michael Halpeng A2 0] Z+
W4 HAEs W BEol A SUES Be A

< d9shtt

“So fashion is entertainment. Fashion has really in
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9% YAE ulo]Ye o83

the last 20 years with the kind of dawn of the Internet
really finally embraced its kind of role as a kind of
key art form and also as an entertainment art form
and no collection did this better. (58P We also had
Ann Demeulemeester who is now being designed by
an anonymous design team instead of a creative
director. And their mission at the moment is to be
kind of just resignifying brand codes, reducing them
down, really simmering them into (2P kind of
about reducing it down which maybe at points got
slightly repetitive but it definitely kind of hammered
this message home. So we had a lot of kind of
Androgynous kind of silhouettes.

“Michael (Halpen) was someone who very much
like a lot of other people in the industry was a bit
apprehensive about doing film but has really enjoyed
it and decided to run with it. And he was saying to
us which is something that I think is a message that
we need to take forwards is that present either a
runway show, do a film, do a lookbook but do it
based on the season and what works for those clothes
and what tells that story right? (2} I think it shows
that what this kind of past year has fostered.”

20228 F/W Al& 47]9] JAto| A= 341709 &l A
E o8t #Z=AT A9 3719 719EE sus-
tainability(n=56), fashion(n=34), virtual(n=21), digital
(n=13), feel(n=17)0]t}. A9 FA|0] sustainability(h=
83), virtual(h=23), time(h=23)°. & LEPAT}. o] A]7]
of X|<&7HsA](sustainability)X} 7FAMAg (virtual)of] T
3 7197 A ST, AS7sAES 7
2 9 FACZ =EHAH. s A7l A=l
A&7Fs/d 1 7HEE3t, Be 7HEEA ds & &
e B Ae g2 4 Aok

A W 24012 A% 159 B old AZ
oA Yehd FAojQl message./] ARA o=, ALS]| A
WS Mol B4 St g2H B8] M4

54 ¥ 4 &0 tgt olrE FASE AL g
S & k. X&7sAT TEE 71YEE digital,
3D, designers 5 2.2 UENGHEY|, o]+ virtual 7|¥9E=

g5t 24 virjolo] WA ugo] B A AT

wAgolT

o} dA=E tolol7| & st HjA txto]HSL 1
9] X]—J—7]~—/\-l olE q;(]rﬂ A, 3D FHoE
ZoEe I T Qlom, o]: HiE %= WA

A9] FAlolQl 7P (viral) ik QAFE FHoldt,

“.. than to like owning something in your wallet
and you kind of show it to others that they don't have
it but you have it like, I think I would love to see
more, more of these actual use cases or I'm actually
working right now on a project where there is a

virtual aura surrounding garment.”

EE0 Foldt i dervte AA fdast
s M WAl %Xdoﬂ deiA =2lskict. 7+ =
A2 EFO| Aofo] glor FojFo|il AHRE2
AYAY A e A4 ek sael
o8ty 758 Bzaidrt,

“.. digital fashion and fashion gaming being a
space that the consumer can step into and feel
included and feel more represented. | wanted to start
with you in terms of you spoke at the beginning about
dressing your avatar in virtual skins and how at the
moment in how technology stands in the fashion
gaming world, how much adaptability is there to
create an avatar to really either represent your
Pphysical self or create a whole new kind of being (...)
So I think that in the virtual space creativity can just

s

really blossom.’

3) S/S and F/W of 2023

Th 20239 S/S A|&9] iAo oigt EEg 94
2 HE -9, FET 7=+ history(n=28),
artist(n=19), work(n=7) &A1 Z HA| 164712] Toi7}t
FAEHAY. A9 FAol= space(h=53), history(h=
44), craft(h=22) 5°] UEIETH ©] Al7]of= B2 B
HA=ELS COVID-199] ojutz L2491y} @ IakolS
S3tol 7Aoo g AYPERr] W&o, 37t (space)o]
gk wela °“‘°J‘Eﬂ°] E*%’—]O] e =g ez B
O:}X

% L= 1_=:|;<4 z7r
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of BAS0] & o4t Zlote AL FAGL
9lor, gtozo] sjd BT ]z}l ola},
BHE gdy, FojHe AEdyo] Fasirta
olop7]5t gt

“it would have been important to him to have
something perhaps a bit more experiential and adding
more than just a fashion show because this is kind
of his second attempt at showing him land from the
full start from before. (...) So I think it would make
sense that he'd want people to kind of dwell and for
him to kind of, yeah have some kind of presence there
and this kind of thing kind of serves that reality that
people are kind of staying in the space and kind of
getting into that.”

“There’s a lot of opportunities for consulting or
behind the scenes creative direction that designers
will do for other brands in completely different

contexts as well.”

Zxﬂﬂb o AK(history)7} EZF|Q

= ) 4]
% RS A A7) BAZ 3

ooy & A A
ARt =7t ﬁ‘?—*‘.ﬁﬂ H3f oloprIsttt. el 1
o]~ A (Grace Kelly)d 943 7k4 bi=ut
(Madona)®] 2}4o] Ag= o] 50~60dth A8L-S A
A Lovt FAPS & S ok ESE 1 of
ZHS(Akan people)®] HI% S4j3} T19] AApe] o
o A Aged. 4 el 9% #4L Aju
opgol BHSIALE & 4 Uk

“I think the set was really impactfil in how it
recontextualized kind of unheard voices or histories
or craft that maybe is a footnote in textbooks and
then presenting in a collection these like Macrame
dresses in, these like wool skirts that I believe is
referencing on the Akan people of Ghana and it’s, it’s
positioning it, I think in the world of Florence that’s
so known for (..)”

Al 1A G FAole ZHZE

(crafy’= %715

Aok - A

2]

99

Atk 2022 F/W AlZo] 5453l
| A&7HsAo] Higt olnE 5l 7]
) 3}

& gl ARtEL sz W)

Yoz P2

AASHEA el
FAEe HEoldtal olopr] Skt ol F HiA
49 FAlol F stel W% BEAT AZE|, 9%
EA]of digh ¥Ao] SsH | i8S dsiEtt

ThE 20239 F/W A9 mjido] Higt B8 J4F
2 e $A-stYA, FEF 7Y=L Artificial
Intelligence(Al) (n=32), sustainability(n=16), heritage
(0=13) A= AA] 2047]9] o7t A=A &
9] FAol+= Al(h=39), heritage(n=33), sustainability
(n=20) 5°] e

ol F AlEolAe A&7l diRt 7HE 5
okon, s A7l A ST Al 71=7) 7H
@ol AFH AT 2023130] ChatGPT 7]&°] 545}
WA AL 7]&2 HS53te] Aao] EHl=H(Jung,
2023; Kim, 2023; Kim & Rhee, 2023), A A X o]
Mk old Z55 Holil Uitk Al #HH AFe
AA5| AmEE, FojHolHA HA 7lsol2tal B
AStRoH, djAo] ZAA ZHoA Al 7]&0] =g
o] & Zol=tl B8l olF B85 Xdl=
A BERE BE bAolde Fdel 744 I &

Aoleka olob| sttt

“We have digital Fashion Week we have, there's so
much happening with in the Al space this week and
I've been really thinking about, you know, the shift

in human storytelling.”

“So I would really urge anyone one we do like as
artists, we now have the technology to create absolu-
tely magnificent things. (...) But that crossover between
painting and photography because you hear the sorts
of discussions you hear on the internet and on social
media around Al and of course you have very
concerned artists, you know, people who are sort of
dismissing it and saying [ want to go back to the real
world and all this sort of stuff.”
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“Just as someone who hasn’t really lived in Italy
or maybe was familiar with the Italian traditions and
codes and heritage he approached that with a different
mindset than now a bragy where it’s more personal
and he feels, I guess maybe in a sort of way like a
calling in a sense to really bring his experiences as

a Northern England person to this brand.”

“But I just feel like this is a missed opportunity
because whereas I see a lot of small brands trying
to use debt, stock and upcycling [ feel like overall 1
think some of the big brands are missing an
opportunity here and even some of the smaller brands
are just not kind of making a very clear statement

about sustainability.”

4) S/S of 2024

20039 S/ A2 A 1) G A4S 2
Aok AA 1,064719] 71 E7F - AU 7| Y=
brand(n=105), feel(n=94), look(n=64) 59 A2 Y
Bl A9 FAo]= brand(h=259), feel(h=200),
collection(h=113), industry(h=16)2 1&35} ¥ Ach
719 = brandofl+= Helmut Lang, Tom Ford?} Z-2
A2l F4E BA=So] A AFE. B8
WAES H2 7 A 1ol BE Aol S %
Zolo) Az HAS NS BHSIE 1 F)
7 Qe ololrlstaie

“These companies should be fostering young talent

and investing in these emerging brands and making

g3 44 mltiole] T4 wmo] B BHH AT

wAgolT

them the names instead of resuscitating.”

2. Analysis of total keyword and concept

TN AIE FEolA FET FAE HolHE HAH
Mg olgsto] SHE F ol = 24,0807 ATt
W= feel(n=1,358), people(n=1,311), fashion(n=
1,265), look(n=1,246), collection(n=1,086)2] A=
Upergter, SARACIA A9 1079] ZAlE gk
T3} o] RAIES E&a19ithFig 3); ‘Designer
culture’(h=3,388), ‘Design interpretation’(h=3,160),
‘Style’(h=3,073), ‘Industry’(h=1,974), ‘Fashion film’
(h=1,343), ‘Diversity’(h=1,125), ‘Digital presentation’
(h=1,028), “Virtual future’(h=819), ‘Creative sustain-
ability’(h=250), ‘Amusement’(h=243). o]& 4] A9
3 7l BAL FAH B4 B, yE o4 2L W)
59) 4 We] aE FHstel Tt o] £A
E0] E4& 2519 Table 1)

1) Description and explanation of clothing:
Style and design interpretation

FRE Q3o yebd sidao] diet w4 v
© W4 294 o] oigt FEE BARE Aol
UERARL, SARIAClA =Ed FAE F AEY
(style)@} t]R}Q1 3 4](design interpretation)o] ©7]0]
SfgEch. AEFAO] FA+= look, collection, clothes,
wear, pieces, color 52| 7|YE&Z FAEA. o] 1
T2 WAL ool dis) dgshs Weow F=2 &
Etdoup Al o] aphiAjolut 2|9 Mg HASH
A0 2 AES vE BHNM st

“... colors which we’ve been spotting throughout
leathers, cash smears, really, really soft... it is the
kind of thing you would wear to go to university in
which is a lot of what this collection was about”

“..there’s some very like camel and neutrals in
this collection but then imagine that collection
without all the charcoal and camel it needs a foil and

in a way you've got this synergy...’

YAl Sf4 o] EAE L feel, interesting, different,

idea, sense, person, references, body 52| FAo]=2
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o} dE 5o, 3 Mg sjHAA AR 23N models, dress, video 52 FAO]Z FAE Ut o]
2 g BASlo] oY Ads ofolgle] MY ZAEL F2 A 4ol S Byt o, 94
ol 4agor Yugee] aNe L2 5 Ut o Aetde] tiet ZAWel ANHAT, cAY F4
Aottt olgt A2 Hdaet ool gt o o] HHYd fdol tigt =% A ol F . WA

Aele] u)a Mwgolet.

“..in a way this kind of slightly eclectic mix of
very personal symbols and this kind of surrealist
thing sort of this introspection of Rembrandt I guess
in this kind of context even that body suit is like a
direct reference from I think like 2002 or 2003.”
“It’s the way they interface with the body and they
change the silhouette. I think that becomes they're

really quite interesting in that sense.”

2) Analysis and explanation of fashion film:
Fashion film and digital presentation
s P48 S4e] Bajo] gE FHEL T

A "E(fashion film)T} A8 ZH A o] A (digital

4
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“It’s a French film this is and I just watched it and
I thought I loved it. I thought it was so beautiful.”

“Tailoring and protection, padded sportswear but
actually just as a beautiful vision of a fashion film
and not being too narrative, focused or too close
focused. It’s part of the craft of making one of those
old Hollywood films.”

gAd ZHAE ]9 FAE = important, indus-

try, digital, live 59 FA|o]2 LA E ATt $H = 1
A v o] 7]7Fo] COVIDI9E Q18 txg w49
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“What I would like to see in the future is that we
Sfurther democratize this stuff by getting good digital

presentations but more importantly.”

3) Sociocultural evaluation of events and de-
signers: Diversity and designer culture

Haso] WA T Brt mekE 2AEE o
¥ (diversity)T} T]AFo]] FSH(designer culture)O]
o, Ao tiAol o] Yk AHEREtA 7}
A=)}, thFAd-2 time, season, black, long, forward,
year, course®] FA2 TAE . o] FAE W44
o St AEAUL P B0l e AlZe
e R
< 71&sk=dl, kol 57 mEol gt ol
NS oA 4 el o] ekt

“Until honestly everyone started coming out and
telling their stories because I have been blessed to
have black women wrap their arms around me in the
industry.”

“..Actually feature the black model on your
Instagram account, not even in a suit campaign show

was literally last year. I think it’s just like so wrong.”

tjA}o H3lo] ZA E = fashion, people, design-
ers, shows, space, culture 52| FAo]&2 A= 3.
et cigolue] Bolsh AL HolRE Bt
ole}. o TAIE 1FL TiAtolte] Flo] e 43
Aol HH LS BoHa gl o o} %
FEIT HEEL Lol HRfold o] HAH-E
FORE oA X&d 740]‘3% A7 Aol & 9]

“I think a lot of the time people think from my

experience in the queer world that if you're using

24 wltjole] WA W] B BHH AT

wAgolT

your identity in a story, it has to be traumatic or it
has to be sad.”

“I just think it’s so hilarious that as a show it
brings a space that actually the show in and of itself
can create a representation of mean culture that will

last for centuries.”

4) Sustainability in the fashion industry: Industry
and creative sustainability

AFA (industry)T} A9)&  X|<&715-Ad(creative  sus-
tainability)i= ©]74 2] sfA B|Pof|A ThRA] AU
AMEoltt ol A A&7sAd dHEE
o), HA AFYF9] ZAIEE brand, terms, ways, huge
59 FACIER FAHA. o] FAl= BHE &
Y FH WESS HEHAL AT B=9 4
A 29 gt ool AETY Ao|ES B3
QA Pl BASES] A2 5 Y FHH
9l 73 Wato] o] =9 =qich W, Y5} g
44 vltjolt 2 Al 1 /1S BT YA 2
A=A WAL A3 E Zo] 2uH T Yok B
A7 hebe.

I

¢

Q.

“..that the way they access things it doesn’t phase
them necessarily that we’re in lockdown.”

“It doesn’t really serve us what we want for our
type of engagement because like I think a big part of
TikTok is entertaining and it’s like kind of disposable
right now at least in terms of the content that you

’

can.”

o)A A &75A9 ZAELE creative, sustaina-
biliy, place, social] FAol2 49T} o 241
EojA A&7FsAS Aol BElsto] d9Ee
o, MUES A&7 P5AE WE HAES 25
s ARl 84 Al glom, o] EAd EH
8] B} o)Al HL vhAlo g2 Qx| ojof 51, E
5], &4 vjtoiet e tAE HdS BT WAL -4
Age 11 o] & & kil A5yt ol=
@4e] epgol} mast go] Wiac] AR
T g iAol ofd w4 W ApA|of High
g WA Ao B & Utk

o nm
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“I think big brands also need to maybe think about
the system or continue thinking about the system and
how they can present something in a new creative

and ultimately maybe a more sustainable way.”

5) The future and role of fashion shows: Virtual
future and amusement

oAt FHEE i d40] vl 3 Ayt gHE
7FA4; b (virtual future)?} =7-(amusement)©] T}
7H} w9l ZHE = whole, moment, film, real, life,
past 50 FA0R THHEH, XD ThYL
ol g3 WA WO UXE Akt 2L Y
Fstach. WA Aol S4% A Aol
B4 AAGH A2E 5 dAo] Ttk 2w
oAZo] ANt WA HH BEot 7Ha
Ay} 22 A 71450] ol o] S thef
S BET 5 U Pl 2 % ke AZE o
Epdeh olefd de Wy By dAE 4 9l

L a0 oed S AS|EHE et o]
U w7tol sigEiA] grom, @A) Lojuis w @4
of e} A ko o] hHst e thAo] Hhat
ool Thak cheyet Azke ek glet.

“So it would be great to use virtual assets to also
give me physical stuff in real life as well ... and the
show itself was way more fun to watch than an in
real life streamed show."

“..to sort of breathe new life into the brand to nail
it in a way that hasn’t, I wouldn’t want to say has
failed over the past few years but it’s definitely
plateaued and yeah it just give a totally new

perspective.”

ZAL9 FHEE amazing, tales®] FA|o]=2 14
9. o 1§L WAL olopl @ B F
ool 7] ofHE EaT AP AL TS AR
= W d2HAS BAE Aded AR E2 FE
F2 HAda Foiu AlAA AzlR719 gAE A
A= A71el HiS52 B0l SVt 7H Apite] &
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‘

I8

AR 103

ARt B4 BT AEAFSS] ot s o
o that | o7l AEHA

nst

“The video was in a hotel in Paris actually and
some of these hotels are really decorated like a crazy
palace from back in the days this amazing.”

“If there’s a pandemic or not and they will find
that way to do it. And of course through that we will
find the amazing creativity and they’re going to
plaster this like. It’s for entertainment it’s to show

beauty on top of it on a surface level.”

V. Conclusion
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