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Abstract

This study aimed to clarify the continuance intention of users of size recommendation services. The expect-
ation-confirmation model framed the analysis of the 180 data points collected. The analysis determined the me-
diating effects of perceived usefulness and satisfaction on the relationship between expectation-confirmation
and continuance intention. The moderated mediation effect of familiarity was also analyzed, and a path analysis
was conducted using PROCESS macro. Results showed that expectation-confirmation had a significant effect
on perceived usefulness, satisfaction, and continuance intention. Findings indicated that perceived usefulness
affected satisfaction and continuance intention and confirmed that satisfaction affected continuance intention.
In the relationship between expectation-confirmation and continuance intention, mediation analysis verified
the mediation and double mediation of perceived usefulness and satisfaction. In the group with an above-aver-
age familiarity value, moderation analysis confirmed a moderating effect between perceived usefulness and
satisfaction. Above-average familiarity values also confirmed that the moderating effect on continuance in-
tention was significant.
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el A B 7El 22k}l AFE el vl sl 3uf o] 4
=2 o] th(Baek, 2021; Lim, 2021). 22}21 27 o]
A1) #& REEE2 T A4 B ol Al Aol it
A5 A ¢l ghelo] E7Hasto] T Ab7} A6t Al gt
2 rof o &3 A FES A afof grh= 22kl
278 8] E4of] 7] Q1%TH(Na, 2010). 53] o7 &2
2Ho] Frh Aol e 2Qle2(C. Kim,
2021a) Ato] =9} F Fof| et 2 AH| AL
ESS of7|sto] Atuf] 5o A A FF-E & o}
Yl HhE 3£ 0 2 o]o] x| 7] & $Hrh(Ji, 2008; Kim et
al., 2013; Kim & Na, 2020).

o] 4 Apo] = Euto] el o R WHES] 2 4
Q1o & L% A{(Cho, 2003; Kim, 2010; Shin, 2007)
2z}ol 3jA £ &0 A= Korean Standards Associa-
tion(2019)0l A # 7|5 AAH= Ato] = T3, AA|A]
FAA Lol A RE ZFet 7], e Al
A Afo] & T theFet -3 9 Afo] 2 Y HF A5
HEES H37] YT AlEE A&k Qth(Lee &
Kim, 2022). ©]&] Yo 2 o= RS 2§
QF Apo]= S5 A H]A7E30% o]/ ] dfj A 4P Eoll
A AFE AL gl o]of] thgh B o] AR E o
Al Z718)aL )th(Lee & Kim, 2020; Seo, 2023).

Aol 2 F25 AH| A= 4B RO A1 A B9 A 2 AL
O FEHE 55 &8st APt Abe| = e e B
8= AH| A5 DEETK(Seo, 2023). o]= thE-E 71, w5
A, AW T LHARE] AA| A Kol ZABH Bl o] H,
Al S9] A 15 7] 22 88517 9ItKC. Kim, 2021b). A}
o2 23 AL MRS Wikl ERUIE W 7
H] 3= 7 A ste] s 7] Goll A4 o] h-E& A&t
28z Al = BEE HI-8 AT A 7 13} AfH) A
3k Ato]= A8 o8 a4 59 ol Alwd 4= 3l
Ao 72 F7k 9t Guo et al., 2016; Lim, 2021).
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AHg-ol 7t ob ek Abg o] %A AL o] &
2 ¢l th(Bhattacherjee, 2001; Lin et al., 2005). t}F3t
o] 8 S 717l AR 7|4 Al 2etshelebE AHg W
THEE AL 7S GA EH, wheba] Au] o] gt
B2k =elo] ofy BAlsls A4lo] Hojof st}
(Bhattacherjee, 2001; Lee, 2011). AFo] = 2] AJH] A
A FE 2] agEo] BYH FEI]E AElA
2 o]0] A7) 49l 4B A 2ulRte] A%
fofl JFE = WlSo] g gralo] Wat Ao
= g7k,

Bhattacherjee(2001)+= AR 7| &9 X &AL 4
Fe oA F2 2SS sershy] f3) AL
| 2(Oliver, 1993)1} 7] &4=-2 2 & (Davis et al., 1989)
& QEG T80 S Aeksigon], o|F 7|4
AR rgolet yrgstlch 7 YA 2 7 LA
o A& AL Ol Ao|o] BAE A ZHE §-897 o
o] v et Fe = mul T YR, Ll S,
HAZAA, 917715 Au12 5 R 71& Au] 2o o
o 2] A4 A 8 ek Yol B
1 1th(Doan et al., 2021; Hyun & Lee, 2015; Kim &
Rha, 2016; Moon & Shin, 2022). o] of] & &JLof| A= 7|
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al,, 2003). =2 H AHEAH2 J R 7| g0l g M
A& B, WS e AT Ao Eo
0% 85| A, =ikl 9, el
Q) 5 char ool ApolA 2 AW 2
€] 37 ¢Jth(Choi & Kim, 2018; Kim & Choi, 2020; Ra,
2022; Shin, 2022). o] o] & A= 7| P X P o] A
o2 23 AH| 0] 3 244 S 27 AR £
sto] o] o] A f 1o} TA A KA E | H|X| =
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o BAsIA YH U o 3 I HANE el S 9ek
R CE R ES S R R R L DR Che0.2 Aol 2l Au] 0] Aefel g0l
o A&ALGO o BARNA AZE 44, WEY T HYATEE Au20) WA AN A
WS Selstn 2R 0 NG 2RI AulAe] A& Ae ALG-S BF YA Hole 4
%ﬁ%ﬂﬂﬂiql%§€%¥hﬁﬂiﬂ5% A} %4 o] MRS AAFETE Lee and Kim(2020,
$5g WFL FHOR SYHYAAOIZ FH A 2022)9] AFE Abo] = 2 A8 27}30% o] 4] F
B el 7S 7] %E%%@ﬁiﬁﬂﬂqh O ekel s B4 AFE D GOt Hety
Hol A s olo)g itk Afo] 2 RH A A o= 7L glow, Bk A Al As AlE]
o At L AZAA AL Arl g A& §2 SISAE dold HHS B3k AueE Aol Wa
OFSHARE I3 ARA AN S AFT S US A TS0l A ASHT YUtk Lee(2023) AulAe] A%
EREEE 9l Ab-E ke AAE 915 lolE) £4.8 7
53170 531, 0] S B8 Abol = 33 An| Ak 7]} A}
IL28ng o2 AW ET AHAL /A 5 gleka FATC,
A AT S| 7 o] 22 Apo] = 3 Au] A
1 AOI= £33 ME|2 of thak 2:u] 2 7 Fol F7herol uteh mek P 3kt A}
o] 2Z o] Z5He A 27k SRS glon], )z}
A2 ujdlo|e, ALE JR/|So HEE 2 g o A NS FAAET PIEL AE RoB
HE 5 W BASE Aol s Ao ALY of5E 3 ArkKim, 2023).
tofol = thopat 4 17| o] =% 3 9lehLeeetal. & Apo] & 3 Mo 20] 0|2} Y U A
2018). 0] F Aol = M Aul Ak AUGREE £ FEE A= 3 Au|20) meo] Lebel g
3}]\

=2 o =]
E‘B‘b\}a T’:@l

stof

45 Abo]

o dlol B of Al =ARe] Al Tl o]
s R R P PUERSR
25 2H3 FL Av)|AS W3K(C. Kim, 2021b;

Lee & Kim, 2022). AFo] 2 271 AJu] A7} 54 45 7}

ol du) o] Aol = HEl g Rz 5 Bt H
e &9 AU ATL AR 7| A (Seo,

2023) Thepgt g o] AT Eol - Em gic,

WA Apo] 2 530 A u) 2 0] Fapat Aol et A
PAFEE Afo]2 27 Al 27k ALgAFY] o]
whe} WL QL& A AR 3 o] Aol 22
Au 2 Q1A mdlo] O F HES Al A Fat §
B AR 2 maS FAskn AR An)2
Zate Abe| 7} 322 o] 23 QLA THC. Kim, 2021a).

0|9} 2 A AEL2 VR, 2, olutel 5 WA H 7]
%8 83t Ho|A FES bk o) AL 11y
NA QEl= AR 7 war, A A 7ko] Aol Auj;
o] 2|47 9] AFE 0 & o]ofx] 7] o)l = 3HA 7} Q= A
© & g7Pkar QTHC. Kim, 2021a). o] of wha} 2]
Alo] = 22 AR|ALE AAARE QJHstH A3t
Aol 28 2 g 2= vhA Tt o] 2l BF o)1 Tt
T e 2 W setar glom, o] 23k H P Lee(2023),
Lee and Kim(2020, 2022), Se0(2023) 5-2] Ao A =

—=
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EPXS S H5}kal An| Ao A & o] & A5 4=
& AJARSHE. C. Kim(2021b, 2021¢)& AFo] = 24
H| A 0] A A FZ o] &g Eof tfgh Au|A} g
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AHOIZE =& MHIA O XIS AIE O T (0 245t 212
IHEXESEO M YO THGIE SAO=-

3} A9 o3t MR AR Rrbgof wht 2]
Ao] A 41-§-0) w5 T 317] §1% Aol thopal
Al 4=3 =] 11 Q) t}. Bhattacherjee(2001)+= A H. 7] < A
] 0] 57} gl A o] 2| 4ALg 0l m o] B S-S
BT ASALE RS 70 WRR o T/ 5gnY
(Post-acceptance model) 2 A|¢Fst g o, o] = 7|t A
] 3. & (Expectation-confirmation model) |2+ 5} th.
71t L %] 252 Oliver(1980, 1993) 2] 7|t U 2] o] =
(Expectation-confirmation theory)¥} Davis et al.(1989)
9] 7)&48- % & (Technology acceptance model)2 5
sgtmgolch WA 7|t YA 54 4ol that A
A AT T A 2uA0] A7 S ag o
usju], 2u] 7o) X144 ALEe]X & Belel]
Q3 g o2 8531 QIth(Hyun & Lee, 2015). A
S22 71 L 2] o] Z(Oliver, 1993)& AF-52} 5 ARk
solae] an] BYL R Ao R tof A
7\ehsk A 2kl A pel] olgt 7| o) 2l x| 7 Wk 47
i ojr=of FEFE vl = USFS FRA SR g5}
1 Q) th(Bhattacherjee, 2001).
Ne+gRee s AurlE £ YL
Jrols o34 w02 X7k ALE-gol 4T A
S840l I, O, HF Hof n|A = YFL 72
4ng gt a4 enge ARe 19s
ok aA SH= o §Ae] YE-& speshs o o)
= 235 A A S, ) AP of] E-8-5= VR, AR,
ALZ7IHE AR 5 ot A1 7] & 8 o dtol=
&-85] 31 QJth(Hur et al., 2019; Hur & Kim, 2022; Hur
& Lee, 2021). 12U} 7| S48 080 2 7] 9] A}8-9]
& ol 8ot AL 214 & Bela} 7| o= 3t
AS 7HA ], 724 Thest o 2 ) chebat $
o] sh4El o2 FgEl 40| chicong, 2018;

o)

>
o

O

30 Y 2 oo
mlm

Perceived

Lin et al., 2005; Park et al., 2022).

Bhattacherjee(2001)= 7L x| o] 23} 7|«
BYE AR AE7Eo A&2 o] 8 FA 2
AABETE o5 918l 7] &8 HF Aol A 23
H A oheket M E8sto] By o] AHEYS
Eo|7] AR A =S Bkl on, HFA o= 47EA] W
o) T WA7E 2 AT G Y S <Fig 1> 2
o] A|¢t5} 9Tl Bhattacherjee(2001)2] Al54=8 1 5
277G g o2 B, 2219 w&, Hutd &
2, YA 7IHE A u] A S ookt F H 75 0] A EARE
o|r=E A9st=tl F-835HA -85 thk(Hyun &
Lee, 2015; Kim & Rha, 2016; Moon & Shin, 2022; Wu
et al., 2022).
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= A A A &= (Kerstetter & Cho, 2004) == =
B] AU A EZo] o st 7 3l (Alba & Hutchinson,
o2 ol Al Ak YA 2 7oA
FAEOIU AH 2o TS TSR EHE T

2 yrobgol7] uio] WAL Avlxioke) 3
A A FAE AT T2 %-r AESS R,
(Yoon etal., 2012).

HR7)E 8% B AT RS0 A L2}
A&7 R o] a3k 42 A A g ol whak(Venkatesh
etal., 2003), 2H]R}Q] AL-& 314> 7| 7H HlE S8 24
H5E 8ok Ao b 59 E L 9lrkUung
& Chung, 2020; Kim, 2019; Kim & Rha, 2017). 9] &35}
HoFol A = 22}l AE A AH) A, Hutd ] 5 4
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Fig. 1. Post-acceptance model.
Adapted from Bhattacherjee (2021).
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R7)5E 83 a7 B ol A H|R9] ALE- Sl W E-S 9 g5HA "okar 7y ghok(Oliver, 1993).
71ZLHIE 52 A HEE Aot AH & 4 LA B o K= o] E AR 7| WL A& A H T
£ £318l= 842 2Q1E A1 9th(Chae, 2016; Lee & AHg-oll tigt 7|t of Ao Apo] = A ofstal Bk
etal., 2018; Yoon et al., 2020). L&t} AR-§- 314, 7] of o]2= A EE A AISHIL St o]of] & At A =
ZHRE Sof digt A &4 T Heek 7= Bhattacherjee(2001)2] (11 E ulglo 2 7|gd xS

o] AAHA) ehxm | Ake] 7] oo o) EBhehE Aol
H @7 % et oo net Anl el 25 A
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Aol 7] ol et Ao A W B8
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AHOIZE =& MHIA O XIS AIE O T (0 245t 212
IHEXESEO M YO THGIE SAO=-

off thgh wehE A= O]'l‘“] Rt AFSol A=
Q1% 17 Qlth(Hur et al., 2019; Hur & Lee, 2021; King &
He, 2006).

o] o] Bhattacherjee(2001)= X 215 G2/ o] Tt
N Lk TR
Ak}l 7t AT T
of. wfebA B Qo A 418 -5 (Bhatiacheriee,
2001; Davis etal., 1989)2 v}EF© & 2] 7t5] 9242
‘Apol = FH A H| 20 AR Fol 7t E = FE 2

2 ZZA Aol o2yt e e AA s T
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A AFo) 9] 7 2 &= 714 5)al @l th. Bhattacherjee(2001)
o] | K-z 3}o] 2(Festinger, 1957) 0] 7 5} &2l
] v 2= 7 YA E SO A4 F-848S RF
A =T o 2N B2 dsta il

olgt 3Tk & 7ot o rF YA | A S 2H|AE
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He: Apo] 2 222 A ) 2ol Th gt 7] ) Q1) )2
S84 Ao G A Aok,

)

T 2 AFY 7|27 HE |HAA RS V)=
Sgugn bR el d BBl E(Ajzen &
Fishbein, 1975)°] vheh-& o] A1'd-8f re- 2] &= Afo] 9]
IAE 7145 Yt B3 AP AL S A 254
£ poulahe] AT ElE Ao A AR TS
Sto, O ko] IS A= AL = Sl it w2t

A B ATl A 254 Aol 3 Au| 2 ALg
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Fig. 2. Research model on size recommendation services.
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2. & 2 XtEE Al 21t 7l A A, A ZHE {84, W, A5, A
SAMEO =, A T B2 LA I |

Aty A2 Aol Aol = - Au| 2 ALg- A A AP ATt Z-S Sl Aol = - Au| A0 {7
Fol A== 10t~60tH o] 4F2] AnAHE o & 2 theFett HTolls AR EE Y Hst
AARstg o, Bio] B e AJd, A APO|2E 23| = Wao] FE 0|21 9SS T
SAFS B ARE SR AEXAIE AR 7 Q18 4= A A th(Lee, 2023; Lee & Kim, 2020, 2022; Seo,
M| 71 S E85he] 20231 8 8UFE 11U 71X 2023). wahA] B AL 2 10] B3RS uked3lo] Afo]
S oH, F 180 o Am7t Y= S5 2 3 Aqu|ag Y], ERA, AP S AAPEE
AL2] QIG5 A 5HA B4 G- <Table 1>3} 2t} 3l o] F AF o Hedt Ao 2 E ) e A
H| &2 22HA A ostal, A et Ab & A A A8

3. EEET ALY o SHAY A A H S EHlEk A 1‘«P(Fl 3) & 7|
A mg o] 7| dA], A Zrd §-84 5> AHEEE

AFEA] = Abo] 2 2 A A AR of gt A 0]Z 9] 2| Z+L oulE E(Bhattacherjee 2001) 7}

Table 1. Descriptive analysis of respondents’ characteristics

Variable N(%)

Male 90(50)

Sex
Female 90(50)
10~19 30(16.7)
20~29 30(16.7)
30~39 30(16.7)

Age
40~49 30(16.7)
50~59 30(16.7)
Over 60 years old 30(16.7)
0 3(1.7)
Frequency of 1~3 73(40.6)
online shopping mall 4~6 49(27.2)
visits per month 79 22(12.2)
more than 10 times 33(18.3)

AfO|= 28 AH|AZD
Olaliet 201 7|, S|, I S 2olo| AlX| HE 2ot olf AEo| KBSt AfO|RE FHATE MulAS BErLCH
ofefel oAl AmeEAIR

DA HEES 7O R 3 Af0|= FH

W Atol= 37|
lem EFA kg
D7Hel YuE YHATAE AOIZE FHHCYLICE

ECEU TR

[AROIZ 28 AHIA ARI(2)]

i Atol= 7]

Flem EF kg

[ALOI= & MHIA ARI(1)]

[AHOIZ 28 AHIA ARI(3)]

Fig. 3. Confirmation question about experience of use of size recommendation services.
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ahqict.

ANAA, A2 84, WS, A% A EE 1. sl goley
Bhattacherjee(ZOOl).l T E3=Z2 Hdsto] AR
3h9.om, 12242 Kim and Choi(2020), Shin(2022) ALmY A
o z&&%a el A Aot BEIAAG., w0} e o
AL, AR S84, AR E, AL At 2%
USSR S NS AR THA Y el ko 29 2
th~uj o J@th® 2 slqlch Ba 7k AlgE BA BT 7] 2

ofl&= SPSS 27, 914 Qi A= AMOS 27 &

of okA] LAY =A T
01 517] 93] 8ol @ ol
315 0] 47=199.323(df~94,

o] SRMS=.059, %=
o7 13

13t= A4
o] NFI=.902, CFI=.945 5
=7t WY $F oo = e} .ﬁmxﬂ. 29924

2ol
24

p=000)%

&otom, Ml Atofo] A= 4, w7 o 2E | 2YE eEoth 23 A FE 9 ekelA aqld
T} B A of| = Hayes(2018) 2] Process macro 4.2 5 &85} A A3}= <Table 2>9}F 4t}
ik EZ23|AASE 718~9142] Y2 A S
Table 2. Results of reliability test and confirmatory factor analysis
Factor Standardized Cron-
Item regression t AVE CR R
Name . bach’s a
weight
My experience with using size recommendation services 872 a
was better than what I expected. ’
Expectatlgn- The service level provided by size recommendation 737 11.007 674 860 859
Confirmation  services was better than what I expected.
Overall, most.ofmy e?(pectatlons from using size 847 13.025
recommendation services were confirmed.
I am familiar with size recommendation services. 763 -
Familiarity I often experience size recommendation services. 751 10.046  .657 851 .848
I have no difficulty using size recommendation services. 909 11.219
I find size recommendation services useful in my daily life. .804 -
Perceived U§1ng size recommendatlon services helps me accomplish 805 11.726
things more quickly. 679 864 .863
usefulness
Using size recommendation services increases my 261 12.687
productivity.
Very dissatisfied / Very satisfied 729 -
Very displeased / Very pleased 726 8.607
Satisfaction R P S75 843 .843
Very frustrated / Very contented 851 10.308
Absolutely terrible / Absolutely delighted 718 8.507
I'intend to continue using size recommendation services in 914 )
the future. ’
CQntlnqance I V\flll a}ways try to use size recommendation services in my 858 16658 786 917 917
intention daily life.
I will keep using size recommendation services as 887 17583

regularly as I do now.

AVE: Average Variance Extracted, CR: Construct Reliability
% Unstandardized estimates were fixed by a value of one, so a t-value is not given.
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934 2| AH8-9] = ) AT A B g
AVE glo] G5 2A veht 27123 et = 3
7}V= 42351 9 th(Fornell & Larcker, 1981). X Z}= &
AT} A ALE-9] I Abo] o] A| kR Pl (4°=68.833, df
=9)} H] A| O ML Bl (’=24.482, df=8) ¥] i AT} H-o] et
K 2kol(dy’=44.351, Adf=1)7} rERL SHHERG A S 2
Heon, o]% A7y S A5t Anderson &

i

o] 7| L x| g ol A 7HE W
T 2 AR E ZI517] 915}F0] Hayes(2018) 7} A| b4t
Process macro 4.22] Model 62 o]-&35}o] HEAE g
7 (k=10,000, conf=95)3+ Z 7H= <Fig, 4>, <Table 4>
of 2t}

Table 3. The AVE and squared correlations of variables

Variables ) gzg gj:;lggn Familiarity E:s;fll::::s Satisfaction C?rrlltt;?lziice
Expectation-Confirmation .674°
Familiarity 420° 657
Perceived usefulness 673 .648 .679
Satisfaction .661 484 .603 575
Continuance intention .661 562 .835 716 786

# Average Variance Extracted(AVE) for constructs are displayed on the diagonal.
°: Numbers below the diagonal are squared correlation estimates of two variables.

(R2=.327)

Perceived
Usefulness

Expectation-

(R?2=.357)

Satisfaction

Continuance

Confirmation

*p<.05, *p<.01, **p<.001

Intention

(R?=.639)

Fig. 4. Effect size for each path of research model on size recommendation services.

Table 4. The results of bootstrap analysis of direct effect

Path s se t p LLCI* ULCI**
H1 Satisfaction — Continuance intention 321 .061 5234  .000 .200 442
H2 Expectation-Confirmation — Satisfaction 378 .076 4.954 .000 227 528
H3 Expectation-Confirmation — Continuance intention 151 .066 2273 .024 .020 282
H4 Perceived usefulness — Satisfaction 313 074 4218 .000 .166 459
H5 Perceived usefulness — Continuance intention 557 .064 8.778 .000 432 .682
Hé6 Expectation-Confirmation — Perceived usefulness .588 .063 9.291 .000 463 712

* LLCI=Lower limit confidence interval.
** ULCI=Upper limit confidence interval.
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0010 B 2]= F7F A F2 Aoz yep 7Hd
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AREOJ ol JRFS v A= R 7], A2t
84, WEo] REFS oulstu, /LA R Y
(Bhattacherjee, 2001)2] 714 A | gte} 12U A&
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B 4840 H B AT Ueht Q%489 w0
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231 7)o & X] 22 & (Bhattacherjee, 2001)2] 7} 1} 2}
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e f=5900 & WE 95% AlF| 7ol A 52319
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u) 3l A 2+E -84 iyl &at 27) 7 G-o)8kA 2

© 2 Y A HARE- O e of] Thg T Aol A
AZHE -840 S frast zlo2 S glet o]
o} o A2 B Alo| R =H AU AL &AL
ol o YIS u| x| WET anxte] AR
ETA 1849 dFHel ¥ e v gl Eel

3) ZEEW A ZHE O7HE D 24

Apo] = F3d Ar| o] di gt 7o) D x| 2F A EHAME
o o] Ao A W0l B A4S Afo] o] 1A 2
Z2As=A 453817 f18ho] Hayes(2018)7F A| ket
Process macro 4.2 2] Model 912 o] &3} t}t. 24 &
uH7H§J,]-_4 741 L] 1:! E/\Eau 0 g}go}gi_tq, H
A Al ME 410,000, A ZE7E95% 2 A AL =
wWolul 2@l Zhe HFEA5k51 ¢t

A, wtEe FEHHPR T 7 P ol A A
2P 5843 144 o B BRG] oIt I(p
=202, p=003), 4 52§30l w2 RO Z7ltE §
9] 5}0J(4R*=.030, F=8.854, p=.003) A FZI}= &<l
S} 2 (Fig. 5, Table 6), o] of] w2} 714 70] 2 & = )
ot ZlsAdof uhE 2 a k= 315/d 0] % t(3.906)
ol /gel G ol Al 25t th(Table 7). & <Fig. 6>}

1

4Er

hia

Table 5. Indirection effect of expectation-confirmation, perceived usefulness and satisfaction to continuance intention

Path s se LLCI* ULCI**

Total .507 022 361 670
Ind1: Expectation-Confirmation — Perceived usefulness — Continuance intention 327 .062 213 456
Ind2: Expectation-Confirmation — Satisfaction — Continuance intention 121 .050 .021 231
Ind3: Expectation-Confirmation — Perceived usefulness — Satisfaction 590 022 361 106

— Continuance intention

Indl - Ind2 206 .086 .038 379
Ind1 - Ind3 268 .064 152 404
Ind2 - Ind3 .062 .051 -019 181

* LLCI=Lower limit confidence interval.
** ULCI=Upper limit confidence interval.
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Familiarity

202"

Perceived
Usefulness

Satisfaction

.289™

Continuance
Intention

Expectation-
Confirmation

*p<.05, *p<.01, ™ p<.001

Fig. 5. Effect size for each path of moderated mediation model on size recommendation services.

Table 6. Moderation analysis of familiarity in relation to expectation-confirmation, perceived usefulness, and satisfaction

Variables p se t P LLCI* ULCI**
Mediating variable model(dependent variable: satisfaction)
Constant 2.425 256 9.478 .000 1.920 2.931
Expectation-Confirmation 345 .075 4.607 .000 197 492
Perceived usefulness 289 .085 3.401 .001 121 A56
Familiarity 147 758 1.939 .054 -.003 297
Perceived usefulness x Familiarity 202 .068 2.976 .003 .068 336

* LLCI=Lower limit confidence interval.
** ULCI=Upper limit confidence interval.

Table 7. Conditional indirect effects of perceived usefulness on satisfaction at values of familiarity

Familiarity Effect se t p LLCI* ULCI**
Mean-1SD(3.217) 150 .088 1.692 .096 -.025 324

Mean(3.906) 289 .085 3.401 .001 121 455
Mean+1SD(4.595) 428 .105 4.083 .000 221 .635

* LLCI=Lower limit confidence interval.
** ULCI=Upper limit confidence interval.

Z+o|(I. Lee, 2020) Johnson and Neyman(1936) 2] z ™ o] o] Halek Al B ottt XgAdo] e Yot
SR E Fo4 HT Aol A= s 7 o = A ZtE 7874 9] Wsto| ohE wrEo] Mt
0] 3.319(M=-.586) K.t} =& J Hol| A {9513 o m, A ¢F2 R, Bt o)) Jek o) A9 A4 H 78
A DA AA AL 86.11% ST go] wold g whHo] Fo5HA FEE L USS

s 2 - a7t EAH L Z 795k Uerst SHIeh 4= itk o] & T2 Aib= Afo] 2 3 A H| A
oug I geYE SRlsh] H8 2 A auE A7 of gt M&Ado] =& 4| A= A A7 -85kt
st thFig. 7). Fo3 A2 28 i '-& 2lstr] 9 ISR T AR A ATkl A
o) 2AHFRA A S A-F- L Jd o2 77 e 3 & 4= St
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Fig. 6.
moderation model.

5.00

Results of Johnson-Neyman'’s region of significance on

Familiarity
4 High group(M=4.595)

4.00 ® Middle group(M=3.906)
® Low group (M=3.217)

5 3.80
£
v
Pl
2
® 3.60
7]

3.40

3.00 3.50 4.00 4.50 5.00

Perceived usefulness

Fig. 7. Moderating effect of familiarity between
perceived usefulness and satisfaction.

Table 8. Conditional indirect effects of expectation-confirmation, perceived usefulness, satisfaction on continuance

intention at values of familiarity

Familiarity Effect se LLCI* ULCI**
Mean-1SD(3.217) .028 .022 -012 .074

Mean(3.906) .055 .024 .013 .108
Mean+1SD(4.595) .081 .037 .016 159

* LLCI=Lower limit confidence interval.
** ULCI=Upper limit confidence interval.
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