ISSN 1225-1151 (Print)
ISSN 2234-0793 (Online)
Journal of the Korean Society of Clothing and Textiles
Vol. 48, No. 2 (2024) p.269~281
https://doi.org/10.5850/JKSCT.2024.48.2.269

b F1oll =10l

UIXl= 3t

MM - ol "z’
Fdeta o st

The Influence of Perception and Benefits Sought from Hanbok on
Purchasing Behavior

Seoyoung Suh - Jungsoon Lee’

Dept. of Clothing and Textiles, Chungnam National University

Received October 23, 2023; Revised (January 9, 2024;

January 30, 2024); Accepted February 2, 2024

Abstract

This study analyzed the influence of consumers’ perceptions and benefits sought from Hanbok on purchas-
ing behavior. Selection criteria and purchase intentions were used to study Hanbok purchase behavior. Data
were collected from 332 female respondents between the ages of 20 and 50 using questionnaires and analyzed
with SPSS. Hanbok perception was determined by three factors: pride, development potential, and appearance
suitability. Benefits sought from Hanbok were determined by another set of three factors: personality, tradition,
and comfort. In selecting Hanbok, pride and development potential influenced design, and pride influenced
convenience. All perception factors influenced Hanbok purchase intentions, with development potential being
the most important factor. As for Hanbok benefits, consumers were classified into three groups: groups seeking
high-quality Hanbok, groups seeking tradition/personality, and groups seeking comfort. When selecting
Hanbok, design was less important to the group seeking comfort than the other two groups. The group seeking
high-quality Hanbok valued convenience the most and had the highest purchase intentions.

Key words: Hanbok purchase intentions, Hanbok selection criteria, Perceptions of Hanbok, Benefits sought
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A HZ(SNS) QI QI2BFTLgH oL Flo] o] &
B‘-’-Lﬂﬂ Folst= #4259 &9k & srotdol3l7]
ol th(Yim, 2015). o] of ZH-e- FHe 2H-8-9] S7h=
?5}301] et 3 A Q1A Ao kS m °
o, 3BT A 0] HF uSol A eHEE 2HE-5HH
& Ee QS e 4= Qlo] g9 o] m R = =
o] & o7 Ads] £olF th(Lee, 2018). Kang et al.
(2023)0] 2]5}H 2:H]Z-50] 20164 0] 5 FHiof T 3|
UH_?_—g-X-IZ'l og o]é}o};,_ ﬁlt ,\OE L].E}wo;q
o| 3t T A Q1A 9] Mk FHE O]l FHE B

o] 3L 9l th(Cho, 2022).

Aewoel TS Asstal AAUT] f1s)A
H7te 2 A oA thH o R e & 7] eolaL
At E3ASEREF wSEE= 201995 F e
of thgt HE wol L ?‘a% AF ool digt &3
A& Eol7] flel T LY=o s By AL
& A3k Q) 0Et1(Shm 2021), A Ao A =1z
FHEH o), ‘FRIESZA, WA ‘A 7] Y
SHE-ZIHA AP, 49}1‘4%°1]H FHE QAL A g
HH)” 5 o] $HE O] 24 3HE Qe A& WSt
I 8lE XEE YUk B3, 343011% ‘oA R, H
de] S erde WAL A Bl =T} 56t
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]
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ol

a7k WshE LebU I 9l eh(Yim, 2015).
shitol) Tt TAlo] F715Ea 2l4]o] T4

o)

O\ R7HA] Fhio] tht Q1A B AT FE QAT
BAH SA o] U Gol ek AvlAf 214L o
o} o] 3(Cho & Kim, 2010; Choi & Cho, 1989; Choi
& Hong, 2009; Jeong et al., 1997; Jeong & Lee, 2018;
Lee & Han, 2006)7} tj F-Eo| 1 3+E X & o w}& 3+
ol Thgt 482} Q14 7} Al Aol A e
of that A (Ko etal., 2020)7} ek, gH =73 ) 2
& A= AR gl o] iRk A -(Lee & Rha,
2001; Lim & Ryou, 2001)2} tj o gH=of] tj gt 313
oG 2413k 15(Shim, 2017), §H=4 o] v %] 73]
eo]| tf§t &1 5L (Hwang, 2010; Hwang & Ha, 2010) 5
o] o] o] A §H50] Z7ado] Tt AT Ho| o]
o] 2] %] 9¥ore}. o] o} Zo| FHie Thgt Q14w 27
dejo] gkt T ol v AL e otobi AT
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1. BH=0f CHEH 214

g0 off 3t 4 H] 2} 214)-2 Choi and Cho(1989)2]
Ao A FREL TES AHEL 2 fofskal &9
7F Ao 2A-g 0 25 Ao EHE T glom H]
A A o] AL v A g A o] efaL Q1A k= A =2 UhEbL
o} 2H[AHEE FHE o] ghag sk A ARl
Lrolehal Q14 stn] Mo obF il A 7F g AT
LA Zbsh= b el Yo § &) Edsta &
o7l Edsh e A 4ol ZitkEThal oA staL
Uth= A Aibs o Aol A = FARSHA Lrer

% THCho & Kim, 2010; Choi & Hong, 2009; Jeong et
al., 1997; Kim, 2012; Kweon et al., 1998).

Lee and Han(2006)-2 t]j SHAY-2- tAF© 2 L& of T
ok QIAS AFsto A4, WA 7, BE A €
A&k, Sl o) AL, 22, oA 5 71 291
& =S5 AL, ol tialiA] w9 g F o] iz 7Fgt
A4S 7HA AL Q1oL 81T Lee(2018) 9] 9 5HH
Az AT o] S o] BB AAES e AE
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W7 29 70 BAA ol AL 7k 11 9 uhy FhE
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2 2470z ol Alatr} o
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F@A o L7 i 8T (need)2} L7 (want)
24 A B AL} BRANHE LU o] Yo
FpH wA L v|gjels 34 ATE ofujsi)
(Peter & Olson, 1987). =713 82 &4 7 d = 1
He Adon $48 A4S B4k AT A
o], ST e H-E & o] A Bohe FuA Ad e 2
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TSk g S W3 th(Lee & Suh, 2011). whefA] gt At ES wo] A8arE s Y 5 3
& s Lu AL RS AEEks 7| &) A o} 59 oh Kim(2022)& AU A7} 3HE-2 A 3k
o] o] = 5 Z3etc) e Hﬂiﬂiovlﬂﬂ QhEof Tt kA, Mok
SHE ol Fofl ek AP A& AT, ThE 2 EARZOEANY FE, Afot HH O R A §HE 5
& AEst= 7)ol gk At A Choi and Cho o] gh F&ﬂ f9lo] EolA L& Ll o) =7} oA
(1989)= o}/ LH|AE2 SHE ol A] Ao Fy I, M QAR 2 7 ol R A o =Tt

7HE So5HA i, Ao 2 23t 714, opxithal 541

gzpel, B, Afo] = =0 2 F e atA nEgitta QoA b uef o] ghE Lol A] el 7] E, -
S} 3l=Hl, Kweon et al.(1998) &) &1+ A = {-AFSHA| i & & 9] ghiE a3 5o BEF A7) o] FoH
LFEETE Cho and Kim(2010)-2 4|27} A E35HE O L} gHiof 1‘4%8& 4 Fal g ko] WAE dot

& T o AT FEE P S et dA el
W, ok 0 2 vAbel, 712, o) A, pel, v
Ae] 0 &2 et 31 Th You and Jung(2013)
o 3 o) Al ElAe, A, A0 2 A A S
= Q 5t 7| 7ol 2kt 3191t} Lee and Rha(2001)+=
CUERIEE: ﬂﬂ+4ﬂﬂ0§4ﬁ247m
F,AIS F, TR ST A F70) 57 201
shlx AHﬂﬂﬂﬂﬂm%%¥Hﬂ@%ﬂ
T o8 A7 e A AFElA oY
FRTRT EAS T F R, % A7}
gee sl A3 27 aed 44 27
| %531 A2t Abal 4 91
4 S 7ASHET RS o 32 AECHL e
Fhio] Fuf o] 2 oFo}H Kim(2010)2] 0] A
U ThehAl e Ao uet A skE T s gk o] 7
) o] o] §-2]3F xfo] 2 Lheh 31 of 84y o] P o]
7h sk m et 7] hebidh Choi(1999)9] @1tel
A Al A A gErE ol s go) ek 9ok Azt
Y%, dojo] R AT Pl o) wr} B3k
T 93 R|7zto] =Lt B Zadtgon W)
X3 2= =9 93 2 Fo|y =29l z}7]o]n
A7 ol o ol 429l Ak Lhebich gl of
RES ERBEES BER R LRt
Ko etal.(2020)£ g5t tijah Auw] 2 214 2491 5 4]
u]lA Q017 ek Q1L fLufjolof o] o3k
a2 ) 4 ml 4 2.Qlo] 7bg 2 Gae ml A w, A
A 2918 Ho] AFFS u| X AR A 29le o
] 2] 2] ¢k=t} 31 3¢t} Shim and Kim(2003)
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1. 7 EHN

1. 94728k

ATEA 1. ghEof gt Q1A 13 e o] 519
A GolE o,
1.1. §HEof Tt Q14 9] X}-& grobrt.
1.2. 3HE =59 2H & Yot
A 2. & gt q14]o] ghE Lol sy Eof
& G dotit
TEA 3. SHE el "o whet ARjRF e
FEgbela JohE S LujaE o
2to] & Yoty
3.1. 38 e g o] & aH|x} Yok
FEsteta ot & =13 o
Ao & Yot}
3.2.8HE ] E o] w2 $hE o)
Y5 o] xpo| & Lol
2. YT
2 AF= HAEAE ol & 55 ARE =754
I, AEA G B2 Aol A etgdol A H
S o R A o, du|RALE AAE
T XA ATE 4 9 BYste] B AL A8-51S
Ch B A Tof| A SHE-& S AEF A& LR EFR] ¢kl
AEeE, yLehE, AstE G RE R e 2
skt
ShE-of| T3t 014]-& A3 ¢ TH(Kim, 2012; Ko et al.,



S0l [H5 O1A1 I} =70l 0] 512 NS S 0l DIKI = 28
2020; Kweon et al., 1998; Lee & Han, 2006)][ 4] A+-§- AT Aol Sl Aol ARl A
H EdS Falsto] F 8RO E AN, A & AR RARR QIZE o H3k Eol ok Qi
8le 2 A3 d-+(Han & Kim, 2014; Hwang & Ha, S AP ES S8l el i Zolof gt Fol &
2010; Lee & Suh, 2011; Lim & Ryou, 2001)o]| A A-&-%1 Uk EH AR Z AL A 3HE-9] /| d-L A =R S
2YL Fustel F 128FOR ARG 2 TR TR FS B EFATE A L0 S5
A FUAFS 2] 1T TR HHNES A SRS stk ARRAE 2okl HE ARYAS
8 91 7+(Cho & Kim, 2010: Choi & Cho, 1989; Kweon et Fa2023F 195U HEH 19 6A7HA] AAE N, &
al., 1998; Lee & Rha, 2001; Lee & Suh, 2011)oj| A] A& 33287} 2|5 B of| AL2 =] QU e} AL R o] H4]-2 SPSS
A 2P Fastel F 1IEFOR PAFYIL B windows 260 TEIHLS F o] YELA, 9%
Tl o) == A3 H7(Cho & Kim, 2010; Lee & Han, M, A E BA, 8 EA, 7| SEARA, 2UEA,
20068 Fstol F 3RO R THS A RE R BAEA, wAEAS AN skt
ae 59 A =145 132 orh 5= 1
AR ST ATFANE SHL A%, 2E 4. BEE SN
., 8te], 29, ) YA UL BE Bo
= sk, £ o] Ao A GE ERO ALFATH 5
44 <Table 1>3} 2t} A& ARz n2A £
3 RBSED BN Wy LI, AE ok 7] 0] 2267 (68.07%) 0.2
7] vhebkeh. 8h2 & o8t 2] o] Abo] 2847(85.54%)
2 o] gAFe 20500 9] B 2 Al 9L 0% 71 Wk n], 1S ALRH o] 136T(40.96%)
Lojgom ahyetel 30E S Ao R HBRAE o2 71 U Uehdth 7bA 28 492 200
Table 1. Demographic characteristics of respondents
Variable Group Frequency(%) Variable Group Frequency(%)
20~29 80(24.10) Married 226(68.07)
30~39 83(25.00)  Marital status Single 106(31.93)
Age 40~49 85(25.60) Sum 332(100.00)
50~59 84(25.30) Middle school graduation 1(0.30)
Sum 332(100.00) High school graduation 33(9.94)
Office worker 136(40.96) Academic University student 14(4.22)
Housewife 64(19.28)  background Graduation from university 253(76.20)
Education position 40(12.05) Graduate school 31(9.34)
Sales/Service job 21(6.33) Sum 332(100.00)
Professional technician 17(5.12) Less than 2 million won 19(5.72)
s o e sseson
fob Professional job 123.61) More than 4 million won 88(26.51)

Average -Less than 6 million won

monthly gross o
Retirement/Unemployed 12(3.61)  income of a 1\1/[42;: IE:E g Eﬁhgg Xgﬁ 60(18.07)

family
. More than 8 million won
Management position 10(3.01) Less than 10 million won 48(14.46)
Production position 4(1.20) More than 10 million won 24(7.23)
Sum 332(100.00) Sum 332(100.00)
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§h9) o] 4~6007E ) HgFo] 18178 (54.52%) 0.2 WA
e, Rako] Ao n] x}%ﬁ@ A A zrata, EIXPOJOl of
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ro.
rlo
)
Iz
o
i
Rl
)
I
=Y
- 1o
N
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N
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o

epa
V. o1z T} et 2019] 18481, e S 40.08%
2 Lhebglh 201 2% ko Fhio] o walu B
1. BHZ Ol CHEF Q1A Tt BHE E T8 Xted Fol Wobd A0 Qzkat RFER FAH o]
A7MSsA o2 Hrgsigion 2919 118-X+= 2.06,
) st=ofl cish elAlel Xt A HL 17.19%2 YERgth 291 32 3HEo] ot
o] Higt 14 9] shAEE E4 7] $shod et A Gl & ol Ao Y5t EFEE A
AR QR AASHTE ol didt /1A= wo] ‘u AP oz st on 8919 AfA
ST 18 FY SHAE 2 EA T A}, 354 = 1.25, 4% ¥ 10.39% = YeEb T
©].50 W]kl ‘RHE-2 HAFQl o] TheFstel, ‘3hE o) A
A2 OFEHTY, ‘(RS U] B dEt Hol A gt 2) 5t= FolEd XM
b O] 32 %= Al 8kal ALF-2] 1.00 o] & 7|22 i e 8 9] shAbS &4 5H] skl &
sto] 471 9] gRlo] FEH U FEH 4 8 F A2 82 4e AA S B e g 54
TES Y=ol oy, FhEe ow ek 12270 SHAE 890w g Ak 354 0] .50
= =70p, jHES o FEshy] EEsity o 3% o]kl ‘ghE o) QAR o Ay 75 S T84
Fo2 FAHE 80 A dubgho] 49= - b ot Rhag A o) A8 Al e A=
sol Al sk At whehA F 128 3-e 89084 sk Ue7HE gk 9 22832 A8t daL, & 10&
T2 370 8Qlo] & A9 Ao AHEH ATt H] T 8AEA 5k ALFA] 100 o]} 7IE o= 8t
2o 2 3] of) o3t T4 2 A4S o A= <Table of 3711¢] 2Qlo] F=H Ut w2 W 2 3o oJgh
2 2T A BH LGS ZET0 0Ol FHREAS AN A= Table -3} Iek A £
FHARO] ML 67.66%5 Yergth Z2uts) o o] QA AYZLE W 67 o] Abo|u] ZHALe] gtg
SOl T 50|02 AT I AHE e 65.049% Lhebyteh, 2. 2ufsh e gro] 2% 7
7k AZE slek oo E YA AT T NH =St A F El‘ziﬁ}
Table 2. The results of factor analysis of perception of Hanbok
Varience
o e Ew et
variance%o)
Hanbok is a symbol of our culture. .80
Hanbok is highly valuable as a traditional culture. 79
Pride Hanbok is elegant and classic. .76 481 40.08 a8
T am proud to see Hanbok in foreign countries. 74 (40.08)
The design of Hanbok is beautiful. 73
I am proud of Hanbok. 71
There will be more people wearing Hanbok in the future. .83
Development There will be more situations to wear hanbok in the future. .78 17.19
possibility  There will be more interest in Hanbok in the future. 78 206 (57.27) 82
Hanbok will continue to be worn in the future. 5
Ap]laear‘a.nce Hanbok goes well with my appearance. .89 125 10.39 ©
suitability  Hanbok goes well with my body type. 87 (67.66)
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Table 3. The results of factor analysis of benefits sought from Hanbok

Varience
. D )
Factor Contents Fact.or Eigen explalned. % Cronbach’s
loading value (Cumulative o
variance%o)
I want a unique Hanbok that is different from the style that 35
many people wear. ’
I want to express my uniqueness by wearing Hanbok. 79
Personality - 350 35.02 7
pursuit Itis a great pleasure to wear a Hanbok that can create my 69 : (35.02) :
own senses.
When purchasing Hanbok, I value personality rather than 67
fashion. ’
Hanbok should make full use of the beauty of traditional 22
Tradition _1othing: L6s 16.53 -
pursuit Hanbok should reflect tradition and ethnicity. .82 ’ (51.55) ’
I think Hanbok can give me pride that I am Korean. 77
Above all, I want to buy a comfortable Hanbok. .84
Comfort I prefer a comfortable Hanbok because I wear it. 73 13.49
it 1.35 (65.04) .70
pursut When purchasing Hanbok, I will consider whether I relax 7 ’
my body rather than fashion. ’

Q1o BEe) BEG AT ST BFE grol S22 A seh utebA] & 68 aS 8184
2 FE 0 AN F 2 gHehd e 8919 A sho] FZE 270 f.¢lo] & Ao B4 o AREE Y
A= 3.50, A7 22 35.02% = LUEbTh 8.9 2= 3 oh. w2 2 3 of] o7k A REA S A AR A
ol AEATUEAS ST BRER FAFC] = <Tabled>o} k. 2 Eake] 2ol HAIZHE K 60
AFAH FTE Y om 80 WAXE 165, oldo|n] FHALY AW 6339% ekt 2
A2 16.53% 2 e 8.9 32 jH59] 2k E0SE dapgho] B .69 o] o2 WA A/ ofl 2
4 AAT S F RYER A HAG F B A=A @FE A,

TR PYstgon] 8910 nAAL 135, 4R 2911380 Ajelat BE BYER T4
13.49% 5 Upebict o ‘Tl A}l 0. & B e om 2219 A =258,
AT 43.04%2 Urebyieh 291 21 g o) e

2. 8H=0fl ChEk el A| o] 8H= FOj& S0l 0| x| = s W BEER A HY A o= Y

o4 5k stom 9919 T H2=1.22, AL 2035%%2
e

1) St=ol Cist 21Alo] et MEfT|Z 0| O|X|= FE (2) FHEO] gt 14lo] FHE e 7] o] w2 =

(1) g A7) 22) 2l ek

a8 AE 7] 20 SIS BAS §iste] B dn] Ao gl thgk Q14 o] FH ol A] A1E7]
A @ QIEA S AASHGTE An|R] T e Fofl 0] 2] = AgFS Lobr 7] §J5te] FHio] Yiat ol
FLEAVNEFY STNE QAR T AT T AL SYNUSE, B8 HY/|ES FHUSE 3o]
B40] 50 lgkel FhA, Whm A A, CBOP O 3R thEEFEAS A
B2 A J3HA T, LHA 100 04 7] % 0.2 5] 3 £.4] ZH= <Table 5>} 2o TH5of tig A14]
Mol 8Qlo] F2H ek F2H 37 89l T HH=, 2 s A7) E YARQI(B=38, =7.49, p<.001)3} H
‘saxol 2Egom 1E Qe Agus) gt A (B=19, =3.48, p<.01) Bl H(+)2] G2 u]
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Table 4. The results of factor analysis of Hanbok selection criteria

Varience
Er TR @an e
variance%o)
Design .82
Design Color .80 2.58 (ﬁgj) 71
Quality of cloth 1
Washing and care(management) .85
Convenience Activity .82 1.22 (éggg) .69
Fit(size) .61
Table 5. The influence of perceptions from Hanbok on selection criteria
Dependent variable Independent variable p t F R’
Pride 38 7. 49%**
Design 30.99%** 15
Development possibility 12 2.43%*
Convenience Pride .19 3.48%* 12.08%* .03
*p<.05, **p<.01, ***p<.001
A& 89102 debgti), shEol tfgk A4S & 2) BH=0] chst 214l0| st ToHolzof DIX|E FE
A AN TS 22 AU o] ol elst Hel 4 S vl Rpe] g8 o} o] =5 Shobii 7] §lsto] 3HE
ZasA LT A L 4 Ak TR gF 2 PulshL ATy, BES S8F £ 1T o4
WATHS S T MY E UAR-12, 243, p< 7 UTP, AR SET HES 2T AP 3R T
05)°et F(H) 2] G vA= Aoz Yehd=, Bt AR 7ETARA S AAske] Pt 25
FE M SOl Uk A TS TR MY A FobR ATk G TulE HS W9 157
o) Al H Q) RaS TSR, Hel e e ZhNjoln WS 3.63, EEAAE 782 hebulch
ahA) orethe A & 4 ok RATHL AR A ol ot Q1 4]o] G o o] ol u] x| = g5
g 7|20l S vAA Y= AL = YERyit: EB3 = Yot 7] 9fste] kol tieh A S B R,
SR AT U RO AL AL 2 BT AR YRS FENSE sto] hEe A RAL A
el Qloli ol ek A Ao WA Hs AR AlFHAL,
Ao A 0% e QgL FThAL T 4 ek ofof A 249 A <Table 6>} o] FHo] T 914] 9]
A7b S e o) Oaele Helge) MEEE 37 29 mE Fujo o] Y()9] G m AL
E017] A= ol tht AR AT A T o2 Yeped, ol disl TvsAd6=58,

=14.75, p<.001), AFF41(5=.29, +=7.40, p<.001) |

Table 6. The influence of perceptions from Hanbok on purchase intention

Dependent variable Independent variable p t F R’
Development possibility .58 14.75%**
Purchase intention Pride 29 7.40%** 107.00%** 49
Appearance suitability 27 6.98***
*r*p<.001
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AT (P27, =698, p<00D)0] EThT AATLE  AAFYT GBS B AEA, Bk AN B
Tl =7} FobA o, W7k g o] Ftufj ol o ZF staA} sk M= &17F Al $R M| ALefsh=
s dFE A= 2dYS & Uk T vl Akl 8 4= Qlek F e 2= Helg - TR
of thgt QI Aol ofsf Fruf o=t Hrgw= A e 7 ad AW - adol A FrhEa,
49.00% = LFEFR T, gHof] tigt Q1A o] ol 5= bt 7 8.9 Ha7F A e A5 AN 5
T )7t obRl this A= TR O] ofFThE A ] T Aoz Yrgstgit. o] AEA/NAE 7 Ak
Ae A A ES, o] et A e =k ol =90 o2 A SHAL 27.11% S A5k g
FoPAeE Fu ot FobXlth= A3 AH(Kim, 52 A5 ARk AN & Sl ol S A
2022; Ko etal., 2020)2} 4 W -Eghekal = 4= Qich. ot TR AL Sk anAeta e = ek e 32
2hA o] Sl & F7HA717] A= B SN T F ol wlske] w4 8.9 M
A grgol thet A4S PN Zol FaFS L LRI AN FT 2ATHEA 27 29 Yo
% glet. 7 Lhehut weke 27 Rek 0 2 W sheie o] Wet
FE A2 7702 A S HAFe] 23.19%F A
3. 8HE £75 0| TS 0jXE P& At A7) AR ol BekahA 24T 5 9l ok
o] W3S S RokA Mejehs Lol d 4 9
) 8t= F75iEHo)| E AH|XFHH RS o} o] M3t A= Fh= A o|m| A ALa| e o what 3
StE =2FE 9018 V|Fo 2 A 433} S PSR A8 A (Hwang & Ha, 2010)0 4] j
7] 913ke] K-means 2 B4 ANSAT, Wbk AXAM, FFA ofu] /WY 7 Yoo 7
Aol 2 FEa] 9I5te] L YLAHEA T} Duncan’s 2l A} o] & Urhf ), o] = 2| %7} g ol
testS A AISFQITE A} 8 A o) 71 ARkt -5 A F A4S ddtit= Ay 5598 # @
a17] $15t] 2R S E2~TNE A Getal LY HE £ UTHL 7] = Ao HHgH Ao Helth
AREA FEEES RIS A, 2 e7E3NE o e o] whE Al A
g A e s e = v s e R S-S dotiR7] ffsto] AR AS AR Ak
o A= <Table 7>3} 2ol 37] 2] HTh(p<.001)C.= &5 S g ol w2 AR T 2 Efoll AN R
Feotstar, 24 Al Aetoll A w2 Ha5 Yerd o 3t 2po] 7} 9l A 0 & YERFTHx'=8.89, p<.05).
&5 3788 2QlS aresto] sl 24 A3z <Table 8>3 o] HbR S k-2 7]
Y12 A or Mg S, U3 =4, EApo] wlg-o] thE Rkl vlsf 24) o] 4 gho] ZpA| 5}
Mg e B FeE oA 7MY =2 A = Ao 2 YUEhth o] = n|EH T 7] & o E50] o
£ Ueho] fHE 7HA] 7 2 e o = gy st o QKo thafl A o il 2h=thal & 4= Qith
Atk o] JehZ 1657 o= HAA| SHA2] 49.70% =
Table 7. Differences in benefits sought from Hanbok according to consumer groups
Consumer group G\rlzltpevsveiﬁcihnigh Qrg |p Seeking. Comfort-seeking
Factor of Hanbok tradition/, E)ersonahty gri)up F
(n=165) (n=90) (n=77)
Personality pursuit 3'78§'61) 3'455)'59) 3'030('60) 41.43%%*
Tradition pursuit 4‘53?5'38) 4'0315‘53) 3‘46(5'52) 146.69%**
Comfort pursuit 4.36;.38) 3.286(.40) 4.04{5.41) 2907344k

a, b, and ¢ are group classification by Duncan's test.
k< 001

- 277 -



st=39| 735l 3| Xl Vol. 48 No. 2, 2024

Table 8. Marital status according to consumer groups

Group seeking Group seeking

high-quality Hanbok tradition/personality Sty S‘Zﬁl:;% cortont X
status (n=165) (n=90)
Married 104( 63.03) 59( 65.56) 63(81.82) .
Single 61(37.97) 31(34.44) 14( 18.18) )
*p<.05
2) 3 E7sle Tt 112 B2 RojHs oF 4= 9tk MBI 27 AL RS F a5
(1) FHE 259 ko] o2 3hE A7) & A estA Rt Hel S o E A Ey g a8sk=
e o) whE YR e A" &Y AB[AFE HOMPE U= v A 0 2 o= A Q1 Bl 2|4l
Apol 5 drotr 7] 9aho] U YAZARE A I AFFEA 0 o e S Qe S5 AR e
£ Duncan’s test 5 A A3+ 2 3} <Table 9>} Zro] -9} Az ghohal & 4 Qlok Helgt S Y2 o e = 3
e+ Zpo] 7 e T o HAQl S d kil Hel A2 gk 7hA] 5
HEo] A7) fAkel a.qlef A= gHE 7t 7t Ee AT ET= g ashA T A/ 5
A F7h =S AT B AN F A o] Het T AT E = o 2 Eshs 548 el oj=H
o F ARG RS A9 o o FaAsk= A Qbek 7 Ao 2ujxp7) v A Ql T ARl H ot &
O 2 LEh, Hebeh ot o] o E ko g 7, WA, ] 5o A-gA 9 Wl ¥ ol e
5O A4 2455 @ Ak anlAea & Aoz & Stk
= ek A7) He Aol s A= 3k 71A] -
7h S Aol 71 S askA aEsta, ang o s (2) & F e ko] o g S o=
e = Aol S a35HA aresty A5/ HE e g o gedEE ShE Suf o) = 9
AT 7HE © AP she Ao ® YENTh o] = Zpol & ot 7] 915te] YA RANEA T AT HA ©
A S AdEe u) 3k 7ER] 7S e T E Duncan’s testS5 A A5} t}. o] of] <Table 10>3} 2+
ARl Aol B e dLeshes RS o] gH Jtuf o e of T A St e of whE A 1t
Table 9. Selection criteria according to the groups of benefits sought from Hanbok
Consumer group Group seeking Group seeking Group seeking
. . high-quality Hanbok  tradition/personality comfort F
Selection criteria (n=165) (n=90) (n=77)
Design 4.44(.46) 4.39(.48) 4.14(.47) 11.56%%*
a a b
Convenience 4.42(45) 4.01(.49) 4.13(47) 25 Jp%ks
a c b
a, b, and c are group classification by Duncan's test.
*r*p<.001
Table 10. Purchase intention according to the benefits sought groups of Hanbok
Consumer group  Group seeking Group seeking Group seeking
high-quality Hanbok  tradition/personality comfort F
Purchasing behavior (n=165) (n=90) (n=77)
Purchase intention 3'88§'73) 3'49t(>'75) 3'170(’78) 25.17%**

a, b, and c are group classification by Duncan's test
*r*p<.001
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