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Abstract

Purpose: The purpose of this study was to analyze the factors influencing the housing satisfaction of the new middle-aged who
returned to farming to derive the implications of real estate policies to resolve regional imbalances. Research design, data and
methodology: As a result, this study used secondary data, housing survey data, and identified factors influencing housing satisfaction
through multiple regression analysis as well as basic analysis such as exploratory factor analysis, reliability analysis, technical
statistics analysis, and correlation analysis. Previous studies, in particular, mainly focused on aging, retirement, economic activity,
and retirement preparation, but this study was able to derive predictive factors that can increase the persistence of living after
returning to farming by analyzing housing satisfaction for the new middle-aged, and as a result, suggest implications for resolving
regional imbalances. Results: As a result of the analysis, it was found that housing structure status had the greatest influence among
the three factors of housing-related predictors: housing structure status, facility accessibility, and surrounding environment,
suggesting that policy alternatives that can improve the quality of the housing structure itself should be prepared rather than facility
accessibility and the surrounding environment. Conclusions: Based on these results, we discussed implications for improving the
housing structure to increase the continuity of living for the new middle-aged after returning to farming, and presented follow-up
research directions on the need for complementary research in addition to individual analysis of influencing factors, limitations of
secondary data, and the lighting of research on the new middle-aged and other generations who did not return to farming.
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1. Introduction
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Figure 1: Research Model
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3.2. Data and Variable

3.2.1. Analytical Data
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Table 1: Variable Description

Variable

Criteria for
measurement

Firmness, crack

Waterproof, Humidity

Heating, insulation

Ventilation
Status of Mining
housing -
External noise
structure
Disaster safety
Fire safety
Crime prevention
Hygiene
Commercial Facilities
Medical Facilities
Public institutions
Access to —
facilities Cultural facilitie

Public transportation

Convenience of
parking

surrounding

Educational
environment

Ambient noise level

1: Very unsatisfactory,
2: Alittle
unsatisfactory,
3: Generally satisfied,
4: Full satisfaction
(A four-point Likert
scale)

environment Air pollution
Relationship with
neighbors
Gender 1: Man, 2: Woman
Age group 1:the 50s 2:the 60s
1:High school
Level of education graduates and under
General 2:College or higher
characteristics|  Economic activity | 1: no, 2: yes
) 1: Ownership
Ownership 2: Other than
(lease,monthly rent etc)
1:30years |
Elapsed years APT
2:30years 1
1: Very unsatisfactory,
2: Alittle
Dependent Residential unsatisfactory,
} ) ) 3: Generally satisfied,
variable satisfaction

4: Full satisfaction
(A four-point Likert
scale)
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4. Empirical analysis
4.1. Reliability Analysis
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Table 2 : Reliability Analysis

Variable Number of responses Cronbach's a
Housing structure 10 0.935
Access to facilities 6 0.844

Surrounding
environment 4 0.725

4.2. General Characteristics
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Table 3: General Characteristics

Variable Content Frequency Ratio
Man 811 91.1
Gender
Woman 79 8.9
The 50's 280 15.1
Age group
The 50's 840 45.4
High school
graduates and 621 69.8
Level of
) unde
education
College or
. 269 30.2
higher
Economic No 231 26.0
activity status Yes 659 74
Ownership 684 76.9
Ownership Other than
(lease,monthly 206 23.1
rent etc)
30years | 643 72.2
Elapsed years | 5 cars 1 163 18.3
APT
No answer 84 9.4
Total 890 100.0

4.4, Statistics on Residential Satisfaction
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Table 5: Correlation analysis between key variables

Table 4: Key Variable Characteristics Descriptive Statistics
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Table 6: Multiple regression analysis

30 nd o i oo ELl
5) = ) o H O 51
R =3 ofr X0 s
= =~ M KT
% oW % Ol 3
= xu oo =
ol —- all o -
oju =
ook g L or
ol of <0 . ® oy T K
X0 - iy A| Ou_ -
a Kto = u = < n
K ol rL of i Ko Kk
od ™ X o aor T
= [ = = ofu ol O J/d
10 H_._ N = o IDI
=3 ar - fo0 N -
AR R ~ X357 Hgod .
e = ok o 2 8 P o % 2
= ._A._n_ ._On_ hl = - ._A_l T o<
=3 _ o e R YO
P SR = S R r B0 oo 2T
——— K = . I i o ® J 5%
o % " 0 < m_ﬁ ol ol m.__u Kb OF X
I Cr S 10! K1 oK N Nl
SsE&ETat_m F 4 4 DI IR N
ol &% =] = i = 0 o | . T T U
- — __ = E3 o] o] ~ il o -
w W K o gy =0 K o S o Ho CER=T
uTwLu.lAlo_ ol K ol 0 =S st = O
Woer o N - = - oy Eol = ol & mu
= - 7|A ﬁ_“_ o X0 mujn n_.m ) = R = w._._m o
er M Z o 0 olw oo o CE RS o Hloor K~
A Ol © o ~ A = E o o o m
o < — o < N~ [o0) — — L) [42] [32]
L ™ (=] 0 ™ [{e] ~ N © o Yol N~ ©
S |4 | @ = ~ ™ N N ™ N 0 S N
— — — — — — — — — — — —
— (o) (] — — o (2] o o o o
o ] Jo'e] o — N~ [} [32] l o o =]
@ | g Q S 3 3 S S S S S S
IS IS IS IS o] o o o] o IS IS
P i i
™ ™ o % ™ < — o N o} N £
I Q N © [N ©
b3 R 8 @ © © S 2 g 3 &
i — 9 - (o] i H y
T N o™ T 0 \ - n1/_. ”__ o
S 1) o ) 0 [ © o4 o © o ©
— AN — [{) N
S 3 3 = S S S S S g Q N
© [S) IS o Q Q (=} Q@ < =} o ©
~ I52) o o o ™ 15} © 15} o) o o
L < = ™ S S ™ ™ = ™ I I ™
n | 2 |2 = S S <) <) S S ) I =
IS o IS IS IS o o o o o o IS}
[Te] © < o o N 2] ~ =] o < ™
N N [a2] N
o |5 |8 8 3 3 2 S s 2 % n. N
Q o o o o Q@ [} Q@ Q@ o o o
a o = 5 [o R
(<} = 5 & O > @ 2 = © = 2 o o0 | 29 £0
= |8 |, S8 9S8 |2 | E29 |5 528 %er £35 g2 TE
g @ <8 5 E 9 @ 2 2 = s | 208 8 o ag | $E 5 ¢
= @ < 3 S ¢ 50 = &8 8 c € o E g 9 < 25| 8% 29
g | O 3 |z |8 88w | s 53¢ | > 5| 88 £3
> =43 < = _m g 3 2 2 € o I+ ﬁw g

W20, 28 2zt &8 A SHo| 25 tiFELt

65.981™ R?=.531 adj R?=.523

Durbin-Watson=2.037

F

*p<.05 ** p<.01 ** p<.001



59

Joong-Ho CHOI, Sun-Ju KIM / Journal of Economics Marketing, and Management Vol 12 No 2 (2024) 51-60

N2 My sr Tour mrodp o <H I F B gr WA Y o ol o F pl M W o X1 of o % ol of
o= o| o oF <« < < ar_ X ok RUTH mo <X %0 A Of A3 o m & =7 T O oF KI < K & oF U &
ol 5 o — ol o w o T <K o W o 0 &M TR AW B\ <H K Nl R <
= W w8 O R T ) ! 0 T = B L e
= N B om oo o = u_._d._50>_._._g_oa_.r ____E._:ﬂu_._ﬂo__ oF _ g oo
&eu_.._ AUl ol gu © Dl.mmxre_ao_u Llﬁ\l__Alm._._nﬂu_._._|+o._ H ™ ,H._._n _N.%A_.._ELLWH_OMW._ Kio
o Uy W aafild, W @ndgyg ooza” T
- B - = = N — =
e < o_._.__._._o H_.__|IA KM _.A..Mo |_|._._.Fo .r:.M._mAqII_A.IHLI N :._||A o =
wE B Seg  IgH e pragais el T N R -
30 = o o X 2 = = m oo X ol o K- T @ . o O
i ¢ Smazag Ry R g 4 agE S mprw
— . | — - A X u = ol A <- > = -
- B oEy T mry TamsFdrom o TzHEmE w @ PRI g ¥
mEag 0 EfdoodTagp Fo sRIHEHE aHDHDK po g byl
B Q8 C BN o Pa 0Bl r s M T LR oo WAL X
T =259 oy o n A O % I < D8 B _® N = ok Xd Tl w5 2 o
x_vtweﬂooﬂ &omhﬁaﬁm_mworﬂnowmzo &wﬂ.ﬂ.moﬂm.xox ﬁo%m o_e.__._m_v.._ mEAtWOTEWTMonﬂT
= OH o < - - e o o, o =% 1
WS P rukef g A T TR By X Mo mudgmg gy
oS eFEm TR gt BRI RUTARNE qgp” Y S ey R U )
5 %adcq._ﬂg@g_méuhwﬁmom#a%E@%WAH OTWW__;:m wmo%fymm_%J
M5 = L < ol — = _ . — & BT T i g of M — © fo
MW Eo e TS o m Mo opg g w o &L 00 ST g R
L|.§Ao“_.._A._._N.qu./l.k.ﬂ.rm_.._n7xT_._._u_n__n,ul._l.rm.:no_aao_AulA._>JL|LLm$|x_ﬂ1 %Ll W oz = ﬁeﬂLl.H
o %0 m%ul_._o_n_ K IH <0 WH Kir |_.__._IAo il oF &lﬁo kI ol O ol ..nwo.A|_._.__||_J|7LI.O_ %0 <0 M_IL LS 11
BEOk o @l F o L F KK oM E oK WMo oo u TRy <K T WR W op ol K o
© ¢ T o Eo ol m " T8 &®E I AFGOAEIFEITH - oo 0HN0E DT
= % oK Ko B Ko @ T oK@ W I O NI T K- Kool d <k MM KW K3 K dos W I
MW oF x o o o K- K- a8 < ol K+ u- X0 %0 R RI T R OWN OO K 2o g o BN S = ol R0 <

LE o R <k
o2 ol U & H © =
E 83 T ol o
o |lo|lo|lo|lo o |w|lo|lo|lo o oo oo o o |o|lo| o © o ®r K
K%} S| o|o|o|o|o |4 |06 |o|o S S |6 |5 |o S S |6 || © L <F o
7} a |6 |6 |6 |6 |8 |6 |w |8 |8 |5 S S |8 |& | & =t S |©6|a| © o — Bl N
> S |c|oc|c|oc |o|c|oc |oc|o o S |c |oc |o IS} S |o|oc| o bt w_a < olo on &
@ i o9 <M a8 %0 o]
S S ™ Sour &
©
2 SRz C
@ o - I P Ao__l IAE
4] = < <
= f : : f f f E f f f : : E: E H H HE E W_.“ ul w_._ ol 8 = it
e olo|vy ||| |Y | avlolo| o |o|w|b || < o ||| o Ol oo 53 B 9 o d
% 4 O I~ N [® | 05X |4 | N ~ | | w | WL — o ~ W =} K 0 o xr
Q -4 | & |o|o |© |o > |© |o | o — o |o | o |o — — o | o = =8 4 o 2 K- "
=3 S |c|c|oc|oc|oc|®|c|oc |oS =) S |oc | o |o o o o |o o 2 9 IO i
= <0 1 oy M ok =
> ry 10 = O T
= 2 R I T T
8 8 A B S
o) 2| c c o | w s < - v w = W5t — ur =
® x |8 |¢ o | > 5 3|2 |le | = |5 3 E=] % c i X0 NS
g S E 5| 2185 ¢ 5 |2 8 28l wme 2lg 5 S Wy W %R H
> 2@ 6| 213 |8 | >l |% |88 2|548|% 5|3 |c|co|ls2|8 S lalla = 0o KIL N Ko wr zr
2 3 4 -2 2 2 %3 58ls=2|f|E € S|gESE S 2 £8° % o . o w o
8 | E 2|8 |5 e |2 = o | = 2= = |2 = 2
a5 88 s|E £ B &sslglEss|Elz EsE|8eciafst 3 dmBal ool
e > 5 o [} = | o o |lo |3 |& |22 > = S O |k =
@ | g8 w | a = © |35 |35 1|8 ©|g o 8 hnw g T H o
= gz © Z|a E Z @ v K T W B E
@© =8 . = w B oo
= * Lo o ok KU <d jo ok

Ch et

b

3
=),

A5



60 Joong-Ho CHOI, Sun-Ju KIM / Journal of Economics Marketing, and Management Vol 12 No 2 (2024) 51-60

2o OfLet MER UX2S HESHE BME VY
% N

o
=)

0
2 o
ol
A
:'.I.
A

e =
2 rrooX
fjo
N [l
>t
]
o
_FE
[uk»
oo Mu
Ot
N
il
=2
I
—_

2

=
=

N} ot
Bt N XA
x 2 A 33oar
Hu
ro
30 ofm Hl A
r 9 mot

mjo
a

4> hu
20 o M
Mr od 0
i)
fo o
B>
B >

oo ox

fot

=2

i
wnorrorr owx

in}
|.|-|
>
Hu
0z
fot
rr 22 Jm

=

o
MEietel Hlmot EddE LRIt Ao Chd Mol

75, O#s FAHAUEEE ZHHOR RO XY=od
ZHE 2AZE + Ys RS =23t =H5AF
Ol_'_o.ixl g }, O||:|-

dn, = A= SIIEEE 24s S #s B4
MOE 28 FAHXIES ot O A0 ot =0 24
=9E FO{oF St=A| mfstRACh. gLt ol2{st M
=9 JHe AFSASH 4o M2t ChEA LErE
—1‘— A7 W20 Mo, SE =

References

Hair, J. F., Black, W. C., Babin, B. J., Anderson, R. E., & Tatham,
R. L. (1998). Multivariate data analysis (Vol. 5, No. 3, pp.
207-219). Upper Saddle River, NJ: Prentice hall.

Han. C. M. (2019). Analysis of Factors Affecting Successful
Aging in the Neo-middle Ages. Journal of governance
studies, 14(2), 37-62.

Hong. S. H., Song. J. K., & Kim. J. S. (2012). Factors Influential to
Duration of Migrants Returning to Farm and Rural in Jinan.
The Journal of Rural Society, 22(2), 49-82.

Kim. Y. K. (2020). New Middle-Aged Challenge and Passion, Brain
Platform.

Hwang. N. H. (2020) . The Economic Status of the New Middle-
aged and Its Policy Implocations. Health and welfare policy
forum, 287, 5-19.

Kim. K. H. (2018). Reexamining Policy Direction using the

Concepts of 'Returning to Farming and Urban to Rural
Migrants'. The Journal of Rural Society, 28(2), 47-86
Kline, R. B. (2005). Principles and practice of structural equation

modeling. Guilford publications.

Lee. J. E..& Lee. K. E. (2020). Residential Environment
Satisfaction and Settlement Intension of Local Residents:
Comparison between Age Groups. The Korean Journal of
Local Government Studie. 24(2), 57-86.

Ma. S. Y. (2012). A Study on the Consciousness of Urban
Residents to Return to Farming and Rural Communities
and Implications. Gyeongnam Province policy Brief,
2012(7), 1-8.

Park. H. K. (2018). The Effect of the Residents’ Satisfaction of
Living Environment on Their Consciousness of Inhabitant
-With Focus on the Comparison of Single and Multi-
person Households-. The Journal of Humanities and Social
science, 9(2), 163-174.

Park. K. S., Seo. H. J,, & Ahn. Y. S. (2020). Analysis on the
Educational Needs of Employment Competencies of New
Middle-aged Job Seekers. The Journal of Vocational
Education Research. 39(6), 19-37.



