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Abstract

This study examines the rise of the Body Positive Movement on TikTok and its role
as a form of online content activism influencing the fashion design and industry.
Through a combination of literature review and case study methodology, the study
explores the expression techniques and thematic types of Body Positive Movement
on TikTok. Reviews of literature, previous studies, online articles, fashion journals,
and relevant search terms on TikTok informed a definition of Body Positive Movement
and an analysis of its formation and rise. The research findings confirm the impact
TikTok content on Body Positive Movement has on the fashion industry in addressing
external factors (i.e., ‘Appearance’, ‘Race’, ‘Aging’, ‘Physical Disability’) and intrinsic
factors (i.e., ‘Acceptance of Diversity’, ‘Self-Esteem’, ‘Rejection of Stereotypes’,
‘Appropriate Representation’, ‘Information Provision’). The key external factor ,
‘Appearance’, includes subcategories such as ‘Body Shape’, ‘Body Hair’, ‘Skin’, and
‘Facial Features’. TikTok content creators on fashion creatively combine music, emojis,
and visual storytelling to exhibit positive self-perception concerning these factors. A
significant finding of the study is that short clips predominantly manifesting external
factors differentiate into informative or enlightening videos associated with intrinsic
factors. The study underscores Body Positive Movement's important influence on the
fashion industry from design to presentation.
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Research of BPM
Short Clips on TikTok

Background Research
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II. Background

1. Short clip platform, ‘TikTok’
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Analysis of BPM
Short Clips on TikTok

<{Theoretical Background>

Short Clip Data Collection Utilizing Hashtags
- Refinement of Collected Data
Video Extraction and Image Capture

» Theoretical Review of TikTok
Concept and Dissemination of BPM

+ Data Classification

<Case Analysis>

- Analysis of BPM Short Clip Concepts
on TikTok

- Expression Characteristics of BFM
Short Clips on TikTok

- BPM Trends in the Fashion Industry

»

\

+ Criteria Derived from Theoretical
Review and Case Studies

((L)erivation of Classification Criteria>

+ Appearance Taxonomy Built on Ontology
Development 101 Methodology(Ahn, 2018)

<Fig. 1> Flowchart of the research
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<Fig. 2> ‘Duets’ video on TikTok
Reprinted from Landry. (2023).
https://www.dashhudson.com/

<Fig. 3> ‘Stitch’ video on TikTok
Reprinted from Glamzilla. (2022).
https://www.tiktok.com/
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2. Theoretical background of BPM
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positive body image’ &, = T2 9] AFAIT} A4
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HE B gelS A F ofHE B A H(Adaptive
Collection)2 Aofi7} 9= 1Mol 44 Y1 HE 4=
Qi A4 ofy, 9 AEW 27, 47t WskAg)
U, Yua 72 5o QAT 15E 230 U
(Fig. 9). ojl& Hjake el ool A%l GAMUT
dUARES WA 4eg Be mgHes v
5 =2sl= H]9e] @A Q0 Runaway of Dreams®}
dEsto] A8 HAE, AL OF 9 g fdS
E3Fsto] e TAA Aofile] AAQl s
Bote] AAS ARt Bt

4 4k W BPMZ ¥HJSE sfd 2 AE oA, &
5] Bl WAoo ARt HIkE Al=gt AR

ot

] 7&XA5

<Fig. 7> Underwear brand Lonely
Reprinted from
Just Jared. (2016).
https://www.justjared.com/

<Fig. 8> Lingerie brand
Savage x Fenty by Rihanna
Reprinted from
Savage x Fenty. (n.d.).
https://www.savagex.com/

<Fig. 9> Victoria Secret’s
adaptive collection
Reprinted from Thaler. (2018).
https://nypost.com/
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ZF 7 d24Ql A= AA Hd AxzolF B
o]7|(Nike)o] E2|A Alo]2 mHiFE & &
wol7]= 20199 = fH 9] SAm ] fA|eh
o]7] £ 1 AEolo] EFHA Afo]=9 whF
WA AlA Q] o] E3 S A ZTHFig. 10). YA
2 8541 HlE ol49] nt= 1 H[dAZHl BujE 7t
Z 71& vhA 9 7S gt volr]9] &
2 Apo| 2 |2 Yo]7]9] Axx gt A &
2183 s ddFoR =yttt Yolrle o
A 9 ZEAYE WSt 2R EYA Ao|2E
AHol7|2 PSZ Hol= SAlol, A AlA Hol7] o
ol E9 A Ato]2 | S Aol AlY
< THJTH

S WA AlAE W 7P d ARl s e Al E
ojd9] sIUE FZ & Ue WAL oA
BPMZE 43 drelE Al Sobt 4 Itk 2019
S/S &AL Chromat 7]&9] 112HE 117
ol WA Thoret ARe] RaSo] WS Aol
(Sample Size)'gtl ZHE H E|M2E d2 53
o £9] 9E5 Aot Foo 2& 29 Mama
Cax] H9he A W7 EASHE b A
Shch(Fig. 11). B &0] 49 A=A Ericka Harte=
7F&9] FHE Aol =url= Frh tAto]
Y Becca McCharenZ H|X|]019] TJAQ1E At
o] 7] Ff(beach body) o4 FHSFE AL A
QlEl AAE HHoIZ2 THAA IS SHIeE I
A9l J9g 7HA AT o] Qo Christian Siriano,
Prabal Gurung 5 t}5=9] txjo|y7} thfst eI, A
¥, d39 rdlg 7|83t £5| Brandon Maxwell
2 At 29 Lily Aldridges, Savage x Fenty9] &
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<Fig. 10> Nike’s
plus-size mannequins
Reprinted from Stamp. (2019).
https://www.theguardian.com/

<Fig. 11> Mama Cax in 2019 S/S
Chromat runway
Reprinted from Regensdorf. (2018).
https://www.vogue.com

ololl= Al d4l F<2A 2F Slick Woods7} 578
of 4k Qo B2 viE EeWo R sfjdat=
A7t W AR AREFHAPH A BEotE 5
22 AAolu| 2] 24 A|F5Th(Fig. 12). A&t of
Aol AkE BPMO] A= 7]E9] Aol ZEo]
ZkZolof otz 52 Aol BHA ZLEUA 1L
ZkE AlAolm o] gt IHE A3 AZAI =

Aolet & 4 9lek

lll. Analysis of BPM Short Clips on
TikTok

A&t ARAT 2BT WAL W AdSS
A v BPMO] ¥R AEe s Adss 7=
o 1] oju]] F4le] FaolA Bafstar e 71
o BPM 74340l ZelA Aolzg 744 ool A
3slo] YAE W, A Aol =S Yol A%, 4,
ol 502 BPMO| W7t S 9lek. WAL
U AFElE AbsEul A gtElo] Uehs 8 BPM
o Al 9m B AP TP 27, AFH 2
Helortle] AR, AAH Hoje] BA4 Eh,
4 @ Yolo] B2 nABY AF o 1 FAR

g 52% 5 A

o St AP, AIA| 48 W AP, obgthee] A
g 2, AR Bl g AP B2, W]
394, AR BT U e S 1esL SA

<Fig. 12> Slick Woods in

Savage x Fenty runway
Reprinted from Wang. (2018).

https://www.glamour.com/
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e AAFH ot A EH o2 BFAE,
ol ERAAS THeH: olg A4nde AUE
% 7P guARl HRHER 2EEA 75 WHE
(Ontology Development 101)& 7|5t 2 &% Q1
AR u](Ahn, 2018)E HHsto] FARP Y] 71ES

=29t

ot} AT7AHE HEC] BPM £E Y 34 99
o 77} odH 240k WAE 847t 059 ST
22 FAH0] 9 Aow SYALT, FAHe
2 3EEE 9@ R0 seEds 9w, <
%, sl ol 7k ZIER, WA aso] 59l
ol Thopye] 48, A1EF, AHE LB

R, A A, AR AFol 1 7A0I 7

719 & Yol WAjse] 7t Zezo Axeldd
3} A%, AL SHe WA 53 AAste] 9@

40 JEYFS F1 W= Z02 49 > Uck
AE 29 Z &2 A7F 59 Y EL ZgAro 2 A
et A2k A2 L@ BPM BElas
o] BT 2AS
B2 YA E 8404 2750 ohe o

ik

6 Core Components of Body Positivity

(Tylka & Wood-Barcalow, 2015)

- Body Appreciation

- Body Acceptance and Love

- Conceptualising Beauty Broadly

- Adaptive Investment in Body Care
- Inner Positivity

+ Protective Filtering of Information

o 25
Fstal Aot A& FA4 98 EF9 7183 =4
2 (Fig. 13)3} 2t} olojx &4 QAF 7|E0=,
& 7HAH o R Eru: 85 £E S99 4 /3
of M2 i<l BPM THI2 ARE A¥ L, oS
7l¥to g €E | BPM £E 29| 13 EAL A
gotazt gt

1. Analysis of BPM short clip themes on TikTok

1) Appearance
R WA o@d aaql 9w s REFe
BPM £ E ZYo] 4] f30lzt & 4= gloH, o]
w}a} ol 24 9 XS AR Sk gE
ol W2 6 2 47 2 o2 A ol
o2 Eau Bolt BeFS ojnjsh} wets
011*1 AZFo] kAl A|ZHA] ofulA], & <A
ey, o]0 QI7te] AR
QRE HZIEEE 1= 9B, AAL So] BE
5] W4 Eofo] 7 BHAS wkel &

24 Jug Fojuuct. Tefit & A7

540 4l

=
- E3
=
O

Trends of BPM within the Fashion Industry

<Types of Visualized BPM>

+ Pursuit of Diversity in Appearance and Body Shapes
- Rejection of Racial Stereotypes

- Overcoming Limitations of Physical Disabilities

- Avoiding Fixed Notions Based on Gender and Age

W

<Categorization of Appearance
from a Physical Body Perspective>

- Appearance Taxonomy Built on Ontology
Devealopment 101 Methodology(Ahn, 2018)

Types of BPM Short Clip Themes with a Dual Structure

- Race

- Appearance

& & #

- Aging

[External Factors]

- Physical Disability

&

- Acceptance of Diversity

- Rejection of Stereotypes

- Self-Esteem

[Internal Factors]

+ Information Provision

- Appropriate Representation

<Fig. 13> Types of BPM short clip themes with a dual structure
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= AAY FHL8AE VWO E Sl X, J8a 1
QEoA #3tE FARFFE & oh= AR, 4l
Fel(body form)2} XA EH(body surface)S HFEZ
sto] QJE o] @ AEE Anux} gt APATY] &
T ElARen](Ahn, 2018)0] A3t <Q)wk Tk Al
A G AP, AA EHEY AR, nE, da T
4ol ‘dF’olgt= obY] WFE FESHAUTH
‘AP HlRh vhE &, 93 7HE, BAL AA9]

e

& 52 EZAUT. BPMO] AT A 8 2
5% Aol WFokx vwt AP Ht 28I +82
0= FA f¥0] o FlEn 59 wdgY o
2 ol ARl By oujA g B FHdA
=2 2EHY &S HaE AAS FEy 25
o] J=H7t ‘E‘i’c‘?% Y2 WA 84 F AU l
d A w2 ARsaAL A7|ESH HF

= EHSt= £E SYOE A 7FsSthFig. 14). 01
Qo ZAY vkE &, FARE 7Is 52 3HHeR
£8351= ZH 2 o SA5HEY), 98 AE 29
HIRE P} A uhE 7o RJIES ]
Fd= 7HA AAIe} o] 7|Hte R Sh= B &, o
£ & "WAE Atshr = fivh w3 75k
g AAE A5 At AEES HAE Y
A ZE ggoto] AGFOo RN FR2E Fof u
Q12 thgt AAgt HH 2 o]F A A|5k= At F
AEA 9] AlojgH, TRRIEFAEE 5 A4 JHI
AB& F3chFig. 15).
ARz AEHo], FF 52
H|E9] dgho|z} of =9 Mowu BPM A2
Ao Amfd Felzxe F2 ATgol, 59| Ho
FE o]Eth AFEIAF Yol 55k ATk Al
L= 1 ou]e} Aol ke, sA%S Uﬁéom
71 Y7ol ABETHA ool A, Al =
olu] 1 o]49] E3H4 g-Eo| i Eo] &’lr%(Klm &
Shin, 2013). A&t Weta} tEo] Ry glof
AA A =AY A A oFste 848 A RE L
ARE A= Uil 25|18 olE dMshs & U=
Fxoh= 2E F9S IRIT 4= AthFig. 16). o=

n&"
&
o
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#bodyhairpositive, #LesPrincessesOntDesPoils 5-2] 3]

AE1E E5f SRETh HE7kEe] 8- slo] 23
U Eeme] 5ol S0l BE ou E4Y AAEHE
AR 7F ot S AtEle ARl EFFshA] et

<Fig. 14> Body <Fig. 15> Diet
transformation information for
Reprinted from BPM
Bellabaileybarnesfit. (2023). Reprinted from
https://www.tiktok.com/ Theprofessionaldiary.
(2023).
https://www.tiktok.c
om/

“H7P = 31 dl,
o|E ﬂll‘i——’tﬁo] we7HA] &5 }“W ﬂl—rﬁ‘ﬁoﬂ S
Aphgo] Uehhe A ditom Edola st
W, ol F2 WiE S0 wo| AR B
Ao A Aol vlgto] Wt HREEe] Ws
oz EBao] Y| gtk B4 JE 3
striae, striae distensae SO Z stretch mark®
7% Btk s A1 FH0 AN
striae, striae distensaeZ F=EE = JAEL F2
Aro) g} E4re] AAS theT glo], ¥ Ao

L #stretchmarkE AAS st A 12 %—8—5}&’1
o £E ZYL EHolY FEHE 7HEIAY Rz
SHA] 93l o]F &ote EHEIF FE AU
(Fig. 17). EA9] B¢ AAEIHS SHo R B9
A=of ¥hgo] ZEElE st ol R4+
oju] ] ZHI=7} #glitterstretchmarksZH= A 1E
7bto 2 55kl Qe Ao| EA(Fig. 18)Z < vhd,
59 £E FYoA= Foulet 27t 3 EA|
LU ol= ofu]A] 7]¥te] uj7fQl QJUAEFIHI &
E 2§ 7|5te] g &o] ujA & ZpoloA HZHE A}
AT &= QU ook ot =& T o
HE 2HstAY 3H, #7452 S5t 717

fu b
o 2
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£ ol2 40 FA04 A0 L oA
AD2E B 5 Ut ol A
o AAE I tepel 283t 471230 &
AL Zuisio}

‘GG FAH 07 UE= BPM £E 299 F
a3 FA FE2 2| FH|, o=F, FI 2=
EEE . 29| FH A< #bignoseE SHAIEIL
2 $g 79 379 vt e 74 9HoR
eRAEE|Fig. 19), ol Aol vhse] 3o] chat
TEE 7AIEOA B|E3 AoE A=} =1
2 22 sk BU B 0 AYAE U=
Y ofiydoldel ofg eS| 27t iR -2
2 5EE B 2979 ojulAE AUrkKim &
Lee, 2015). S8 0] e A5H 54 2 A5
AHH L BITE Y5 wAFSH=T #ethnicnose SA|
gt g 29| A7), 4o], FHE HAFAL IF
o} FH9) EAS Aot oz s ANHE B4
o] 4 #¥ £E FHo wAeE S| o
o A7 EF e 28, e Bl P
Arele A2 g9lo] 2elzo] ZRs YRS
A5k 3 o el HHS| SH GISEE ool
2 429 FEE u|Sh= #reckles

#acne, 27| =

[

27

Ho

2 AAsIgich s Haole 92 Fa)E nrt
231 doladoltt el B Fo| shtel 4
o gl theh gRE Bl A4lo] b %
D% Bt Bxske 2A20} AtEs AE e
WA AekFig. 20). ol T FFIA R A2
wdo] 2318 eE WA FToknA she 9
5 E4oR Ny topge E7ekn wHE A

Q B ARl sl oJEs} yAEo] 9t

2) Race
T A JEd a9 AFe d BPMAY
oz 3}74 BPMo| H|A|A -4 H|uk8S e
g ACNA Yot FARIE oA, trafet AlH, 4
4 5 X8 A 22 Wo R o] rksdtet
Aol 1zl ool ALt Autael Ao oA
At wQ1o) B2 Aolet B Q150 TRA Q1
9 2o M olwd B4, 1% 9 AW Ad
© Eo] gt AR 5o wgac 4
sEozA9 447] AAHe &
(Fig. 21) Q124 EHS 7H2L o] E
P ASSA A BESS Gl T H

Aot AA 0] AT ZA Y] RS 7 Ha

591 SHAIE 27 BPMI} A siAE Lot 9 A A =
At g A E L=
e 9 A=y He|adE & AWE
F2 HFI 9lo] BPM 3 SiAE et @A AmE

A2 AjtE
&5 35

“Aren't you embarrassed
of showing your armpit

hair like that?” ® "

= g=0g Ab

- =T

W Aagoss PAYS FHLL 1 T
249 dud B4 YT Ego FYES
selg 5 glek. viol 2 gl Rold 9lm,
AR 2ed Qe o 2] Bao Hhs) et

<Fig. 16> <Fig. 17> <Fig. 18> <Fig. 19> <Fig. 20>
Body hair Stretch mark Glitter stretch marks #bignose #freckles
Reprinted from Reprinted from on Instagram Reprinted from Reprinted from
Angelcabbeyx. Pai9eolivia. Reprinted from kimiiii.a. (2021).  Westclau . (2023).
(2023). (2023). Frymorgen. (2017). https://www.tiktok.  https://www.tiktok.
https://www.tiktok.c  https://www.tiktok.c https://www.bbc.com/ com/ com/
om/ om/



28 E(TikTok)o] Yeld Hr ZXgH

U} o] AXsl= JAISo] xH BPMY 4 93
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Hi=

3) Aging

A H# Q&8 949l ‘Yol jo]Eo|dof =
AA 9 Qo] HItE SHFARE BFH, yolo
£ gdoly Z Yo E oA olgtal o AR =
ofmx|of thgt AR = AZHE Yol 452 ATH
Fe U UL YR )t SR et R
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AL ARSI JAER IR SA(Fig. 23).
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4) Physical disabilities

vl WA QEA 2401 Fofs AUF
BIH Hofuh A4 BAo] e o=, o)
SO AAFRE F8 FAR . XJ 1/\1 il
sfo} o] WAk Al ) wds
ZA 02 AGF=S 71 mdo|} om}o]E_,]
o] BtH I Qe A BRI o A=
A7 B RA 12 8 toket 27 %
7b o) whao] o] AV F24 g
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BPM 282t oo st 3E YR vz,
ofoll uhE 4159 WFo] FPAL g Zo] of
2 e IR BEoR ks U 4 gl 78S
A&slH, Yoz} AAA Aofj7} AALA Arsko] A Q]
A B2 Eele] Peish FYOR A o] of
9 FE3tc. ol Folg 741 AAel et £% 1
g 589 QJulg Ymskn glouf oj7lok
of 22 ST Ago] g YRS AFsIATHE
s} ZutgEch SE FojS EPSH BPM £E
29o e 9dy Q453 vnd v ¥y Fe9
o[E|9] H|go] ThE A H 94 tjH| F45H &7
UEFHThFig. 25). °l= BF 8450] mjdoly Ho|=
A 52 AASAY £ &2 AAE =E5= B
o] Bt} ZFsHA Ueth= Aol Hlolzt & 4 Sl
QE, RIF, =3, Ao vl 7HA AdH
[AEE FES BPM £E o= 474 YAy &
AEA GFPY 8, AIES, LHEHL B
94 7%‘:" A FAP, AEO Agolg= 57HA]
S0l 4T FFE 1L ‘?:“’D% A= 45t
€ < i, SE s #4853
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2. Expression characteristics of BPM short clips
on TikTok
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<Fig. 21> <Fig. 22> <Fig. 23> <Fig. 24> <Fig. 25>
Sharing the identity of Rejection of Rejection of Adorning the body’s BPM short clip
multiracial individuals stereotypes age-based stereotypes scars with art produced by a male

Reprinted from Reprinted from
Calling 911. (2020). Spark.it.up. (2022).
https://www.tiktok.com/ https://www.tiktok.com/

Reprinted from
Kyleedeweesel.
(2020).

Reprinted from
Justhappytears.
(2023).

Reprinted from
Faizylegend. (2023).
https://www.tiktok.com/

https://www.tiktok.com/ https://www.tiktok.com/
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Sto] o] oA $ T HEQ ASTVIHS 7]
Hro g gE59] miAd 542 1stden FAl
AR A=A fRE 5 191 HHo] Z'l= Az
= 9% AEAA 245 B8 (Park & Kang, 2020)5}
of F7IH9 ER7IES 75, tEo] Wi 4
0= sk FFHO I 24 I AFE A v
SFRTHKIm & Kim, 2020). FAHARIS] A2t 24
G, B4, ARE, Fda AL &Y so8 7

=, 880 YEE = £E SHXL HEAQ
HIA7]7]1E 83 EYol FE o|FH &8 FA
Aol Azl xior T FPFo] BlwE 1gZHo]
bg A3, FaH ARRE 59 847F JA At
9] E ol mjti(tone and manner) F&of F835}ch E
3] FFUARIY AFAA 24 A AT =Y
EE Folu AFA] Y=g Aeet= AFUACIA
7152 7HAEE AlZHE Q4o ofu]], Blo]E 1
A, 1Y AYHUE 5o] 1o, F4H g40=
<74, 2o, ¥ 5ol EHETh Z2 AHERt A
A iAY 544 AFAH 849 A54 &8
o] FEH A= S Utk HE4A Atsh= &
ol AE7IH 2 AAM AsT FEHAAY A
A 245 Farsto] Rt HE £E 9 EF7|H
o] F5-2 (Table 2)9F Zth.
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<Table 1> Analysis of BPM short clip themes on TikTok

Lo

Types of BPM short clip themes on TikTok

External factors

Types ; TR
Appearance Race Aging Physical disabilities
- Accepting the .
.. : - Accept d
- Acceptance and - Recognizing and changes in the body cceping a.n
. . . . acknowledging
. recognition of diverse | embracing racial and appearance due .
Embracing . . different
. . body types differences, such to aging
diversity . .. - appearances and
- Embracing everyday as ethnicity and |- Embracing and .
. . . bodies due to
bodies mixed race acknowledging N
. disabilities
various age groups
Number 27 14 10 24
- Loving and
.. respecting bodies
- R t d . L
- Love for the body as |- Respect for re?:i? ;;naa?n with disabilities
it is, including body specificity and P I Emphasizing and
Self-respect . . . - Love and positivity . .
hair, stretch marks, identity based on . adorning physical
towards aging o
etc. race AbDeATance disabilities as a
PP glorification of
individual identity
Number 35 9 11 19
- Rejecting fixed
CIeCting HXe - Sharing elements - Rejecting concerns
notions of beauty and ; N
S .. that reinforce . and discrimination
L femininity, unrealistic - Refusing to enforce
Rejecting body ideals stereotypes or Ave-appropriate from others
Internal stereotypes y. - biases based on & Pp P . associated with
factors - Pursuit of fashion . behavior or fashion . .
free from appearance | T2 and avoiding bodies with
M app them disabilities
constraints
Number 12 11 7 15
- Proposing rational - Rejecting excessive . . . .
. . - Avoiding excessive |- Proposing physical
investment and focus | investments to . . L
. . . fixation on looking | care for maintaining
Appropriate | beyond excessive erase racial o
. . .. young and the a positive outlook
investment financial and characteristics . . . .
. . resulting financial on bodies with
psychological such as wigs, s
. waste disabilities
fixations on the body | makeup, etc.
Number 15 6 4 9
- Shari hysical and .
armg P’ ysical and ) _ Sharing personal . . -
psychological . - Sharing experiences | - Providing
: . experiences . "
information to . .. . of aging opportunities to
. o including identity - . .
.. cherish and maintain . - Sharing an attitude become familiar
Provision of o confusion - . .
. . the body as it is o and mindset that with rare diseases
information S . - Providing N
- Providing information | . : embraces and or disabilities by
information ... . .
on new standards and . positively accepts sharing information
. . related to racial .
diversified . aging about them.
characteristics
appearance
Number 14 6 5 13
Number of cases(%) 103(38.7) 46(17.3) 37(13.9) 80(30.1)

Total

266
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<Table 2> Expression techniques in TikTok’s short
clips

Default (DE)
Directorial | pyet (DU)
techniques
(DT) Stitch (ST)
. Green screen (GS)
Visual
elements Text effect | Subtitles (SU)
(VE) (TE) T
ypography (TY)
Emojis (EM
Graphic mojis (EM)
elements Images (IM)
GE
(GE) Characters (CH)
Narration (NA)
V(‘;;;e Dialogue (DI)
No voice (NV)
Auditory Background music present
elements Music (BG)
AE
(AE) M) No background music
(NM)
Sound effects | Sound effects present (EP)
(SE) No sound effects (NE)
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<Table 3> Frequencies of expression technique utilization by theme types

Frequencies of expression techniques utilized by theme types

External factors External factors
Physical Physical
Types - Yy Types - y
Appear Race | Aging | disabi- Appear Race Aging | disabi-
ance .. ance ..
lities lities
DE 8 5 5 11 DE 4 4 4 7
DU | 10 2 2 6 DU 5 1 4
DT DT
ST 4 1 2 4 ST 2 1 1 3
GS 5 6 1 3 GS 2 5 1 2
VE SU | 17 10 6 9 VE SU 8 8 4 6
TE TE
TY | 12 8 1 12 TY 5 6 3 8
o Z
= EM| 9 4 2 3 @ EM| 4 3 1 2
o =9
2 GE| IM | 13 5 3 5 i GE|IM| 6 4 2 3
(V=] 72}
o CH 2 2 0 1 g CH 1 2 0 1
] 8
g NA | 11 6 2 6 < NA| 5 5 1 4
< 9
V | DI 3 1 1 2 V | DI 1 1 1 1
NV 5 7 7 16 NV 2 6 5 10
AE BG | 25 8 7 15 AE BG 8 6 5 9
M M
NM| 2 6 3 9 NM 4 5 2 6
g EP 14 4 2 7 5 EP 6 3 1 8
e SE 9] SE
g NE | 13 10 8 17 |8 NE 6 8 6 7
g DE | 10 3 6 9 | DE| 4 2 2 4
3 pu| 13 | 2 5|3 pul 6 | | 2
DT DT
ST 5 1 2 3 ST 2 0 1 2
GS 7 4 1 2 GS 3 2 0 1
VE SU | 22 6 7 7 VE SU 9 4 2 3
TE TE
TY | 16 5 3 10 = TY 7 3 0 5
o
EM| 12 3 2 2 3 EM 5 2 1 1
g 2
o GE| IM 17 3 3 4 % GE| IM 7 2 1 2
a
K] CH| 3 1 0 1 g CH| 1 1 0 0
q 2
NA | 14 4 2 5 g NA 6 2 1 2
[}
V | DI 4 1 1 2 2 V | DI 2 0 0 1
NV 7 4 8 13 NV 3 3 3 6
AE BG | 33 5 8 12 AE BG 10 3 3 6
M M
NM| 3 4 3 7 NM 2 1 3
EP 13 3 2 6 EP 8 2 1 3
SE SE
NE | 22 6 9 14 NE 7 4 3 6
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<Fig. 26> Jax, Victoria
Secter
Reprinted from
Withloveadee. (2022).
https://www.tiktok.com/

<Fig. 27> Same style
different size
Reprinted from
Denisemmercedes.
(2020).
https://www.tiktok.com/

IV. Conclusion
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<Fig. 29> BPM short
clips utilizing graphics
Reprinted from
Anju_draw. (2022).
https://www.tiktok.com/

<Fig. 28> Emphasis
on video content
utilizing text.
Reprinted from
Livvlouisee. (2023).
https://www.tiktok.com/
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