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ABSTRACT

This study focused on user trust in ChatGPT, a generative Al technology, and explored the factors that affect usage status and
intention to confinue using, and whether the influence of trust varies depending on the purpose. For this purpose, the survey was
conducted targeting people in their 20s and 30s who use ChatGPT the most. The statfistical analysis deploying IBM SPSS 27 and SmartPLS
40. A structural equation model was formulated on the foundation of Bhatftacheriee’s Expectation-Confirmation Model (ECM),
employing path analysis and Mulfi-Group Analysis (MGA) for hypothesis validation. The main findings are as follows: Firstly, ChatGPT is
mainly used for specific needs or objectives rather than as a daily tool. The majority of users are cognizant of its hallucination effects;
however, this did not hinder its use. Secondly, the hypothesis testing indicated that independent variables such as expectation-
confirmation, perceived usefulness, and user safisfaction all exert a positive influence on the dependent variable, the intention for
continuance infention. Thirdly, the influence of frust varied depending on the user’'s purpose in utiizing ChatGPT. trust was significant
when ChatGPT is used for information refrieval but not for creative purposes. This study will be used to solve relicbility problems in the
process of infroducing generative Al in society and companies in the future and to establish policies and derive improvement measures
for successful employment.
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