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Representational aspects and effects of K-food in K-content
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Abstract 'K-contents' is in the spotlight worldwide. As the prefix 'K' became popular, interest in K-food(Korean food)
also increased. Various studies on K-contents are being conducted, but research on K-food is still very limited.
References and articles about K-food are mainly limited to the overseas expansion, marketing status, and sales of
domestic brands, and a few research papers deal with only cases of a specific brand's overseas expansion. This paper
aims to analyze how K-food is represented in TV unscripted shows and TV series produced in Korea and what their
effects are through empirical works. Among the unscripted shows based on food, they are estimated that the point of
competitiveness as K contents deal with foreigners' Korean food experiences. Representative examples here are the way
foreigners who visit Korea experience Korean food as part of their Korean culture experience, or the type of
temporarily setting up a restaurant overseas to sell Korean food to local people. However, the problem with such
shows are that it lacks long-term appeal because it is based on the 'Gukbbong(a slang term for ‘extreme nationalism’)'
sentiment. The exposure of K-food in K-contents creates a tremendous advertising effect. It is judged that the current
status and analysis of K-contents based on K-food can help establish the direction of future program production and
the identity of K-food.
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Figure 1. A scene in <Youn's Kitchen>|
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Figure 3. A scene in <Welcome, First Time in Korea?
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