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Abstract

As the global sportswear market expands, consumers are emerging who value not only functional purposes
but also fashionable attire suitable for sports activities. Therefore, this study investigated the relationship be-
tween consumers’ desires, gear acquisition syndrome(GAS) tendencies, pride, and subjective well-being in the
context of sportswear. A web-based survey was conducted with 200 adult sportswear consumers in South
Korea, and the data were analyzed using the SPSS and AMOS statistical packages. The study results revealed
that consumers with higher levels of need to mimic, need for performance improvement, and need to show off
were more likely to exhibit tendencies toward GAS. Consumers with stronger tendencies toward GAS had
higher levels of pride and subjective well-being, and higher pride was associated with higher subjective
well-being, Furthermore, the financial status and affordability of consumers influenced the relationship be-
tween their need for self-esteem and GAS. This study highlights the positive relationship between GAS regard-
ing sportswear and consumers’ pride and subjective well-being. Overall, these findings can effectively inform
the development of marketing strategies that target consumers with such tendencies.
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o] A} ELA](pride) 1} EFA} &4 9] &7 (admiration) & 2
4@%4mm&mwynﬁﬂﬂa%4aAamq
7|T MEFLS Lyl Ao RpR Aol g 3 4= 9l
AR A 7} 232 2y 7ho] A of o gk 2 A 7 o] o]
T 712) o] 2| 2] gkgket. shA uk AR A 2l 3
Bt R4 7o) A AutE s Bk L3
A e At dzmA A2 2249 3 T+
22) 24542 B3k F 7l Ako] 91 rHs Kim
(2022)9] A7 A7} Slek &, L2l # A vpo] 4
A o] 2n) 2] Yo 3 FFL v] 2= A
of 1o 4xH1 k2] AR A o] ol g w2l ek& sk
= Kim and Lee(2020) 2] A3 A= &4 gk} A 2] 5t
A, A4S Z Ao et -4 A 91 g a Atk
o] Q7] woll A S =7 H AL = Qo] 2H| A=
A4 o) 7V A& A B7FshA E AL, Akl o df sl A
2 Q1 & wol =7 4= Ik o] = & 4fol Y53}

= A5 UErW 710l Uo7t FhA] o] = F U st
AL US A SR A REER ohZ 3 22 7}
A7E& =&

=
_1

HT: 48] %0) A4} dw| 2] b o) 7
()l BA 7} 9L Aok,

5. ZX X 0 R (affordability)

O E Yl £330 o] 71X Au|H ] E X Ho]
2819} Qg R E o] 2}7] OHA| = AFRB HFH O &
7H 3 AR WL S Ekr] Heof zpale] 5k zka
£ 2RI5H= 2ol 2kal 3F% th(Nam, 2006). 54 7+l
E golst Bt L 210 AR A o] G2 Atu] = A
olgbil & 4= itk HA A oA AA| A A o F AL
of glo] BagtnE BES T o £5FS =74
e AR offoltt et 7)o He-7HH 2 oty 1
& Wl M = chefstr] o Aul & 58 o 7142 5
Q3HA aEfelof sk @ Aekal 3 4= glon, Q1Y)
AN Aol whet gu] Eelof duintEe] =& & 4

A=A 7 A = 7] of] ol 4h-E o B A A 2 SHA E =]
of what G| 85 S| #A T A AL st
9 tH(Herbst & Menze, 2021). &, AFFEL 2| &3 =
O ol Bl-g ek 2 2B v 82 Al EApalof
Stz -9 A & YA o)A =7 wj &l AA A
0o 8 3lojF EA &5 A JE =3
198 5= Y =AE 24 F9T 4=
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HIXIOl X1 & 0F =2t A AWl 0IXl= g8t

Dittmar(2008)°f| wh= 1 7 A 2 k4 A& 73l
sholg Ap4le B a et &5 S5 4= Gl o
UTkAL =7 A 847] w<zoll A A AR o2
2] 4= 9lth a1 3F3i o). HEH, Piffetal.(2012)2 7
2 {7 A= AFRES 713 AR AP o=
AR ol o2 Ab ) Bl sk H) T A7 S A A
axH] Sk ool Al shRlaL, AR S fiR A=
o] Alth = Te] = A & A f-olle HEgt A &o] A
ol o FFE A Aol 2EY S 2T 7S
do] Ath= A& A& sk &, AFE2 37He] A
Folu AAA o2 Fa2L A YA T A4
= @71 % AR R = A A Q1 x
BAIE A4S A5 77 €

wutofujel kel 23 A atel A A So] Q17
Ao Fasthy B Pue) a9le A4
6]-8-91 th(Kwak, 2015). Kahneman and Deaton(2010)-2-
£E0] 2842 B4 BA7A o 2 A4 43
a0 WA ek AL YRR, ol A A4 of
ol A u] R QPEE s 7|05 of 7} B
Ao A& 755 517 w o] ch, £50] opd
of upet B4 477} 7 ol uh7]of Aol F
A Qo) 27} E8 uu)g 5 QAT e £

H

& 334 QA Shof A2 A Qo] el B o

Need to mimic

Need for
self-esteem

Need for
performance
improvement

Need to show off

Gear Acquisition
Syndrome

AFA71= A2 B 31t Diener & Biswas-Diener, 2002).
S A A 02 017} Qe ehE BB 4B
of AU AA A F8HH o] s H9-= Utk
Kasser(2002)0]) T 21 AleHS-& /912 4ol 1} 3
Ao e YAA BIERTE A o] 5L S A
A% o5 9] Y 430 wobd 4= Qe sk,

webA 7¢1o) AR A o f A== 4] ol
chaber 412 A, 9 3 g3 A 0 ael el
B ATe E S A 28 20 ol 4 9|
of b5} Z2 71 8% =ESHGITh 2 Aol A Al

s

e

(i
N
it
2
e}
ot
re
-
H
ot
Mo
A
&
I
v
i)
iyt
id

HS: AA| A o] 971 a1 ool et gu] 5 2
T ARl £u)2 &7, ] 85 5
T, ARAL, S @) 7he] T = 2ol 7}
A& Aot}

I iy gl =X}

1. SEEF

2 Ao A ARG v AEe) B Soofl AR
F(Ki & Kim, 2019), A-E4 £1of] 243t 32 3H(Truong

Subjective
well-being

Affordability

Fig. 1. Research model.
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& McColl, 2011), A= gFAF 8L
tesh et al., 2003), T}A] S0 4312 -Er }(Chaudhuri
etal, 2011), AHH| & =35 FLof U3t 1723 Herbst &
Menze, 2021), AHE-A] o] 3t 453 (Tracy & Robins,
2004), =32 A4 of] 313t 53K (Diener etal., 1985)5
2 7129 AYAFE 7|9t S & 3t g Ao i
gof| ytA| =4 9 W Qbsto] ARG Qi 3 A A
o] o] T3k 558+ (Koo & Kim, 2006) U= 2 @ 31

Bl Eof QIrk, s AAH O 0§t ek,
T s AR SR Al el 2508

£) 72| Hojubm glek, ‘e
gteh e P Eg 0w o] o] Aol
Holth Aol AL E BE PR BRSE Gy
PO 5Y YA HE(I=HF 1A b, 5=
w9 aeh)R 24 5 gk

2 RHESE L 2N

B AT 370 o] o] AEE BES 95 2ER
Qo] R} AF-L Tl e A Bl Gl e A
A o = AW ek Lekol BREA: 243

A7 vk = Q=g Qlo] o] =]sto] 2023 12
o 21 E| 900 52003 2] § AT SHE U

o] & X F &4 o] AH&-8H3LE. SPSS 27.07F AMOS
25,09 ALg-510] dlo]E| o] QITEA A 24 AN
SPOLTL, B QLB A2 B o) T Ak
A 24 W asl ol ofol, el 2.4 g 213
3t o] & L HFA Al(structural equation model, SEM)
By AL Bgatol By AT W o] B
AE shofehs A AF S A AL, 2ARTE
golsl7] ¢l thE A e & E-A(multiple group anal-

1 A7 A Rte] T EH B B4

2 Aol ot A= AT E AT
g/\g A} qgcg_ ch&ak 2ok o] Al 1297(64.5%), '
A 718 (35.5%) 07, o5 Bz 30th 735(36.5%),
20Tj 50(25.0%), 40TH 49%8(24.5%), S0t o] AFo] 28
B(14.0%) o= v w A 243t 25 Bk SHA
9] A% o] B1= 1] E 10078(50.0%), 7] & 955 (47.5%),

o1& F AP B $ SH(2.5%) 0 2 ekt S5
AFo] 2| F 5k ek £ 1617(80.5%), ot
£¢] o] A} 20 (10.0%), 53+ Z¢] 197(9.5%) 2]
A AR FAH A S Yo A
TR o] 116'9(58.0%), A AT 207(10.0%), HEZ]
19(9.5%) A2 B RO ekt of oo
SHA 11(5.5%), 71EF 11%(5.5%), Au2~z 89
(4.0%), 213 2 87(4.0%), YATH 68(2.5%), 31172
W(1.0%) 0 2 FAE A SEA] W B 1T 4
5.2 4007HY) o] A~ 6009H] v WF 63H(31.5%), 200
7H9] o] A~ 4007H9] 1] ¥ S0 (25.0%), 6001+ 0]
~8009H] 1|9k 357(17.5%), 8007+ o] AF~ 10007
2 gk 239 (11.5%), 100079 0] A} 157 (7.5%), 200
RES) D]Rko] 147(7.0%)9] RES Holi= A0 1
Eheom, o] So] € Bt 0% el = 108k o] 4
~259H9) 1] gk 847 (42.0%), 254 0] AF ~ 504+ 1]
k631 (31.5%), 109+ 1] 7k 32 (16.0%), 507+ o]
A~75%H B9t 1278(6.0%), 759H o] 4+~ 1007
o] 5} 87(4.0%), 1005 o]4Fo] 19(0.5%) & =2 Lhet
Wrh SHAEC SVl sxxrsd A Y I
2} 2 907 (45.0%), 7] EF 25 387(19.0%), =32 27
(13.5%), SA 269 (13.0%), &7} 159(7.5%), HY
2 4%(2.0%)2) BEES Wol AL gl et Ea,
o] 50| MEjdt AE2E Z7] 7|7Eo 2 1d 1]vt66
T8(33.0%), 11 o] 4 ~2d w|WF4575(22.5%), S\ ©] 4
387(19.0%), 21 o] A} ~31 1| gt331(16.5%), 34 o]
A ~4d w)gk 129(6.0%), 49 oAk ~54 ulvk 61
(3.0%)1 2 © & 3l F| 9},

2. Y2 Eol It

B Aol i k2ol @ ole] thet 24 w el of
373 2e18}7] $1to] B4 @ Q17 A (exploratory
factor analysis, EFA)S A A| 3} th g 7] @ o] B4
o= FAE 22l B4 93t vl 8] 2 (Varimax)
S| ARALS A Esh L, K Q1A A Fh(factor loading)
7 EAE 4022 hol Bahe] ApAS wokalvi of
£ A&fsl= 23S A AT L Aoy, 72 = g
o LE 29 Z Aol 60 o422 el el A o]
A=E 9ok B3 B E =4 && 9] Cronbach’s o A4
7 80 0140 2 Lhepgvlo] & Aol A AHEE 74
A E2 A g AL Beks

NEREEES
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AEXAOINAMO HHl 215 S0l 2HIXIC] AFF& 0F 24X AW | 01Xl = St

EYE 9 83 E 435S fIsto] 24 Qi
(confirmatory factor ana1y51s, CFA)S AP}t =
7] 2% AFHE 2] %2(Fitindex) = 2(1106)=2152.510 (p
<.001), TLI=.856, CFI=.864, RMSEA=.069 & U}Elyt
ohArmYel APEE AA) $15) 228 A%
(standardized regression weight)?} =% X 4=(modifi-
cation indices) & A B It} Bl = & A 5|5t = &=
2 £Z3} A=) Qe F ko] 50 njute] BE, tfE
A& T (squared multiple correlations, SMC) A
o] gkol 40 m| ko] 73S 7| E o= 5k o] & &It

B Aol A 1B A AT S r et
) % mgol tgt AFHE 2|5 2(780)=1036.155
(p<.001), TLI=.957, CFI=.963, RMSEA=.041 = }E}
ol A 71 Eel RPSHe AT W S EYS
solstelr). A% 24 mao] 2ol aolua Az}
= <Table 1>0)1 4 A4 v} Zoh. s o) %
&3} ﬁ]*b g HE 60 o]AFe]l Ao & Ve, CR.
e w % Fo5HA YR th(p<.001). Cronbach’s a

Table 1. Results from CFA of the finalized measurement model

Construct / Items Est  S.E. C.R. Cronbach’s a
Need to mimic
MM1. 1 aspire to the lifestyle of people wearing sportswear(celebrities, people around 875 060
me, etc.)
MM2. Inspired by people wearing sportswear, [ want to be as stylish as him/her. 851 066 15746 96
MMS3. Inspired by people wearing sportswear, I want to be as trendy as him/her. 850 066  15.719""
MM4. }Ilrllrsnp;if:;j by people wearing sportswear, I want to have a lifestyle more like 864 065 16521
Need for self-esteem
EST2. To have a strong sense of respect for myself, sportswear is important tome.  .877  .059 N 485
EST3. To be proud of myself, sportswear is important to me. 907 .063  14.435
Need for performance improvement
PERI1. Buying sportswear will increase my productivity of sports activity. 760 .056
PER2.1 believe that buying sportswear will improve my performance of sports activity. .778  .059  11.423™" .828
PER3. Buy of sportswear will enable me to conduct sports activity more effectively. .758  .055 6.969™"
Need to show off
SOL1. It says something to people around me when I buy a high-priced brand. 676  .071
S02. 1 buy some products because I want to show others that I am wealthy. 739 070 12.066""
SO3. I would be a member in a posh club. 772 072 9.952"""
SO4. Given a chance, I would hand a expensive painting in drawing my room. .661  .085 8.137"™
SOs5.1 wguld buy. an inter.esting. and uncommon version of a produgt ptherwise 764 073 9.907""
available with a plain design, to show others that I have an original taste.
SO6. Others wish they could match my eyes for beauty and taste. 824 066 10.568""
SO7. By choosing a product having an exotic look and design, I show my friends that . 946

I am different.

SO8. I choose products or brands to create my own style that everybody admires. 812 .073  10.460

SO9. I always buy top-of-the-line products.

SO10. I often try to find a more interesting version of the run-of-the-mill products,
because I want to show others that I enjoy being original.

SO11. I show to others that I am sophisticated.

SO12. 1 feel by having a piece of a rare antique I can get respect from others. 827  .068  10.608

808 .071  10.334

ok

711 072 9.323""

ok

792070 10.221

794 070 10.1817

ok

- 1249 -



alXl Vol. 48 No. 6, 2024

Table 1. Continued

Construct / Items

Est S.E. CR. Cronbach’s a

Gear acquisition syndrome

GAS2. 1 like to buy new sportswear just for the variety.

733 .063

GAS3. I sometimes spend more money on sports gear than I intend to. 747 .073  10.756

GAS4. I sometimes buy sportswear knowing I won’t do sports activity frequently. 725 .069 103117

GASS. After buying, it usually won’t take long until I research for another piece of gear. .666  .067 9.657"

GAS6. You can never have enough gear.

735 .070  10.493™

GAST. 1 like to search for information on sports gear (online, magazines, trade shows). .706 .066  10.114™"

GASB. I like to visit sportswear stores.

ok

743 .067  10.642

GAS9. For me, testing and buying gear is just as appealing as playing. 759 .070  10.871 948

GASI0. I enjoy owning a lot of gear. 841 067 122017

GASI11.1am willing to save money to buy new gear. 811 .071 11723

GASI3. 1 like the thrill of hunting for gear. 815 .068 11.770™

GAS14. T sometimes feel the strong urge to own a particular piece of gear. 752075 10.792™

GAS16. Looking out for new gear distracts me from others tasks. .678  .070 8.952™"

GAS17. My gear is an important part of my life. 811 .066 11.722™

Pride

PDI1. After purchasing sportswear, I felt greater feelings of superiority. 824 .069

PD2. After purchasing sportswear, I felt conceited. 883 .066 19.314™ ol

PD3. After purchasing sportswear, I felt haughty. 913 .065 13.690™

PD4. After purchasing sportswear, I felt egotistical. 929 065 13.383"

Subjective well-being

WBI. In most ways my life is close to my ideal. 857  .058

WB2. The conditions of my life are excellent. 758 061 10.858™

WB3. I am satisfied with my life. 885 064 11.260"" 876

WBA4. So far | have gotten the important things I want in life. 708 .065 9.947""

" p<.001

74]# ] T2 .80 o] 9l A o= UL Al & o <Table 3> &3 &l & 4= it A+7HE& A5 st

Al FERE A BHRlskA T 710l ShA A Y HAe AASAAL =
E}%QE, AHeElG AL AZl R JHEARE WA A e A = 2(788)=1087.403(p<.001), TLI

Zr(average variance extracted, AVE)2 A E3}TH =951, CFI=.957, RMSEA=.044 2 L}E}L} A= 7| 29

©
<Table 2>of w2, 1+ ﬁa—]—i %g 7}

aE
;ﬁ—fzﬁxﬁ
2 H Lo -

mjci' oL
4
32
i flo

1ﬂEqM@ﬂﬂﬂﬂﬂ%ﬂ%¢°
O g 220 9= o7

od 1o
) Jlgj‘

3. 7HEHEE

# ATeld £UT AR HEES At

i

B3st Ao 2 olE gt
WA, 82| £E71 4] 85 S5kof vl A=
oF3FS A H QT Au|A}e] My ‘gr:rL(ﬁ:.ZZS, p<

01), A8 G4 81(6=192, p<.01), 12| L THA] &L

(B=571, p<.00)= FH] S5 FFo SH A2 F

0|5}t 9 JF-S ] A HI, H3, H47} 2H2} A 2] =] gl e}, 18

U, & H| 2R AFE T 8= ] 85 S5l ¢

T8 FFE A A Hhe AL 2 e H2

= 71ZHE] A eh(8=.022, p>.05).
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Table 2. Correlations and AVEs of variables

Factor Q) @) 3 (G ©) Q) (N

(1) Need to mimic 740"

(2) Need for self-esteem 599" .796

(3) Need for performance improvement 283" 439" 576

(4) Need to show off 625" 512" 2407 588

(5) Gear acquisition syndrome 616" 5317 3787 7367 567

(6) Pride 580" 493" 2837 6747 6157 789

(7) Subjective well-being 3477 339" 2127 3857 369" 3707 .648

“p<.01

* Diagonal values in bold and numbers represent the AVE of variables.

Table 3. Path validation of structural model

Hypothesis Pathway TLfﬁc;m S'E. C.R. Result
H1 Need to mimic — gear acquisition syndrome 181 225 062 2919”7 Supported
H2 Need for self-esteem — gear acquisition syndrome 019 022 .069 281 Rejected
H3 Need for performance improvement — gear acquisitionsyndrome 264 192 .091  2.890™  Supported
H4 Need to show off — gear acquisition syndrome 579 571 .091 6377 Supported
H5 Gear acquisition syndrome — pride 839  .675 102 8216™"  Supported
He6 Gear acquisition syndrome — subjective well-being 312 300,100 3.1147 Supported
H7 Pride — subjective well-being 192 229 079 2418 Supported

£p<.05, **p<.01, ***p<.001

oL g 5 FHto] AulaHe] A
3 78 Aol v %) &= ek Shelsherh 4] 9
5 B3 A RHe] AR (6675, p<.001)3 2]
Ap2) F 24 WrY(p=300, p<0N)el Fovl5HA 33
29 ok T A0 LrekL HS, Heo| 242t A
A= 9k, o]

of, 144ﬂﬁ*ml B @ of o
shelehgon] 1 AT, 2uRo] ARA
l(ﬁ: 229, p<.05)0l| FA & o

oz U HT 9] A4

B AT A A zhe] HA A o] 7} Au] 2
2O AR 291Q] An)xho] 87, ] 85 3
1 2h0] Ap34) 7k 3k Ay o] g T o] )
A 57HE PEoherh ol oA F3H H e
2 ohfeof A Al A el 4
A5, B o= v ghe] At A e

o o2

“H *’"

o
[N ot
o |t

FN

é

st7] §13f T ol & A _%'_—*4 & AAEIL A W
A S sk AT, FA A o

0_1_?_‘-[,1

A o @4 oo XN R ofN
BN oy I

ot Ht 7HE A5 {—4 A = -=218, p=.002,
BAIA o et B
r=.334, p=.000, % ] =

H] 7o) A = =335, p=.0002 ?§(+)14 AFahart
A Hol= A& Felskqirt o] & =
Ao ATALRE AL A5 e A
(Now=107)} 52 A (nyign=93) 2.2 o] FLE35}
o:h:]'(medaﬂ‘brdability: 3.00). AA A 59 Ao T2
A 7ke] 8.0l ate] FUR S 2] 919l o
= 5ol goB AL XA o I Ay
<Table 4>of YE}HT]

<Table 4>0 LR v} Zro] B A 2F & & (non-
restricted model) 2] W& 23} = ?=0243.105 (p<.001),
TLI=.886, CFI=.902, RMSEA=.047 & At} 7} P &
& A(configural invariance) > &A1 7} §l= Ao = &
AL oz, & 4 594 2 (partial
metric invariance model) ¥} B] A F B & 719 x* ZHo)
A m k=) o] Ao)7} )57 LERtaL, o) 9
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Table 4. Test for metric invariance

Affordability group comparison RMSEA TLI CFI 2(df) 2 a(df) P
Non-restricted model .047 .886 902 2243.105(1560)
Full metric invariance .047 .885 .898 2313.376(1603) 70.271(43) .005
Partial metric invariance .046 .889 902 2281.573(1598) 38.468(38) 448
24 594 BRS 714U ANBTAMW)- A A2 S G 25 FFI) 0] X GF
70271, p<.05). WehA] Steenkamp and Baumgartner(1998), Aol 9lo] A A ol 97} e Anke] i aw] R
Vandenberg and Lance(2000)9] Aol wheb Q4 o A= S ] BE FFo] Ro4% 9T
Z

Aok F7k5t7] $19 AE 1 Aol 57 W
o A= % Ae 2 Alokst et 7 A 2 gk Aol
7} frelata] ore ARl REK 0 2 Aokg R
A 5 UA W (partial metric invariance model)S
Aotoich Fit 54 YA B vl A oF 1 E 7o
X 2ol 5 A58 & A, 1 gho] BAFH O ol
A A UEY HF A o2 BE SA FYAd Yol
A2 =] A TH; a(38)=38.468, p=448). A&l H L
H Y 2ES B8 2ERNE AYE 2=
<Table 5>%} Zt}.
v 2ho) A2 of ol whe Ll ko] &7k A
3= = are A u) sle) v e
A2 B4 ATHE Shelg 23, sviAje] 870l wy
52, 419 P4 87, 34 S0k gH 5 FF2
5 Aol Slo1 A AR A ol 0] ek 2 grojulat 3}
o= LefLEA] Qobet o], Aol AR of %
off LA k2t folul g Aol 2] = FH2 )
AR B 85 ST AR Y, Lol A
A3 35 Do) §olshol LehA g,
v, m|2be] AAA o1 fo) 1A 15 1 fele
A010fa>3.84) 8 R A28 Avin L

-

Ay

Table 5. Comparison

w2 2] ekoro; A A ARt S
v 2}o] ApE7F &7 ] B 5 S5
2 o3t JFS v A= AR eyttt E35F o]
739 2 AA A ofo) Akt 22 FA A o2
ek 7F Afol = ol g A o & YERS THBiow=-.143
< Brign=-260, 2’ay=5.131, p<.05). Z, A2 o} 57} &
2 Fchof vlE) =2 kol A Au|Rpe] A&7 &
7t S E AN 5 S5o] Eobxtkal & =9l

o} webA H8-S FEAH 02 2% 5 g},

V.o g e

B APE AE2 o] dul o] &0l g £,
A£G BT A FA G, T BRI Ao A
B S5 FEE A, LulAe] A5 T3 25
of grA Wyl WA FAH G WA E Al
17] 3 AEH ek AYATLE vigo B Bag
AT By A ] AFH 4F B b
3} o] sopeich

A, v 9] B S 2 S ) 2 S
SR AL L A 02 etk 2ulzte 24l

of path coefficient

Path coefficient

Path way Low group High group A Result
Need to mimic — gear acquisition syndrome 157(1.523) .183(1.449) .025 N.S.
Need for self-esteem — gear acquisition syndrome -.143(-1.278) 260(1.9817) 5.131 Significant
Need for performance improvement — gear acquisition syndrome ~ .280(2.837"") .120(1.395) .839 N.S.
Need to show off — gear acquisition syndrome 640(14.8817"")  .516(5.275") .590 N.S.
Gear acquisition syndrome — pride 6506502 .623(5.743") 352 N.S.
Gear acquisition syndrome — subjective well-being 314(2.285") .232(1.891) .249 N.S.
Pride — subjective well-being .177(1.370) .161(1.321) .006 N.S.

*p<.05, ¥*<p< 01, ***p<.001
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0l

Ol 2 HIXEO] KHF & b =24 X Al OIXl = 28

ﬂ%”ﬂ%ﬁ%ﬂéﬂﬂiaﬂéﬁ% 4w
T 1,2013), A} Alo] & K= oj
= o ol 281 AZAA0 AFS T
tot. & 919 A 3= Lee and Ryou(2011)
Wﬂﬁﬁéitﬁﬂﬂmﬂﬂﬂ
AF7LFR R0 g3t
JEET L] 1m & oshieh Aot g
= ol H4E 7HA|m o) St 3t
UE GUE Fe AT 4 AES Fostrks
t}4=0] A3 L A 3K Choi & Lee, 2020; Gupta et al.,
)@ SR o) Lo, 222 AL
= oAb o ﬁﬁﬂhhﬂﬂﬂ%%ﬂ%ﬂi:
290} A EL Y
m@T3@ 2l 21519
A, 8RR 222 %7} =9
SFE AFL ol
H%%ﬂ@ﬁ%ﬂ%&ﬁ%ﬂ
o AEp 81 S48 A
o] Fobx| i 302 Lhehet
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