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Abstract

This study aimed to explore the perceived definition, perceptions, and preferences of “vegan leather” among
Korean consumers. An in-depth survey was conducted among Korean women in their 20s-50s. The self-as-
sessed perception level of vegan fashion or vegan leather was lower than that of vegan in general and higher
among those in their 50s than those in their 30s. Over 50% of respondents defined vegan leather as leather from
plant materials, while 40% viewed it as including all types of alternative leathers, such as faux and synthetic
options. However, a notable 57.6% of participants showed confusion, failing to distinguish between several
provided definitions of vegan leather and demonstrating inconsistency in their subsequent responses. The study
also explored factors influencing consumer preferences for different types of leather. The most decisive factors
were ethical considerations regarding animal welfare and environmental impact, while the sensory qualities of
faux leather largely drove negative sentiments. The results of the study provide insights significant for the de-
velopment process of alternative leather materials and emphasize the importance of social agreement in a con-
sistent definition of vegan leather.
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Table 1. Characteristics of respondents

Variable Category N %
20’s 38 28.4
30%s 30 22.4
Age
40’s 31 23.1
50’s 35 26.1
Total 134 100.0
Office worker 62 46.2
Student 31 23.1
. Housewife 28 20.8
Occupation
Freelancer 10 7.5
Self-employed 2 1.5
Not employed 1 0.7
Total 134 100.0
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=i olgl o g Aelg) om 1t} 0 & 30t = X 7H(22.2%)

1) 7H& Zo| AkZst= 7= M
AU 7S AE AL A H S
A @o)| A8t 71 AR T F/ 3714
A= <Table 2>¢} Zoh. A A&
Ao 2 AT B 7Y Wol AME5k= Tk A
ZHH(25.4%), K] 7H23.0%), T-5(17.5%), ZFA(15.2%),
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o] Q1 al, FE(1.8%) Lt 2 7] E(1.8%), HFA|(3.6%) 2 A
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o kol A= e o o &2 7 ghol ARg-stal
U 7 AlF L2 7 2] ¥]8(28.6%) 0] =S
FE CAAE, RS A S A gl
7t= A AEel Azt ol Bl

TARO] 7h 2 oA AE o] ARt Al Sl
rohd A= <Table 3>} 2}

2)
X
[¢)

AG = Z17+0] ALl Sleof| gk S vl v
wspGl ot FAH AR §-oulgl 2tol= EA5kA] 4
FtHy’=11.003, p=.529). A AL Ao 2 AlwH

2335 AERE Bl&0] 43.2% % 7 =3kl 0~ 1

Table 2. Most frequently used leather product types according to age

. Age (Row%/Column%o) Total

Variable Category P - = S (Row%/Column?%)

Jacket 20 (32.8/17.6) 12 (19.7/13.3) 17 (27.0/18.3) 12 (9.0/11.4) 61 (100.0/15.2)

Coat 2(33.3/1.8) 3(30.0/3.3) 1(16.7/1.1) 0 (0.0/0.0) 6 (100.0/1.5)

Skirt 2(28.6/1.8) 2(28.6/2.2) 3(24.9/3.2) 0 (0.0/0.0) 7 (100.0/1.7)

Pants 4(36.4/3.6) 4 (36.4/4.4) 3(27.3/3.2) 0(0.0/0.0) 11 (100.0/2.7)
Product Handbag 21 (20.6/18.6) 22 (21.6/24.5) 27 (26.5/29.0) 32 (31.4/30.5) 102 (100.0/25.4)

Clutch/Pouch 11 (42.3/9.7) 6(23.1/6.6) 6(23.1/6.5) 3(11.5/2.8) 26 (100.0/6.5)
Wallet 29(31.5/257)  20(21.7/22.2) 17(18.5/183) 26 (28.3/24.8) 92 (100.0/23.0)

Sneakers 12 (48.0/10.6) 5(20.0/5.6) 6 (24.0/6.5) 2(8.0/1.9) 25 (100.0/6.2)
Loafers 12 (17.1/10.6) 15 (21.4/16.8) 13 (18.6/13.9) 30 (42.9/28.6) 70 (100.0/17.5)

Etc. 0(0.0/0.0) 1(100.0/1.1) 0(0.0/0.0) 0(0.0/0.0) 1 (100.0/0.3)

Total 113 90 93 105 401
(28.2/100.0) (22.4/100.0) (23.2/100.0) (26.2/100.0) (100.0/100.0)
Table 3. Annual purchase frequency of leather products according to age
Number of purchases per year (Row%/Column%) Total ©
0~1 2~3 4~5 6~7 Overg§  (Row%/Column%)  (d.f)
20's  15(39.5/26.8) 17(44.7/293) 2(5.3/25.0)  1(2.6/16.7)  3(7.9/50.0) 38 (100.0/28.4)

Age 30°s  12(40.0/21.4) 13 (43.3/22.4) 0(0.0/0.0) 3(10.0/50.0)  2(6.7/33.3) 30 (100.0/22.4) 11.003
40’s 14 (45.2/25.0) 15(48.4/25.9) 2(6.4/25.0)  0(0.0/0.0) 0(0.0/0.0) 31(100.0/23.1) (12)
50°s  15(42.9/26.8) 13 (37.1/22.4) 4(114/50.0) 2(5.7/333)  1(29/16.7)  35(100.0/26.1) =529

Total 56 58 8 6 6 134
(41.8/100.0)  (43.2/100.0)  (6.0/100.0)  (4.5/100.0)  (4.5/100.0) (100.0/100.0)
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Table 4. Most frequently used leather material types according to age

Leather types (Row%/Column%)

Total x

Animal leather

Atrtificial leather

Plant-derived leather ~ (Row%/Column?%) (d.f))

20’ 7(18.4/13.2) 30 (79.0/38.4) 1(2.6/33.3) 38 (100.0/28.4)
Ase 30’ 11 (36.7/20.8) 18 (60.0/23.1) 1(3.3/33.3) 30 (100.0/22.4) 16.410
40°s 13 (41.9/24.5) 18 (58.1/23.1) 0 (0.0/0.0) 31(100.0/23.1) ()
50’ 22 (62.8/41.5) 12 (34.3/15.4) 1(2.9/33.4) 35(100.0/26.1) 012
Total 53 78 3 134
(39.6/100.0) (58.2/100.0) (2.2/100.0) (100.0/100.0)
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Table 5. Preferred leather material types for each fashion item according to age

Age (Row%/Column%) Total
20s 30%s 40%s 50 (Row%/Column?%)

Animal leather ~ 12(20.0/31.6) 15(25.0/50.0) 14(23.3/452) 19(31.7/54.3) 60 (100.0/44.7)
Jacket Artificial leather 23 (37.0/60.5) 14 (22.6/46.7) 13 (21.0/41.9) 12 (19.4/34.3) 62 (100.0/46.3)

Plant-derived leather 3 (25.1/7.9) 1(8.3/3.3) 4(33.3/129) 4(33.3/11.4) 12 (100.0/9.0)
Animal leather 9(20.9/23.7)  7(16.3/233) 10(23.3/32.3) 17(39.5/48.6) 43 (100.0/32.1)
Coat Artificial leather 22 (34.4/62.9) 19(29.7/63.3) 13(20.3/41.9) 10(15.6/28.6) 64 (100.0/47.8)
Plant-derived leather 7 (25.9/18.4) 4 (14.9/13.4)  8(29.6/25.8) 8(29.6/22.8) 27 (100.0/20.1)
Animal leather 3(21.4/79)  4(28.6/13.4) 5(35.7/16.1) 2 (14.3/5.7) 14 (100.0/10.4)
Skirt Artificial leather 27 (31.8/71.1) 21 (24.7/70.0) 17 (20.0/54.8) 20 (23.5/57.1) 85 (100.0/63.4)
Plant-derived leather 8 (22.9/21.0) 5 (14.3/16.6) 9(25.7/29.1) 13 (37.1/372)  35(100.0/26.2)
Animal leather 2(13.3/53)  4(26.7/133)  5(33.3/16.1) 4(26.7/11.4)  15(100.0/11.2)
Pants  Artificial leather 28 (30.7/73.7) 23(25.3/76.6) 19(20.9/61.3) 21(23.1/60.0) 91 (100.0/67.9)
Plant-derived leather 8 (28.6/21.0) 3 (10.7/0.1) 7(25.0/22.6) 10(35.7/28.6) 28 (100.0/20.9)
Animal leather 18 (21.7/47.4) 16 (19.3/53.3) 21(25.3/67.7) 28(33.7/80.0) 83 (100.0/61.9)
Product H;:gd' Artificial leather 14 (38.9/36.8) 12(33.3/40.0)  7(19.5/22.6) 3 (8.3/8.6) 36 (100.0/26.9)
Plant-derived leather 6 (40.0/15.8)  2(13.3/6.7)  3(20.0/9.7)  4(26.7/11.4) 15 (100.0/11.2)
Animal leather 12 (20.0/31.6) 9 (15.0/30.0) 16(26.7/51.6) 23 (38.3/65.7) 60 (100.0/44.8)
%l;‘éii/ Artificial leather 17 (32.1/44.7) 17 (32.1/56.7) 12(22.6/38.7)  7(13.2/20.0) 53 (100.0/39.5)
Plant-derived leather 9 (42.9/23.7)  4(19.0/13.3)  3(14.3/9.7) 5(23.8/14.3) 21 (100.0/15.7)
Animal leather 16 (21.9/42.1) 10(13.7/33.3) 18(24.7/58.0) 29 (39.7/82.9) 73 (100.0/54.5)
Wallet  Artificial leather 14 (32.6/36.9) 18 (41.9/60.0) 9 (20.9/29.1) 2 (4.6/5.7) 43 (100.0/32.1)
Plant-derived leather 8 (44.5/21.0) 2 (11.1/6.7) 4(22.2/12.9) 4(22.2/11.4) 18 (100.0/13.4)
Animal leather 5(15.6/13.2)  6(18.8/20.0) 6(18.8/19.3) 15(46.8/42.9) 32(100.0/23.9)
Sneakers  Artificial leather 26 (33.3/68.4) 23 (29.5/76.7) 17 (21.8/54.8) 12 (15.4/34.3) 78 (100.0/58.2)
Plant-derived leather 7 (29.2/18.4) 1 (4.2/3.3) 8(33.3/25.8) 8(33.3/22.8)  24(100.0/17.9)
Animal leather 9 (13.6/23.7) 13(19.7/43.4) 16(24.3/51.6) 28 (42.4/80.0) 66 (100.0/49.3)
Loafers Artificial leather 21 (41.2/55.3) 16(31.4/53.3) 9(17.6/29.1) 5(9.8/14.3) 51(100.0/38.1)
Plant-derived leather 8 (47.1/21.0) 1 (5.9/3.3) 6(35.3/19.3) 2 (11.7/5.7) 17 (100.0/12.6)

Total 38 30 31 35 134
(28.4/100.0)  (22.4/100.0)  (23.1/100.0)  (26.1/100.0) (100.0/100.0)

o %5 Aol o WEA§-L 505 Qhokort Ay
o u] 7 el gof F ol utet Al o) 1o et <)
7] W7t A4e0] Kol 7} iz A 0.2 Lhekit} (Table 6).
)7 P o] F ol e b 24 A, At
291 )4 o] eh= gofoll thgt A (3319697} H]
7 T 4(2.52£1.095) 0| Lt “B| A 7} (2.43+1.113) ]
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AR B e QAT A o

217 thol u}2 Aho| S A W, 50T o] ] 2 el
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Table 6. Self-assessed perception scores of vegan related terms according to age

Variable Category Mean (S.D.) F
Vegan (n=134) 3.31 (.969) B
Vegan terminology type Vegan Fashion (n=134) 2.52 (1.095) A 28.110™"
Vegan Leather (n=134) 243 (1.113) A
20’s (n=114) 2.69 (1.006) AB
30’s (n=90) 2.54(1.113) A .
Age 2.818
40’s (n=93) 2.80 (1.298) AB
50’s (n=105) 2.97 (1.087) B

"p<.05, " p<.001
Duncan test result (A<B)
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Table 7. Perceived definition of vegan leather according to age
Vegan leather definition (Row%/Column%)
All types of alternative Plant-derived material Animal leather tanned by Total x
leather replacing animal using natural materials ~ (Row%/Column%) (d.f)
leather . .
leather instead of chemicals
20%s 17 (44.7/31.5) 18 (47.4/26.9) 3(7.9/23.1) 38 (100.0/28.4)
A 30%s 10 (33.3/18.5) 15 (50.0/22.4) 5(16.7/38.5) 30 (100.0/22.4) 2908
e .
& 40’s 12 (38.7/22.2) 16 (51.6/23.9) 3(9.7/23.1) 31 (100.0/23.1) ©6)
50°s 15 (42.9/27.8) 18 (51.4/26.8) 2(5.7/15.3) 35 (100.0/26.1) 220
p=.
Total 54 67 13 134
o (40.3/100.0) (50.0/100.0) (9.7/100.0) (100.0/100.0)
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Table 8. Responds to given definition of vegan leather

N Percentage (%) Valid percentage (%) Accumulated percentage (%)
Agree 125 93.3 93.3 93.3
Disagree 9 6.7 6.7 100
Total 112 100 - -

Table 9. Responds to given and perceived definitions of vegan leather

Factor® N (%) Definition of vegan leather N (%)
All types of alternative leather replacing animal leather 53 (42.4)
Agree 125 (93.3) Plant-derived material leather 60 (48.0)
Animal leather tanned by using natural materials instead of chemicals 12 (9.6)
All types of alternative leather replacing animal leather 1(11.1)
Disagree 9(6.7) Plant-derived material leather 7(77.8)
Animal leather tanned by using natural materials instead of chemicals 1(11.1)

a. Vegan Leather refers to alternative leather which rejects the use of animal fur or skin, including both PU/PVC based artificial leather

and plant-derived material leather.
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A&7 ebrh et Sat AR 714%7
123 H0) A bk 3 SHAIL, A&7 Hs sk et

Table 10. ANOVA results of self-assessed perception scores of ‘vegan leather’ according to ‘perceived definition

of vegan leather’

Mean (S.D.)
Variable
(1) (n=54) (2) (n=67) 3) (n=13)
Self-assessed perception score of vegan leather  2.54 (1.128) 2.51(1.092) B 1.62 (0.870) A 4.070"

p<.05
Duncan test results (A<B)

(1)=All types of alternative leather replacing animal leather, (2)=Plant-derived material leather, (3)=Animal leather tanned by using

natural material instead of chemicals

Table 11. Sustainability and eco-friendliness of the given definition of vegan leather

Vegan leather is ‘Sustainable’ (Row%/Column%) Total
0 X (Row%/Column%)
Vegan leather is 0 79 (92.9/69.9) 6 (7.1/28.6) 85 (100.0/63.4)
‘Eco-friendly’ X 34 (69.4/30.1) 15 (30.6/71.4) 49 (100.0/36.6)
Total 113 21 134
(84.3/100.0) (15.7/100.0) (100.0/100.0)
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Table 12. Preference changes and factors for vegan leather products

Preference change N (%) Category Reason N (%)
Animal ethics Cruelty-free 68 (34.0)
Environment Positive environmental impact 55(27.5)
Price Reasonable price 25 (12.5)
Positive 8(65.7) . Wide range of textures 8(4.0)
Aesthetic aspect N
Wide range of colors 9(4.5)
Superior durability 12 (6.0)
Practical aspect
Easy care 23 (11.5)
Total - 200 (100.0)
Environment Negative environmental impact 1(8.3)
. Unnatural appearance/texture 4(33.3)
. Aesthetic aspect
Negative 7(5.2) Unpleasant smell 3(25.0)
Poor air permeability 2 (16.7)
Practical aspect
Short product life 2 (16.7)
Total - 12 (100.0)
No change 39(29.1) - - -
Total 134 (100.0) - - -
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Table 13. Preference changes and factors for animal leather products

Preference change N (%) Category Reason N (%)
Environment Positive environmental impact 15 (21.1)
Luxurious appearance 11 (15.5)
Aesthetic aspect
. Luxurious texture/touch 13 (18.3)
Positive 33 (24.6) — —
) Superior air permeability 9(12.7)
Practical aspect -
Long product life 13 (18.3)
Societal aspect Socially valued 10 (14.1)
Total - 71 (100.0)
Animal ethics Animal cruel 20 (40.0)
Price Unreasonable price 6(12.0)
) . Lacks diverse appearance/texture 7 (14.0)
Negative 27(20.1) Aesthetic aspect -
Lacks diverse color 3(6.0)
Heavy product weights 3(6.0)
Practical aspect
Difficulty in care 11 (22.0)
Total - 50 (100.0)
No change 74 (55.2) - - -
Total 134 (100.0)
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Table 14. Vegan leather preference according to age

Change (Row%/Column%)

2

Variable Total x
Positive Negative No change (Row%/Column%) (d.£)
20’s 26 (68.4/29.5) 1(2.6/10.0) 11 (29.0/30.6) 38 (100.0/28.4)
Age 30’s 15 (50.0/17.1) 3(10.0/30.0) 12 (40.0/33.3) 30 (100.0/22.4) 9295
40’s 26 (83.9/29.5) 4 (13.9/40.0) 1(3.2/2.8) 31 (100.0/23.1) 6)
50’s 21 (60.0/23.9) 2(5.7/20.0) 12 (34.3/33.3) 35 (100.0/26.1) 158
Total 38 10 36 134
(65.7/100.0) (7.4/100.0) (26.9/100.0) (100.0/100.0)
Table 15. Animal leather preference according to age
. Change (Row%/Column%o) Total 2y
Variable
Positive Negative No change (Row?%/Column%) (d.f)
20’s 6(15.8/18.2) 6(15.8/22.2) 26 (68.4/35.2) 38 (100.0/28.4)
Age 30’s 8(26.7/24.2) 10 (33.3/37.1) 12 (40.0/16.2) 30 (100.0/22.4) 7912
40°’s 10 (32.3/30.3) 5(16.1/18.5) 16 (51.6/21.6) 31 (100.0/23.1) 6)
50’s 9(25.7/27.3) 6(17.1/22.2) 20 (57.1/27.0) 35 (100.0/26.1) =245
Total 33 27 74 134
(24.7/100.0) (20.1/100.0) (55.2/100.0) (100.0/100.0)
HES 7P 352 et 2RE S8 & H AFols WERA] ettt
=4 7150 Bl S = olfr= S = Holl= 3
A9l 2Rt 7529l ZHo] o A A 02 A g 4 HIZ 715D S 1SS NS E A Hla
Shi1 Qlehe 212 & 4 Uk B2 71Ee] YA A A B WBE ZAR] A T A e Apake] &
Tolgobul 5] FHH A ol S S Hol holeb WA gHle] 9EFS F 5 Yl
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Table 16. Advisable factors of vegan leather compared to animal leather

Answer N (%) Reason® N (%)
Use of animal leather is controversial in terms of animal ethics 66 (66.0)
Vegan leather is probably more eco-friendly than animal leather 62 (62.0)
Advisable 100 (74.6) Vegan leather’s perfo.rmance qualities (d'urability, elasticity, etc.) are 14 (14.0)
superior than those of animal leather
Vegan leather’s aesthetic qualities (variable texture, color, etc.) are superior 13(13.0)

than those of animal leather

Not advisable 34 (25.4)
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