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A Design Perspective on Instagram Addiction
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Abstract Design exists behind technology. Design is intertwined with the needs of daily life and market
structures, and while dealing with technology, it can become insensitive to its meaning. Unlike other social
media platforms, Instagram consists of image-based content. The purpose of this study is to examine the
addictive design of Instagram. Furthermore, we discuss the ethical responsibilities that designers must have. A
theoretical framework for understanding Instagram design is established through a review of major domestic and
international literature that has been previously studied. Understand the history, structure, and functions of
Instagram and identify Instagram designs that promote social media addiction. In this study, we introduced the
mechanism by which Instagram promotes user addiction through design issues. (1) Pull-to-Refresh (2) Red color
in push alarm (3) Profile photo border expression in Instagram Story. This design stimulates users' social desires
and FOMO, forming the structure of obsessive Instagram usage habits. Instagram is an example that forces us
to reconsider the ethical role of design and designers along with the advancement of technology. In today's
world, the intrinsic value of what they create, including our society and life itself.
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Figure 2 ‘Pull to Refresh’ design pattern example at
Instagram
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